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winasityvaoba 

 

yvelas, visac surs marketingis marTvis sferoSi warmatebas 

miaRwios, kargad unda esmodes marketinguli kvlevis mniSvneloba. 

nebismieri xelmZRvanelis movaleobaa gadawyvetilebis miReba. 

gadawyvetilebis miRebis siswore ki damokidebulia warmodgenili 

informaciis sizusteze. bunebrivia, ismis kiTxva: rogor unda miviRoT 

informacia? pasuxi martivia: informaciis miRebis saukeTeso meTodia 

marketinguli kvlevebis Catareba. 

saqarTveloSi sabazro ekonomikis ganviTarebam da masTan erTad 

Zlieri konkurenciis gaCenam saSinao Tu sagareo bazarze moqmedi 

firmebi Zalauneburad miiyvana marketingis rolisa da mniSvnelobis 

aRiarebasTan. swored imis gamo, rom firmebi TavianT  saqmianobaSi did 

yuradRebas uTmoben marketingis koncefcias. Sesabamisad,  momxmarebeli 

rCeba mogebuli, radgan am dros firmebi gamodian ra bazarze, 

xelmZRvaneloben momxmareblebis interesebiT da ara sakuTari 

interesebiT. Tanamedrove mZlavri konkurenciis pirobebSi marketinguli 

kvlevebis ignorirebam SeiZleba savalalo Sedegebi moutanos firmas. 

magaliTad, amerikuli saavtomobilo koncernebi wlebis manZilze 

Tvlidnen, rom marketings meorexarisxovani mniSvneloba aqvs sainJinro 

mecnierebas, finansebsa da warmoebis teqnologiebTan SedarebiT. magram, 

rogorc ki warmoiSva realuri problema iaponuri firmebis mxridan, 

amerikulma kompaniebma maSinve Secvales marketingisadmi Tavisi midgoma. 

organizaciis xelmZRvanelobis mxridan marketingze orientaciis Sesaxeb 

gadawyvetilebis miRebiT naTeli gaxda, rom momxmareblis dakmayofileba 

niSnavs mTeli rigi faqtorebiT `Jonglirebas~ wonasworobis miRwevis 

mizniT, risi saSualebiTac saqonels SeuZlia saTanado konkurenciis 

gaweva bazarze. rogorc wesi, marketingis specialistebis Zalisxmeva am 

SemTxvevaSi mimarTulia marketingis kompleqsis (marketing-miqsis) 

Semadgeneli nawilebis marTvisaken anu saqonlis an momsaxurebis 

fasebis, gasaRebis arxebis da komunikaciebisaken. 
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marketingis specialistis ZiriTadi amocanaa efeqtiani 

marketinguli programis SemuSaveba, romelSic logikurad iqneba 

mocemuli `marketing-miqsis~ yvela elementi. dasmuli amocana ufro 

gaioldeba, Tu momxmareblis dakmayofilebis xarisxis ganmsazRvreli 

elementebi specialistis kontrolis qveS iqneba, agreTve Tu moxerxdeba 

maT SesaZlo cvlilebebze momxmareblis reaqciis winaswar ganWvreta. 

magram, rogorc wesi, marketingul saqmanobaze moqmedi mTeli rigi 

faqtorebi uSualod ar eqceva sawarmos marTvis qveS, radgan calkeuli 

momxmareblis qceva sruliad moulodnelia da SeuZlebelia misi 

winaswar ganWvreta. garda amisa, firmis miznebi da Seda resursebi 

SeiZleba ar emTxveodes marketingis menejerebis mier SemuSavebul 

strategias. marketingis gamyofilebis mier dasmuli amocanebis 

warmatebiT Sesrulebas SeiZleba xeli SeuSalos bazris koniunqturam, 

mecnierul-teqnikurma, ekonomikurma, kulturulma, socialurma, 

politikurma an samarTlebrivma faqtorebma. 

zeviT dasaxelebuli problemebidan gamomdinare, firmis 

xelmZRvanelobas da marketinguli samsaxuris ufross aucileblad 

esaWiroebaT informacia da am informaciis miRebis saukrTeso 

saSualebaa marketinguli kvlevebis Catareba. marketingul kvlevebs aseve 

SeiZleba vuwodoT komunikaciuri arxi,  romelic firmas akavSirebs gare 

garemosTan. es aris formis marketinguli gegmis efeqturobis donis 

Sesaxeb informaciis miRebis, gadacemis da damuSavebis saSualeba.  

qvemoT mocemul naSromSi ganxiluli iqneba marketinguli 

kvlevis mTeli procesi. aq mocemulia: marketinguli kvlevis Catarebis 

saWiroebis Sefaseba, kvlevis miznebis dadgena, kvlevis gegmis SemuSaveba, 

monacemTa Segrovebis procesi, marketinguli kvlevis meTodebis SerCeva, 

miRebuli monacemebis analizi da bolo etapi _ marketinguli kvlevis 

angariSis wardgena. 
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Tavi 1. Sesavali marketingul kvlevebSi 

 

 
1.1. marketinguli kvlevebis arsi 

 

 
marketingis  funqciebis mravalferovneba asaxavs marketinguli 

saqmianobis mravalmxrivobas, romelic saboloo jamSi mimarTulia 

momxmareblamde saqonlis dayvanasa da momxmarebelTa moTxovnilebebis 

dakmayofilebisaken.  

funqcionalurad marketingi warmoadgens bazarze saqmianobis 

marTvis, sabazro procesebis regulirebis da bazris Seswavlis 

ierarqiulad organizebul sistemas.  

marketingis erT-erTi ZiriTadi moTxovnaa bazris 

`gamWvirvalobis~ uzrunvelyofa da misi ganviTarebis winaswarmetyveleba. 

bazarze saqonlis gasvlamde didi xniT adre, rodesac dagegmilia 

saqonlis garkveuli raodenobis gayidva da bazris garkveuli segmentis 

aTviseba, komersanti unda flobdes informacias im bazris an misi 

segmentis Taviseburebebis Sesaxeb, sadac is, sadac is apirebs gasvlas 

gamyidvelis rolSi. mewarmem , sul cota, unda  icodes bazris tevadoba, 

samomxmareblo moTxovnis tipi da raodenoba, konkurenciis intensivoba, 

sakuTari saqonlis konkurentunarianoba, fasebis done da tendencia, 

momxmareblis reaqcia marketinguli saqmianobis ama Tu im saxeze, mogebis 

norma da sxva zeviT CamoTvlili faqtorebis gauTvaliswineblobiT 

mewarme riskavs ganicados fiasko. 

saTanado informaciis Segrovebisa da Semdgom misi analizis 

gareSe marketings ar SeuZlia srulyofilad Seasrulis Tavisi 

daniSnuleba, romelic mdgomareobs momxmareblis moTxovnilebis 

dakmayofilebaSi. informaciis Segrovebas, mis interpretacias, 

prognozul da SefasebiT gaangareSebebs, romlebic sruldeba 

marketinguli samsaxurisaTvis  da firmis xelmZRvanelobisaTvis maTive 

SekveTiT, uwodeben marketingul kvlevebs. 
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marketinguli kvleva esaa nebismieri kvleviTi saqmianoba 

mimarTuli marketingis sainformacio- analitikuri momxmareblebis 

dakmayofilebisan.  

marketinguli kvleva moicavs informaciis Segrovebas, 

damuSavebas, marketingisaTvis saintereso procesebisa da movlenebis 

Sesaxeb informaciis Senaxvas, Segrovebuli masalebis analizs, 

Teoriulad dafuZnebuli adekvaturi, marTebuli daskvnebis miRebas, da 

bolos, prognozirebas. 

marketinguli kvlevis m i z a n i marketinguli 

gadawyvetilebebis misaRebad informaciul-analitukuri bazis Seqmna da 

amiT masTan dakavSirebuli gaurkvevlobis donis Semcireba. 

marketingi orientirebulia bazris interesebze da 

gamomdinareobs momxmarebelTa survilebisa da mjobinobebis 

prioritetidan. is TiTqos `miuTiTebs~ mwarmoebels, rom misive 

interesebSi Sedis momxmarebelTa moTxovnilebis ukeT dakmayofileba. 

mxolod am SemTxvevaSi SeuZliaT mwarmoebls da mis savaWro Suamavals  

imedi iqonion maqsimaluri mogebis miRebisa. SegaxsenebT, rom marketingis 

lozungi aseTia: unda iwarmoos da gaiyidos is, rac momxmareblisTvisaa 

saWiro. 

aqedan, savsebiT logikurad keTdeba daskvna moTxovnilebis da 

samomxmareblo moTxovnis, maTi motivaciis, zomis, struqturis, dinamikis, 

elastikurobis da sxvaTa Seswavlis aucileblobis Sesaxeb. sabazro 

meqanizmis funqcionirebis kanonzomierebis da tendenciebis gamovlinebis 

gareSe warmoudgenelia sabazro procesebis regulireba an sabazro 

meqanizmis moqmedebasTan adaptacia. 

sakmaod xSirad marketingul kvlevas adareben Sturmanis 

samuSaos, ikvlevs ra biznesis gemis kurss bazris boboqar zRvaSi, 

romelic savsea wyalqveSa dinebibiTTa da rifebiT. is SeiZleba 

SevadaroT agreTve dazRvevas, robelic sakmaod amcirebs komerciul 

risks. firma daemsgavseba erTdRian pepelas, Tu mas warmdgena ar eqneba 

bazris ganviTarebis siCqareze da rogori siZlieriT imoqmedeben masze. 

marketingis garemomcveli garemo, gansakuTrebiT ki arakontrolirebaki 

(makrogaremo) garemo, sxvadasxva etapze sxvadasxvanairad aisaxeba firmis 

sabazro saqmianobaze. firmis bedis gasagebad astrologTan misvla, 
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romelic amas varskvlavebis moqmedebiT axsnis, Seuferebelia ocdameerTe 

saukunis mewarmisaTvis, ufro gomivrulia  marketologTan mimarTva, 

romelic flobs sabazro situaciis prognozisa da Sefasebis mecnierul 

meTodebs. 

marTalia, marketinguli kvleva, rogorc wesi, sakmaod Zviri 

jdeba. magaliTad, filip kotleri amtkicebs, rom marketinguli kvlevis 

biujeti warmoadgens firmis gayidvebis moculobis 1-2 %-s. ufro 

mniSvnelovan zarals naxavs is firma, romelic ekonomias gaakeTebs 

marketingul kvlevebze. marTalia gamonaTqvami _ Zunwi orjer ixdis. 

literaturaSi gakotrebuli firmebis analizisas, rogorc wesi, erT-erT 

mTavar mizezad asaxelebs marketinguli samsaxurebis mier bazris 

situaciis adekvaturad Sefasbisa da dafuZnebuli prognozebis Sedgenis 

arcodnas.  

 

 

1.2.  marketinguli kvlevis principebi da meTodebi 

 

marketinguli kvleva warmoadgens saerTo informaciuli 

sistemis Semadgenel nawils. cnobebi, faqtebi, monacemebi, romlebic 

marketinguli miznebisaTvis grovdeba, warmoadgens saerTo sainformacio 

velis damoudidebel seqtors. amitom, marketinguli kvleva efuZneba 

informatikis principebsa da moTxovnebs. marketinguli kvlevis 

Catarebisas aucilebelia dacul iqnes Semdegi principebi: 

 mecnieruloba anu Sesaswavli sabazro movlenebis da procesebis 

axsna da winaswarmetyveleba mecnierulad miRebuli monacemebis 

safuZvelze, agreTve am movlenebisa da procesebis ganviTarebis 

kanonzomierebis gamovlena; 

 sistenaturoba anu movlenis Semadgeneli calkeuli stuuqruruli 

elementebis gamoyofa, urTierTdaqvemdebarebulobis da ierarqiuli 

kavSirebis aRmoCena; 

 kompleqsuroba anu movlenebisa da procesebis Seswavla 

mTlianobaSi, urTierTkavSirSi da ganviTarebaSi; 

 utyuaroba anu adekvaturi monacemebis miReba samecniero 

principebis uzrunvelyofis xarjze, maTi Segroveba da damuSaveba, 
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Sefasebis procesSi tendenciurobis gamoricxva, kontroli, egm-ebis 

da mecnierebis mier Seqmnili kvlebis instrumentebis gamoyeneba; 

 obieqturoba anu ama Tu im movlenis sazomis cdomilebis 

SesaZleblobebis gaTvaliswinebis moTxovna, winaswar gansazRvrul 

sqemaze ar unda moxdes faqtebis morgeba da dacul unda iqnes 

sifrTxile maTi interpretaciisas; 

 efeqturoba anu dayenebuli miznebis miRweva, DSedegebis Sedareba 

xarjebTan.    

marketingul kvlevebSi saukeTeso Sedegs aRwevs is, vinc am 

sakiTxs SemoqmedebiTad udgeba, vinc iCens iniciativas, poulobs kvlebis 

axal, aratradiciul gzebs. 

marketinguli kvlevis TeoriaSi arsebobs ori skola (ori 

mecnieruli mimarTuleba): kvlevisa da misi Sedegebis formalizebis 

momxreebi, anu raodenobrivi Sefasebebis, statistikuri, ekonomikuri 

modelebis da sxvaTa gamoyeneba da meore_ araformaluri analizis, 

xarisxobrivi Sefasebebis momxreebi. orive mimarTulebas gaaCnia Tavisi 

uaryofiTi da dadebiTi Tvsebebi. magaliTad, formalizcia iZleva zust 

da sando Sefasebebs, uzrunvelyofs bevri faqtoris gaTvaliswinebas, 

perspeqtivaSi ganviTarebis prognozirebis saSualebas iZleva da a.S., 

magram samagierod aris sakmaod Sromatevadi da iTvaliswinebs 

specialuri codnis arsebibas, egm-ebis specialuri programebis 

gamoyenebas, statistikuri informaciis Segrovebas da sxva. 

araformaluri midgoma ki aris operatiuli, xSirad iZleva saimedo 

Sefasebebs, ar saWiroebs maTematikuri aparatis gamoyenebas, magram is ar 

gamoirCeva sizustis maRali doniT, yovelTvis ar aris obieqturi, 

moiTxocs sakmaod did gamocdilebisa da maRalkvalificiur muSakebs. 

Cveni azriT, ufro optimaluri iqneba am ori mimarTulebis narevis 

gamoyeneba. 

aucilebelia aRvniSnoT, rom marketologebis sxvadasxva 

skolis warmomadgenelTa Sexedulebebi marketinguli kvlevis meTodebze 

radikalurad gansxvavebulia. erTni arian raodenobrivi, formalizebuli 

analizis meTodebis momxreebi (filip kotleri, d. f. koksi, r.d. bazeli, 

f. bukereli da a. S.), meoreni dganan im azrze, rom marketingisaTvis, 

sadac Zalian iSviaTad warmoiqmneba erTnairi situaciebi da sadac 
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arasodes ataferi meordeba, damaxasiaTebelia kvlevis araformaluri 

meTodebi (k. simondsi). rigi mkvlevarebisa ki dasaSvebad da misaRebad 

miiCnevs am ori mimarTulebis Sezavebulad gamoyenebas. 

marketinguli kvleva warmoadgens mTel rig mecnierebebze 

dayrdnobil mecnierul mimarTulebas. mas gaaCnia sakmaod rTuli 

meTodologia, romelic warmoadgens statistikuri, ekonometrikuli, 

sociometruli, kvalmetruli, bihevioristuli da sakuTriv marketinguli 

meTodebis nazavs. informaciis Segroveba mTlianad eqvemdebareba 

statistikuri dakvirvebis wesebs, statistikuri meTodebi gamoiyeneba 

agreTve dinamikis, variaciis, sabazro movlenebis struqturis, 

tendenciebis da ekonomiurobis gamovlenis SefasebaSi; ikonometrikuli 

xerxebi gamoiyeneba sabazro movlenebis, riskis Sefasebis da a. S. 

modelirebis, imitaciis da prognozirebisis. sociometriisa da 

biheviorizmis gareSe Znelia Seiswavlo momxmarebilis qceva, Znelia 

maTTan anketirebis Catareba; xarisxisa da konkurentunarianobis 

kompleqsuri Sefasebis aucileblobiT aris gamowveuli kvalimetriis 

meTodebis gamoyeneba. 

statistika _ esaa mecniereba, romelic Seiswavlis masobrivi 

procsebsa da movlenebs, romlebic eqvemdebarebian raodenobriv gazomvas 

da romelic saerTo ganviTarebis tendenciebisa da kanonzomierebebis 

gamovlenis saSualebas iZleva. 

ekonometrika esaa analizis ekonomikur-maTematikuri meTodebis 

gamoyeneba, maTematikuri gamosaxulebebis parametrebis gazomva, 

romlebic axasiaTeban gansazRvrul socialur-ekonomikur koncefcias, 

rTul da mravalzomieri procesebisa da movlenebis modelirebad 

marketingSi sakmaod xSirad gamoiyeneba wrfivi da dinamikuri 

programirebis meTodebi, masobrivi momsaxurebis Teoria (Teoria rigiT), 

gadawyvtilebis miRebis Teorebi (riskis Teoria), kavSirebis Teoriebi 

(dadgenil parametrebis sazRvrebs gareT gasuli procesebis Sesaxeb 

sasignalo informacia). 

sociometria_gansazRvruli adamianTa jgufis struqturisa da 

funqcionirebis daxasiaTeba raodenobrivi Sefasebis daxmarebiT. 

kvalimetria_saqonlis xarisxis raodenobrivi Sefasebis 

meTodologia. 
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biheviorizmi _mecniereba xalxTa upiratesobebisa da gemovnebis 

Sesaseb, romelic exmareba saqonlisadmi momxmareblis damokidebulebis 

formirebisa da cvlilebebis dadgenaSi, saqonlis daberebis da misi 

Tvisebebis ganaxlebis procesebze momxmarebelTa reaqciis garkvevaSi. 

 

 

 

1.3.  marketinguli kvlevis amocanebi 

 

    marketinguli kvlevis amocanebis CamonaTvalis gakeTeba sakmaod 

rTulia, radgan mudmivad icvleba situacia, sxvadasxva faqtoris 

gavlena, sxvadasxvaa firmebis potenciali, gansxvavebulia agreTve 

adamianuri faqtorebi da a. S. es iwvevs konkretuli marketinguli 

kvlevebis amocanebis sxvadasxvaobas. 

SeiZleba gamovyoT kvlevis ramodenime mimarTuleba. amitomac 

marketinguli kvlevis winaSe dgas Semdegi amocanebi: 

 informaciis Segroveba, damuSaveba da Senaxva; 

 marketingis makrogaremos globaluri Zalebisa da faqtorebis 

gavlenis analizi firmis saqmianobaze da misi Sedegebi; 

 bazris koniunqturis analizi da Sefaseba, bazris tevadobis 

gaangariSeba, moTxovnis prognozireba da daxasiaTeba, misi 

elastikurobis analizi; 

 firmis sakuTari SesaZleblobebis, misi potencialis da 

konkurentunarianobis Sefaseba; 

 konkurentebis qcevisa da SesaZleblobebis analizi; 

 saqonlis xarisxis da konkurentunarianobis sertifikacia da 

testireba, momxmarebelTa reaqciis Seswavla axal an 

modificirebul saqonelze; 

 sasaqonlo nomenklaturis da  asortimentis, maT struqturaSi 

cvlilebebis Seswavla; 

 bazris segmentaciis informaciul-analitikuri dafuZneba 

(momxmareblis dajgufeba da struqturizacia); 

 saqonlis SemuSavebis inforaciul-analitikuri uzrunvelyofa da 
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misi sasicocxlo ciklis regulireba; 

 marketingis strategiis SemuSavebis informaciul-analitikuri 

uzrunvelyofa; 

 strategiuli da operatiuli marketinguli dagegmvis informaciul-

analitikuri uzrunvelyofa; 

 kontrolingis informaciul-analitikuri uzrunvelyofa; 

 faswarmoqmnis da fasebis regulirebis informaciul-analitikuri 

uzrunvelyofa; 

 saqonelbrunvis, sasaqonlo maragebis mimoqcevis xarjebis da, 

saerTod, mogebis gaangariSeba da analizi; 

 marketingis da marketinguli kvlevis efeqturobis daxasiaTeba, 

firmis mier ekologiuri problebebis gadasawyvetad Cadebuli 

saxsrebis Sefaseba. 

 

 

1.4.  marketinguli kvlevis tendenciebi 

 

rogorc avRniSneT, marketinguli kvlevaSi igulisxmeba 

marketinguli saqmianobis sxvadasxva aspeqtis monacemebis Segroveba, 

asaxva da analizi. marketinguli kvleva _ esaa funqcia, romelic 

informaciis saSualebiT akavSirebs marketologebs bazarTan, 

momxmareblebTan, konkurentebTan da marketingis gare garemos sxva 

elementebTan. marketinguli kvlevebi dakavSireblia marketinguli 

saqmianobis yvela aspeqtze gadawyvetilebebis miRebasTan, is amcirebs 

gaurkvevlobis dones, exeba marketingis kompleqsis yvela elements da 

mis gare garemos Tavisi im komponentebiT, romlebic gavlenas axdenen 

garkveuli produqtis konkretuli bazris marketingze. 

1.1 cxrilSi motanilia monacemebi, romlebic axasiaTeben 

marketinguli kvlevebis calkeuli mimarTulebebis realizaciis 

sixSires, romlebic 1991 wels amerikuli firmebis mier ganxorcielda. 
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cxrili 1.1 marketinguli kvlevis mimarTulebebi (aSS-s 599 

kompaniis moqmedebis analizi) 

 

kvlevis tipi realizaciis sixSire (%) 

reklamis kvleva 

 

motivaciuri kvlevebi 

reklamis gamokvleva mis masiur tiraJirebamde 

komunikaciuri arxebis kvleva  

reklamis efeqturobis Seswavla 

 

biznesis ekonomikis kvleva 

 

moklevadiani (1 wlamde) prognozireba 

grZelvadiani (1 welze meti) prognozireba 

biznesis mimarTulebebis cvlilebebis Seswavla 

fasebis Seswavla 

qarxnebisa da sawyobebis ganTavsebis Seswavla 

gamogonebebis Seswavla 

eqsporti da saerTaSoriso biznesi 

marTvis informaciuli sistema 

mimdinare saqmianobis kvleva 

kompaniis TanamSromlebis moqmedebis kvleva 

 

korporaciuli pasuxismgeblobis gamokvleva 

 

momxmareblis uflebis Seswavla aucilebeli 

informaciis qonis Sesaxeb 

ekologiuri zemoqmedebebis Seswavla 

samarTlebrivi SezRudvebis Seswavla reklamasa 

da saqonlis winsvlaze 

socialuri faseulobebis Seswavla da 

politikuri kvlevebi 

 

produqtis gamokvleva 

 

reaqcia axal produqtze da misi potenciuri 

SesaZleblobebi 

produqtis konkurentunarianobis Seswavla  

arsebuli produqtebis testireba 

SefuTvis gamokvleba: dizaini da fizikuri 

maxasiaTeblebi 

 

 

 

47 

61 

68 

76 

67 

 

 

89 

87 

91 

83 

68 

73 

49 

80 

65 

76 

 

 

 

 

18 

23 

 

46 

 

39 

 

 

 

 

76 

87 

80 

65 
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gasaRebisa da bazris kvleva 

sabazro potencialis gazomva 

sabazro wilis analizi 

bazris Taviseburebebis gansazRvra 

gasaRebis analizi  

gasaRebis kvotirebis dadgena 

saqonelmoZraobis arxebis Seswavla 

bazrebisa da sasawyobo meurneobis testirebaze 

auditoruli kontroli 

samomxmareblo panelebis Seqmna 

gasaRebis stimulirebis Seswavla 

produqtis winsvla; premialuri, kuplnebiani 

gayidvebi, nimuSebis warmodgena da sxva. 

 

97 

97 

97 

92 

78 

71 

 

59 

63 

60 

58 

 

 

 

rogorc 1.1 cxrilidan Cans, marketinguli kvlevebis yvelaze 

xSirad gamoyenebuli mimarTulebebia kvlevebi gasaRebisa da bazris 

sferoSi, agreTve biznesis ekonomikis sferoSi. ra Tqma unda, 1.1 da 1.2 

cxrilSi mocemul monacemebs, romelSic watmodgenilia 1995 wlis aSS-s 

firmebSi marketinguli kvlevebis Catarebis sixSiris Sesaxeb monacemebi, 

ar aqvT pretenzia marketinguli kvlevebis calkeuli mimarTulebebis 

zusti klasifikaciis gamoyenebaze. aq unda aRiniSnos, rom jer erTi, ar 

arsebobs marketinguli kvlevebis mimarTulebebis erTiani klasifikacia, 

ris Sedegadac sxvadasxva mkvlevaris monacemebSi mocemulia sxvadasxva 

klasifikacia; meorec, erTi da igive marketinguli kvlevis mimarTulebis 

gamoyenebisas gamokvlevisaTvis SerCeuli firmebis sxvadasxvagvarobis 

gamo viRebT sxvadasxva monacemebs; mesamec, marketinguli kvlevebis 

calkeuli mimarTulebebis aqtualoba drosTan erTad icvleba. 

Seswavlili obieqtis TvalsazrisiT marketinguli kvlevebi 

warmogvidgens kompleqsur kvlevebs. Zalian Znelia erTmaneTisagan 

ganvasxvaoT kvlevis iseTi mimarTulebebi(obieqtebi), rogoricaa bazari, 

momxmarebeli, konkurenti. bazari warmoudgenelia konkurentuli 

Sejibris gareSe, momxmareblebi ayalibeben Tavis qcevas gansazRvruli 

sabazro garemoSi. 

qveviT ganxiluli iqneba (saqmis gamartivebisaTvis) 

marketinguli kvlevebis Semdegi obieqtebi: sawarmoos gare garemo, 

bazari, momxmarebeli da konkurentebi. es obieqtebi saWiroebis mixedviT 
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konkretdeba ufro detaluradac. erTi ram naTelia, rom momxmarebelTa 

gamokiTxviT Seiswavleba ara marto myidvelobiTi qceva, aramed bazris 

mdebareobis damaxasiaTebeli Sexedulebebi da Sefasebebi, produqtebis 

konkurentunarianobis done, xdeba gare garemos ama Tu im faqtoris 

Sefaseba, e. i. erTdroulad SeiZleba Catardes marketinguli kvlevebi 

yvela zeviT CamoTvlili mimarTulebiT. 

 

 

cxrili 1.2  

marketinguli kvlevis mimarTulebebi 

  

marketinguli kvlevis mimarTulebebi realizaciis sixSire (%) 

sabazro tendeciebi 

sabazro wili 

momxmarebelTa dakmayofileba 

segmentacia 

sabazro potenciali 

axali produqciis koncefciis gamocda 

markebTan urTierToba 

konkurentuli fasebi 

masobrivi informaciis saSualebebi 

sazogadoebrivi imiji 

produqtis testireba 

bazris testireba 

gamsaReblebis saqmianoba  

saerTaSoriso kvlevebi 

94 

88 

87 

84 

78 

78 

76 

71 

70 

65 

64 

55 

35 

33 

 

 

 

 

 

 
   M  rogorc vxedavT, marketinguli kvlevebi marketingis erT-erTi 

umniSvnelovanesi aspeqtia. igi kompaniebs uzrunvelyofs iseTi 
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informaciebiT, romlebic marketinguli gadawyvetilebisa  da biznesis 

strategiuli mimarTulebis 

gansazRvrisaTvis aucilebelia. 

M  M marketinguli kvlevebis mniSvneloba naTlad Cans kompania Reebok-is 

magaliTze, romelic awarmoebs da yidis sportul tansacmels, 

fexsacmels da sportul mowyobilobebs. sportsmenebisa da 

momxmarebleblebisaTvis sruli komfortis uzrunvelyofis mizniT 

kompania  Reebok mniSvnelovan Tanxebs xarjavs marketingul kvlevebSi. 

kompania Seiswavlis momxmarebels mier Tavisufali dros gatarebis 

tendenciebs. aseTi informacia exmareba mas gamoavlinos axali 

produqciis SemuSavebisa da bazris gafarToebis SesaZleblobebi. 

magaliTad, marketinguli kvlevis Sedegad kompaniam SeimuSava 

fexsacmlis axali modelebi aerobikisaTvis. meoradi informaciis 

analizma aCvena, rom gasuli saukunis 90-an wlebSi gamajansaRebel 

klubebSi mosiaruleTa raodenoba gaizarda 9 %-iT, romelTa Soris 

yvelaze popularuli gaxda aerobika. Semdgomma kvlevebma aCvenes, rom 

2000 wlisaTvis   10 %-iT  Ggaizarda im adamianebis raodenoba, romlebic 

sports saxlSi misdeven. am kvlevebis  safuZvelze   Reebok-ma SeimuSava 

axali produqtis kompleqti saxlSi aerobikisaTvis. masSi Sedioda 

saSinao platforma, videokaseta, fexsacmeli da saswori. aseTi 

kompleqtis popularobam Reebok-s  moutana uzarmazari warmateba 

bazarze. Mmarketinguli kvlevis Sedegad miRebuli informaciebi 

safuZvlad daedo kompaniis mier gadawyvetilebebis miRebas. 

     

marketinguli kvlevebis oficialuri gansazRvreba mocemulia 

marketingis amerikuli asociaciis mier, romlis Tanaxmadac 

marketinguli kvlevebi (marketing research) aris marketinguli problemebis 

(SesaZleblobebis) gamovlenisa da gadawyvetis mizniT informaciis 

sistematuri da obieqturi moZieba, Segroveba, analizi da gavrceleba. 

    aseTi gansazRvreba marketingul kvlevebs aZlevs uamrav 

SesaZleblobas,  xolo misi TiToeuli aspeqti gansakuTrebiT 

mniSvnelovania (ix. nax. 1.1 ). 
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nax. 1.1. marketinguli kvlevebis gansazRvreba 
 

     detalurad ganvixiloT mocemuli gansazRvrebis zogierTi aspeqti. 

pirvel rigSi, marketinguli kvlevebi sitematuria. es niSnavs imas, rom 

isini winaswar gansazRvruli gegmis mixedviT tardeba. monacemebis 

Segroveba da analizi unda iyos meTodurad dasabuTebuli, rac 

konkretuli daskvnebis gakeTebis saSualebas iZleva. marketingul 

kvlebSi gamoiyeneba mecnieruli Semecnebis meTodi, romelic 

iTvaliwinebs winaswar  wamoyenebuli ideis an hipoTezis 

dasabuTebisaTvis  monacemebis Segrovebas da analizs. 

    marketinguli kvleva maSinaa faseuli, roca igi obieqturobazea 

dafuZnebuli. igi unda tardebodes miukerZoeblad, piradi an politikuri 

interesebis gavlenis muxedavad. Tumca, amis gakeTeba yovelTvis rodia 

advili, vinaidan kvlevis SemkveTi kompaniebi, sasurveli Sedegis 

misaRebad, zogjer gavlenas axdenen individualur mkvlevarze an 

kvleviT firmaze. magram aseTi gavlenisadmi midrekleba arRvevs eTikur 

kodeqss, romelic marketologis profesiul normebs gansazRvravs. 

swored, obieqturi mosazrebis uzrunvelyofisaken swrafva ganapirobebs 

marketinguli kvlevebis faseulobas. 

Aaucilebeli 
informaciis 
gansazRvra 
 

Mmarketinguli 
amocanis dasma da 
gadawyveta 

Mmonacemebis Segroveba 

Mmonacemebis analizi 

Sedegebis 
gavrceleba 
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1.2. marketinguli kvlevebis klasifikacia 

 

O    organizaciebis mier marketinguli kvlevebis Catarebas ganapirobebs 

ori ZiriTadi mizezi: marketinguli problemis gamovlena da maTi 

gadawyveta. Sesabamisad, arsebobs marketinguli kvlevebis ori ZiriTadi 

saxe: kvlevebi problemis identifikaciisaTvis da kvlevebi  problemis 

gadaWrisaTvis. klasifikacia mocemulia 1.2  naxazze. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

nax. 1.2. marketinguli kvlevebis klasifikacia 

 

     kvlevebi problemis identifikaciisaTvis (problem indentification research) 

gamoiyeneba iseTi problemebis dasadgenad, romlebic faseulia an 

SesaZlebelia warmoiSvas. aSS-Si Catarebuli marketinguli kvlevebi 

cxadyofen, rom kompaniebis 97% ikvlevs sabazro potencials, bazris 

wils da sabazro  maxasiaTeblebs, xolo 90%,  amasTan erTad, 

problemebis gadaWrisaTvis iyenebs kvlevis sxva tipebs.  aseTi tipis 

kvlevebi iZlevian informaciebs marketinguli garemos Sesaxeb da xels 

uwyoben problemis diagnozs. magaliTad, mamakacis perangebis 

mwarmoebelma kompania  Polo-m Caatara kvlevebi bazris moculobis, 

M 
marketinguli  kvlevebi 

Kkvlevebi  problemis 
identifikaciisaTvis 

Kkvlevebi problemis 
gadaWrisaTvis 

 sabazro potencialis kvleva 

 bazris wilis kvleva 

 imijis kvleva 

 sabazro maxasiaTeblebis kvleva 

 gayidvebis kvleva 

 saprognozo kvleva 

 biznesis tendenciebis kvleva 

 Bbazris segmentebis 
kvleva 

 saqonlis kvleva  

 fasebis kvleva 

 promouSenis kvleva 

 distribuciis kvleva 
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dasaxuli zrdis tempisa da ZiriTadi savaWro markebis bazris wilis 

gansazRvrisaTvis. Kkvlevam gamoavlina problemebi. kerZod, aRmoCnda, rom 

perangebis gayidvis moculobis matebis miuxedavad kompania CamorCeboda 

am produqciis industriaSi arsebul zrdis saerTo tempebs da kargavda 

bazris wils ZiriTad konkurentebTan mimarTebiT. 

     Pproblemis an SesaZleblobis gamovlenis Semdgom firma mimarTavs 

marketingul kvlevebs problemis gadawyvetisaTvis (problem solving research). 

misi Sedegebi gamoiyeneba  konkretuli marketinguli problemis 

gadaWrisaTvis. 1.3 cxrilSi naCvenebia sxvadasxva tipis problemebi, 

romelTa gadaWrisaTvis gaiTvaliswineba Sesabamisi kvlevebi.   

 

                                                          cxrili 1.3 

                marketinguli kvlevis saxeebi problemis gadaWrisaTvis 

 

 kvlevebi bazris segmentaciis CatarebisaTvis 
 segmentaciis safuZvlebis gansazRvra 

 segmentaciis kriteriumebis gansazRvra 

 bazris potencialisa da sxvadasxva segmentis reagirebis 
gansazRvra 

 miznobrivi bazris SerCeva da demografiuli maxasiaTeblebis 
gansazRvra 

 sainformacio saSualebebis maxasiaTeblebisgansazRvra 

 saqonlis saimijo maxasiaTeblebis gansazRvra 
 
 saqonlis kvleva 

 saqonlis koncefciis testireba 

 saqonlis dizainis gansazRvra 

 SefuTvis testireba 

 saqonlis modifikaciis gansazRvra 

 savaWro markis pozicionireba da depozicionireba 

 sasinji marketingi 

 SekveTis marTvis sistemis testireba 
 
 fasebis kvleva 

 fasebis mniSvneloba savaWro markis SerCevisas 

 fasebis politika 

 sasaqonlo saxeebisaTvis fasebis dadgena 

 moTxovnis safaso elastikuroba 

 fasebis cvlileba da maTze reaqciebi 
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promouSenis kvleva 
 promouSenis optimaluri biujeti 

 promouSenis optimaluri kompleqsi 

 promouSenis elementebis urTierTkavSiri 

 masobrivi informaciis saSualebebis gamoyeneba 

 SemoqmedebiTi reklamis testireba 

 reklamis efeqtianobis Sefaseba 
 
 produqciis distribuciis kvleva 

 distribuciis tipebis ganxilva 

 distribuciis arxebis monawileebis gansazRvra 

 distribuciis arxebis sazRvrebis gansazRvra 

 sabiTumo da sacalo maRaziebis adgilmdebareobis gansazRvra 
 
 

 

 

marketinguli kvleva farTod gamoiyeneba biznesSi. igi 

mniSvnelovan rols TamaSobs mmarTvelobiTi gadawyvetilebebis miRebaSi. 

marketinguli kvlevebis roli advilad aixsneba marketingis ZiriTadi 

paradigmis fonze, romelic mocemulia 1.3 naxazze.  

rogorc cnobilia, marketingis ZiriTadi mizania momxmarebelTa 

moTxovnilebebis gamovlena da maTi dakmayofileba. Aam miznis misaRwevad 

marketingis menejerebs sWirdebaT informacia momxmareblebis, 

konkurentebis da sabazro garemos Sesaxeb. Uukanasknel xanebSi sul 

ufro metad izrdeba bazris Sesaxeb informaciis Tavisdroulad miRebis 

aucilebloba, rasac ganapirobebs bazarze axali saqonlis gamotanis 

siuxve, saSinao da saerTaSoriso konkurenciis gaZliereba, 

momxmarebelTa informirebulobis zrda da sxva. 
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nax. 1.3.  marketinguli kvlevebis roli mmarTvelobiTi gadawyvetilebebis   
miRebaSi 
 

Kklientebi 
- momxmareblebi 
- aqcionerebi 
- momwodeblebi 
- Suamavlebi 
 
 

Ggaremos 
Aarakontrolire
badi faqtorebi 
- ekonomika; 
- teqnologia; 
- konkurencia; 
- kanonmdebloba; 
- politika; 
- socialur- 
  kulturuli 
  cvlilebebi 
 

 
 
kontrolirebadi 
marketinguli 
faqtorebi 
- saqoneli; 
- fasi; 
- promouSeni; 
- distribucia 

M 

marketinguli 
kvlevebi 

sainformacio 
moTxovnilebis 
Sefaseba 

Mmarketinguli 
Ggadawyvetilebebis 

miReba 
 

 
informaciuli 
uzrunvelyofa 
 

Mmarketingis menejerebi 
- bazris segmentacia;    
- miznobrivi bazris SerCeva; 
- marketinguli programis SemuSaveba; 
- marketinguli saqmianobis efeqtianobis Sefaseba da 
 kontroli 
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arsebobs faqtorebi, romlebic gadawyvetilebis miRebas kidev ufro 

arTuleben. es faqtorebia: zogadi ekonomikuri pirobebi, teqnologia, 

konkurencia, kanonmdebloba, politika, socialur-kulturuli 

cvlilebebi. damatebiT faqtorebs am sistemaSi warmoadgens klientTa 

jgufi, romelTac firmissaqmianobasTan kavSiri gaaCniaT. Eesenia: 

momxmareblebi, konkurentebi, momwodeblebi da a.S. marketingis menejerma 

unda gamoikvlios maTi mosazrebebi. Mmarketinguli kvlevebi gamoricxavs 

gaurkvevlobas da aumjobesebs  gadawyvetilebebis miRebas sakmaod rTul 

situaciebSic ki. tradiciulad, marketinguli kvlevis specialistebis 

(marketolog-mkvlevarebis) da marketingis menejerebis movaleobebi 

mkacradaa gamijnuli. Mmarketingis mkvlevarebi pasuxs ageben 

xelmZRvanelobisaTvis Sesabamisi informaciis wardgenaze, xolo 

marketingis menejerebi – gadawyvetilebebis miRebaze. dReisaTvis 

situacia TandaTanobiT icvleba, xdeba maTi rolis erTmaneTTan Serwyma. 

kerZod, marketingis specialistebi sul ufro metad erTvebian 

gadawyvetilebebis miRebis procesSi, xolo marketingis menejerebi – 

kvlevebSi. Ees tendencia aixsneba imiT, rom  marketingis menejerebs 

gaaCniaT ufro xarisxiani momzadeba da marketinguli kvlevebi 

moiazreba, rogorc marketinguli saqmianobis ganuyofeli aspeqti. 

 

 

 

1.3.  marketinguli kvlevis Camtarebeli kompaniebi 

 
     Mmarketinguli  kvlevebis industria Sedgeba subieqtebisagan 

(Semsruleblebisagan), romlebic momsaxurebas ewevian. 1.4 naxazze 

marketinguli kvlevis subieqtebi dayofilia or jgufad: SigniTa da 

gareTa subieqtebad. 

     marketinguli kvlevis SigniTa subieqti firmis SemadgenlobaSi 

arsebuli marketinguli kvlevis ganyofilebaa. aseTi ganyofileba gaaCnia 

uamrav msxvil kompanias, romlis adgili gansxvavebulia firmis 

organizaciuli struqturis mixedviT. centralizebul kompaniebSi 

marketinguli kvlevebi Tavmoyrilia kompaniis Stab-binaSi. 

decentralizebul kompaniebSi marketinguli kvlevis funqciebi 
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ganawilebulia damoukidebel qvedanayofebs Soris, romlebic 

struqturirebulia produqciis, momxmareblebis an geografiuli 

regionebis mixedviT. aseT organizaciebSi marketinguli kvlevis 

specialistebi muSaoben kompaniis sxvadasxva qvedanayofSi da 

angariSvaldebulni arian mxolod qvedanayofis xelmZRvanelis winaSe.     

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
nax. 1.4.  marketinguli kvlevis kompaniebi da momsaxureba 
 

marketinguli kvlevis gareTa subieqti damoukidebeli kompaniebia, 

romlebic  ewevian momsaxurebas  marketinguli  kvlevis sferoSi.  iseTi 

kompaniebic ki, romlebsac gaaCniaT marketinguli kvlevebis ganyofileba 

(magaliTad, Reebok), daxmarebisaTvis xSirad mimarTaven ramdenime gareTa 

Mmarketinguli 
kvlevis 

kompaniebi 

SigniTa 
gareTa 

sainformacio 
saagentoebi 

specializebuli 
saagentoebi 

internet-saagentoebi 

Uuniversaluri  
profilis 
kompaniebi 

 

SezRuduli 
momsaxurebis 
kompaniebi 

savele kvlevis 
saagentoebi 

Mmonacemebis 
kodirebisa da 
Setanis saagentoebi 

monacemTa analizis 
saagentoebi 
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subieqts.  aseT subieqtTa erToblioba qmnis marketinguli kvlevebis 

industrias, romelSic Sedian rogorc patara organizaciebi (erTi an 

ramdenime TanamSromliT), ise msoflioSi cnobili umsxvilesi 

multinacionaluri korporaciebi.  gareTa subieqtebis umetesoba patara 

firmaa.   

 
M    marketinguli kvlevis gareTa subieqtebi ewevian rogorc sruli, ise 

SezRuduli saxis momsaxurebas. Sesabamisad, aseTi kompaniebi ori saxisaa: 

universaluri da SezRuduli momsaxurebis. U 

     universaluri profilis kompaniebi klientebs sTavazoben 

marketinguli kvlevis srul pakets, rogoricaa amocanis dasma, kvlevis 

meTodis SemuSaveba, anketebis Sedgena, SerCevis gavsazRvra, monacemebis 

Sekreba, analizi, interpretacia da angariSis wardgena. aseT 

momsaxurebas ewevian sainformacio saagentoebi, specializebuli 

saagentoebi da internet-saagentoebi. 

     sainformacio saagentoebi agroveben da yidian saerTo daniSnulebis 

monacemTa masivebs, romlebic masobrivi klientis moTxovnilebebs 

akmayofileben. sainformacio saagentoebi ewevian sindicirebul da 

standartizebul momsaxurebas. sindicirebuli momsaxureba gulisxmobs 

informaciis Segrovebas xelmomwerebisaTvis misi Semdgomi miwodebis 

mizniT.   standartizebuli momsaxureba kvleviTi saqmianobaa, romelic 

sxvadasxva firmis mier standartuli meTodis gamoyenebiT tardeba. 

magaliTad, arsebobs reklamis efeqtianobis Sefasebis standartuli 

meTodi, amitom marketinguli kvlevis Sedegebi aRniSnuli mimarTulebiT 

SeiZleba Seedaros erTmaneTs. aseTi momsaxureba aseve iyideba 

sindicirebis safuZvelze. sainformacio saagentoebis mier monacemebis 

Segrovebis ZiriTadi meTodia gamokiTxva, dRiurebis warmoeba, skanireba 

da auditi. magaliTad, nilsenis satelevizio katalogSi (Nielsen Television 

Index) mocemulia monacemebi im auditoriisa da ojaxebis demografiuli 

maxasiaTeblebis Sesaxeb, romlebic gansazRvrul satelevizio gadacemebs 

uyureben. Ggarda amisa, NNielsen Company iZleva skanirebis monacemebs.   

aseTia, magaliTad, supermarketebis daxlebze Strix-kodebis skanirebiT 

generirebuli monacemebi. Aaseve, stenfordis kvleviTi instituti 

yovelwliurad Seiswavlis momxmarebelTa faseulobebis sistemebsa da 

cxovrebis wess, romlebic bazris segmentaciisaTvis gamoiyeneba. 
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     specializebuli saagentoebi ewevian SekveTil momsaxurebas, 

romelic akmayofilebs sxvadasxva klientis specifikur moTxovnebs. 

marketinguli kvlevis TiToeuli proeqti muSavdeba konkretuli 

klientisaTvis. aseT momsaxurebas sTavazoben kompaniebi Burke, Elrick & 

Lavidge da sxva.  

      internet-saagentoebi specializdebian internetis meSveobiT 

marketinguli kvlevis Catarebaze. aseTia, magaliTad, kompania Greenfield 

Online (www.greenfield.com ). 

     SezRuduli momsaxurebis kompaniebi specializdebian marketinguli 

kvlevis procesis erT an ramdenime fazaze. magaliTad, erTni atareben 

savele kvlevebs, meoreni – monacemebis kodirebas da Seyvanas, mesameni – 

analizs da a.S.  

     savele kvlevis saagentoebi ewevian momsaxurebas monacemebis 

Segrovebis miznT. amisaTvis isini sargebloben monacemTa Segrovebis 

yvela meTodiT (fosta, piradi kontaqtebi, satelefono an eleqtronuli 

saualebebi) an specializdebian erTi romelime meTodis gamoyenebaze. 

zogierT maTgans gaaCnia specialuri mowyobilobebi, romlebic 

uzrunvelyofen gansazRvruli teritoriis savaWro centrebSi 

momxmarebelTa gamokiTxvas. savele kvlevis mravali saagento atarebs 

Tvisobriv kvlevebs, rogoricaa, magaliTad, miznobriv jgufebTan 

gasaubreba. aseT kompaniebs miekuTvneba Field Facts, Field Work Chicago, Survey 

America  da sxv. 

     monacemebis kodirebisa da Setanis saagentoebi axorcieleben 

momsaxurebas monacemTa Segrovebis Semdeg. aseTi momsaxureba moicavs 

Sevsebuli anketebis redaqtirebas, kodirebis sqemebis SemuSavebas da 

monacemebis gadatanas cifrul matareblebze kompiuterSi Sesayvanad. 

aseT momsaxurebas gvTavazobs, magaliTad, kompania NRC Data Systems. 

      monacemTa analizis saagentoebi kompiuteris meSveobiT axdenen 

raodenobrivi monacemebis statistikur analizs.  magaliTad, kompania 

SDK of Atlanta  klientebs sTavazobs monacemTa analizs uaxlesi 

statistikuri meTodebis gamoyenebiT. Mmiuxedavad imisa, rom 

kompiuteruli sistemebi da statistikuri programebis paketebi 

saSualebas aZleven firmebs, damoukideblad Caataron sakuTari 

http://www.greenfield.com/
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monacemebis analizi, specializebuli saagentoebis momsaxurebaze 

moTxovna mainc maRalia. 

 

     Ffirma, romelsac ar hyavs marketinguli kvlevis sakuTari 

specialisti, iZulebulia mimarTos gareTa Semsrulebels (subieqts), 

rogorc wesi, universaluri profilis kompaniebs. xolo firmam, 

romelsac StatSi hyavs aseTi personali, marketinguli kvlevebi 

SeiZleba Caataros damoukideblad an mimarTos gareTa Semsrulebels. Aam 

SemTxvevaSi gaiTvaliswineba Semdegi faqtorebi: 

1) kvlevis Rirebuleba.  Bbevr organizacias miaCnia, rom sakuTari 

ZalebiT marketinguli kvlevebis Catareba ufro iafia. Mmagram 

amas sWirdeba dasabuTeba. Kkvlevis Rirebulebis Sefasebisas  

SeiZleba gamoviyenoT sayovelTaod cnobili faqti imis Sesaxeb, 

rom marketinguli kvlevebis Rirebuleba saSualod Seadgens 

produqciis TviTRirebulebis aranaklen mexuTeds. 

2) aucilebeli kvalifikaciis mqone specialistebisa da kvlevebis 

CatarebaSi gamocdilebis arseboba. Aam faqtoris gaTvaliswineba 

gansakuTrebiT mniSvnelovania marketingul kvlevebSi rTuli 

meTodebis gamoyenebisa da miRebuli Sedegebis damuSavebisas. 

3) sakvlevi saqonlis teqnikuri maxasiaTeblebis siRrmiseuli 

codna. Cveulebriv, kompaniis specialistebma es Taviseburebebi 

sxvebTan SedarebiT ukeT ician. Aamitom maT advilad SeuZliaT am 

codnis gadacema sxva organizacis specialistebisaTvis. 

4) obieqturoba. specializebuli organizaciis eqspertebi ufro 

obieqturni arian TavianT SefasebebSi. 

5) specialuri mowyobilobebis (kompiuteruli sistemisa da 

programebis, agreTve testirebisaTvis saWiro mowyobilobebis) 

arseboba. aseT mowyobilobebis farTo masStabebi, rogorc wesi, 

ufro metad gaaCnia marketinguli kvlevis specializebul 

organizaciebs. 

6) konfidencialoba. Mmarketinguli kvlevebis Catarebis dros 

kompaniis TanamSromlebi ufro ukeTesad inaxaven 

konfidencialurobas. 
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     Kkompaniebi zogjer marketinguli kvlevebis nawils asruleben 

sakuTari ZalebiT, xolo danarCens – specializebuli kvleviTi 

organizaciebis meSveobiT. Aaseve, erTi kvlevis procesSi SesaZlebelia 

ramdenime organizaciasTan TanamSromloba. magaliTad, firmam SeiZleba 

iyidos SerCevis formirebis monacemebi erTi kompaniisagan, xolo meore 

kompaniam Seudginos mas anketa da gadasces igi sxva kompanias 

satelefono interviuirebisaTvis. 

     Ggare Semsruleblis SerCevisas gamoiyeneba sxvadasxva wyaro, 

rogoricaa, magaliTad, dargobrivi gamocemebi, profesiuli cnobarebi, 

interneti da sxva. SerCevisas yuradReba unda mieqces ara marto kvlevis 

Rirebulebas, aramed iseT umniSvnelovanes kriteriumebs, rogoricaa 

Semsruleblis reputacia, proeqtis Sesrulebis grafikis moqniloba, 

Semsruleblis mier eTikuri normebis dacva, Semsrulebeli firmis 

kvleviTi proeqtis xarisxi, Semsruleblis gamocdileba marketinguli 

kvlevebis Catarebisa da msgavs kvlevebSi monawileobis Taobaze,  

Semsrulebel firmaSi profesiuli kadrebis arseboba da sxva. 

 
 
 
 
 
 

1.4. kariera marketinguli kvlevebis sferoSi 

 
     marketingis mkvlevarebi asruleben uamrav amocanebs, romlebic 

firmis tipis, sididis da organizaciuli struqturis mixedviT 

ganisazRvreba. Mmarketologebis valdebulebebis diapazoni  sakmaod 

farToa. igi SeiZleba iwyebodes anketebSi arsebul kiTxvebze gacemuli 

pasuxebis cxrilis saxiT warmodgeniT da mTavrdebodes kvleviTi 

ganyofilebis marTviT.  qvemoT mocemulia marketinguli kvlevebis 

sferoSi arsebuli Tanamdebobrivi poziciebi da maTi Sesabamisi 

valdebulebebi. 

1) vice prezidenti marketinguli kvlevebis sferoSi  yvelaze 

maRali Tanamdebobaa kompaniis kvleviT saqmianobaSi. vice-

prezidenti  pasuxs agebs kompaniis yvela marketingul kvlevaze 

da Sedis kompaniis umaRlesi xelmZRvanelobis (top-menejerebis) 

SemadgenlobaSi. igi adgens marketinguli kvlevis ganyofilebis 
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miznebs da amocanebs, qiraobs personals da akontrolebs 

kvleviTi ganyofilebis saqmianobas, xolo kvlevis Sedegebs 

warudgens SemkveTebs an kompaniis xelmZRvanelobas. 

2) marketinguli  kvlevebis direqtori  aseve umaRlesi 

Tanamdebobaa.  igi  mTlianad pasuxs agebs marketinguli kvlevis 

yvela proeqtis SemuSavebasa da Sesrulebaze. 

3) marketinguli kvlevebis direqtoris TanaSemwe (moadgile)  

asrulebs direqtoris TanaSemwis (moadgilis) movaleobas da 

akontrolebs marketingul kvlevebSi dasaqmebul TanamSromlebs. 

4) proeqtis menejeri  srulad agebs pasuxs marketinguli kvlevis 

proeqtis SemuSavebaze, realizaciasa da marTvaze. 

5) monacemebis damuSavebis specialisti / staJiori  Tanamdebobaa, 

romelsac ikavebs statistikuri meTodebis Teoriisa da 

praqtikis specialisti konkretuli kvleviTi problemis 

gadaWrisaTvis. 

6) ufrosi analitikosi  msxvili kvleviTi ganyofilebis saStato 

Tanamdebobaa. xelmZRvanelobasTan erTad igi monawileobas 

iRebs kvleviTi proeqtis dagegmvaSi da xelmZRvanelobs 

calkeuli proeqtis realizacias, damoukideblad an 

analitikosebTan erTad adgens anketebs, irCevs kvlevis 

meTodebs, atarebs analizs da amzadebs samuSaos angariSs, 

akontrolebs proeqtze gamoyofili Tanxebis xarjvas da pasuxs 

agebs misi Sesrulebis vadebze. 

7) analitikosi, rogorc wesi, asrulebs kvleviTi proeqtis 

mimdinare samuSaos. igi xSirad muSaobs ufrosi analitikosis 

xelmZRvanelobiT, exmareba mas anketebis SemuSavebaSi, axdens 

anketebis testirebas da monacemebis winaswar analizs. 

8) umcrosi analitikosi asrulebs ufrosi analitikosis 

davalebebs, agrovebs meorad informaciebs, axdens anketebis 

redaqtirebas da kodirebas, agreTve ubralo statistikur 

analizs. 

9) savele samuSaoebis direqtori msxvili ganyofilebis 

Tanamdebobaa.  igi  axorcielebs interviuirebas da da sxva 
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savele TanamSromlebis SerCevas, swavlebas da maTi saqmianobis 

kontrols. 

10) Statiani TanamSromeli, romelic gamokiTxavs momxmareblebs,  

muSaobs savele samuSaoebis direqtoris usualo 

xelmZRvanelobiT. aseTi Tanamdeboba araa yvela kompaniis 

saStato ganrigSi. 

11) kancelariis xelmZRvaneli  msxvili ganyofilebis Tanamdebobaa. 

mis pasuxismgeblobaSi Sedis sakancelario saqmeebis sworad da 

akuratulad warmarTva. 

     zemoT CamoTvlili Tanamdebobrivi poziciebidan Cans, rom 

marketinguli kvlevebis sferoSi SeiZleba muSaobdes sxvadasxva 

kvalifikaciis specialisti. Aaq dasaqmebulni arian rogorc teqnikuri 

TanamSromlebi, magaliTad, statistikosebi, Aaseve farTo ganaTlebis 

specialistebi, romlebic uzrunvelyofen kvleviTi proeqtis marTvas da 

realizacias. Mmarketinguli kvlevebis sferoSi yvelaze ufro 

gavrcelebuli  sawyisi pozicia adamianebisaTvis, romlebsac gaaCniaT 

bakalavris akademiuri xarisxi (ZiriTadad, biznesis administrirebis 

sferoSi, anu BBA), aris operatiuli inspeqtoris (operational supervisor) 

Tanamdeboba. igi asrulebs savele samuSaoebs, monacemebis redaqtirebas, 

maT kodirebas da zogjer monawileobs monacemebis analizSi.  sawyisi 

donis sxva Tanamdeboba warmatebuli BBA-saTvis aris proeqtis (e.i. 

konkretuli marketinguli kvlevis) menejeris TanaSemwis pozicia. 

produqciis mwarmoebel da savaWro kompaniebSi yvelaze dabali 

Tanamdeboba marketinguli kvlevebis sferoSi uWiravs analitikos-

mkvlevars, romelic menejeris daxmarebiT ikvlevs konkretul markas. 

TandaTanobiT mas SeuZlia daikavos ufrosi analitikosis, xolo Semdgom 

mTavari specialistis da bolos, kvlevebis menejeris Tanamdeboba.  

amasTan, mkvlevaris movaleoba sul ufro farTovdeba da SeiZleba 

moicavdes sxvadasxva jgufis markebs. Mmarketinguli kvlevis kompaniebSi 

yvelaze dabalia staJior-mkvlevaris Tanamdeboba. isini AiReben 

intervius, axdenen miRebuli monacemebis indeqsirebas da zogjer 

monawileoben mis analizSi. Kkompaniis amocanaa staJiorisaTvis firmis 

mier gamoyenebuli meTodebis swavleba da Ddamoukidebeli muSaobisaTvis 

maTi momzadeba. 
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     Tanamedrove etapze marketinguli kvlevis meTodebi TandaTanobiT 

rTuldeba. Aamitom sul ufro meti upiratesoba eniWeba magistris 

akademiuri xarisxis mqone specialistebs (gansakuTrebiT, MBA 

kursdamTavrebulebs). aseTi specialistebi advilad pouloben samuSaos 

proeqtis menejeris poziciaze, romelic firmis sxva qvedanayofebTan 

(magaliTad, buRalteriasTan an safinanso ganyofilebasTan) aqtiur 

TanamSromlobas uzrunvelyofs. 

     Mmarketingul kvlevebSi aucilebelia adamianebi, romlebsac 

gaaCniaT mravalmxrivi momzadeba, gamocdileba da unar-Cvevebi. Aaseve 

saWiroa, rom teqnikuri specialistebi, magaliTad, statistikosebi, 

flobdnen seriozul codnas monacemebis analizis sferoSi. sxva 

Tanamdebobis adamianebi, rogoricaa,  menejerebi da direqtorebi, ufro 

metad unda iyvnen momzadebulni marketinguli kvlevis sferoSi. 

warmatebuli karieris misaRwevad saWiroa marketingis yvela kursis 

gavla, statistikis da raodenobrivi analizis meTodebis Seswavla, 

kompiuterTan muSaobisa da internetis gamoyenebis codna, momxmarebelTa 

qcevis kursis daufleba, SemoqmedebiTi azrovneba. mxolod SemoqmedebiTi 

midgomebi da jansaRi mosazrebebi moutans axalgazrdas karierul 

warmatebebs da dividendebs marketinguli kvlevis sferoSi. 

     gansakuTrebiT mniSvnelovania, rom marketinguli kvlevebis 

specialists gaaCndes adamianebTan urTierTobebis codna, agreTve 

analitikuri da konceptualuri muSaobis unari. Mmarketologi unda iyos 

sakmaod komunikabeluri, vinaidan mas iSviaTad mouwevs adamianebTan 

izolaciiT muSaoba. Aaseve igi unda flobdes rogorc zepiri 

metyvelebis, ise weris kulturas. reklamis, gasaRebisa da markebis 

menejerebis gverdiT muSaobisas mkvlevars unda gaaCndes garkveuli 

warmodgena fsiqologiaze. Ggarda amisa, marketologi unda flobdes 

sabazo codnas maTematikis sferoSi. cifrebTan da marketinguli kvlevis 

meTodebTan muSaobisas igi Tavs unda grZnobdes dajerebulad. Mmisi 

profesiuli zrda da samsaxurebrivi winsvla damokidebulia rogorc 

SeZenili codnisa da Cvevebis efeqtian gamoyenebaze, aseve axlis SeZenis 

unarze. 

     warmatebuli marketologebi ara marto reagireben Sedegebze, aramed 

aswreben movlenebs, e.i. cdiloben kvlevis perspeqtiuli mimarTulebebis 
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gamovlenas  da ara ubralod informaciis warmodgenas. Kkarg mkvlevars 

esmis, rom marketinguli kvleva tardeba erTaderTi miznis - ufro metad 

dasabuTebuli mmarTvelobiTi gadawyvetilebis miRebaSi dasaxmareblad. 

amitom mas ufro metad Seefereba mrCevelis, vidre gadawyvetilebis 

mimRebi TanamSromlis roli. 

     Aamerikis marketinguli asociaciis mier Sedgenilia marketologis 

sakvalifikacio matrica (ix. cxrili 1.4), romelic Cveulebriv gamoiyeneba 

kvalifikaciis amaRlebis programebis SemuSavebisaTvis. masSi 

CamoTvlilia teqnikuri unar-Cvevebi, romlebic aucilebelia 

marketinguli  kvlevebis sferoSi muSaobisaTvis. rogorc matricidan 

Cans, marketologis Tanamdebobriv zrdis Sesabamisad matulobs 

mmarTvelobis sferoSi codnisa da unarebis flobis aucilebloba. 

sakmaod xSiria SemTxveva, roca TanamSromlebi kvlevis sferodan 

gadadian produqtis an markis mmarTvelis Tanamdebobaze. Mmarketingul 

kvlevebSi garkveuli droiT namuSevari specialistebis aSkara 

upiratesoba gamoixateba imaSi, rom maT, kompaniis sxva TanamSromlebTan 

SedarebiT, ufro metad ician momxmareblis, dargis da konkurentebis 

Sesaxeb. Tumca, specialistebs, romlebic fiqroben aseT Tanamdebobriv 

cvlilebebze, moeTxovebaT zogadi marketingis ufro Rrma codna da meti 

praqtikuli gamocdileba. Mmenejerebs, romlebic cdiloben miaRwion 

kareierul warmatebebs, aseve moeTxovebaT biznesis marTvis safuZvliani 

codna. 
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                                                                   cxrili 1.4 
 
            unar-Cvevebi, romlebic moeTxovebaT marketologebs 
 

U 
unar-Cvevebi 

dabali done 
(3 welze naklebi 
muSaobis staJi) 

saSualo done 
(3 –dan 7 wlamde 
muSaobis staJi) 

maRali done  
(7 welze meti 
muSaobis staJi) 

 
teqnikuri unar-Cvevebi 

 
kompiuteris codna * * * 
statistikur monacemebTan 
muSaobis codna 

* * * 

SerCevis proeqtireba * * * 
statistikuri analizi * * * 
monacemTa bazebis marTva  * * 
modelis Seqmna  * * 
proeqtis marTva  *  
kvlevis sferoSi codna  * * 
sistemuri proeqtireba  * * 
marketinguli procesebi   * 
proeqtis koncefciis 
SemuSaveba 

  * 

                
mmarTvelobiTi unar-Cvevebi Semdeg sferoebSi 

 
komunikaciebi * * * 
statistikuri analizi * * * 
angariSebis Sedgena * * * 
proeqtebis koordinacia * * * 
adamianebis koordinacia  * * 
motivacia  * * 
amocanis gansazRvra  * * 
personalis momzadeba  * * 
strategiuli dagegmva   * 
finansuri administrireba   * 
 
wyaro: Гилберт А.  Черчилль.  Маркетинговые исследовашия. Пер. с англ.  - СПб: Изд-во 

«Питер» 2000.  с. 34 
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1.5. marketinguli kvlevis problemis arsi   

 

firmis mmarTvelobiT amocanebs Soris metad sagulisxmoa 

problemis sworad gansazRvra. yovelgvari Zalisxmeva, dro da fuladi 

resursebi usargeblod gamoyenebuli iqneba, Tu problema arasworad an 

SecdomiTaa gagebuli. es momenti sakmaod sayuradReboa marketingSi, 

vinaidan problemis araadekvaturad gansazRvra marketinguli saqmianobis 

warumateblobas iwvevs.  

     problemis gansazRvra (problem definition) yvelaze mniSvnelovani 

safexuria marketinguli kvlevis procesSi, radgan marketinguli kvlevis 

saTanado doneze Catareba SesaZlebelia mxolod im SemTxvevaSi, roca 

problema mkafiod da zustadaa dasmuli. marketinguli kvlevis 

problemis saTanadod gansazRvra saSualebas gvaZlevs, rom  swori 

mimarTulebiT ganvaxorcieloT kvleviTi proeqti.   marketinguli 

kvlevis xasiaTidan gamomdinare, problemebi da SesaZleblobebi 

TanabarmniSvnelovnad ganixileba. problemis gansazRvra moicavs rogorc 

zogadi problemis, aseve misi calkeuli komponentebis dadgenas. mxolod 

amis Semdegaa SesaZlebeli marketinguli kvlevis saTanadod 

ganxorcieleba.  

 arasworad gansazRvruli problemis  safuZvelze Catarebuli 

marketinguli kvlevis gamo mravali kompania arasasaxarbielo situaciaSi 

aRmoCenila. magaliTad, kompania Meister Brau-m SeimuSava dieturi ludis 

axali marka `Lite~, romlis gemo, degustaciis Sedegebidan gamomdinare, 

momxmareblebs moewona.  magram bazarze misi gatana warumatebeli 

aRmoCnda. kompaniam Semdgom mcdelobas Tavi aarida da marka kompania 

Miller-s miyida. am ukanasknelma scada problemis gamovlena, Caatara ufro 

farTo marketinguli kvleva, romelic ara mxolod gemos mixedviT 

momxmarebelTa mjobinebebis Seswavlas moicavda.  Miller-is mkvlevarebma 

aRmoaCines, rom ludis moyvarulebi cdiloben moirgon `namdvili 

mamakacis~ imiji, xolo TviTon idea dieturi ludis Sesaxeb garkveul 

sisustes asaxavda. amitom kompaniam aqcenti gaakeTa markis imijis 

Secvlaze. amisaTvis man sareklamod  cnobili sportsmenebi moiwvia. 

aseTi marketinguli RonisZiebis Sedegad markis gayidvebi mniSvnelovnad 

gaizarda. 
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 problemis arasworad gansazRvris meore magaliTia kompania RJR 

Nabisko-s mier ukvamlo sigaretebis SemuSavebis mcdeloba. kompaniis 

mizans warmoadgenda iseTi sigaretis damzadeba, romelic  misaRebi 

gemos, magram xilvadi kvamlis gareSe iqneboda. xangrZlivi Zalisxmevis 

Sedegad kompaniam gamouSva sigareti `Eclipse~. samwuxarod, mwevelebma 

axal produqts yuradReba ar miaqcies. maTTvis kvamli problemas ar 

warmoadgenda. sigaretis kvamli mxolod aramwevelebis problemaa. isini 

ki  kompaniis miznobriv bazars ar warmoadgenda. kompaniam daxarja 

daaxloebiT 100 mln dolari iseTi produqtis Seqmnaze, romelsac 

momxmarebeli ar hyavda.  kompaniis marcxi ganapiroba im faqtma, rom  

axali produqti gaTvaliswinebuli iyo imis gadasaWrelad, rasac 

momxmareblebi problemad ar Tvlidnen. 

 rogor unda aviciloT arasworad gansazRvruli problemidan 

gamomdinare kvlevis xafangebi? gamosavali erTia – kvleva ar unda 

daviwyoT   manam, sanam problema zustad ar iqneba gamovlenili. sakmaod 

xSirad marketologebi kvlevis Catarebas  gamosayenebeli meTodebis 

aRweriT iwyeben, rac arasworia. maT menejerebTan TanamSromlobiT 

dawvrilebiT unda Seiswavlon situacia. kargad Catarebul kvlevasac ki 

ar SeuZlia mogces swori gadawyvetilebis miRebisaTvis saWiro Sedegi, 

Tu problema araadekvaturadaa formulirebuli. rogorc Zveli andazuri 

gamonaTqvami gvauwyebs, `kargad gansazRvruli problema – saqmis 

naxevaria~. es savsebiT misaRebia marketinguli kvlevebisaTvis, vinaidan 

problemis mkveTrad dadgenisa da kvlevis miznebis zustad gansazRvris 

Semdeg SesaZlebelia kvlevis proeqtis SemuSaveba. 

 

problemis gansazRvrisaTvis aucilebelia gadaiWras Semdegi 

amocanebi: diskusiebi gadawyvetilebis mimReb pirebTan, interviu 

dargobriv da sxva eqspertebTan, meoradi monacemebis analizi da 

Tvisobrivi kvlevebis Catareba.   am amocanebis   gadaWris  procesSi  

marketologi aanalizebs gare samyaros  faqtorebs, rac mas saSualebas 

aZlevs gaigos problemis warmoSobis saTaveebi. man unda Seafasos gare 

samyaros  konkretuli arsebiTi faqtorebi, romlebic problemasTanaa 

dakavSirebuli. aseTi faqtorebis gacnobiereba xels uwyobs gadasawyveti 

mmarTvelobiTi problemebis naTelyofas. Aamis mere  mmarTvelobiTi 
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problema gardaiqmneba marketinguli kvlevis problemad. SemdgomSi, 

marketinguli kvlevis gamorkveuli problemidan gamomdinare, muSavdeba 

Sesabamisi midgoma, anu meTodologia, analitikuri modelebi, saZiebo 

kiTxvebi, hipoTezebi, maxasiaTeblebi (faqtorebi), romlebic gavlenas 

axdenen kvlevis gegmaze.  

kvlevis problemis gansazRvrasTan dakavSirebuli amocanebi, 

rogorc zemoT aRiniSna, moicavs diskusiebs  gadawyvetilebis mimReb 

pirebTan, intervius dargobriv eqspertebTan, meoradi monacemebis 

analizs da Tvisebriv kvlevebs. Mmarketologi am amocanebs wyvets 

imisaTvis, rom miiRos informacia gare samyaros faqtorebze, romlebic 

problemis warmoqmnis safuZvelia.  

a) diskusiebi gadawyvetilebis mimReb pirebTan  

 top-menejerebTan gasaubreba mniSvnelovani momentia kvlevis 

problemis gansazRvrisTvis. top-menejerebma unda icodnen kvlevis 

masStabebi da SesaZleblobebi. marketinguli kvlevis saSualebiT 

SeiZleba iseTi informaciis miReba, romelic dakavSirebulia 

mmarTvelobiT gadawyvetilebebTan, magram kvlevas ar SeuZlia mogvces 

menejeris mier misaRebi gadawyvetileba. piriqiT, mkvlevar-marketologi 

unda Cawvdes mmarTvelobiTi problemis arsSi, romlis winaSe aRmoCndeba 

xolme menejeri da daadginos, Tu ris gagebas moelis igi marketinguli 

kvlevis Sedegebidan.  

mmarTvelobiTi problemis gasagebad mkvlevari unda flobdes top-

menejerebTan aucilebeli sakiTxebis ganxilvis unar-Cvevebs. zogierTma 

faqtorma SeiZleba gaarTulos es urTierToba. magaliTad, arian 

organizaciebi, romlebSic top-menejerebTan Sexvedra metad  

problemuria. mkvlevaris an kvleviTi ganyofilebis organizaciulma 

statusma SeiZleba gaaZnelos maRali donis menejeramde misasvleli gza 

kvlevis dasawyisSi. Aaseve, roca organizaciaSi arsebobs  ramdenime top-

menejeri, SeiZleba warmoiSvas maTTan erTad Sexvedris problemac. 

miuxedavad aRniSnuli problemebisa, aucilebelia, rom mkvlevars 

gadawyvetilebis mimReb pirebTan gaaCndes aqtiuri urTierToba.   

     Pproblemis gansazRvrisa da aRwerisaTvis top-menejerebTan 

urTierTobis organizeba SesaZlebelia marketinguli problemebis 

auditis safuZvelze. marketinguli problemis auditi (problem audit) 
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warmoadgens  marketinguli problemis yovelmxriv analizs, romelic  

misi arsisa da mizezebis gagebis saSualebas iZleva. 

sakiTxebs, romlebic top-menejerebTan erTad ganixileba 

marketinguli problemis auditis procesSi, gavecnoT kompania McDonald’s-

is winaSe warmoqmnili problemebis magaliTze.   

 movlenebi, romlebic ganapirobeben garkveuli qmedebebis 

aucileblobas (problemis istoria).  swrafi kvebis industriaSi 

didi xnis liderma kompaniam McDonald’s-ma  1997-98 wlebSi dakarga 

bazris udidesi wili iseTi konkurentebis zemoqmedebiT, rogoricaa 

Burger King da Wendy’s.  es problema gansakuTrebiT gamwvavda  mas 

Semdeg, roca konkurentebma gamouSves axali produqcia da  

aamoqmedes misi gasaRebis agresiuli politika, xolo kompania 

McDonald’s-is arsebuli marketinguli RonisZiebebi  naklebad  

warmatebuli aRmoCnda.  

 top-menejerebis moqmedebis alternatiuli mimarTulebebi. am 

stadiaze alternatiuli moqmedebis SesaZlo nakrebi SeiZleba ar 

iyos sruli, amitom saWiro xdeba damatebiTi kvlevebi, raTa 

ganisazRvros moqmedebis axali mimarTulebebi. McDonald’s-is 

xelmZRvanelobam SeimuSava Semdegi alternativebi (moqmedebis 

variantebi): momxmareblebisTvis axali sendviCebisa da menius 

SeTavazeba, fasebis daweva, axali restornebis gaxsna, promouSeni, 

specialuri programebis gamoyeneba da sareklamo politikis 

gaZliereba.  

 kriteriumebi, romlebic gamoiyeneba moqmedebis alternatiuli 

mimarTulebebis Sesafaseblad. magaliTad, axali produqtis 

SeTavazeba SeiZleba Sefasdes gayidvis moculobis, bazris wilis, 

momgebianobis, investiciebis  Semosavlianobis da sxva maCveneblis 

safuZvelze. McDonald’s-ma alternativebi Seafasa bazris wilisa da 

mogebis matebis maCveneblebidan gamomdinare.  

  potenciuri qmedebebi, romelTa Sefaseba unda moxdes kvlevis 

Sedegebze dayrdnobiT. kvlevis Sedegebi, savaraudod, McDonald’s-

isagan moiTxovs strategiuli marketinguli qmedebebis 

ganxorcielebas.  
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 informacia, romelic aucilebelia top-menejerebis kiTxvebze 

pasuxis gasacemad. aucilebeli informacia moicavs McDonald’s-is 

Sedarebas mis ZiriTad konkurentebTan marketingis kompleqsis 

yvela elementis (produqcia, fasi, promouSeni da ganawileba) 

gaTvaliswinebiT, rac uzrunvelyofs   Sesabamisi Zlieri da susti 

mxareebis gansazRvras.  

 meTodi, romliTac top-menejerebi Segrovebul informacias  

gadawyvetilebis misaRebad gamoiyeneben. umaRlesi rgolis 

xelmZRvanelebi McDonald’s-isaTvis SeimuSaveben strategias, 

romelic kvlevis Sedegebs, aseve maT intuiciasa da mosazrebebs 

daefuZneba.  

 gadawyvetilebis miRebasTan dakavSirebuli korporaciuli 

kultura.  zogierT firmaSi  dominirebs gadawyvetilebis miRebis 

procesi (formaluri procedura), sxvagan ufro mniSvnelovania 

gadawyvetilebis mimRebi adamianis pirovnuli faqtori.  imisaTvis, 

rom  gavarkvioT adamianebi, romlebic pasuxismgebelni  arian 

gadawyvetilebis miRebaze an gavlenas axdenen gadawyvetilebis 

miRebis procesze, aucilebelia korporaciul kulturaSi 

gaTviscnobiereba. McDonald’s-Si arsebuli  korporaciuli kultura 

moiTxovs gadawyvetilebis mowonebas kolegiuri organos mier, 

sadac mniSvnelovan  gadawyvetilebebs maRali rgolis menejerebi 

Rebuloben.  

 

 problemis auditis Catareba saWiroa imitomac, rom maRali rgolis 

xelmZRvanelebs xSirad bundovani warmodgena realur problemaze. 

magaliTad, top-menejerebma SeiZleba icodnen, rom firma kargavs bazris 

wils, magram warmodgena ar hqondeT amis mizezebze. Aase xdeba imitom, 

rom gadawyvetilebis mimRebi adamianebis umetesoba orientirebulia 

problemis simtomebze da ara mizezebze. prognozirebuli gayidvebis 

miuRwevloba, bazris wilis dakargva da mogebis Semcireba – mxolod 

simptomebia. mkvlevari-marketologi uRrmavdeba simptomebs da ikvlevs 

dafarul mizezebs. magaliTad, bazris wilis dakargvis mizezi SeiZleba 

iyos konkurentebis mier ukeTesi reklamis gamoyeneba, kompaniis mier 

produqciis araadekvaturi ganawileba da sxva (ix. nax 1.5). problemis 
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gadawyvetas unda SevudgeT mxolod maSin, roca mis safuZvelSi arsebul 

mizezebs gamovikvlevT.   

 

          fokusi                                          fokusi 

       top-menejerze                                  marketologze   

 

 

 ganxilva 

 

 

 

 

 

 

   nax. 1.5. top-menejersa da marketologs Soris kontaqti 

marketologsa da top-menejers Soris urTierTdamokidebuleba 

martivdeba,    rodesac   SemkveTi   organizaciis   erTi  an  ramdenime  

TanamSromeli Suamavlobs urTierTobebis damyarebaSi da Sedis 

marketinguli kvlevebis jgufSi. imisaTvis, rom top-menejersa da 

mkvlevars Soris urTierToba iyos nayofieri, mas unda gaaCndes Semdegi 

maxasiaTeblebi:  

 komunikacia.  mosazrebaTa Tavisufali gacvla gadawyvetilebis 

mimReb pirsa da mkvlevars Soris metad mniSvnelovania.  

 kooperacia. marketinguli kvleva jgufuri  proeqtia, romelSic 

orive mxare (top-menejeri da mkvlevari) unda urTierTobdes 

SeTanxmebulad.  

 konfidencialoba. top-menejerebsa da mkvlevarebs Soris 

urTierToba damyarebuli unda iyos urTierTndobaze. 

 gulwrfeloba. ar unda arsebobdes aranairi faruli informacia 

da unda dominirebdes Ria urTierTobebi. 

 siaxlove. top-menejersa da mkvlevar-marketologs Soris 

urTierTdamokidebuleba unda iyos Tbili da axlo.  

 mudmivoba.  top-menejerebi da mkvlevarebi unda iyvnen mudmiv 

urTierTkavSirSi.  

 

 
simptomi: 
 
- bazris wilis   
dakargva 

Ffaruli mizezebi: 
 
- konkurentebis reklamis 
  upiratesoba; 
- kompaniis produqciis 
ganawilebis araadekvaturi 
sistema; 

- produqciis SedarebiT 
dabali xarisxi; 

- ZiriTadi konkurentebis 
mier fasebis Semcireba 
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 kreatiuloba. mkvlevarsa da top-menejers Soris 

urTierTdamokidebuleba unda iyos ufro metad SemoqmedebiTi, 

vidre formaluri. 

 

 b) interviu dargobriv  eqspertebTan  

 marketinguli kvlevis problemis CamoyalibebaSi mkvlevars,  top-

menejerebTan diskusiis garda, sWirdeba interviu dargobriv 

eqspertebTan, anu im adamianebTan, romlebic icnoben firmas da mocemul 

dargs. aseTi eqspertebis moZieba SeiZleba rogorc firmaSi, ise mis 

farglebs gareT. Eeqspertuli gamokiTxvis dros formaluri anketebi, 

Cveulebriv, ar gamoiyeneba, Tumca, sasargebloa gansaxilveli Temebis 

CamonaTvalis momzadeba. ukeTesia, rom aseTi Temebisa da Sesabamisi 

kiTxvebis Tanmmdevroba ar dadgindes winaswar, aramed gamovlindes 

gasaubrebis procesSi, rac ufro met moqnilobas miscems eqsperts.  

eqspertTan intervius mizania marketinguli kvlevis problemis 

gansazRvraSi  daxmareba da ara saboloo gadawyvetilebis miReba. 

samwuxarod, eqspertebTan konsultaciis procesSi SeiZleba warmoiqmnas 

Semdegi potenciuri sirTuleebi: 

 zogierTi adamiani  Tvlis, rom erkveva yvela sakiTxSi da 

cdilobs  eqspertizaSi monawileobas, Tumca, man SeiZleba ver 

aRmogviCinos saTanado daxmareba;  

 SesaZloa garTuldes organizaciis gareT eqspertis moZieba da 

misgan informaciis miReba. 

 aRniSnulis gaTvaliswinebiT, eqspertebTan gasaubreba ufro xSirad 

gamoiyeneba samrewvelo firmebisa da produqciis marketinguli kvlevis 

Catarebisas. Ees aixsneba imiT, rom eqspertebis moZieba ufro advilia 

industriul sferoSi, vidre momxmareblebs Soris. eqspertebTan 

gasaubreba aseve sasargebloa iseT situaciebSi, roca sxva wyaro nakleb 

informacias iZleva (magaliTad, axali saqonlis SemuSavebisas). 

Eeqspertebma SeiZleba mogvawodon mniSvnelovani komentarebi arsebuli 

saqonlis modificirebisa da depozicionirebisaTvis, rogorc es moxda 

Sears-is maRaziaTa qselis depozicionirebis SemTxvevaSi.  Aam giganturi 

savaWro qselis gayidvebi gasuli saukunis 80-ian wlebSi TandaTanobiT 

Semcirda da 1989 wels firmam dakarga amerikaSi nomer pirveli qselis 
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statusi kompania Wal-Mart-is sasargeblod. roca mkvlevarebma 

sakonsultaciod mimarTes mocemuli dargis eqspertebs, maT SeZles 

gamoevlinaT problema – imijis ukmarisoba. tradiciulad, warmoadgenda 

ra Camofasebuli saqonlis maRaziaTa qsels, Sears  warumateblad 

cdilobda Tavisi imijis amaRlebas prestiJuli univermaRis donemde, 

rac, Tavis mxriv, mas potencur myidvelebs akargviebda. sabolood, 

kompania Sears –ma isev daibruna Camofasebuli saqonlis maRaziis imiji, 

romlis Semdgom gayidvebis moculoba mniSvnelovnad gaizarda. 

 

 

 g)  meoradi monacemebis analizi 

 informaciebi, romlebsac mkvlevarebi Rebuloben top-menejerebisa 

da dargobrivi eqspertebisagan, unda Seivsos meoradi monacemebiT. 

rogorc ukve aRiniSna, meoradia monacemebi, romlebic ukve Segrovebulia 

sxva miznebisaTvis, xolo pirveladi monacemebi mkvlevaris mier 

mopovebulia konkretuli marketinguli kvlevisaTvis. meoradi monacemebi 

miiReba samTavrobo da komerciuli wyaroebidan, marketinguli kvlevebis 

Camtarebeli firmebidan, kompiuteruli bazebidan da internet-saitebidan. 

aseTi monacemebi ekonomiuri da swrafi wyaroa sabazo informaciis 

misaRebad. arsebuli meoradi monacemebis analizi mniSvnelovani nabijia 

problemis gansazRvris procesSi. pirveladi monacemebi ar unda  

Segrovdes manam, sanam srulad ar iqneba gaanalizebuli arsebuli 

meoradi monacemebi.  

 

 d) Tvisebrivi kvleva 

 informacia, romelic miRebulia top-menejerebisagan,  dargobrivi 

eqspertebisgan da meoradi wyaroebidan, marketinguli kvlevis problemis 

gansazRvrisTvis SeiZleba arasakmarisi iyos. zogjer, problemis ufro 

srulad gaazrebisa  da mis safuZvelSi arsebuli faqtorebis 

amocnobisaTvis, saWiroa ganxorcieldes Tvisebrivi kvleva. Tvisebrivi 

kvleva arastruqturizebulia im TvalsazrisiT, rom kiTxvebis 

formulireba xdeba uSualod kvlevis procesSi. Tavisi bunebiT igi 

aRwerilobiTi xasiaTisaa da dafuZnebulia mcire raodenobis SerCevaze. 

Kkvlevisas  SeiZleba gamoviyenoT  Tvisebrivi kvlevis gavrcelebuli 



 39 

meTodebi, rogoricaa: fokus-jgufebi (jgufuri gasaubreba), sityvieri 

asociaciebi (respondentebis gamokiTxva im mizniT, rom aRniSnon TavianTi 

pirveli STabeWdilebebi, romlebic  asocirdeba Sesaswavl obieqtTan) da 

CaRrmavebuli interviu (pirispir interviu, romelic Seiswavlis  

respondentebis mosazrebebs). Aaseve SesaZlebelia Tvisebrivi kvlevis 

sxva meTodis gamoyeneba, rogoricaa, magaliTad, respondentTa mcire 

raodenobis winaswari (piloturi) gamokiTxva. 

kvlevis problemis dasmaze moqmedi garemos  faqtorebi. Tvisebrivi 

kvlevebi, top-menejerebTan da dargobriv eqspertebTan gasaubrebebi, 

agreTve  meoradi monacemebis  analizi exmareba mkvlevars daadginos 

garemo faqtorebi, romlebic gavlenas axdenen problemis dasmaze. 

a) winandeli  informacia da prognozebi. winandeli informacia da 

prognozebi, romlebic exeba gayidvebis, bazris wilis, momgebianobis, 

teqnologiis, mosaxleobis, demografiisa da cxovrebis wesis Sesaxeb 

tendenciebs, exmareba mkvlevars gansazRvros Tu ra udevs safuZvlad  

marketinguli kvlevis problemas. analizis es saxe SeZlebisdagvarad 

unda ganxorcieldes mTlianad dargisa da firmis farglebSi. magaliTad, 

Tuki gayidvebis moculoba firmaSi Semcirda, magram gaizarda mTlianad 

dargis masStabiT, maSin problema  iqneba  gansxvavebuli  im  

SemTxvevasTan   SedarebiT,  roca gayidvebis moculoba dargSic rom 

daklebuliyo. cxadia, rom  pirvel SemTxvevaSi problema exeba  mxolod  

firmas. 

     winandeli informacia, prognozebi da tendenciebi sasargebloa 

potenciuri SesaZleblobebisa da problemis gamosavlenad. magaliTad, 

Tavis droze mravali piceria cdilobda gamoeyenebina potenciuri 

SesaZleblbebi, romlebic saWmlis saxlSi mitanasTan warmoSobil 

tendenciebs ukavSirdeboda. Kkompania  Pizza Hut-ma warmatebiT gamoiyena es 

tendencia da Tavisi saqmianobis ZiriTadi aqcenti swored am sferoze 

gadaitana. ukeTesad momsaxurebis mizniT kompaniam gaxsna ramdenime 

savaWro wertili, romelic uzrunvelyofda SekveTebis Sesrulebas. 

  

b) resursebi da SezRudvebi. imisaTvis, rom mkvlevarma jerovnad 

Camoayalibos marketinguli kvlevis problema, aucilebelia 

gaiTvaliswinos rogorc organizaciis sakuTrebaSi arsebuli resursebi 
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(rogoricaa fuladi saSualebebi da kvlevis unarebi), ise SezRudvebi -  

xarjebi da dro. magaliTad, Tuki  farTomasStabiani kvleva saWiroebs 

100 000 dolars, xolo misTvis gamoyofilia mxolod 40 000 dolari, igi 

ar moipovebs  xelmZRvanelobis dainteresebas. droiTi SezRudvebi aseve 

mniSvnelovani faqtoria marketinguli kvlevis Catarebis dros, 

gansakuTrebiT maSin, roca aucilebelia gadawyvetilebis swrafad miReba. 

   

g) miznebi. marketinguli  problemis formulirebaSi mkafiod unda 

ganisazRvros ori saxis mizani: organizaciis miznebi da top-menejeris  

piradi miznebi. proeqtis warmateba damokidebulia imaze, Tu ramdenad 

Seesabameba isini erTmaneTs, Tumca, amis miRweva arc ise advilia.  

 top-menejerebi iSviaTad  axdenen rogorc piradi, ise organizaciis 

miznebis mkafiod Camoyalibebas. umetes SemTxvevaSi es miznebi sakmaod 

bundovnia (magaliTad `korporaciuli imijis gaumjobeseba~). amgvari 

formulireba xelmZRvanelobas ver gamoadgeba konkretuli 

qmedebebisTvis. Nnaklebad  savaraudoa, rom top-menejerebisadmi 

pirdapirma dasmulma SekiTxvebma gamoaaSkaravos namdvili miznebi. 

Aamitom marketologs moiTxoveba garkveuli Cvevebi, raTa gamoavlinos 

aseTi miznebi. efeqturi meTodi mdgomareobs imaSi, rom top-menejeri 

gaecnos problemis gadaWris yvela variants da gaarkvios, Tu romeli  

maTgania misTvis misaRebi. uaryofiTi pasuxis SemTxvevaSi aucilebelia 

saubris gagrZeleba, raTa gamokveTos SedarebiT siRrmiseuli miznebi. 

  

d) momxmarebelTa qceva. momxmarebelTa qceva gare samyaros 

ZiriTadi faqtoria. Uumetes SemTxvevaSi problemas SeiZleba mivagnoT 

firmis ama Tu im qmedebaze momxmarebelTa reaqciis prognozirebiT.  

momxmareblis qcevis gageba saSualebas gvaZlevs CavwvdeT marketinguli 

problemis arss. momxmarebelTa qcevis gasaanalizebel faqtorebSi Sedis: 

faruli motivebi, faseulobebis sistema, yidvis Cvevebi, agreTve 

demografiuli da fsiqografiuli (fsiqologia da cxovrebis wesi) 

maxasiaTeblebi, reaqcia reklamaze da stmulirebis meTodebze, 

fasebisadmi mgrZnobeloba, erTguleba markisadmi da sxva. 

     Ggamoikvlia ra momxmarebelTa qcevis Taviseburebebi, kompania 

ConAgra Frozen Foods-ma daadgina, rom amerikelebis 55 %-s lanCi miaqvs 
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saxlidan, xolo adamianebis sul ufro meti raodenoba ikvebeba gareT 

zezeuld. Mmiuxedavad imisa, rom aseT momxmareblebi upiratesobas 

aniWeben transportabelur sakvebs, isini maRal moTxovnebs uyeneben 

saWmlis xarisxobriv maxasiaTeblebs. Yyovelive amis safuZvelze 

kompaniam momxmareblebs SesTavaza xarisxiani, gemrieli da 

transportabeluri sakvebi, romelmac mas didi mogeba moutana. 

  

e) samarTlebrivi garemo. samarTlebrivi garemo moicavs 

saxelmwifo politikas, kanonebs, saxelmwifo organoebs, sakontaqto 

auditorias, romlebic zemoqmedeben sxvadasxva organizaciebsa da 

calkeul adamianebze da aregulireben maT saqmianobas. kanonis 

regulirebis umniSvnelovanes sferoebs miekuTvneba patentebTan, savaWro 

markebTan, savaWro SeTanxmebebiTan, gadasaxadebTan da tarifebTan 

dakavSirebuli urTierTobebi. Aama Tu im dargSi saxelmwifo regulireba 

udides zegavlenas axdenen marketingis kompleqsis yovel elementze. 

mkvlevarma unda gaiTvaliswinos iuridiuli da administraciuli 

aspeqtebi, romlebic aregulireben bizness.      

  

v) ekonomikuri garemo. samarTlebriv garemosTan erTad gare 

samyaros mniSvnelovani komponentia ekonomikuri garemo, romelic 

moicavs iseT faqtorebs, rogoricaa momxmarebelTa SesaZleblobebi, 

saerTo Semosavali, fasebi, danazogebi, kreditisadmi xelmisawvdomoba  

da saerTo ekonomikuri pirobebi. ekonomikis saerTo mdgomareoba 

gavlenas axdens momxmareblebisa  da firmis SesaZleblobebze, SeiZinon 

saqoneli kreditiT da daxarjon fuli ZviradRirebul nivTebze. swored, 

ekonomikurma garemom iTamaSa mniSvnelovani roli kompania  JCPenney-is   

marketinguli kvlevis problemis gansazRvraSi. aRniSnul kompaniaSi, 

romelic  erT- erTi umsxvilesi da cnobili univermaRebis qselia aSS-

Si, gasuli saukunis 80-ian wlebSi TandaTanobiT Semcirda gayidvebi da, 

Sesabamisad, daeca misi imiji. 90-iani wlebis dasawyisSi kompaniam daiwyo 

Tavisi imijis sruli rekonstruqcia da axali imijis formireba, rac 

produqciis maRal xarisxs ukavSirdeboda. amisaTvis kompaniam miizida 

cnobili savaWro markebi, rogoricaa Levis, Oshkosh B’Gosh da Charles of the 

Ritz. Kkompania Penney-m gadawyvita fasebis aweva da maRali modis maRaziis 
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segmentSi gasvla. samwuxarod, aseTi qmedeba daemTxva arasaxarbielo 

dros, kerZod, ekonomikuri dacemis periods, roca adamianebi 

ZviradRirebul prduqciaze cotas xarjavdnen. mogvianebiT, 2001 

wlisaTvis kompaniam gadawyvita imijis Secvla, rac gulisxmobda 

bazarze depozicionirebas, anu saSualo amerikelisaTvis gankuTvnili 

univermaRebis qselis Camoyalibebas. swored, konkurentunariani fasebis 

SenarCunebisa da kargi savaWro markebis SerCevis saSualebiT kompaniam 

SeZlo dakarguli imijis aRdgena.  

 

z) kompaniis marketinguli da teqnologiuri Cvevebi. kompaniaSi 

arsebuli marketinguli xerxebis gamoyenebis gamocdileba, agreTve 

marketinguli da teqnologiuri Cvevebis saerTo done gavlenas axdens 

marketinguli kvlevis bunebasa da masStabebze. magaliTad, bazarze axali 

saqonlis danergva, romelic saWiroebs sawarmoo procesebis 

gadaiaraRebas, SeiZleba aRmoCndes warumatebeli, Tu firmas misi 

warmoebisa da gayidvis sferoSi sakmarisi gamocdileba ar gaaCnia. 

firmis marketinguli da teqnologiuri Cvevebi Zlier gavlenas axdenen 

dasaxul marketingul programebsa da strategiebze. aseve mxedvelobaSi 

unda iqnes miRebuli teqnologiuri garemos sxva elementebic. ukanasknel 

wlebSi kompiuteruli teqnikis swrafma ganviTarebam didi gavlena 

moaxdina marketingul kvlevebze. sailustraciod SeiZleba aRvniSnoT, 

rom kompiuterizebuli salaroebi saSualebas aZleven supermarketebs 

yoveldRiurad daakvirdnen ama Tu im produqtze momxmarebelTa 

moTxovnas  da miiRon mkvlevarisTvis aucilebeli monacemebi. am gziT 

SesaZlebelia zusti informaciis miReba sxvadasxva savaWro markis 

gayidvebis Sesaxebac. monacemTa Segrovebis siswrafe da sizuste 

saSualebas aZlevs mkvlevars  Seiswavlos rTuli problemebi, 

rogoricaa bazris wilis yoveldRiuri cvlilebebi  firmis mier 

gamoyenebuli sareklamo kampaniis procesSi.          garemo faqtorebis 

adekvaturi analizis Semdeg mkvlevars SeuZlia gansazRvros 

mmarTvelobiTi da marketinguli kvlevis problemebi. 

mmarTvelobiTi da marketinguli problemebis Sedareba. mmarTvelobiTi 

problema svams kiTxvas imis Sesaxeb, Tu ra unda gaakeTos top-menejerma, 

xolo marketinguli kvlevis problema svams kiTxvas – romeli 
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informaciaa saWiro da rogor SeiZleba misi mopoveba (ix. cxrili 1.5). 

marketinguli kvleva menejers uzrunvelyofs informaciiT, romelic 

aucilebelia swori gadawyvetilebis misaRebad. mmarTvelobiTi 

problemis gadawyveta iTvaliswinebs top-menejeris gansazRvrul 

qmedebebs. kiTxvebi, romlebsac igi usvams sakuTar Tavs moqmedebis 

SesaZlo variantebis arCevisas, aris Semdegi saxis: rogor unda 

SevaCeroT bazris wilis Semcirebis procesi?  SesaZlebelia  Tu ara 

bazris segmentacia sxvanairad? Rirs Tu ara bazarze axali produqtis 

gamotana? saWiroa Tu ara promouSenisaTvis  danaxarjebis zrda? Dda 

sxva. 

   

cxrili 1.5 

mmarTvelobiTi da marketinguli kvlevis problemebis Sedareba 

  

 

     sruliad gansxvavebulia marketinguli kvlevis problema, romlis 

gadaWra gansazRvruli informaciis miRebas iTvaliswinebs. misi 

gansazRvra dakavSirebulia imasTan, Tu ra saxis informaciaa 

aucilebeli da rogor SeiZleba misi miReba SedarebiT efeqtianad. 

magaliTad  ganvixiloT gansazRvruli asortimentis produqciis mier 

bazris   wilis   dakargvis     problema.    mmarTvelobiTi  problema 

mdgomareobs imaSi, Tu rogor davibrunoT es wili. moqmedebaTa 

mimarTuleba SeiZleba iyos Semdegi: arsebuli saqonlis srulyofa, 

axali saqonlis gamotana bazarze, marketingis kompleqsSi da bazris 

segmentaciaSi cvlilebebis Setana. davuSvaT, rom top-menejeri da 

mkvlevar-marketologi darwmunebulni arian, rom arsebuli problema 

gamowveulia bazris araswori segmentaciiT. amitom isini atareben 

mmarTvelobiTi problema marketinguli kvlevis problema 

garkveva imisa, Tu ra unda 
gaakeTos gadawyvetilebis minRebma 
pirma 

garveva imisa, Tu romeli 
informaciaa saWiro da rogor 
SeiZleba misi miReba 

mimarTulia samoqmedo gegmis 
SemuSavebaTvis 

mimarTulia informaciis 
miRebisaTvis 

fokusirebulia problemis 
simptomebze 

fokusirebulia mizezebze, 
romlebic problemis safuZvelia 
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kvlevas, raTa miiRon informacia, romelic maT saSualebas miscems 

gansazRvron am problemis gadaWris gzebi. aqedan gamomdinare, 

marketinguli kvlevis problemad xdeba bazris segmentaciis 

alternatiuli kriteriumebis gansazRvra da Sefaseba.  

 

 marketinguli kvlevis problemis gansazRvrisas daSvebuli 

Secdomebi. marketinguli kvlevis problemis gansazRvras aqvs ori mizani: 

pirveli -  man unda misces mkvlevars mmarTvelobiT problemasTan 

dakavSirebuli yvela aucilebeli informaciis moZiebis  saSualeba da 

meore - proeqtze muSaobisas igi unda warmoadgendes mis orientirs. 

problemis gansazRvrisas mkvlevarebi uSveben or tipiur Secdomas, 

kerZod, problema xan metismetad farToa, xan – metismetad viwro (ix. nax. 

1.6).  

 

      

 

 

 

 

    

 

 

 

 

 

 

 

 

nax. 1.6. marketinguli kvlevis problemis gansazRvrisas   daSvebuli Secdomebi  

 

problemis metismetad farTod dasma ar iZleva mkafio miTiTebebs, 

romlebic saWiroa kvlevis Tanmimdevruli nabijebis SemuSavebisaTvis. 

marketinguli kvlevis problemis metismetad farTod gansazRvris 

magaliTebad gamogvadgeba Semdegi: marketinguli strategiis SemuSaveba 

savaWro markisaTvis, konkurentebTan SedarebiT firmis poziciis 

Mmarketinguli kvlevis 
problemis Secdomebis 

gavrceleba 

problema dasmulia 
metismetad farTod 

 
- ar iZleva Semdgomi 

qmedebebis Sesaxeb 
miTiTebebs 

 
magaliTi: kompaniis imijis 
            amaRleba 

problema dasmulia 
metismetad viwrod 

 
- mxedvelobidan SeiZleba 

iqnes gamorCenili 
problemis zogerTi 
mniSvnelovani komponenti 

 
magaliTi: fasebis koreqtireba 
konkurentebis mier fasebis 
cvlilebis Sedegad 
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gaumjobeseba da kompaniis imijis amaRleba. problemebis aseTi 

gansazRvra araa sakmarisad konkretuli imisaTvis, rom SemuSavdes maTi 

gadawyvetisadmi midgomebi an kvlevis konkretuli gegma. 

 P 

problemis metismetad viwrod gansazRvras aseve gaaCnia seriozuli 

naklovanebebi. viwro fokusma SeiZleba daabrkolos dasaSvebi 

alternativebis yovelmxriv Seswavla, gansakuTrebiT maSin, roca saqme 

exeba inovaciebs. aman aseve SeiZleba xeli SeuSalos mkvlevars, rom 

yuradReba gaamaxvilos mmarTvelobiTi problemis mniSvnelovan 

komponentebze. magaliTad, problema metismetad viwrodaa dasmuli im 

SemTxvevaSi, roca igi iTvaliswinebs kompaniis mier Tavisi safaso 

politikis gadaxedvas ZiriTadi konkurentis fasis cvlilebis sapasuxod. 

Mmxolod fasebze orientacia ar aZlevs kompanias ganixilos sxva saxis 

reaqciebi (moqmedebaTa alternatiuli mimarTulebebi), rogoricaa axali 

savaWro markis gamoSveba, sareklamo kampaniis cvlileba an distribuciis 

axali arxebis damateba.  

 

 Pproblemis gansazRvris dros Secdomebis daSvebis albaToba 

SeiZleba SevamciroT, Tu marketinguli kvlevis problemebs davsvamT 

ganzogadebuli saxiT da Semdeg gamovyofT mis calkeul komponentebs 

(ix. nax. 1.7). problemis zogadad gansazRvra saSualebas gvaZlevs 

davinaxoT misi yvela mxare da Tavidan aviciloT  meore tipis 

Secdomebi. problemis konkretuli komponentebis gansazRvra gamoavlens  

mis  ZiriTad aspeqtebs, gamoricxavs pirveli tipis Secdomebs  da 

uzrunvelyofs kvlevis swor mimarTulebas, romliTac unda 

ixelmZRvanelos mkvlevarma.  

marketinguli kvlevis problemis zogadi saxiT gansazRvrisa da 

misi konkretuli komponentebis gamoyofis Semdeg  mkvlevar-marketologs 

saSualeba aqvs SeimuSavos kvlevis ganxorcielebisadmi Sesabamisi 

midgoma.  
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                          K 

konkretuli komponentebi 

   

 nax. 1.7.  marketinguli kvlevis problemis sworad gansazRvra 

                      

 

 

 

 

 

1.6. marketinguli kvlevis Catarebisadmi midgomebi 

 

marketinguli kvlevis problemis gadawyvetisadmi  midgoma moicavs 

Semdeg komponentebs: kvlevis meTodologia, analitikuri modelebi, 

saZiebo kiTxvebi, faqtorebi da hipoTezebi, romlebic gavlenas axdenen 

kvlevis gegmaze. ganvixiloT TiToeuli es komponenti. 

 

 

a) kvlevis meTodologia 

 marketinguli kvleva unda emyarebodes obieqtur monacemebs da 

Teoriul debulebebs. Teoria (theory) aris garkveuli koncefciebis 

(cnebebis) urTierTkavSiri, romelic efuZneba fundamentur 

mtkicebulebebs (aqsiomebs) da miCneulia WeSmarit debulebad. obieqturi 

monacemebi (objective evidence) aris miukerZoebeli da empiriulad 

damtkicebuli, romelTa Segroveba xdeba meoradi wyaroebidan. kvlevis 

Teoriul-meTodologiuri safuZveli marketologma SeiZleba Seqmnas 

Mmarketinguli kvlevis problema 

zogadi formulireba 

Kkomponenti 1 Kkomponenti 2 

 

Kkomponenti 3 
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akademiur literaturaze (saxelmZRvaneloebze, statiebze, monografiebze) 

dayrdnobiT.  magaliTad, damokidebulebis Teoriis Tanaxmad, 

momxmarebelTa damokidebuleba romelime savaWro markisadmi, vTqvaT, 

Nike-is produqciisadmi, ganisazRvreba damaxasiaTebeli niSnebis (fasi, 

komfortuloba, xangamZleoba, moda) Sefasebis safuZvelze. Sesabamisi 

Teoria iZleva codnas imis Sesaxeb, Tu romeli cvladebi unda 

gamovikvlioT, maT Soris romeli unda ganvixiloT, rogorc 

damokidebuli cvladebi (e.i. iseTebi, romelTa mniSvnelobebi sxva 

cvladebzea damokidebuli) da damoukidebeli cvladebi (e.i. iseTebi, 

romelTa mniSvnelobebi gavlenas axdenen sxva cvladebze). Aamrigad, Nike-

is savaWro markisadmi momxmarebelTa damokidebuleba warmoadgens 

damokidebul cvlads, xolo fasi, komfortuloba, xangamZleoba da moda 

– damoukidebel cvladebs.   

     Pmarketinguli kvlevis problemis gadaWrisadmi midgoma yovelTvis 

unda efuZnebodes romelime Teorias an princips. Ees aseve sasargebloa 

Sesabamisi modelis SemuSavebis dros. Teoria agreTve warmoadgens bazas, 

romlis safuZvelzec mkvlevari agrovebs monacemebs da axdens maT 

interpretacias. Teoriis roli gamoyenebiTi marketinguli kvlevis 

sxvadasxva fazaze naCvenebia  1.6  cxrilSi.     

gamoyenebiT marketingul kvlevebSi Teoriis gamoyeneba moiTxovs 

mkvlevaris mxridan garkveul SemoqmedebiTobas. man SeiZleba ver ipovos 

Teoriul naSromebSi pirdapiri miniSneba imis Sesaxeb, Tu ra saxiT 

gamoiyenos kategoriebi da kanonebi realuri samyaros movlenebis 

asaxsnelad. rogorc marketinguli Teoriis cnobili amerikeli 

specialisti Selbi hunti (Shelby D. Hunt) aRniSnavs, yvela Teoria, maT 

Soris marketinguli Teoriebi arasrulyofilia, isini damyarebulia 

SezRuduli raodenobis realur monacemebze. Sesabamisad, mkvlevar-

marketologma  unda gansazRvros da gamoikvlios sxva faqtorebi, 

romlebsac ar moepovebaT axsna ama Tu im koncefciis TvalsazrisiT 

(Shelby D. Hunt, Modern Marketing Theoty. Cincinnati: South Western publishing Co., 1991).  
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cxrili 1.6 

Teoriis roli gamoyenebiT marketingul kvlevebSi 

marketinguli kvlevis 
amocanebi 

                 Teoriis roli 

1. koncefciis 
SemuSaveba da 
ZiriTadi cvladebis 
gamoyofa 

problemis safuZvelSi arsebuli procesebis 
gagebis uzrunvelyofa, romelze 
dayrdnobiT  ganisazRvreba ZiriTadi 
damokidebuli da damoukidebeli cvladebi. 

2. ZiriTadi cvladebis 
operacionireba 

 

mkvlevarma SeiZleba gamoiyenos Teoriulad 
dasabuTebuli cvladebi, romlebic saqmis 
realur viTarebas asaxaven. 

 
3. kvlevis mimarTulebis 
    arCeva 
 

Teoriuli mizez-Sedegobrivi 
kanonzomierebebi gvexmareba avirCioT 
marketinguli kvlevis  deskriptuli an 
mizez-Sedegobrivi tipi. 

4. SerCeviTi dakvirvebis 
     tipis SerCeva 
 

respondentTa SerCevisaTvis meTodologiis 
safuZvelze ganisazRvreba generaluri 
mTlianoba da dgndeba SerCevis kvota. 

5. monacemebis analizi 
       da interpretacia 

meTodologia ganapirobebs monacemebis 
analizisa da Sedegebis interpretaciis 
strategiebis SerCevas. 

6. Sedegebis 
     ganzogadeba 

 

marketinguli kvleviT miRebuli Sedegebi 
SeiZleba aixsnas adre arsebuli kvlevebis 
safuZvelze da gaerTiandes maTTan.  

 

 b) analizuri modeli 

 analizuri modeli (analytical model) moicavs urTierTdakavSirebuli 

cvladebis nakrebs, romelic warmogvidgens  realur sistemas (process) 

mTlianobaSi an nawilobriv. modelebs SeiZleba gaaCndeT uamravi forma. 

yvelaze ufro zogadia verbaluri, grafikuli da maTematikuri modelebi. 

verbalur modelSi cvladebi da maT Soris urTierTkavSiri 

warmodgenilia sityvieri formiT. aseTi modelebi xSirad gamoiyeneba 

daskvnebis gakeTebisa da Teoriis mTavari punqtis dadasturebisaTvis. 

grafikuli modeli vizualuria da Teorias warmogvidgens suraTebis 

saxiT. mas iyeneben cvladebis gancalkevebisa da maT Soris savaraudo 

kavSiris gansazRvrisTvis da ara ricxobrivi monacemebis misaRebad. 

grafikuli modelebis ageba logikuri mosamzadebeli etapia 

maTematikuri modelebis SemuSavebisTvis. maTematikuri modeli cvladebs 

Soris kavSirebs gansazRvravs zustad, ZiriTadad, gantolebebis saxiT. 

CamoTvlili modelebi gamoiyeneba, rogorc mimarTuleba kvlevis gegmis 
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CamoyalibebisTvis. Ggrafikuli modelebi gansakuTrebiT sasargebloa 

problemisadmi konceptualuri midgomisas, rogorc es naCvenebia qvemoT 

jinsebis yidvis modelis magaliTze. 

yidvis Sesaxeb gadawyvetilebis miRebis Teoriis Tanaxmad, 

momxmarebeli jer gadawyvets, iyidos Tu ara jinsi an sxva romelime 

tansacmeli. Tu momxmarebeli gadawyvets jinsis yidvas, is alternatiuli 

savaWro markebis SerCevisaTvis iwyebs Sefasebis kriteriumebis 

formirebas. SerCevis kriteriumebi moicavs iseT faqtorebs, rogoricaa 

fasi, tanze morgeba, feri, Sekerva, komfortuloba, moda da xarisxi. amis 

Semdeg momxmarebeli afasebs jinsis konkretul savaWro markebs SerCevis 

kriteriumebis safuZvelze, raTa iyidos erTi an ramdenime markis jinsi.   

. aseTi modelis gaTvaliswinebiT, savaWro marka Lee Riveted mimarTulia 

axalgazrdebze, romlebic jinsebs yiduloben tanze morgebisa da 

Sekervis mixedviT. amitom savaWro marka Lee Riveted-is sareklamo 

lozungia `marka, romelic ergeba tans~ da `SesamCnevi Sekerva~.  

verbaluri, grafikuli da maTematikuri modelebi avseben erTmaneTs da 

saSualebas aZleven mkvlevars, rom gamoavlinos Sesabamisi saZiebo 

kiTxvebi da hipoTezebi. 

  

g) saZiebo kiTxvebi 

 saZiebo kiTxvebi (Research Questions – RQs) warmoadgens problemis 

calkeuli komponentis detalur formulirebas. Pproblemis komponenti 

SeiZleba daiyos ramdenime kiTxvad. saZiebo kiTxvebi muSavdeba imisaTvis, 

rom ganisazRvros konkretuli informacia, romelic saWiroa problemis 

TiToeuli komponentis gadasawyvetad. saZiebo kiTxvebze gacemuli 

pasuxebi saukeTeso informaciaa top-menejerebisaTvis. saZiebo kiTxvebis 

formulirebisas unda vixelmZRvaneloT ara mxolod problemis 

gansazRvriT, aramed kvlevis meTodologiiTa da analizuri modelebiT. 

problemis komponentis gansazRvrisaTvis SesaZlebelia arsebobdes 

ramdenime  saZiebo kiTxva. magaliTad, jinsebis savaWro markis Lee Riveted-

is SemTxvevaSi, Teoriuli bazis safuZvelze ganisazRvra SerCevis 

kriteriumebis Semdegi faqtorebi: fasi, feri, tanze morgeba, Sekerva, 

komfortuloba, moda da xarisxi. Aam faqtorebTan dakavSirebiT SeiZleba 

daisvas Semdegi kiTxvebi: rogoria aRniSnuli faqtorebis gavlena 
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momxmareblebis mier jinsebis SerCevisas? Adasaxelebuli faqtorebidan 

romelia ufro metad mniSvnelovani? icvleba Tu ara es mniSvnelobebi 

sxvadasxva segmentis momxmareblebSi? saZiebo kiTxvebis dazusteba aseve 

SeiZleba moxdes hipoTezebis safuZvelze.  

 

 d) hipoTezebi 

 hipoTeza (Hipothesis – H) aris mkvlevarisaTvis saintereso faqtorebis 

an movlenebis Sesaxeb daudasturebeli varaudi an mtkiceba. es SeiZleba 

iyos, magaliTad, winaswari mtkiceba or an met cvlads Soris 

urTierTdamokidebulebis Sesaxeb, romelic aRwerilia kvlevis 

meTodologiaSi an warmodgenilia analizuri modelis saxiT. xSirad 

hipoTeza mkvlevaris kiTxvaze SesaZlebeli pasuxicaa.   hipoTeza ufro 

metad warmoadgens mtkicebulebas  savaraudo urTierTobebis Sesaxeb, 

vidre ubralod kiTxvebs, romlebsac unda gaeces pasuxi. igi asaxavs 

mkvlevaris molodins, romelic SeiZleba Semowmdes empiriulad. 

hipoTezebi aseve mniSvnelovan rols TamaSoben im cvladebis SerCevaSi, 

romelTa CarTva gaTvaliswinebulia kvlevaSi.  

    samwuxarod, hipoTezebis formulireba yvela situaciaSi rodia 

SesaZlebeli. zogjer mkvlevari ar flobs sakmaris informacias 

hipoTezebis SemuSavebisaTvis. sxva SemTxvevaSi hipoTezis met-naklebad 

misaRebi  formulireba SeiZleba aRmoCndes saZiebo kiTxvis banaluri 

perifrazireba.  

 hipoTeza problemis midgomisadmi SemuSavebis  mniSvnelovani 

nawilia.  hipoTezebis wamoyenebiT (maTi aRniSvnisTvis gamoiyeneba 

specialuri terminebi – HI, Н2  da a. S.) mkvlevari axdens instruqciis 

formulirebas imis Sesaxeb, Tu romeli monacemebi rogor unda 

Segrovdes da gaanalizdes. Cveulebriv, rodesac operaciuli hipoTezebi 

gamoxatulia simboloebiT, isini ganimarteba, rogorc statistikuri 

hipoTezebi. saZiebo kiTxvas SeiZleba gaaCndes masTan dakavSirebuli 

ramdenime hipoTeza, rogorc es naCvenebia qvemoT moyvanil magaliTSi. 

     Ooci wlis manZilze, 1993 wlamde, samomxmareblo bazarze SeimCneoda 

rZis moxmarebis stabiluri Semcireba. Catarebulma Tvisobrivma 

kvlevebma aCvenes, rom rZeze adamianebs araswori warmodgena hqondaT. 
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amasTan dakavSirebiT Catarda marketinguli kvleva, raTa garkveuliyo 

Semdegi kiTxva da hipoTezebi:  

     RQs:  aqvT Tu ara adamianebs araswori warmodgena rZis Sesaxeb? 

     H1:   rZe sakmaod cximiani da mavne sakvebia. 

     H2:   rZe Zvelmoduri sasmelia. 

     H3:  admianebi  Tvlian, rom rZe sabavSvo sasmelia. 

     Kkvlevam daadastura es hipoTezebi da amis safuZvelze daiwyo 

sakmaod ganTqmuli sareklamo kampania, romelic `rZiani ulvaSebis~ 

saxelwodebiTaa cnobili. Apopularul adamianebze gakeTebuli saxumaro 

TeTri ulvaSebis   talanturad mofiqrebulma reklamam marTlac 

miizida uamravi adamiani. sabolood, Cveulebrivi rZe, romelic gazian 

sasmelebTan da wvenebTan SedarebiT wlebis manZilze iTvleboda 

warumatebel sareklamo saSualebad, gaxda wamyvani sasmelebis 

industriaSi. Sesabamisad, bazarze rZis moxmareba  mniSvnelovnad 

gaizarda. 

urTierTdamokidebuleba marketinguli kvlevis problemas, saZiebo 

kvlevas, hipoTezebs, kvlevis meTodologiasa da analizur meTodebs 

Soris naCvenebia  1.8 naxazze.  

 

 

 

                                                                       

 

 

 

 

 

 

 

  nax. 1.8. saZiebo kiTxvebisa da hipoTezebis formulireba 

 

e) relevanturi maxasiaTeblebi 

 zemoT ukve  aRvniSneT, rom marketinguli kvlevis problemis 

gadawyvetisadmi midgomis SemuSaveba  SeiZleba ganvixiloT, rogorc 

hipoTezebi 

meTodologia 
 
 
 
 
analizuri 
modeli 

saZiebo kiTxvebi 

marketinguli kvlevis 
problemis komponentebi 
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damakavSirebeli rgoli kvlevis  pirvel etaps (problemis gansazRvras) 

da Semdgom etaps (kvlevis gegmas) Soris. marketologis xelT arsebuli 

kvlevis problemis gansazRvris, saZiebo kiTxvebisa da hipoTezebis garda, 

arsebobs agreTve sxvadasxva saxis maxasiaTeblebi, faqtorebi, saqonlis 

atributebi an cvladebi, romlebic gavlenas axdenen kvlevis gegmaze. 

aseT maxasiaTeblebs relevantur maxasiaTeblebs (relevant characteristics) 

uwodeben. Kkvlevis gegmis SemuSavebamde unda dadgindes, saWiroa Tu ara 

damatebiTi maxasiaTeblebis an cvladebis gansazRvra.  
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Tavi 2. marketinguli kvlevis gegma 

 

2.1   marketinguli  kvlevis  gegmis  gansazRvra 

 

marketinguli kvlevis gegma (Research design) axdens   SemuSavebuli 

problemis gadaWris detalizebas. marketinguli kvlevis gegma misi 

Catarebis safuZvelia. kargi kvlevis gegma marketologis maRalefeqturi 

da xarisxiani muSaobis garantiaa.  

marketinguli kvlevis gegma moicavs Semdeg komponentebs: 

1. aucilebeli informaciis gansazRvra; 

2. saZiebo, deskriptuli da mizez-Sedegobrivi kvlevis SemuSaveba; 

3. gazomvisa da skalebis procesebis gansazRvra; 

4. anketis an Sesabamisi formebis Seqmna monacemTa Sesagroveblad; 

5. SerCevis procesis gansazRvra; 

6. monacemTa analizi. 

 

 

 

              2.2. marketinguli kvlevis gegmis klasifikacia 

 

 marketinguli kvlevis gegma iyofa saZiebo da saboloo kvlevebad 

(ix.nax. 2.1). maT Soris gansxvaveba imaSia, rom uzrunvelyofili  iqnas 

mkvlevaris winaSe mdomi problemis arsis gageba. saZiebo kvleva 

gamoiyeneba im SemTxvevaSi, rodesac  problema unda gansazRvroT ufro 

zustad, gamovyoT Sesabamisi moqmedebis mimarTuleba an damatebiT 

SeiswavloT problema.   am stadiaze marketologebs sakmaod bundovani 

warmodgena aqvT imasTan dakavSirebiT, Tu ra saxis informaciaa maTTvis 

aucilebeli. amitom    kvlevis procesi iribia da arastruqturirebuli. 

magaliTad, mkvlevars SeuZlia Seadginos piradi interviu dargis 
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eqspertTan. cxadia, arCevani mcire moculobisaa da ara   

reprezentaciulia. pirveladi monacemebi xarisxiania da Sesabamisad 

analizdeba am procesis gaTvaliswinebiT. saZiebo kvlevis Sedegebi   

ganixileba, rogorc pirveladi an sawyisi Semdgomi kvlevisaTvis. 

Cveulebribv, aseTi kvleva win uZRvis momdevno saZiebo an saboloo 

kvlevas. zogjer maketologis samuSao Semoifargleba mxolod saZiebo an 

saboloo kvleviT. miRebuli Sedegis gamoyenebisas saWiroa sifrTxile.  

 

                                                         

                                                              

                     

 

 

 

 

 

 

 

 

 

 

 

 

 

 

nax.2.1. marketinguli kvlevis gegmis klasifikacia  

 

 

saboloo kvleva (Conclusire research) ufro formalizebuli da 

struqturirebulia, vidre saZiebo kvleva. igi gulisxmobs 

reprezentaciuli SerCevis arsebobas da miRebuli monacemebi moqmedebs 

raodenobriv analizze. termini ` saboloo~ gulisxmobs imas, rom aseTi 

marketinguli kvlevis gegma 

saZiebo kvlevis 
gegma 

saboloo 
kvlevis gegma 

mizez-
Sedegobrivi 

kvleva 

deskriptuli 
kvleva 

profiluri 
kvleva 

ganmeorebiTi 
kvleva 

erTeuli 
profiluri 

kvleva 

mravlobiTi 
profiluri 

kvleva 
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saxis marketinguli kvlevis Sedegebi ganixileba, rogorc saboloo.  2.1 

cxrilidan Cans, rom   saboloo kvleva SeiZleba iyos  rogorc 

deskriptuli, aseve mizez-Sedegobrivi. deskriptuli ki, Taavis mxriv, 

aris   profiluri da ganmeorebiTi. TiToeuli maTgani ganixileba 

Semdgom dawyebuli saZiebo kvlevidan. saboloo kvleva exmareba top-

menejers mocemul situaciaSi saukeTeso moqmedebis variantis SerCevasa 

da SefasebaSi. 

cxrili 3.1 

 

saZiebo da saboloo marketingul kvlevebs Soris gansxvaveba 

                                                                     

saZiebo kvleva saboloo kvleva 

 

mizani 

marketinguli problemis 

siRrmiseuli gageba 

konkretuli hipotezebis 

Semowmeba da konkretuli 

kavSir-urTierTobebis 

Seswavla 

 

 

 

daxasiaTeba 

aucilebeli informacia ar 

aris zustad 

gansazrvruli. kvlevis 

procesi iribia da 

arastruqtuirebuli, 

SerCeva ar aris didi da 

arareprezentatiulia 

pirveladi monacemebis 

xarisxobrivi analizi 

aucilebelli informacia 

zustad gansazRvrulia. 

kvlevis procesi formaluria 

da struqtuirebulia 

pirveladi monacemebis analizi. 

Sedegi winaswari damamTavrebeli 

Sejameba Cveulebriv win uZRvis 

Semdgom an jamur kvlevas. 

Sedegebi gamoiyeneba  
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      2.3.  saZiebo kvleva 

 

saZiebo kvlevis amocanaa im problemis an situaciis   detalurad   

Seswavla, romelsac Seexeba marketologi, raTa gaigos misi arsi. 

saZiebo kvleva gamoiyeneba  Semdeg situaciaSi: 

 problemis formireba an misi zusti gansazRvra; 

 moqmedebis alternatiuli variantis gansazRvra; 

 hipoTezebis garCeva; 

 sakvanvanZo cvladebis gamoyofa da maT Soris 

urTierTkavSiris dadgena;    

 problemis gadawyvetis ama Tu im variantis SemuSaveba; 

 Semdgomi kvlevisaTvis prioritetebis dadgena. 

marketinguli kvlevis ZiriTadi tipebis Sedareba mocemulia 2.2 cxrilSi 

                                                                   cxrili 2.2 

marketinguli kvlevis ZiriTadi tipebis Sedareba  

                                                          

 saZiebo deskriptuli mizez-Sedegobrivi 

 

  mizani 

ideebis da 

mosazrebebis kvleva 

sabazro 

maxasiaTeblebis  an 

funqciis aRwera 

mizez-Sedegobrivi 

kavSiris 

gamokvleva 

 

 

 

daxasiaTeba 

iribi, moqnili. 

xSirad gamodis, 

rogorc 

marketinguli 

kvlevis pirveli 

stadia. 

xasiaTdeba winaswar 

formirebuli 

gansazRvuli 

hipoTezebiT. gaaCnia 

dagegmili da 

struqturizebuli 

gegma. 

erTi an ramdenime 

damoukidebeli 

cvladebis 

SemuSaveba 

 

 

meTodebi 

eqspertuli 

gamokiTxvebi, 

piloturi kvlevebi, 

meoradi informacia. 

meoradi informacia, 

gamokiTxva, panelebi, 

dakvirvebis 

monacemebi da 

SerCeuli monacemebi 

eqsperimentebi 
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saZiebo kvleva tardeba maSin, rodesac marketologi arasakmarisad 

aris garkveuli Seqmnil situaciaSi da ar SeuZlia mivides sakiTxis 

gadawyvetamde. saZiebo kvleva iribi da mravalmxrivia da misi Catarebisas 

ar gamoiyeneba formalizebuli meTodebi da procedurebi. am SemTxvevaSi 

marketologi iSviaTad iyenebs struqturirebul aspeqtebs da did 

SerCevebs. misi amocanaa   axali ideebisa da mosazrebebis analizi, 

romlebsac SeuZlia  Secvalon kvlevis mimarTuleba. axali ideebis 

Seswavla grZeldeba manam, sanam ar gamoikveTeba yvela SesaZlebloba an 

ar iqneba napovni sxva mimarTuleba. am kuTxiT, kvlevis mimarTuleba 

SeiZleba mudmivad Seicvalos imis mixedviT, Tu rogor Rrmavdeba 

problemis gageba. aseTi saxiT Semoqmedeba da kreatiuloba gadamwyvetia 

saZiebo kvlevaSi. amasTan, mkvlevaris SesaZleblobebi  araa erTaderTi 

faqtori saZiebo kvlevisaTvis. saZiebo kvlevaSi  gamoiyeneba  Semdegi 

meTodebi: 

  eqspertebis gamokiTxva;  

  sapilote kvleva; 

  Tvisebrivi kvleva. 

 saZiebo kvlevaSi gamoiyeneba analizis Semdegi meTodebi. 

 samecniero da saqmiani publikaciebis analizi, romlis 

mizania arsebuli demografiuli da fsiqografiuli 

faqtorebis  gamoyofa, romlebic gavlenas axdenen   

momxmarebelTa qcevaze. 

 interviu eqspertebTan, romelic uzrunvelyofs sacalo 

vaWrobis sferoSi arsebuli tendenciebis gansazRvras,   

rogoricaa, magaliTad,    maRaziaTa axali tipebis gamoCena 

da momxmarebelTa qcevis cvlileba (kerZod, SeZenebi 

internetis meSveobiT). 

 erTi qselis yvelaze cudi ramdenime maRaziis SedarebiTi 

analizi, romelsac SeuZlia mogvces mniSvnelovani ideebi,   

romlebic gavlenas axdenen maRazis muSaobaze. 
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 fokus-jgufebis Catareba im faqtorebis gansazRrvisTvis, 

romlebic momxmarebelTa azriT mnisvnelovania maRaziis 

SerCevis dros. 

 

saZiebo kvlevis ilustrirebisaTvis moviyvanoT magaliTi kompania 

Microsoft-is saqmianobidan. 

     mcire biznesis marTvis amerikis monacemebi aCvenebs, rom 1997 wels 

amerikis SeerTebul StatebSi mcire biznesis wilma Seadgina gayidvebis 

moculobis 47 %,  kerZo seqtorSi mSp-is 50 % da mTliani samuSao Zalis 

53 %. Tumca, programuli uzrunvelyofis umetesi mwarmoeblebi bolo 

dromde ver amCnevdnen am potenciur bazaars. Microsoft Corporation-ma 1995 

wels Seqmna marketinguli kvlevis jgufi specialurad mcire biznesSi 

arsebuli moTxovnilebebis Sesaswavlad, risTvisac   Caatara saZiebo 

kvleva. marketologTa jgufma daxarja 25 aTas saaTze meti imisaTvis, 

rom gaego, Tu rogor SeuZlia mcire bizness gamoiyenos kompiuteruli 

programebi TavianT sferoSi problemebis gadasawyvetad. muSaoba daiwyo 

saZiebo kvleviT. Catarda siRrmiseuli individualuri interviuebi da 

piloturi kvlevebi, arcTu didi SerCevis farglebSi. am gamokvleviT 

Microsoft-is xelmZRvanelobam gaigo, rom mcire biznesisaTvis saWiroa 

biznes-gadawyvetilebebis da ara teqnologiebis gayidva. mcire sawamos 

mflobelebs surdaT gamoeyenebinaT iseTi integrirebuli programebi, 

romlebic advilad Sesaswavli  da internetSi martivad  SeRwevadi iyo. 

kvelvam aCvena, rom bazari heterogenuri iyo, xolo mis monawileebs 

gansxvavebuli moTxovnilebebi hqondaT da maTi dakmayofileba 

saWiroebda sxvadasxva faqtoris Seswavlas, rogoricaa  erT momuSaveze 

arsebuli  kompiuterebis raodenoba, SemuSavebadi informaciis moculoba 

da kompiuteris mimRebi kompaniis gamocdileba. 

 saZiebo kvlevis SedegebiT Microsoft-ma gansazRvra bazris specifika, 

romelic adre ignorirebuli iyo programuli uzrunvelyofis 

kompaniebis mier. damatebiT Catarebulma deskriptulma kvlevam 
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SesaZlebloba misca Microsoft-s Seeqmna produqti  specipikurad mcire 

biznesisaTvis _ Microsoft MOffice 97. kompania Microsoft dRemde agrZelebs  

gadawyvetilebebis SemuSavebas mcire biznesisaTvis, sTavazobs ra 

sxvadasxva saxis momsaxurebas. aseTi saxiT Microsoft imedovnebs, rom mcire 

biznesis sferodan mraval klients moizidavs da bazris an segmentis 

lideri darCeba. amrigad,  Microsoft ar daeyrdno mxolod saZiebo kvlevas, 

programis SedarebiTi pozicionirebis Semdeg, momxmarebelTa motivacis 

SeswavlisaTvis  kvlevis   Sedegebi Seamowma deskriptuli kvlevis 

meSveobiT. 

 

 

2.4.  deskriptuli kvleva 

  

 deskriptuli kvleva (Deskriptir Research) esaa saboloo kvlevis tipi, 

romlis ZiriTadi mizania   bazris maxasiaTeblis an funqciis aRwera. 

deskriptuli kvlevas ganapirobebs Semdegi mizezebi: 

1. sxvadasxva jgufebis (momxmareblebis, savaWro personalis, 

organizaciebis  da sxv) aRwera. magaliTad, im momxmarebelTa  

profilis gavnsazRvra, romlebic xSirad yiduloben prestiJul 

univermaRebSi, rogoricaa Saks, Fifth Avenue an Neimon Markus; 

2. generaluri erTobliobidan im momxmarebelTa moTxovnilebebis 

gansazRvra, romlebic ZiriTadi qcevis demonstrirebas axdenen. 

aseTia, magaliTad, momxmarebelTa procentuli raodenoba, 

romlebic prestiJul maRaziebSi fasdaklebiT xSirad 

yiduloben; 

3. produqtis maxasiaTeblebis gansazRvra; 

4. marketinguli RonisZiebebis cvlilebebis xarisxis gansazRvra; 

5. prognozis gakeTeba. magaliTad, imis dadgena, Tu rogori iqneba 

dalasSi (gansazRvrul  regionSi) Neimon Markus-Si (gansazRvrul 
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univermaRSi) moduri tansacmlis (gansazRvruli sasaqonlo 

kategoriis) sacalo gayidvebi. 

 

saZiebo da deskriptul kvlevebs Soris gansxvaveba imaSia, rom 

bolo SemTxvevaSi ukve konkretuli hipoTezebi gvaqvs. aseTi saxis 

informacia mkveTrad   gansxvavebulia. kerZod,  deskriptuli kvleva 

winaswar dagegmili da struqturizebulia. igi, Cveulebriv, efuZneba 

prezentaciul SerCevas. formaluri kvlevis gegma gansazRvravs 

informaciis wyaroebisa da monacemTa nakrebis SesarCevad saWiro 

meTodebs. deskriptuli kvevis meTodi moiTxovs zustad formirebul 

kiTxvebs: vin, ra, rodis, ratom  da ra saxiT.  

 amrigad, deskriptuli kvleva, saZiebo kvlevis sawinaaRmdegoa. igi 

xasiaTdeba problemis zusti gadmocemiT.  moviyvaniT deskriptuli 

kvlevis magaliTebi. 

  bazris kvleva, romelic xasiaTdeba   zomiT, momxmarebelTa 

yidvis SesaZleblobebiT, distributorTa arsebobiT da 

momxmarebelTa profiliT; 

 bazris wilis kvleva, romelic aCvenebs konkurentebTan 

mimarTebiT mocemuli kompaniis gayidvebis  moculobas; 

 gayidvebis analizi, romelic gansazRvravs gayidvebis 

moculobas geografiuli regionebis, produqciis 

asortimentisa da zomebis mixedviT; 

 imijis analizi, romelic gansazRvravs firmis produqciis 

aRqmas momxmareblebis mier; 

 produqciis gamoyenebis kvleva, romelic aRwers, Tu rogor 

gamoiyeneba produqcia; 

 ganawilebis arxebis kvleva, romelic adgens savaWro qselis 

nakadebs, maT raodenobas da distributorTa SerCevas; 
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 faswarmoqmnis analizi, fasebis diapazonisa da  cvlilebis 

sixSiris gansazRvra,  fasebis cvlilebisadmi  momxmarebelTa 

SesaZo reaqciis gamovlena; 

 sareklamo kvleva, romelic axasiaTebs gansazRvruli 

satelevizio programebisa da Jurnalebis auditorias da maT 

profils. 

  

    deskriptuli kvlevis sailustraciod moviyvanoT Semdegi magaliTi. 

 kiTxvebis  skala (Six ws): 

1. vin SeiZleba CiTvalos mocemuli univermaRis  mudmiv myidvelad? 

SesaZloa arsebobdes pasuxis ramdenime varianti: 

A. univermaRis nebismieri stumari,   damoukideblad imisa, 

yidulobs Tu ara rames; 

B. nebismieri, romelic SeiZens raimes univermaRSi; 

C. nebismieri, romelic SeiZens raimes univermaRSi, ukidures 

SemTxvevaSi, TveSi erTxel mainc; 

D. ojaxis wevri, romelic dakavebulia univermaRSi SeZeniT. 

2. ra saxis informaciis miReba aris saWiro respondentisagan? pasuxis 

SesaZlo variantebia: 

A. univermaRSi saqonlis SesaZenad momxmarebelTa stumrobis 

sixSire; 

B. ramdenime univermaRis Sefaseba sxvadasxva kriteriumis mixedviT; 

C. SemuSavebuli hipoTezebis SemowmebasTan dakavSirebuli 

informacia; 

D. momxmarebelTa fsiqografiuli,   demografiuli  da cxovrebis 

wesis daxasiaTeba. 

3. rodis aris saWiro respondentisgan informaciis miReba? pasuxis 

SesaZlo variantebia: 

A. SeZenamde; 

B. SeZenis dros; 
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C. SeZenisTanave; 

D. SeZenidan garkveuli drois Semdeg, raTa SeZenis SefasebisTvis 

dro iyos gasuli. 

4. sad unda davukavSirdeT respondentebs, raTa miviRoT saWiro 

informacia?  pasuxis SesaZlo variantebia: 

A. univermaRSi; 

B. univermaRis gareT, magram savaWro centris teritoriaze; 

C. avtomobilebis sadgomze; 

D. saxlSi.  

5. ratom, risTvis viRebT informacias respondentisagan? risTvis 

tardeba marketinguli kvleva?  pasuxis SesaZlo variantebia: 

A. univermaRis imijis gaumjobesebis Sesaswavlad; 

B. mudmivi myidvelebisa da sabazro wilis gazrdisaTvis; 

C. marketinguli kompleqsis SecvlisaTvis; 

D. Sesaferisi promouSenis kampaniis SemuSavebisaTvis. 

6. saSualeba – ra saxiT vapirebT informaciis miRebas 

respondentisagan?  pasuxis SesaZlo variantebia: 

A. respondentis qcevaze dakvirveba; 

B. personaluri interviu; 

C. satelefono interviu; 

D. safosto interviu.  

 

deskriptuli kvleva iyofa or ZiriTad jgufad: profilur da 

droiT kvlevebad. 
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3.5.  profiluri (ganumeorebadi) kvleva 

 

 profiluri (ganumeorebadi) kvleva (Cross-sectional desings)  

umeteswilad gamoiyeneba marketingul proeqtebSi. aseTi kvleva SerCevis 

generaluri erTobliobidan tardeba mxolod erTxel, rac SeiZleba iyos 

rogorc erTeuli, ise mravlobiTi. erTeul profilur kvevebSi (Single 

cross-sectional desing) gamoiyeneba  mxolod erTi  SerCeva generaluri 

erTobliobidan da informacia grovdeba mxolod erTxel. am tipis 

kvlevas aseve ewodeba SerCeviTi gamokiTxva (Simple Surrey). mravlobiT 

profilur kvlevebSi (Muiltipe cross-sectional desing) arsebobs ori an ramdenime 

SerCeva. respondentTa SerCeva da maTgan informaciis miiReba   tardeba 

sxvadasxva dros. erTeuli da mravlobiTi kvlevis ilustrirebisaTvis 

ganvixiloT Semdegi magaliTebi.  

 profiluri kvlevis ilustrirebisaTvis moviyvanoT  magaliTi, 

romelic  gviCvenebs pirdapiri safosto gzavnilebis gaumjobesebaSi 

aseTi kvlevis gamoyenebis upiratesobas.. 

 1996 wels Catarda piradi gzavnilebis gaumjobesebasTan 

dakavSirebuli gamokiTxva, romelmac cxadyo, rom  fostiT 

SemoTavazebebs  arasasiamovnod miiCnevda respondentTa 37%   (1994 wels 

aRniSnuli  maCvenebeli Seadgenda 47%-s). amasTan, 43%-ma aRniSna, rom 

isini safosto gzavnilebiT saqonels iSviaTad yidulobdnen   (1994 wels 

es maCvenebeli iyo 35%). 1996 wels momxmarebelTa 12% safosto 

SemoTavazebebs ganixilavda, rogorc  sasargeblo SesaZleblobebs, rac 

2%-iT aRemateboda 1994 wlis Sesabamis maCvenebels. amasTan, stabilurad  

8% darCa respondentTa is raodenoba, romelic Tvlda, rom safosto 

gzavnilebi maT pirad cxovrebaSi SemoiWra. 

 am magaliTSi mocemulia 1996 wlis procentuli monacemebi, 

romlebic SeiZleba Seedaros 1994 wlis monacemebs, rac saSualebas 

gvaZlevs,  ganvsazRvroT pirdapiri safosto gzavnilebis cvlilebebi. 

miuxedavad imisa, rom profiluri kvlevis mravlobiTi faqtorebis 
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erToblioba SeiZleba Seedaros erTmaneTs, isini ar iZleva saSualebas 

gamovyoT yoveli respondentis dinamika (vinaidan yovel jerze 

gamoiyeneba sxvadasxvanairi SerCeva). amasTan dakavSirebiT, gansakuTrebiT 

sainteresoa mravlobiTi faqtorebis mravalsaxeobebis profiluri 

kvleva, anu kohortuli analizi. 

 kohortuli analizi (Cohort Analysis) Sedgeba kiTxvebis seriisagan, 

romelic gansazRvrul droSi tardeba.   kohorta aris respondentTa 

jgufi, romlebTanac xdeba erTi da igive movlenebi,   drois erTnair 

intervalSi. magaliTad, asakobrivi kohorta warmoadgens adamianebis 

jgufs, romelTa dabadebac erTi da iigive periodze modis.   

 mravlobiTi profiluri kvleva  moicavs kiTxvaTa serias, romelic 

Catarebulia gansazRvruli drois SualedSi.  masSi igulisxmeba 

respondentTa jgufi, romelTanac xdeboda erTidaigive movlena  drois 

erTnair intervalSi.   magaliTad, 8-dan 19 wlamde asakis adamianebis 

kohorta  maT mier moxmarebeli ualkoholo sasmelebTan dakavSirebiT 

yovel 10 welSi Seiswavleba 30 wlis ganmavlobaSi. sxva sityvebiT, rom 

vTqvaT, generaluri erTobliobidan yovel 10 welSi airCeva 8-dan 19 

wlamde asakis  respondentebis   amonakrebi, rac  wina SerCevisagan 

damoukideblad formirdeba. cxadia, rom adamianebi, romlebic   

SerCeulia erTxel, naklebad  CaerTveba xelaxla aRebul imave asakobriv 

kohortaSi, vinaidan isini Semdgomi SerCevis dros gacilebiT ufrosebi 

iqnebian. am gamokvlevam aCvena, rom am kohortam gazarda ualkoholo 

sasmelebis gamoyeneba drois mimdinareobasTan erTad. aseTi kvleva 

Catarda sxva asakobriv kohortaSi (20-29, 30-39, 40-49, 50 +), romelmac 

aCvena, rom  ualkoholo sasmelebis gamoyeneba TiToeul dasaxelebul 

kategoriaSi aRar gazrdila.  am Sedegebma uaryves arsebuli Sexeduleba 

imis Taobaze, rom ualkoholo sasmelebis gamoyeneba amerikeli xalxis 

daberebasTan erTad moiklebs. aseTi SecdomiTi Sexeduleba  emyareboda 

ubralo profilur kvlevas. 
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 kohortuli analizi gamoiyeneba agreTve amomrCevelTa 

Sexedulebebis cvlilebis prognozirebisaTvis. luis harisi da jojr 

helapi, romlebic sazogadoebrivi azris kvlevaSi specializdebian, 

uaryofen kohortis upiratesobis miniWebas amomrCevelTa kenWisyraSi, 

raTa gaakeTon arCevnebis Sedegebis winaswari prognozireba. amrigad, 

kohortuli analizi profiluri analizis mniSvnelovan elementia. 

deskriptuli kvlevis meore tipi aris ganmeorebiTi kvleva.  

 

 

 

2.6.  ganmeorebiTi kvleva 

  

 ganmeorebiTi kvleva (Longitdinal desing) gulisxmobs fiqsirebul  

SerCevas generaluri erTobliobis elementebidan, romlis drosac 

kvleva tardeba ganmeorebiT. aseTi kvleva profilurisagan gansxvavdeba 

imiT, rom SerCeva ucvlelia droSi. sxva sityvebiT rom vTqvaT, drois 

ganmavlobaSi ikvleva erTi da igive respodentTa amonakrebi. Cveulebrivi 

profiluri kvlevisagan gansxvavebiT, romelic asaxavs  drois erTaderT 

momentSi arsebul clilebebs, ganmeorebiTi kvleva warmoadgens drois 

gnmavlobaSi mimdinare situaciebisa da cvlilebis seriaTa suraTis Rrma 

xedvas. ase, magaliTad, kiTxva imis Sesaxeb, Tu rogor Seafases 

amerikelebma bil klintonis prezidentoba misi meore vadis 

damTavrebisas, ganisazRvreba profiluri kvleviT, xolo  imisaTvis, rom 

gavarkvioT,  Tu rogor Secvales amerikelebma TavianTi xedva bil 

klintonis saqmianobaze misi prezidentobis postze yofnis dros, unda 

CavataroT ganmeorebiTi kvleva.   

 ganmeorebiTi kvlevasTan erTad xSirad gamoiyeneba termini paneli 

(Panel), rogorc Tanabarfaseuli.  paneli Sedgeba respondentTa 

SerCevisagan, magaliTad, diasaxlisebisagan, romlebic Tanaxmani arian 

garkveuli drois ganmavlobaSi mogvawodon informacia. paneli, 
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umeteswilad,  gamoiyeneba iseTi kompaniebis mier, romelic sindicirebul 

momsaxurebas axorcieleben. panels wevrebi monawileobisaTvis 

kompensirdebian saCuqrebiT, kuponebiT, fuliT da sxva. 

 panelis ilustrirebisaTvis ganvixiloT magaliTi.  

 arc Tu ise didi xnis win, nacionalurm safexburTo ligam (nsl) 

aRmoaCina, rom qalebi maTi gulSematkivrebis 50%-s Seadgenen. aman 

warmoaCina axali problema, kerZod, Tu rogor unda moexdina nsl-s 

gulSematkivar qalTa moTxovnilebebis dakmayofileba, rameTu arde 

arsebuli SexedulebiT, fanebi mxolod mamakacebi iyvnen. cxadia, saZiebo 

kvleviT SeiZleba axal gulSematkivarTa moTxovnilebebis gamovlena, 

kerZod,  iseTi faqtorebis dadgena, romlebic nsl-is safexburTo 

TamaSebisa da gasayidi Tanmxlebi produqciisadmi damokidebulebas 

gansazRvraven. rogorc ki es faqtorebi gaxdeba cnobili, unda Catardes 

deskriptuli kvleva, raTa gaizomos gulSematkivar qalTa 

damokidebuleba.  ligis xelmZRvanelobam aseve ramdenime wlis gasvlis 

Semdeg unda gaigos akmayofilebs Tu ara qalebs maTi axali politika da 

axali produqti da gazomos cvlilebebi qalebTan damokidebulebaSi. 

amisaTvis ki saWiroa ganmeorebiTi kvlevis gamoyeneba safosto panelis 

meSveobiT. panelis monawileebi SeiZleba dajildovdnen nsl-is 

licenzirebuli produqtiT an TamaSis bileTebiT. nsl-is brunva 

weliwadSi Seadgens 3 miliards, romelSic qalTa tansamlis asortimenti  

moicavs qalis TeTreuls, tansacmels, morTulobebs, saojaxo saqonels 

da a.S tendencis  Semdegi monitiringi unda gaxdes qalebis 

loialurobis SenarCuneba (vTqvaT, gulSematkivar qalTa raodenobis 

zrda maTi megobrebis xarjze) panelis meSveobiT. amrigad, panelis 

daxmarebiT miRebuli informacia  asaxavs aramxolod sabazro wils, 

aramed igi saSualebas aZlevs mkvlevars Seiswavlos sabazro wilis  

cvlilebebi garkveuli drois ganmavlobaSi. 
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2.7.  profiluri da ganmeorebiTi kvlevebis   

upiratesobebi da naklovanebebi 

 

profiluri da ganmeorebiTi kvlevebis SedarebiTi upiratesobebi 

da naklovanebebi mocemulia  2.3 cxrilSi.  ganmeorebiT kvlevasTan 

SedarebiT profiluri kvlevis mTavari upiratesoba imaSia, rom  igi 

saSualebas gvaZlevs aRmovaCinoT cvlilebebi ganmeorebiTi gazomvis 

Sedegad erTi da igive cvlilebiT erTi da igive SerCevaSi. 

                                                            cxrili 2.3 

profiluri da ganmeorebiTi kvlevebis upiratesobebi da 

naklovanebebi 

                                                               

     Sefardebis kriteriumebi profiluri  

   kvleva 

ganmeorebiTi  

    kvleva 

cvlilebebis gansazRvra 

Segrovebuli monacemebis didi raodenoba 

sizuste 

SerCevis reprezentaciuloba 

sistematuri Secdoma 

 

 

     

 

      +  

      + 

       

      +   

      + 

      + 

      _ 

      _ 

aRniSvna `+~ miuTiTebs SefardebiT upiratesibas sxva kvlevis tipTan, xolo `-“ - 

SefardebiT naklovanebebze 

 

  profiluri kvlevis monacemebi warmodgenilia 3.4 cxrilSi.  igi 

gviCvenebs, rom A,B da C sasaqonlo  markis SenaZenebi ucvlelia I da II 

periodSi. yoveli gamokiTxvis monacemebiT, respondentebis  20%  iZens 

A markis saqonels, 30 % -Bs  da 50 % -s. ganmeorebiTi kvlevis monacemebi 

warmodgenilia 3.5 cxrilSi,  romlidanac SeimCneva arsebiTi cvlilebebi, 

rac gamoixateba momxmareblis mier yidvis Sesaxeb upiratesobis 

miniWebaSi. 3.5 cxrili wamoadgens faseul informacias, romelic asaxavs  
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mocemuli saqonlis markis mimarT momxmareblis gansakuTrebul  

mijaWvulobasa da erTi markis cvlilebas meore markasTan mimarTebaSi. 

cxadia, rom profiluri kvlevis monacemebiT SeuZlebelia warmovaCinoT 

momxmareblebis upiratesobis miniWiebasTan dakavSirebuli cvilebebi. 

 

                                                    cxrili 2.4 

savaWro markis momxareblebi gamokiTxva I   gamokiTxva II 

saqonlis marka A 

saqonlis marka B 

saqonlis marka C 

    200 

    300 

    400 

    1000     

    200 

    300 

    400 

    1000     

 

 

                                                     cxrili 2.5 

saqonlis marka nayidi 1 

periodis ganmavlobaSi 

marka A marka B marka C  

saqonlis marka A 

saqonlis marka B 

saqonlis marka C 

  100 

   25 

   75 

  200    

   50 

  100 

  150 

  300    

   50 

  175 

  275 

  500    

  200 

  300 

  400 

  1000     

 

 

 ganmeorebiTi kvlevis monacemebi saSualebas aZlevs marketologs 

Seiswavlos reklamaSi, SefuTvaSi, faswamoqmnasa da ganawilebaSi 

mimdinare marketinguli cvlilebebi. 

 panelis meore upiratesoba imaSia, rom SesaZlebelia  SedarebiT 

meti monacemebis Segroveba. panelis monawileebi, Cveulebriv, 

kompensirdebian kvlevaSi monawileobisaTvis, amitom isini ar arian 

xangrZlivi intervius mowinaaRmdegeni. paneluri kvlevis kidev erTi 

upiratesoba isaa, rom aseTi monacemebi, profilurTan SedarebiT,  
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dasaSvebia bevrad zusti iyos. profiluri monacemebi SeiZleba arazusti 

iyos momxmarebelTa mexsierebaSi mosalodneli Secdomebis gamo. panelis 

monacemebi, romlebic yoveldRiuri yidvis xangrZliv Canawerebs efuZneba, 

respondentebis mexsierebaze naklebadaa  damokidebuli. 

 sxvadasxva gayidvebis da profiluri mimoxilvis Sefaseba 

gviCvenebs, rom paneluri monacemebi bevrad swor Sefasebebs iZleva. 

amasTan, panelis mTavari naklovaneba isaa, rom igi  araprezentaciulia, 

rasac Semdegi mizezebi ganapirobebs:  

1. TamnamSromlobaze uari. bevr momxmarebels ar surs monawileoba 

miiRos kvlevebSi. samomxmareblo panelisaTvis, romelic 

monawilisagan moiTxovs SenaZenTa Canawerebs, monawileobis Sesaxeb 

Tanxmobis done  Seadgens 60%-s  an ufro naklebs; 

2. sikvdilianoba.  panelur gamokvlevaSi monawileobaze daTanxmebuli 

momxmareblebi SeiZleba gamoeyon kvlevas gardacvalebis an 

interesis dakargvis gamo. panelis wevrebis Semcirebis koeficienti 

xSirad sakmaod  maRalia, kerZod,  igi 20%-s aRwevs. 

3. anazRaureba. anazRaurebam SeiZleba gansazRvruli tipis adamianebi 

moizidos, romlebic gunds arareprezentaciuls gaxdis. 

panelis sxva naklovanebebidan SeiZleba aRvniSnoT  Secdoma 

pasuxebSi. panelis axali monawileebi xSirad cdebian TavianTi 

personalur pasuxebSi. isini xSirad iswrafvian, gadaaWarbon iseTi 

danaxarjebs, rogoricaa sakvebi produqtebis SeZena. es iwvevs Secdomas 

droTa ganmavlobaSi. amitom aseT wevrTa monacemebi damuSavebidan unda 

gamoiricxos. panelis gamocdilma wevrebmac ki SeiZleba  mogvces 

araswori pasuxebi, vinaidan  zogierTi  fiqrobs, rom igi ukve eqspertia 

an sxvebTan SedarebiT  ufro ukeTesad azrovnebs. 
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2.8. mizez-Sedegobrivi kvleva 

 

mizez-Sedegovrivi kvleva (Causal research) gamoiyneba mizez-Sedegobrivi 

kavSiris arsebobis dasamtkiceblad. marketingis menejeri mudmivad iRebs 

gadawyvetilebebs, romlebic dafuZnebulia mizez-Sedegobriv 

(kanonzomier) kavSirebze. es varaudebi xSirad saWiroebs Semowmebas 

marketinguli kvlevis CatarebiT. magaliTad, Cveulebrivi daSveba imisa, 

rom  rom fasebis klebas mivyavarT gayidvis moculobis zrdasTan, ar 

dasturdeba konkurenciis pirobebSi. mizez-Sedegobrivi kvleva 

gamoijeneba Semdeg SemTxvevaSi: 

1. gavigoT, Tu rogori cvlileba iTvleba mizezad (damoukidebeli 

cvileba) da rogori –Sedegad (damokidebuli cvlileba); 

2. ganisazRvros cvalebad mizezebsa da Sedegebs Soris kavSirebis 

buneba.  

deskriptulis msgavsad, mizez-Sedegobrivi kvleva unda iyos 

dagegmili da struqturirebuli. SesaZlebelia, rom  deskriptuli 

kvleviT  ganisazRvros urTierTkavSiris xarisxi, magram igi  ar 

gamodgeba kanonzomieri SeswavlisaTvis. amisaTvis gamoiyeneba mizez-

Sedegobrivi kvlevis tipi, romlis farglebSic marketologis 

SedarebiTi kontroliT moipoveba damoukidebeli cvilebebi. 

gamomsvleli mizezebi – esaa SedarebiT kontrolirebadi garemocva. 

masSi sxva cvalebadoba, romelmac SeiZleba gavlena iqonios 

damokidebul cvlilebebze, kontrolirebadia imdenad, ramdenadac es 

SesaZlebelia. marketologi zomavs mocemuli damokidebulebis xarixs. 

mizez-Sedegobrivi kvlevis mTavari meTodia  eqsperimenti. 

ganvixiloT Semdegi  magaliTi. mkvlevars unda ganesazRvra, Tu 

rogor moqmedebda gamyidvelis arseboba da momsaxureba (cvalebadi, 

gamomsvleli mizezi) saojaxo saqonlis gayidvis doneze. mizez-

Sedegobrivi kvlevis farglebSi SeirCa mocemuli univermaRis erTi da 

igive asortimentis saojaxo saqonlis ori sxvadasxva jgufis 
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ganyofileba. oTxi kviris ganmavlobaSi naswavli gamyidvelebi 

imyofodnen mxolod erT jgufSi. marketologebi ukvirdebodnen 

gayidvebs orive jgufSi. amasTan, yvela sxva faqtori kontroldeboda. 

orive jgufis gayidvebis Sedarebam aCvena gamyidvelebis gavlena 

saqonlis gayidvebze. SeiZleba iyos sxva variantic, kerZod, rodesac 

mkvlevari ukvirdeba erTi da igive jgufs sxvadasxva periodSi. amasTan, 

gamyidvelebi exmarebian myidvelebs mxolod drois erT periodSi.  

  

 

 

2.9. saZiebo, deskriptuli da mizez-Sedegobrivi marketinguli 

kvlevebis urTierTkavSiri 

 

Cven aRvwereT marketinguli kvlevis saZiebo deskriptuli da mizez-

Sedegobrivi tipebi, magram  maT Soris gansxvaveba absoluturi araa. 

marketinguli kvlevis konkretulma proeqtma SeiZleba CarTos  kvlevis 

ramdenime tipi da moemsaxuros sxvadasxva mizans. kvlevis tipebis 

kombinacia damokidebulia problemis xasiaTze. qvemoT CamoTvlilia 

saerTo rekomendaciebi kvlevis tipis SerCevisTvis. 

1. rodesac naklebad cnobilia problema, kvlevis dawyeba sasurvelia 

saZiebo kvlevidan;  

2. saZiebo kvleva  sawyisi nabijia marketinguli kvlevis Catarebis 

logikaSi. deskriptuli da mizez-Sedegobrivi kvleva umeteswilad 

maT Semdeg modis. magaliTad, hipoTezebi, romlebic SemuSavebulia 

saZiebo kvlevisas, saWiroa statistikurad Semowmdes  deskriptuli 

da mizez-Sedegobrivi kvlevis gamoyenebiT; 

3. aucilebeli araa yvela proeqti daiwyos saZiebo kvleviT. es 

damokidebulia problemis gansazRvris sizusteze, marketologis 

Tavdajerebis xasiaTze da problemisadmi mis mier SemuSavebul 
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midgomaze. aseve, kvlevis gegma sasaSvebia daiwyos deskriptuli an 

mizez-Sedegobrivi kvlevidan; 

4. marTalia, saZiebo kvleva pirvelsawyisad iTvleba, magram  es 

savsebiT aucilebeli araa.  saZiebo kvleva SeiZleba mosdevdes 

deskriptul an mizez-Sedegobriv kvlevas. aseTia SemTxveva,  roca 

menejerebs Znelia auxsnan deskriptuli an mizez-Sedegobrivi 

kvlevis monacemebi. saZiebo kvlevis Sedegebi dagvexmareba gaverkveT 

am monacemebSi. 

   

 saZiebo, deskriptul da mizez-Sedegobriv kvlevas Soris 

urTierTdamokidebuleba ilustrirebisaTvis ganvixiloT magaliTi. 

       Sejibri, romelsac  atarebs avtomobilebis rbolis nacionaluri 

asociacia (NASCAR), ZiriTadad, izidavs aSS-is samxreTis mcxovreblebs, 

romlebsac aqvT  dabali Semosavali  da warmoadgenen muSa–

specialistebs. NASCAR-is xelmZRvaneloba cdilobda  auditoriis 

gafarToebas. amisaTvis man  gadawyvita Tavisi stereotipuli imijis 

Secvla. ideis generalizebisa da  didi bazris dapyobisaTvis  man 

gamoiyena saZiebo da deskriptuli marketinguli kvleva. NASCAR-ma 

Caatara saZiebo kvleva  bazarSi  SeRwevis mizniT, raTa daepyro   

axalgazrda fanebi da Seeqmna  savaWro markis saerTonacionaluri 

markis imiji. NASCAR-is rbolas aqvs soflis sportis imiji, rac ar 

iyo negatiuri da kompaniebi, romlebic gamodiodnen rbolis 

sponsorebad, mas  dadebiTad afasebdnen. deskriptuli kvleviT   

ganisazRvra mayureblis sabazro maxasiaTeblebi  da dadginda 

raodenobrivi parametrebi,  romlebic  fokus jgufebis mier iqna 

miRebuli. gamokvlevebma aCvena, rom   gulSematkivrebis  29%-s hqonda 50 

aTas dolarze meti Semosavali, xolo  27% iyo specialisti an 

menejeri. garda amisa,  gulSematkivrebis 73% dadebiTad Rebulobda 

NASCAR-is, rogorc soflis sportis imijs. fanebis 71% yidulobda 

sponsorebis produqcias. NASCAR, ra Tqma unda, cdilobda gaezarda es 
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procenti, risTvisac  SeimuSava marketinguli gegma, riTac NASCAR-s 

Seeqmneboda qalaquri sportis imiji, vinaidan amerikaSi umetesoba aris 

didi qalaqebi. amitom NASCAR miiwevda mTeli amerikaSi da ara mxolod 

samxreTis tradiciul bazarze. 

  

     ganvixiloT meore magaliTi. 

     mudmivi klientebis mozidvisaTvis univermaRma, saZiebo kvlevis 

proeqtidan gamomdinare, problemis gansazRvrisa da Sesabamisi midgomis 

gamomuSavebisaTvis,  Caatara meoradi monacemebis kvleva, xolo Semdgom 

deskriptuli kvleva  anketuri gamokiTxvisa da individualuri intevius 

safuZvelze. davuSvaT, rom ganmeorebiTi kvleva unda Catardes ori wlis 

Semdeg, raTa  ganisazRvros mosalodneli cvlilebebi. am SemTxvevaSi 

saZiebo samuSaoebi SeiZleba aRar gaxdes saWiro da kvlevis gegma 

deskriptuliT daviwyoT. vTqvaT, gamokiTxva Catarda ori wlis Semdeg da 

migviyvana moulodnel Sedegamde. xelmZRvaneloba gakvirvebulia, Tu  

ratom Semcirda univermaRis klientebis momsaxurebis xarisxi im dros, 

rodesac gamyidvelebis raodenoba gaizarda. am Sedegis garkvevisaTvis 

tardeba saZiebo kvleva fokus-jfufis meSveobiT. kvleviT dgindeba, rom 

marTalia, myidvelebi advilad   Rebuloben gamyidvelebis daxmarebas, 

magram maTi momsaxureba ar momxmareblebis mier ar aRiqmeba, rogorc 

sasargeblo. amitom saWiro gaxda gamyidvelebis gadamzadeba. 

       

 sabanko kompania Citigroup specializebulia saZiebo, deskriptul da 

mizez-Sedegobriv marketingul kvlevebze. sabanko produqtebis 

marketinguli kvleva Citigroup-Si gamoiyeneba momxmarebelTa saqmeSi 

Caxedulobis kvlevisaTvis. es gulisxmobs  sabanko produqtebTan 

momxmarebelTa damokidebulebis kmayofilebis gansazRvras da arsebuli 

problemis diagnostirebas. am amocanebis SesrulebisaTvls Citigroup-is 

marketologebma farTod gamoiyenes daskriptuli da mizez-Sedegobrivi 

kvlevis tipebi. bankisaTvis xSirad momgebiania specialuri finansuri 
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paketis saxiT SeTavazos momxmarebelTa gansazRvrul jgufs sabanko 

produqti. mocemul magaliTSi finansuri paketi gansazRvrulia ufrosi 

asakis adamianebisaTvis. kvlevis gegmis SemuSavebisas  marketologebma     

gadadges Semdegi nabijebi. 

1. Seqmnilia marketologebis jgufi imisaTvis, rom ukeT 

gansazRvron sabazro moTxovnilebebi Citigroup-is 

klientebisaTvis. miRebulia gadawyvetileba, raTa  Tavi 

mouyaron 55 wlis da ufrosi asakis amerikeli momxmareblebis  

moTxovnilebebs, romlebic arian pensionerebi da aqvT 

saSualoze meti Semosavali. 

2. meoradi monacemebis analizis safuZvelze Sesrulda saZiebo 

kvlevebi xnier momxmareblebze da gamokvleulia konkurentebis 

produqti. fokus-jgufis meSveobiT Sesrulda saZiebo Tvisebrivi 

kvleva, raTa gansazRvruliyo miznobrivi jgufis 

moTxovnilebebi da survilebi, agreTve arsebuli produqtebis 

mimarT dakmayofilebis xarisxi. am dros gaTvaliswinebuli iyo  

Semdegi faqtorebi: keTildReoba, asaki da meuRlis yola.   

3. marketinguli kvlevis Semdegi stadia iyo `tviniT ieriSi~, 

romlis meSveobiT  SemuSavda  sxvadasxva miznobrivi 

bazrisaTvis gaTvaliswinebuli mravali finansuri paketi. am 

SemTxvevaSi iyo 10 idea. 

4. Catarda 10 ideis ganxorcieleba. amisaTvis marketologebma 

gamoiyenes  kiTxvebi, rogorc barierebi, romelSic unda gaiaros 

ideam, raTa gavides Semdgom nabijze. kiTxvebi iyo Semdegi saxis: 

 SeiZleba Tu ara avxsnaT idea iseTnairad, rom igi advilad 

gaigon miznobriv bazarze? 

 pasuxobs Tu ara idea  Citigroup-is erTian strategias? 

 arsebobs Tu ara miznobrivi bazrisaTvis SeTavazebuli 

produqtis pirdapiri aRwera? 
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 arsebobs Tu ara manamde Catarebuli kvleva da ramdenad 

emTxveva  igi potenciuri miznobrivi bazris moTxovnilebebs  

da mimzidvelia Tu ara is? 

 arsebobs Tu ara taqtika an strategia programis 

danergvisaTvis? 

 aris Tu ara Sefasebuli programis gavlena da danaxarjebi 

da gansazRvulia Tu ara Sesabamisoba kompaniis praqtikasTan. 

am kvlevaSi mxolod erTma  ideam    gaiara barieri da gadavida 5 

nabijze. Semdeg iyo ganxiluli produqtis samuSao sqema. saZiebo kvlevas 

daemata deskriptuli kvleva, romelic gulisxmobda  savaWro centrebze 

momxmarebelTa gamokiTxvas  miznobrivi jgufis farglebSi. gamokiTxvam 

aCvena, rom sabanko produqtebis nusxa   iyo farTo da gadawyda 

moeSorebinaT iseTebi, romlebsac xSirad sTavazobdnen konkurentebi. 

sabolood,   Catarda miznobrivi bazris farglebSi Citigroup-is produqtis 

sacdeli marketingi 6 filialSi. sacdeli marketingi warmoadgens mizez-

Sedegobrivi kvlevis formas. warmatebuli Sedegebis gaTvaliswinebiT, 

produqti gatanil iqna mTeli qveynis bazarze. 

 

 

 

 

2.10. Secdomis potenciuri wyaroebi marketinguli kvlevis dros 

 

marketinguli kvlevis Sedegebze SeiZleba gavlena iqonios 

Secdomebis potenciurma wyaroebma. kargad Seqmnil marketinguli kvlevis 

gegmaSi gaTvaliswinebuli unda iyos kontroli Secdomis sxvadasxva 

wyaroebze. 

saerTo Secdoma (Total error) warmoadgens gadaxras WeSmariti 

saSualo mniSvnelobis sidididan generaluri erTobliobiT. dakvirvebiT 

saSualo mniSvnelobis sidididan miRebuls marketinguli kvlevis 

SedegiT. SerCevis Secdoma (Random sampling error) warmoiSoba imitom, rom 
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konkretuli calkeuli SerCeva mTianad Seesatyviseba generaluri 

erTobliobiT dainteresebul marketologs. SerCevis Secdoma wamoadgens 

gadaxras WeSmariti saSualo sididis mniSvnelobidan generaluri 

erTobliobisaTvis, WeSmariti saSualo sididis mniSvnelobidan gamavali 

SerCevisaTvis. 

 

                                                                cxrili 2. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

sistematuri Secdoma  sistematuri (araSerCeviTi) secdomis 

(Nonsampling errors) ar aqvs damokidebuleba SerCevis formirebasTan, isini 

SeiZeba iyos SemTxveviTi da araSemTxveviTi, gamowveuli mravali mizeziT, 

problemis gansazrvris Secdomis CaTvliT, midgomis gamomuSavebis, 

struqturuli anketis, inteviurebis meTodis da monacemTa analizis 

CaTvliT. sistemuri Secdoma Sedgeba dakvirvebis da daukvirveblobis 

Secdomisagan.  

saerTo Secdoma 

SerCevis 
Secdoma  

sistemuri 
Secdoma 

dakvirvebis 
Secdoma 

daukvirveblobis 
Secdoma 

inerviueris 
Secdoma 

mkvlevaris 
Secdoma 

respodentis 
Secdoma 

informaciis gacvlis 
Semdeg generaluri 

erTobliobis 
gansazRvris Secdoma. 

SerCevis modeli 
Secdoma. monacemTa 
damuSavebis Secdoma. 

respodentis 
SerCevis 
Secdoma 
Canaweris 
Secdoma 
gacvlis 
Secdoma 

SeuZleblobis 
Secdoma. 
survilis 
arqonis 
Secdoma 
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daukvirveblobis Secdoma. daukvirveblobis Secdoma (Nonresponse 

error) warmoiSoba, rodesac zogierTi respodentebisagan, romlebic 

monawileoben SerCevaSi, SeuZlebelia miiRo pasuxi. mTavari mizezi 

daukvirveblobis Secdomis aris respodentebis uari an saxlSi ar yofna. 

rodesac ar gvaqs dakvirveba aman SeiZleba migviyvanos iqamde, rom  

faqtiuri SerCeva gansxvavebuli iqneba zomiT an SemadgenlobiT.  

 dakvirvebis Secdoma (Response error) warmoiSoba, rodesac 

respodentebi iZlevian arazust pasuxebs, an maTi pasuxebi arasworad 

aris Cawerili an arasworad aris analizirebuli.  

informaciis Secvlis Secdoma (Surrogate information error) ganixileba, 

rogorc informaciis gadaxra, romelic saWiroa marketinguli kvlevis 

problemis gadaWrisaTvis, im informaciisagan, romlebic monaxes 

marketologebTan.      

gazomvis Secdoma (Measurement error) SeiZleba ganisazrvros rogorc 

gadaxra informaciisagan, romelsac eZebs marketologi, im 

informaciisagan romelsac vRebulobT gazomvis procesis Sedegad. 

generaluri erTobliobis gansazrvris Secdoma (Population definitio 

error) SeiZleba ganisazRvros rogorx gadaxra rogorc WeSmariti 

generaluri erTobliobidan, romelsac aqvs damokidebuleba 

problemasTan, im generaluri erTobliobisagan, romelic gansazRvra 

mkvlevarma. 

SerCevis modelis Secdoma (Sampling frame error) SeiZleba 

ganisazrvros rogorc gadxra gamokiTxulTa erTobliobidan, 

gansazRvruli mkvlevarebiT, erTobliobisagan, warmodgenisadan 

gamoyenebuli SerCvis modeliT. 

respodentis SerCevis Secdoma (Respodent selection error)  sarmoiSoba, 

rodesac interviuerebi irCeven sxva respodentebs, ara maT vinc 

gansazRvruli iyo SerCevis struqturiT. 

SekiTxvis Sedoma (Question eror) gviCvenebs Secdomas, romelic xdeba 

respodentis gamokiTxvisas, roca saWiroa ufro meti informaciis miReba. 
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Caweris Secdoma (Recording error) warmoiSoba smeniTi gagebis gami, 

interpretaciis gamo da respodentis pasuxis Caweris gamo. 

motyuebis Secdoma (Cheating error) warmoiSoba, rodesac interviueri 

nawilobrv an mTlianad ayalbebs pasuxebs. 

dakvirvebis Secdoma Sedgeba SeuZleblobiT an survilis ar qoniT. 

SeuZleblobiS Secdoma (inability error) iTvleba imis Sedegad, rom 

respodents ar SeuZlia gasces zusti pasuxebi piradi mdgomareobis gamo. 

survilis arqonis Secdoma. warmoiSoba  imis gmo, rom respodents 

ar aqvs survili warmogvidginos zusti infomacia. 

gegmis Sedgenisas marketologi unda ecados es Secdomebi 

daiyvanos minimumamde. 

sistemuri Secdomebi uqmnis ufro met problemas, vidre SerCevis 

Secdoma. aseve armoCenilia, rom sistemuri Secdoma Seadgens saerTo 

Secdomis udides nawils. 

 

 

 

 

2.11.   proeqtis biujetis da grafikis Sedgena 

 

 rogorc ki ganisazRvreba kvlevis gegma da Sesabamisad miRebulia 

zomebi saerTo Secdomis moculobis kontrolisaTvis, saWiroa 

gadawyvetilebis miReba marketinguli biujetisa da grafikis mimarTebaSi. 

misi ganxorcieleba gvexmareba, rom amaRldes Tavdajerebuloba imasTan 

dakavSirebiT, rom proeqts aqvs aucileblad saWiro resursebi- 

finansuri, drois, adamianuri Tu sxva. marketinguli kvlevis proeqti 

SeiZleba efequrad vmarTod im SemTxvevaSi, rodesac gansazRvrulia 

drois parametrebi, romlis CarCoebSi unda ganisazRvros TiToeuli 

samuSao danaxarjebi maT Sesrulebaze. proeqtis marTvisaTvis 
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sasargeblo midgomad iTvleba kritikuli gza (Critical Path Method –CPM), 

romelic moicavs proeqtis gayofas saqmianobis komponentebad. 

CPM  srulyofil versiad iTvleba Sefasebis meTodi da programis 

Sesrulebis kontroli (Program Eracuation End Review Technique-PERT), romelic 

warmoadgens swor midgomas grafikis Sedgenis midgomasTan. ufro 

srulyofili grafikis Sedgenis meTodad iTvleba grafikuli Sefasebis 

da kontrolis meTodi, sadac aris rogorc Sesrulebis albaToba ise 

danaxarjebi saqmianobis calkeuli saxeebi warmogvidgeba fiWuri 

grafikiT. 

 marketinguli kvlevis biuketi da grafiki – marTvis meqanizmi, 

aucilebeli imisaTvis, raTa davrwmundeT, rom kvleva sruldeba 

arsebuli resursebis CarcoebSi. 

 kritikuli gezis meTodi (Critical Path Method – CPM) - proeqtis 

marTvis meTodi, romelic Sedgeba saqmianobis sxvadasxva saxeebisagan, 

Sedegebis gansazRvra, Sesruleba da saerTo dro, romelic daWirdeba 

TiToeul saxes. 

programis Sefasebis kontrolis meTodi (Program Eraluation and Review 

Technique-PERT) – kritikuli gezis ufro garTulebuli meTodi,  romelic 

yuradRebas aqcevs proeqtis Sesrulebis xangrZlivobas.  grafikuli 

Sebasebis da kontrolis meTodi. (Graphical Eraluation and Review Technique-

GERT) kritikuli gezis ufro garTulebuli meTodi romelic 

iTvaliswinebs, rogorc etapebis Sesrulebis marTebulobas, ise 

danaxarjebs TiToeul maTganSi. 
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2.12.  marketinguli kvlevis Catarebis SeTavazeba 

 

rogorc ki Sedgeba kvlevis gegma, aseve Sedgeba biujeti da 

proeqtis grafiki, dgeba dro kvlevis Catarebis werilobiTi SeTavazebis 

Sesaxeb (Marketing Research Proposal) gamoxatavs  proeqtis arss da emsaxureba 

kontraqtis saxiT klientsa da mkvlevars Soris. SeTavazeba  

marketinguli kvlevis Sesaxeb moicavs mTel am etapebs: maTSi gadmoecema 

kvlevis problema, midgoma, kvlevis gegma da is Tu rogori saxiT unda 

Segrovdes monacemebi, gaanalizeba da klientisadmi wardgena. 

SeTavazebaSi tardeba kvlevis Sesrulebaze danaxarjebis aRwera da misi 

droebrivi grafi. kvlevis formati SeiZleba iyos sxvadasxva, umetes 

SemTxvevaSi is moicavs marketinguli kvlevis yvela etaps  da Seicavs 

Semdgom elementebs: 

1. mokle cnobebi xelmZRvanelTaTvis (reziume). SeTavazeba unda 

daiwyos cnobebiT TiToeuli ganayofis mTavas punqtze, romlic 

warmoadgens saerTo cnobas mTel winadadebaze. 

2. gamosavali monacemebi. unda ganixilos problemis gamosavali, 

Sida garemos faqtorebis CaTvliT. 

3. kvlevis amocanisa da kroblemis gansazRvra. Cveulebriv unda 

gadmoeces problema  misi calkeuli komponentebis CaTvliT.  

4. problemasTan midgoma.  rogorc minimumi warmodgenili unda 

iyos Sesabamisi saswavlo da profesiuli wyroebis mimoxilva, 

aseve analitikuri modelebis sxvadasxva saxeebi. Tu 

gansazRvrulia saZiebo kiTxvebi da faqtorebi moqmedi kvlevis 

gegmaze, am informaciam unda naxos Tavisi gamoxatuleba 

SeTavazebaSi 

5. kvelvis gegma. unda iyos naCvenebi kvlebis arCeuli tipi, iqneba 

is saZiebo, deskriptuli Tu mizez-Sedegobrivi. potenciurma 

klientma unda miiRos wamodgena Semdegi komponentebis Sesaxeb: 

rogori saxis informacia unda Segrovdes; gamokiTxvis Catarebis 
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meTodi; skalirebis meTodi anketirebis xasiaTi; SerCevis 

xasiaTo da misi zoma. 

6. savele samuSaoebi an cnobebis Sekreba. winadadebam unda aCvenos, 

rogor da vin unda Seagrovos monacemebi. unda aRiweros 

kontrolis meqanizmi. 

7. monacemebis analizi unda aRiweros monacemTa Catarebuli 

analizis tipi da sasiaTi Sedegebis interpretaciis. 

8. angariSi. marketologma unda uCvenos: iqneba Tu ara Sualeduri 

angariSi da romel stadiazee, rogori iqneba jamuri angariSis 

Sedegi da iqneba Tu ara Sedegebis formaluri prezentacia. 

9.  damateba. aq Sedis nebismieri statistikuri da sxva informacia, 

romelsac ki aqvs viwro interesi. 

kvlevis Catarebaze SeTavazebis momzadebas aqvs ramdenime 

upiratesoba. is garantiaa imisa, rom marketolog-mkvlevari da kompaniis 

xelmZRvaneloba, romlebic iTvlebian potenciur klientebad, eTanxmebian 

samuSaos xasiaTs da moculobas. ramdenadac SeTavazebis momzadeba 

moicavs dagegmvas, es exmareba mkvlevars xarisxianad imuSavos da 

Seasrulos marketinguli kvlevis proeqti. 
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Tavi 3.    meoradi marketinguli informaciebi 

 

    

3.1.  meoradi marketinguli informaciis   arsi da mniSvneloba 

 

   marketingul informacias Tavisi arsiT yofen pirvelad da meorad 

informaciad, rac maTi mopovebis wyarodan gamomdinareobs. marketinguli 

kvlevis dagegmvisas aucilebelia pirveladi da meoradi marketinguli 

informaciis Segrovebis procesis sworad warimarva. 

   pirveladi marketinguli informaciis moZiebis, anu uSualod 

marketinguli kvlevebis aqtiuri procesis dawyebamde, aucilebelia 

meoradi informaciis mopoveba da damuSaveba. TemaSi ganixileba meoradi 

marketinguli informaciis dadebiTi da uaryofiTi mxareebi, misi 

mopovebis wyaroebis klasifikacia  da Taviseburebebi, gamoyenebis wesebi 

da mniSvneloba marketinguli strategiebis damuSavebis procesSi.   

magaliTi: meoradi informacia - swori gza 

   momxmareblebTan kavSiris meti simyarisTvis kompania Samsonite 

Corporation warmatebiT iyenebs `klientebTan kavSiris programas~, romelic 

saSualebas aZlevs momxmareblebs isargeblon ufaso satelefono 

zarebiTa da konsultaciiT. kompaniaSi Semosuli arc erTi zari ar rCeba 

pasuxisa da saTanado yuradRebis gareSe.    garda amisa, kompania iyenebs 

momxmarebelTa Sida eleqtronul bazas klientebisaTvis sakuTari 

produqciis SeTavazebis mizniT. am meTodiT kompania imyarebs imijs 

momxmarebelTa TvalSi da arc erTi wuTiT ar wyvets maTTan kavSirs. 

yoveli zari da miRebuli informacia, iqneba es saCivari Tu kmayofili 

momxmareblis pozicia, grovdeba firmis eleqtronul bazaSi, sadac 

TiToeuli klintisaTvis calke `sainformacio kuTxea~ (Info Box) 

gamoyofili. aseve periodulad xdeba mogrovebuli informaciis analizi, 

romlis Sedegebi aisaxeba kompaniis gegmebSi, axali produqtis 

ganviTarebasa da marketingul RonisZiebebSi. kompania Samsonite Corporation 

aseTi saxis kvlevebs sakmaod warmatebiT atarebs yovelkvartalurad 1990 

wlidan. 

   meoradi marketinguli informacia moipoveba sxvadaxva wyarodan, 

rogoricaa kompaniis Sida resursebi da informaciuli bazebi, 
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sakonsultacio da marketinguli kompniebi (magaliTad, NDP Group, McKinsey 

& Co da a.S.), samTavrobo da arasamTavrobo struqturebi, dargobrivi 

asociaciebi da kavSirebi, sindicirebuli firmebi (magaliTad, J.D. Power) 

da sxva. imisaTvis rom ukeT davinaxoT meoradi informaciis dadebiTi da 

uaryofiTi mxareebi, SevadaroT igi pirvelad marketingul informacias. 

 

 

   pirveladi da meoradi marketinguli informaciis Sedareba         

   pirveladi informacia, pirveladi monacemebi (Primary data) - esaa 

monacemebi, romelic moipoveba mimdinare amocanebis gadasaWrelad (ix. 

cxrili 3.1).  

   

pirveladi da meoradi informaciis Sedareba 

Sedareba pirveladi informacia meoradi informacia 

kvlevis mizani kvlevis amocanis gadaWra sxva amocanebis gadaWra 

kvlevis procesi saWiroebs did Zalisxmevas swrafi da advili 

kvlevis danaxarjebi didi   mcire 

kvlevis dro xangrZlivi xanmokle 

       

  meoradi informacia, meoradi monacemebi (Secondary Data) - esaa 

monacemebi, romlebic Segrovebulia   warsuli amocanebis gadasawyvetad. 

    pirveladi informaciis moZieba dakavSirebulia marketinguli 

kvlevis konkretuli amocanis gadaWrasTan. igi pirdapirkavSirSia 

marketinguli kvlevebis yvela safuxurTan (problemis dasma, amocanis 

gadawyvetis gzebis dasaxva, savele samuSaoebi da monacemTa Segroveba, 

monacemTa momzadeba da analizi, daskvnis momzadeba da prezentacia) da 

saWiroebs ufro met dros  da finansur danaxarjebs, vidre meoradi 

informaciis mopoveba.  

    meoradi informaciis umnSvnelovanesi dadebiTi mxare imaSia, rom 

is ukve arsebobs, mopovebulia da, aqedan gamomdinare, ar moiTxovs did 

droiT da materialur resursebs. magaliTad, imisaTvis, rom movipovoT 

monacemebi, Tu rogori iyo moTxovna purze, SesaZloa gamoviyenoT 
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samTavrobo struqturebis masalebi fqvilis eqsport-importis dinamikis 

Sesaxeb, agreTve marketinguli kompaniebis monacemebi samomxmareblo 

kalaTaSi puris xvedriTi wilis Taobaze da sxva.   

 

  meoradi informaciis gemoyenebis potenciali da upiratesobebi  

   zemoaRniSnuli upitaresobebis garda,  meorad informacias axasiaTebs 

kidev erTi Tviseba, rac imaSi gamoixateba, rom xSirad igi gvevlineba 

informaciis erTaderT Rirebul wyarod (maSin, rodesac SeuZlebelia 

pirveladi monacemebis miReba).     

   meoradi informacia saSualebas iZleva movaxdinoT: 

1. problemis identificireba; 

2. problemis formulireba; 

3. problemis gadawyvetis gzebis dasaxva; 

4. marketinguli kvlevis gegmis  SemuSaveba da ZiriTadi cvladebis 

gansazRvra; 

5. zogierT saZiebo kiTxvaze pasuxis moZebna da hopoTezebis 

Semowmeba; 

6. pirveladi monacemebis sworad Seswavla da analizi. 

    meoradi informaciis zemoCamoTvlili dadebiTi mimoxilvidan 

SeiZleba gavakeToT Semdegi daskvna: pirveladi monacemebis Segrovebamde 

aucileblad   unda SeviswavloT meoradi monacemebi. pirveladi 

informaciis mopovebis dawyeba mxolod maSin aris mizanSewonili, Tu 

saTanado donezea meoradi informaciis analizis procesi miyvanili. 

    

   

meoradi informaciis naklovanebebi  

   dadebiTi mxareebis miuxedavad, meorad informacias  aqvs naklovani 

mxareebi, risi daviwyebac ar SeiZleba.  

   upirveles yovlisa, unda gvaxsovdes, rom meoradi monacemebi 

Segrovebulia sruliad sxva miznebisaTvis da, SesaZloa, mas araferi 

hqondes saerTo Cveni kvlevis mizanTan. garda amisa, dasaSvebia is faqti, 

rom  meoradi informacia iyos moZvelebuli an misi mopovebis meTodi ar 

iyos saimedo, ris gamoc misi SeswavliT miRebuli efeqti ar iqneba 

iseTi, rogorsac Cven moveliT. aseTi gaugebrobis aRmosafxvrelad 
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aucileblia meoradi informaciis moZiebamde CamovayaliboT is 

kriteriumebi da moTxovnebi, romlebsac unda akmayofilebdes es 

ukanaskneli. 

 

 

 

 

3.2. meoradi informaciis Sefasebis kriteriumebi 

    

meoradi informaciis Sefasebis meTodebi  

   yvela monacemsa da informacias waeyeneba Sesabamisi moTxovna, 

romelsac is unda akmayofilebdes. asevea meoradi informaciis 

SemTxvevaSic. 

   meoradi informaciis Segrovebisas kritikulad unda mivudgeT mTels 

process imisaTvis, rom SemgdomSi gamoiricxos Secdomebi da xarvezebi. 

meTodur sakiTxebs ganekuTvneba: SerCevis sididisa da xasiaTis 

gansazRvra, pasuxebis procentuli da xarisxobrivi maxasiaTeblebis 

SemuSaveba, anketa-kiTxvaris damuSaveba, savele samuSaoebis Catarebis 

dagegmva, miRebuli monacemebis analizi da ganzogadeba. CamoTvlili 

meToduri sakiTxebis gaTvaliswinebiT meoradi monacemebi ufro saimedo 

da akuratuli iqneba, rac saSualebas iZleva misi efeqturi gamoyenebisa. 

   garda meToduri sakiTxebisa meorad informacias afaseben 

specialurad Camoyalibebuli kriteriumebis mixedviT (ix. cxrili 3.2). 

esenia:  

 Secdomebis done  

 aqtualuroba, drouloba  

 mizanTan Sesabamisoba  

 informaciis Sinaarsi da xasiaTi   

 saimedooba. 
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cxrili 3.2 

meoradi informaciis Sefasebis kriteriumebi 

meoradi informaciis Sefasebis kriteriumebi 

kriteriumebi sakvanZo faqtorebi SeniSvnebi 

monacemTa Segrovebis 

meTodika da 

procedura 

 SerCevis sidide da xasiaTi 

 pasuxebis procentuli sidide 

 xarisxobrivi maxasiaTeblebi 

 SerCevis meTodis gansazRvra 

 anketa-kiTxvaris damuSaveba 

 savele samuSaoebis Catareba 

 miRebuli monacemebis analizi  

meoradi informaciis 
monacemebi unda iyos 
saimedo da aqtualuri 
mocemuli problebis 
gadasaWrelad 

Secdomebi da sizuste 

 im Secdomebis gamovlena, 

romlebic SesaZloa daSvebul 

iqna midgomis SemuSavebis, 

kvlevis gegmis Sedgenis, 

gamokiTxvis, monacemTa 

Segrovebis an maTi analizis 

stadiebze. 

xorcieldeba gamokvlevebis 
sizustis Semowmeba 
sxvadasxva wyaroebidan 
miRebuli monacemebis 
Sedarebis gziT 

aqtualuroba da 

drouloba  

 droiTi Sualedi monacemebis 

Segrovebasa da maT gamoqveyneba 

Soris 

 ganaxlebadobis maCvenebeli 

gamokiTxvis Sedegad 
miRebuli monacemebi 
periodulad gadis 
ganaxlebas sindicirebuli 
momsaxurebis momwodebeli 
kompaniebis meSveobiT 

mizanTan Sesabamisoba  
 mizani ris gamoc Tavis droze 

moipoves monacemebi 

monacemTa vargisianoba 
ganisazRvreba maTi kvlevis 
mizanTan SesabamisobiT 

informaciis Sinaarsi 

da xasiaTi 

 sakvanZo cvladebis gansazRvra 

 zomis erTeulebis dadgena 

 sasaqonlo kategoriebis 

gamoyeneba 

 kavSirebis Seswavla 

monacemTa konfiguraciis 
cvlileba maTi 
sargebloanobis xarisxis 
gasazrdelad 

saimedooba 

 wyaros kompetenturoba 

 wyaros sandooba 

 wyaros reputacia 

monacemTa miReba misi 
pirvelwyarodan 

 

    

Secdomebi: monacemTa sizuste 

   mkvlevarma pirvel rigSi unda gansazRvros meoradi monacemebis 

sizuste, raTa is gamoyenebul iqnas mimdinare kvlevisaTvis. arsebobs 

ramodenime wyaro saidanac SesaZloa momdinareobdes. esenia Secdomebi,  

romlebic SesaZloa daSvebul iqna midgomis SemuSavebis, kvlevis gegmis 

Sedgenis, gamokiTxvis, monacemTa Segrovebis an maTi analizisa da 

ganzogadebis stadiebze. absoluturi sizustis dadgena meoradi 

infrmaciisa Zalian Znelia, ragdan mis CatarebaSi monawileoba ar miuRia 
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mkvlevars. yvelaze martivia erTi da igive Sinaarsis mqone meoradi 

monacemebis Sedareba da maT Soris warmoSobili gansxvavebebis dadgena. 

 

   drouloba: rodis Segrovda monacemebi?   

   meoradi informacia SesaZloa moZveldes da Sesabamisad dakargos 

aqtualuroba. saqme imaSia, rom xSirad arsebobs Zalian didi droiTi 

disbalansi mopovebul informaciasa da mimdinare kvlevis mizanTan. am 

SemTxvevaSi rac ar unda zustad da akuratulad iyos Tavis droze 

Catarebuli informaciis Segrovebisa da analizis procesi Catarebuli 

informacia mainc usargeblo iqneba misi “daZvelebis” gamo.  

   magaliTad 1990 wels Catarebuli mosaxleobis aRweris Sedegebi, 

miuxedavad imisa, rom Tavisdroze igi SesaZloa sakmaod kargad asaxavda 

arsebul demografiul situacias, mimdinare amocanis gadawyvetaSi misi 

Rirebuleba nominaluri iqneba. 

   kompaniaTa didi nawili axdens, romlebic dakavebulni arian 

marketinguli gamokvlevebiT, Tavad axdenen mosaxleobis moZraobis 

dinamikis monitorigs da sTavazoben am momsaxurebas sindicirebuli 

servisis saxiT im firmebs, romlebsac sWirdebaT am tipis monacemebi.   

 

   mizanTan Sesabamisoba: risTvis Segrovda monacemebi?    

   monacemTa mopovebas yovelTvis gaaCnia raime mizani, amocana, 

risTvisac is Segrovda. kvlevis procesSi saWiroa vicodeT is Tu ra iyo 

meoradi monacemebis Segrovebis mizani, maSin rodesac is moipoves da 

gaanalizes. aRniSnulis codna dagvexmareba ganvsazRvroT amocanaTa 

areali. SesaZloa meoradi monacemebi ar iyos adekvaturi Cveni 

kvlevisTvis, Tu misi mopovebis amocana diametralurad gansxvavebulia 

Cveni miznisgan da Zveli mizani iseTi informaciis wyaro ver gaxdeboda, 

rom faseuli iyos dRes CvenTvis.            

 

 

   xasiaTi: monacemTa Tvisebrivi maxasiaTeblebi 

   monacemTa Seswavlisas yuradReba unda gamaxvildes iseT faqtorebze, 

rogorebicaa: sakvanZo cvladebi, sazomi erTeulebi, kategoriebi da aseve 

elementTa Soris arsebuli kavSirebi.  
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    is, Tu ra cvladebia gamoyenebuli monacemTa Sefasebisas, rogoria 

informaciis dayofa Semadgenel nawilebad, ra saxi sazomis erTeulebia 

gamoyenebuli, rogoraa Seswavlili kavSiri sistemis elementebs Soris, 

naTel suraTs iZleva imis Sesaxeb, Tu ra xarisxis kvlevaa Catarebuli. 

gamomdinare im Tvisobrivi maxasiaTeblebidan, romlebic aris zemoT 

avRniSneT SesaZloa meoradi monacemebi ar iyos sasargeblo Cveni 

kvlevis miznisaTvis.  

   magaliTad, Tu kvlevisaTvis gvWirdeba yvela momxmareblis monacemebi, 

romlis Semosavali aWarbebs 90 000 aSS dolars, maSin is monacemebi, 

romlebic aRweren 15 000 - 30 000, 30 000 - 40 000 da 40 000 - 50 000 aSS 

dolaris Semosavlis mqone mosaxleobis jgufebs CvenTvis usargeblo 

iqneba.  

 

   saimedooba: ramdenad sandoa monacemebi? 

    imisaTvis, rom davrwmundeT monacemebis saimedoobaSi unda 

SevamowmoT im wyaros kompetenturoba, sandooba da reputacia, romelsac 

eyrdnoba aRniSnuli informacia. amis gakeTeba SesaZlebelia im 

adaminebTan konsultaciis gavliT, romlebmac ukve gamoiyenes 

aRniuSnuli monacemebi. ar unda vendoT im informacias, romelic 

gamoqveynebulia gayidvebis stimulirebisaTvis, aseve im monacemebs, 

romelTa wyaroc aris anonimuri an ukve gavlili aqvs analizi (erTi an 

ramodenime). magaliTad erT-erTma kosmetikurma firmam gamoaqveyna 

“gamokiTxvis” monacemebi, romlis moxedviTac yvelaze lamaz 

mandilosnebad dasaxeldnen Cineli qalbatonebi, Tumca es informacia 

ver CaiTvleba saimedod, Tu gaviTvaliswinebT im faqts, rom igive 

kompanias aqtiuri marketingul kampania hqonda gaCaRebuli CineTSi 

bazris gasafarToeblad. mosaxleobis aRweris (Census of Population) 

monacemebi saimedoa Tu is aRebuli iqneba oficialuri statistikuri 

saagentoebidan (mag. Statistical Abstracts of the United States). meoradi informaciis 

Segrovebisas upriani iqneba Tu daveyrdnobiT mis pirvelwyaros, radgan 

am SemTxvevaSi xeli migviwvdeba pirdapir im pirovnebasa Tu 

organizaciasTan, romelmac moipova aRniSnuli monacemebi da amasTan 

SegveZleba davadginoT is meTodika, romlis gamoyenebiTac Segrovda es 

informacia.   
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3.3. meoradi informaciis klasifikacia 

 

   meorad marketingul informacias firobiTad yofen or nawilad: Sida 

marketinguli monacemebi da gare marketinguli monacemebi (ix. nax. 2.1). 

    

 

 

 

 

 

 

 

 

 

 

 

 

   nax. 2.1. meoradi informaciis klasifikacia 

 

 

Sida informacias (Internal Data) ganekuTvneba kompaniis SigniT 

arsebuli monacemebi. 

   gare informaciad iTvleba is monacemebi, romlebic moipoveba firmis 

farglebs gareT arsebuli sxvadasxva wyaroebidan. 

 

 

 

3.4. Sida meoradi informacia 

 

   Sida meoradi informacia SesaZloa inaxebodes mza saxiT an 

arsebobdes daumuSavebeli formiT. gare informacia ki moipoveba 

kompaniis miRma publikaciebis, monacemTa kompiuteruli bazebisa da 

sindicirebuli servisebis saxiT.  

meoradi 

informacia 

gamoqveynebuli 

monacemebi 

 

Sida monacemebi 

 

gare monacemebi 

gamosaqveyneblad 

gamzadebuli 

monacemebi 

dasamuSavebeli 

monacemebi 

kompiuteruli 

bazebi 

sindicirebuli 

momsaxureoba 
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   Sida meoradi informaciis moZieba unda warmoadgendes marketinguli 

kvlevis sawyis etaps. Sida informaciis moZieba da damuSaveba SedarebiT 

martivia. Sida informacia kvlevis pirvel safexurze mimarTulebis 

orientiradac SeiZleba CavTvaloT.  

   marketinguli monacemTa baza (Database Marketing) - igi moiazrebs 

momxmarebelTa profilisa da gayidvebis Sesaxeb monacemTa 

formirebisTvis kompiuteris gamoyenebas. es informacia aris safuZveli 

marketinguli RonisZiebebisa da asrulebs sainformacio bazis 

umniSvnelovanesi elementis funqcias. Sida monacemebis dazustebis 

Semdeg, mocemuli bazas emateba miznobrivi segmentis demografiuli da 

fsiqografiuli maxasiaTeblebi. momdevno safexuria informaciis moZieba 

dakvirvebis mTeli periodis ganmavlobaSi momxmarebelTa aqtivobis 

Sesaxeb. Sejerebul monacemTa daxarisxebiTa da sistematizaciiT miiReba 

baza, romlis gaanalizebiTac SesaZlebelia pirveladi marketinguli 

gadawyvetilebebis miReba.  

 

   

 

 

3.5. gamoqveynebuli gare meoradi informacia 

 

   gamoqveynebuli gare meoradi informaciis wyaroebad gvevlinebian 

adgilobrivi da federaluri samTavrobo struqturebi, arakomerciuli 

organizaciebi (mag. savaWro palatebi), profesiuli kavSirebi da savaWro 

asociaciebi, komerciuli gamocemebi, sainvesticio kompaniebi, 

marketinguli da sociologiuri kvlevebiT dakavebuli kompaniebi. am 

monacemTa simravle imdenad didia, rom misi srulad analizi sakmaod 

Sromatevadi saqmea. mkvlevari im gamocemebs arCevs, romlebSi mocemuli 

informaciac yvelaze metad waadgeba mimdinare kvlevis Sedegebs. 

simartivisaTvis gamoqveynebuli gare meoradi informaciis wyaroebs or 

nailad yofen: saqmiani da samTavrobo (ix. nax. 3.3).     

 

 

 

 



 91 

 

 

 

 

 

 

 

 

 

 

 

 

 

   

nax. 3.3. gamoqveynebuli meoradi informaciis klasifikacia 

 

 gamoqveynebuli gare meoradi informaciis saqmiani wyaroebi 

   

 saqmiani informacia ibeWdeba sxvadasxva sainformacio gamocemebSi: 

periodul gamocemebSi, JurnalebSi, gazeTebSi, angariSebSi, 

profesionalur literaturaSi. aRniSnuli gamocemebis moZebna 

SesaZlebelia specialuri wignebis, maCveneblebisa (Guide) da 

katalogebisa meSveobiT. 

   specialuri wignebi. 

   specialuri wignebi aris standartuli informaciis kargi wyaro. maTi 

daxmarebiT SesaZloa moZiebul iqnas informaciis sxva iseTi 

mniSvnelovani wyaroebi, rogorebicaa profesiuli gaerTianebebi da 

dargobrivi gamocemebi.  

   maCveneblebi, “gaidebi”.        

   maCveneblebi moicaven informacias im pirebisa da organizaciebis 

Sesaxeb, romlebic specializirdebian garkveuli monacemebis 

Segrovebaze. aseTebia: Directories in Print, FINDEX: The Directory of Market Research 

Reports, Studies and Surveys, Encyclopedia of Assotiations, Reseach Services Directory da 

sxvebi. 

gamoqveynebuli 

meoradi 

informacia 

samTavrobo 

wyaroebi 

saerTo saqmiani 

wyaroebi 

sxva 

samTavrobo 

gamocemebi 

 

aRweris 

monacemebi 

statistikuri 

monacemebi 

 

katalogebi 

 

maCveneblebi 

specialuri 

wignebi 
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   katalogebi. 

   katalogebis struqtura kargia bevri saWiro informaciis swrafi 

moZiebisaTvis. arsebobs rogorc akademiuri aseve komerciuli datvirTvis 

katalogebi. aseTi katalogebia: Business Periodical Index, Business Index, Wall Street 

Journal Index da sxvebi.  

   arasamTavrobo statistikuri monacemebi. 

   marketologebisaTvis yovelTvis Zalian sainteresoa beWdviTi 

statistikuri gamocemebi. rogorc aseTi monacemebi sakmaod kargi 

analiziTa da vizualuri (grafikuli) gamomsaxvelobiT gamoirCeva. am 

tipis yvelaze avtoritetuli gamocemebia: A Guide To Comsumer’s Market, 

Predicasts Forecasts, Sales and Marketing Management Survey of Buying Power, Standard & 

Pooris Statistical Service, Standard Rate & Data Service da sxva. 

    

   gamoqveynebuli gare meoradi informaciis samTavrobo wyaroebi 

   samTavrobo struqturebi mniSvnelovani informaciis wyaroa. zogierTi 

informaciis pirvelwyaros saxelisuflebo struqturebi warmoadgenen da 

aqedan gamomdinare sxva nebismieri pirisa Tu organizaciisaTvis aseTi 

informaciis mopoveba mxolod samTavrobo struqturebisa Tu maTi 

perioduli gamocmebis meSveobiTaa SesaZlebeli. aseTebia: Census of 

Population, Census of Housing, Census of Manufacturing, Census of Ratail Trade, Index of 

Publications, Business Statistics da sxva.  

 

   kompiuteruli monacemTa bazebi 

   TiTqmis yvela saxis beWdviTi masala saboloo jamSi inaxeba 

eleqtronuli monacemTa bazebis saxiT. informaciis kompiuteruli 

bazebis Seqmna 1980 wlidan aqtiurad daiwyo. monacemTa am saxiT Senaxvas 

Tavisi upiratesobebi gaaCnia: 

1. imis gamo, rom kompiuteri saSualebas iZleba monacemebi myisierad 

iqnes Senaxuli eleqtronuli saxiT, am tipis monacemebi yovelTvis 

sakmaod sando da axalia. 

2. kompiuteris saSualebiT gacilebiT martivia saWiro monacemebis 

moZebna ukve arsebul bazaSi, raSic gvexmareba procesingis sistema, 

romelic yvela kompiuterisTvisaa damaxasiaTebeli. 
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3. dakavSirebulia droiTi da materialuri resursebis nakleb 

danaxarjebTan. 

4. informaciis damuSaveba gacilebiT mosaxerxebelia. 

   kompiuteruli monacemTa bazebi moicavs monacemTa uzarmarazar 

moculobas da imisaTvis rom ukeT moviZioT sasurveli informacia 

upriani iqneba Tu movaxdenT eleqtronuli saxiT Senaxuli monacemebis  

klasifikacias.  

 

3.6. monacemTa kompiuteruli bazebi 

 

 

   monacemTa kompiuteruli bazebis klasifikacia mocemulia  3.4naxazze.   

 

 

 

         

  

 

 

 

 

 

 

 

 

 

   

nax. 3.4. kompiuterul monacemTa bazebis klasifikacia 

 

1. onlain reJimis monacemTa bazebi (Online Databases) - informaciuli 

bazebi, romlebTan wvdomac xorcieldeba satelekomunikacio 

qselis meSveobiT. 

2. internet monacemTa bazebi (Internet Databases) - informaciis bazebi, 

romelTa moZieba da damuSaveba xorcieldeba internetis 
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saSualebiT. SesaZlebelia aseTi saxis monacemebis rogorc 

CamotvirTva kompiuterSi an sxva informaciul matarebelze, aseve 

informaciis atvirTva interner portalze, imisaTvis rom qselis 

sxva momxmareblebs hqoneT masze wvdoma. 

3. oflain reJimis monacemTa bazebi (Offline Databases) - es aris iseTi 

monacemebi, romelTa ganaTavsebac xdeba Floppy diskebze, kompaqt 

diskebze, Flash diskebze da sxva saxis informaciul matereblebze. 

   samive zemoTaRniSnul monacemTa bazas Tavisi upiratesobebi da 

naklovanebebi aqvT. onlain bazebi inaxeba monacemTa centralur bankSi. 

masTan dakavSireba xorcieldeba kompiuteriT an sxva terminaliT 

satelekomunikacio qselis gamoyenebiT. internet bazebi internetis yvela 

momxmareblisTvis Riaa. rac Seexeba oflain bazebs, isini sakmaod 

mosaxerxebelia maSin, rodesac saWiroa didi moculobis informaciis 

ganTavseba an gadatana mcire moculobis eleqtronul matarebelze. 

magaliTad aSS-s mosaxleobis aRweris Sedegebs aRweris biuro inaxavs 

kompaqt diskebze, sadac informacia sistematizirebulia safosto 

indeqsis mixedviT.  

  aRwerili kompiuteruli monacemTa bazebi Tavismxriv iyofa 

Semadgenel elementebad: bibliobrafiuli, cifruli, teqsturi, sarCevis 

da specializirebuli monacemTa bazebi.  

    bibliografiuli monacemTa bazebi (Bibliographic Databases) - es 

aris monacemebi, romlebic Sedgenilia Jurnal-gazeTebis, wliuri 

angariSebis, marketinguli kvlevebis Sedegebis, teqnikuri literaturis, 

samTavrobo dokumentebis da sxvadasxva saxis interviuebis Seswavlis 

Sedegad amoRebuli citatebisa da teqstebisgan (mag. ABI/Inforn, Managenment 

Content). 

    cifruli monacemTa bazebi (Numeric Databases) - monacemebi, 

romlebic moicaven cifrul da statistikur informacias, saWiros 

meoradi informaciis misaRebad (mag. Data Resources, Evan Economics).      

    teqsturi monacemTa bazebi (Full-text Databases) - moicaven 

originaluri dokumentebis srul teqstebs. aseTi saxis monacemTa bazis 

umsxvilesi momwodeblebi arian: Vu/Text Information Systems Inc, Mead Data Central 

da misi servisi N’ EXIS da sxvebi. 
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    sarCevis monacemTa bazebi (Directory Databases) - es aris iseTi 

monacemTa bazebi, romlebic moicaven informacias fizikuri pirebis, 

organizaciebisa da maT mier mowodebuli momsaxurebis Sesaxeb (mag. 

Yellow Pages). 

    specializebuli monacemTa bazebi (Special-purpose Databases) - aq 

Tavmoyrilia informacia raime konkretuli mimarTulebis an sakiTxis 

Sesaxeb (mag. dargobrivi gamocemebi, PIMC - Profulimpact of Market Strategies).  

 

 

 

3.7. meoradi informaciis sindicirebuli wyaroebi 

 

   sindicirebuli momsaxureba (Syndicated Services) - informaciuli 

servisebi, romlebic mopovebulia saerTo sainformacio bazidan da 

miwodebulia marketinguli da sociologiuri firmebis mier am 

informaciis momxmarebeli kompaniebisaTvis (ix. nax. 3. 5).   

sindicirebuli monacemebi ar grovdeba erTi konkretuli amocanis 

Sesaswavlad. is aris metwilad zogadi saxis kvleva da am kvlevis 

Sedegad miRebuli Sedegebi. es Sedegebi ukve arsebobs monacemTa saerTo 

bazaSi da klientis moTxovnidan gamomdinare SesaZlebelia misi 

damuSaveba da im sazomi erTeulebiT miwodeba, romelic saWiro iqneba 

mimdinare miznisaTvis. sindicirebuli informacia sakmaod iafi da 

swrafad mopovebadia, vidre pirveladi informaciis kvlevis procesi. 

sindicirebuli informacia iyofa or jgufad zomis erTeulis mixedviT: 

sindicirebuli ojaxebis (momxmareblebis) Sesaxeb da sincirebuli 

informacia organizaciebis Sesaxeb.  

 

sindicirebuli monacemebi ojaxebis Sesaxeb 

   kompaniaTa sxvadasxva samsaxurebi sistematiurad axdenen miznobrivi 

respodentebis gamokiTxvas. gamokiTxva (Survey), warmoadgens didi 

simravlis interviuirebas adamianTa saWiro kontingentisa specialurad 

Sedgenili anketis SeSveobiT. ganasxveveben sxvadasxva saxis gamokiTxvebs. 
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nax. 3. 5. sindicirebuli momsaxurebis klasifikacia 

 

 

   fsiqografika (Psycographics) - momxmarebelTa individualuri 

fsiqologiuri maxariaTeblebi (profilebi) gamoxatuli raodenobrivi 

formiT.  

   cxovrebis wesi (Life Styles) - xasiaTdeba cxovrebis sxvadasxva 

modelebiT. am dros gaiTvaliswineba pirovnebis saqmianobis sfero, 

cxovrebiseuli interesis sfero (gamomdinare misi socialuri 

kuTvnilebidan), warmodgenebi sakuTar Tavze da samyaroze.  

   reklamis Sefaseba - am tipis gamokiTxvaTa mizans warmoadgens 

beWdviTi da saeTero reklamis efeqturobis Sefaseba. reklamis Sefaseba 

gansakuTrebiT mniSvnelobas iZens satelevizio eTeris SemTxvevaSi, 

radgan mas SeuZlia moaxdinos sakmaod didi gavlena momxmareblis 
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damokidebulebaze. SefasebisTvis iyeneben saSinao (gamokiTxva da 

dakvirveba warmoebs saxlSi myudro garemoSi) da auditoriul meTodebs 

(xdeba adamianTa Sekreba specialurad momzadebul kinoTeatrSi da 

reklamis gasvlis Semdeg xdeba maTi gamokiTxva). sareklamo mimarTvebis  

Sefasebis swor teqnologiebs floben iseTi firmebi, rogorebicaa: 

MeCollum, Burgyine Inc, Pace, AdTel Ltd, ARS Division da sxvebi. 

   saerTo gamokiTxvebi - gamokiTxvebSi SesaZloa iseTi sakiTxebi iyos 

wamoweuli, romelic saerTod ar exeba mimdinare kvlevis mizans, magram 

misi mniSvneloba amiT ar mcirdeba. magaliTad kompania Gallup Organization 

Inc, yovelwliurad axdens 15 aTasi adamianis gamokvlevas msyidvelobiTi 

qcevis yvela aspetis Sesaxeb. 

   gamomdinare gamokiTxvaTa mravalmxrivobidan maTi gamoyenebis areali 

Zalian farToa. fsiqografiul da cxovrebis wesis Sesaxeb Catarebuli 

gamokvlevebidan SesaZloa movaxdinoT bazris zusti segmentacia 

momxmarebelTa fsiqologiuri portretis mixedviT.  

   gamokiTxva aris yvelaze moqnili saSualeba momxmarebelTa 

konkretuli jgufis Sesaswavlad, maTi motivaciis, survilebisa da 

moTxovnilebebis dasadgenad. gamokiTxva Tu swori meTodologiiTaa 

Catarebuli, maSin misi analizi da daskvnebis gamotana sakmaod iolia. 

   miuxedavad dadebiTi mxarisa gamokiTxvas iseve rogorc sxva meTods 

informaciis miRebisas gaaCnia Tavisi naklovanis mxareebi, rac 

gamoixateba respondentTa pasuxebis aragulwrfelobaSi, interviuerTa 

mier daSvebuli SecdomebiT da Sedegebis mcdar interpretaciaSi.  

    

   dRiuri panelebi          

   gamokiTxvaTa Sedegebs xSirad amateben monacemebs miRebuls dRiuri 

panelebis meSveobT. paneli es aris adamianTa (an organizaciaTa) 

erToblioba, romelTa gamokiTxvac atarebs periodul da sistemur 

xasiaTs. paneluri gamokiTxvebi tardeba rogorc pirispir, aseve 

telefoniT, fostiTa da internetiT. panelis upiratesoba imaSia, rom am 

dros naTlad SeiZleba davinaxoT cvlilebebi da tendenciebi panelis 

wevrTa Soris. garda amisa, panelis stabiluri xasiaTidan gamomdinare 

misi Sedegebi sakmaod sandoa.  
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   media panelebi (Diary Media Panels) - es aris meTodika monacemTa 

avtomaturi Segrovebisa momxmarebelTa mxridan televizoris yurebis 

momentSi. media panelebs monacemebi ivseba im informaciiT, romelic 

avtomaturad modis eleqtroxelsawyoebidan. yvelaze cnobili media 

paneli aris Nielsen Television Index (NTI). monacemebis Segroveba xdeba 

audiometris gamoyenebiT, sadac xdeba informaciis akumulireba, 

romelic periodulad gadaecema centralur kompiuters analizisaTvis. 

am dros miRebul monacemebs audiologebs uwodeben. 

   dRiuri panelebis saSualebiT miRebul monacemebs gamoiyeneben 

gayidvebis prognozirebisTvis, bazris segmentebis Sesafaseblad, 

sareklamo mimarTvaTa efeqturobis asamaRleblad da momxmarebelTa 

fsiqologiuri porTfelis Sesaqmnelad.  

   panelebis meSveobiT SegviZlia movipovoT ganmeorebadi meoradi 

monacemebi, rac dinamikisa da tendenciebis ukeT Seswavlis saqmeSi 

fasdaudebeli faseuli aqtivia. paneluli meTodi sakmaod zustad 

asaxavs panelis SigniT mimdinare procesebs, amasTan monacemTa mopovebas 

mcire dros sWirdeba. panelebis uaryofiTi mxarea maTi 

arareprezentatuloba. amasTan Tundac erTi amocanis gadasaWrelad 

Seqmnili panelebis tipiuroba Zalian gansxvavebulia.  

 

   eleqtronuli skanirebis samsaxurebi 

   gamokiTxvebTan da panelur meTodTan erTad farTod gavrcelda 

eleqtronuli skanirebis meTodi. skanirebuli monacemebi (Scaner Data) 

miiReba saqonlis sazeris skanerSi gatarebiT, romelic kiTxulobs masze 

datanil Strixkods. am tipis monacemebi warmoadgenen uaxles miRwevas 

marketinguli kvlevebis saqmeSi. rogorc ukve avRniSneT, misi miReba 

xdeba produqciis lazerul skanerSi gatarebis gziT. skanirebuli 

produqts mieniWeba Sesabamisi fasi, romelic Tavismxriv inaxeba 

kompiuterSi, rac aadvilebs yidvis procesis Semdeg salaros Cekis 

gamoweras.  

   arsebobs sami tipis skanirebuli monacemebi:  

1. skanirebiT miRebuli 

ZiebiTi informacia (Volume Tracking Data) -  skaneriT mopovebuli 
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iseTi informacia, rogoricaa: sasaqonlo marka, moculoba, masa, 

fasi, raodenoba da sxva saxis specifiuri monacemebi. 

2. skanirebuli dRiuri 

panelebi (Scanner Diary Panels) - skanirebuli monacemebi grovdeba 

panelis wevrebTan, romelTac aqvT sakuTari saidenTifikacio 

baraTi. es iZleva saSualebas movipovoT informacia panelis 

TiToeul wevris mier ganxorcielebul Sesyidvebze. 

3. skanirebuli dRiuri 

panelebi sakabelo televiziis gamoyenebiT (Scanner Diary Panels With 

Cable TV) - warmoadgens kompleqsur kvlevas, romelic aerTianebs 

skanirebul dRiur panelebsa da sakabelo televiziiT 

translirebad sareklamo manipulators.  

   skanirebuli monacemebis gamoiyeneben gayidvebis moculobis 

kontrolisTvis, fasebis, ganawilebisa (Placing) da modelirebis 

monitoringisTvis. maTi gamoyeneba SeiZleba aseve axali produqciis 

testitebis, repozicionirebis da media dagegmvis procesis sworad 

warmarTvisTvis. skanirebis Rirsebad SeiZleba CaiTvalos misi unari 

monacemebis myisieri dafiqsirebisa, Tumca msgavsad panelisa igic aris 

naklebad warmomadgenlobiTi.  

 

sindicirebuli monacemebi organizaciebis Sesaxeb 

 

   rogorc 3.5 naxazidan Cans, sindicirebuli monacemebis ZiriTadi 

obieqtebi arian sacalo gayidvebi, sabiTumo gayidvebi da dargobrivi 

sawarmoebi. 

   auditi (Audit) informaciis moZiebis procesi, romelic mimdinareobs  

fizikuri sidideebiT mocemuli monacemebis an inventarizaciis analiziT. 

auditis damaxasiaTebeli Tavisebureba imaSia, rom monacemebad 

gamoiyeneba mxolod fizikuri sidideebi, obieqtebi da ara adamianebi.     

   sacalo da sabiTumo vaWrobis auditi        

   yvelaze srulyofili informaciis miReba dafasoebuli saqonliT 

vaWrobis Sesaxeb SesaZloa miRebul iqnas Nielsen Retail Index-is meSveobiT. es 

firma axorcielebs 80 aTas auditorul Semowmebas 11350 sacalo 
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vaWrobis obieqze mTeli wlis ganmavlobaSi. aRniSnuli monacemebi 

Seucvlelia samomxmareblo saqonlis mwarmoebeli firmebisaTvis.  

   sabiTumo auditoruli Semowmebebisas kontrolirdeba sawyobidan 

saqonlis Sedineba da gadineba anu saqonelmoZraoba. im operatorebs, 

romlebic monawileoben am saxis auditSi, rogorc wesi miekuTvnebian 

biTumad movaWre supermarketebis qseli da gayinuli produqciis 

sawyobebi (maTze  modis ZiriTadi wili biTumi saqonelbrunvisa). 

   auditis Sedegad miRebuli informacia gamoiyeneba bazris saerTo 

moculobis, bazris mimdinare wilis, gayidvebis sididis, konkurentTa 

saqmianobis Sesafasebisa da gayidvebis stimulirebis gansasazRvrad. 

   Auditi iZleva sakmaod zust informacias sabiTumo da sacalo 

vaWrobaSi saqonelmoZraobis Sesaxeb, Tumca misi masStabi SedarebiT 

mcirea da garda amisa miRebuli monacemebis analizi sakmao dros 

moiTxovs.  

      

 dargobrivi samsaxurebi 

   dargobrivi samsaxurebi (Industrial Services) warmoadgenen sindicirebuli 

informaciis wyaros sxvadasxva firmebis, kompaniebisa da sawarmoebis 

Sesaxeb. am monacemebis mopoveba xdeba pirdapiri gamokiTxvebis Catarebis, 

sagazeTo publikaciebisa da perioduli korporatiuli angariSebis 

Seswavlis Sedegad. sindicirebuli informaciis wyaroebis moZieba 

SedarebiT iolia samomxmareblo saqonlis mwarmoebeli kompaniebisTvis, 

vidre sawarmoo daniSnulebis momwodebeli firmebisTvis. ZiriTadi 

dargobrivi samsaxurebia: Dun and Brandstreets’s Market Idetifiers, Me Graw-Hills 

Dodge Reports da sxvebi. 

   dargobrivi samsaxurebidan miRebuli informacia ZiriTadad 

gamoiyeneba gavidvebis swori menejmentisTvis, geografiuli da 

segmenturi kvotebis gansazRvrisas da a.S. dargobrivi monacemebi sakmaod 

kargia kvlevis pirvel stadiaze, Tumca Semdeg etapebze saWiroebs sxva 

wyaroebidan miRebuli informaciis damatebas. garda amisa igi moicavs 

monacemebs sawarmoebisa da organizaciebis Sesaxeb da ara calkeuli 

momxmareblis Sesaxeb.                       
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   sxvadasxva wyaroebidan miRebuli kombinirebuli informacia:   

   kompleqsuri monacemebi          

   kompleqsuri monacemebi (Single Source Data) aris erTgvari mcdeloba 

Sejerebuli da intergirebuli marketingul monacemTa bazis Seqmnisa, 

sadac gaerTianebuli iqneba sxvadasxva wyaroebidan miRebuli 

informaciebi.   

   kompleqsuri monacemebis saWiroeba TiTqmis yoveli kvlevis Catarebis 

dros warmoiSoba. saqme imaSia, rom arc erTi kvlevis meTodi calke 

aRebuli ar iZleva amomwurav informacias mimdinare amocanis Sesaxeb. 

swored amitom saWiro da SeiZleba iTqvas aucilebelia, rom sxvadasxva 

wyaroebidan miRebuli informacia iyos integrirebuli erTi sistemis 

qveS, rac imis winapirobas mogvcems, rom saerTo suraTi iqneba sakmaod 

naTeli da adeqvaturi. 

   magaliTad kompleqsuri monacemebis wyalobiT kompania Campbell-ma 

aRmoaCina, rom demografiuli maxasiaTeblebiT axlos mdgari 

momxmareblebi gansxvavebuli raodenobiT moixmardnen V8 wvens. maSin 

kompaniam moaxdina Tavisi produqciis reklamireba winaswar SerCeuli  

satelevizio gadacemebis sareklamo tixaris dros da Sedegmac ar 

daayovna.     

 

   kompiuteruli kartografia     

   kompiuteruli kartografia (Computer Mapping) - es aris iseTi ruqebis 

Seqmnis procesi, romlebic gvexmarebian sxvadsxva saxis marketinguli 

problemebis aRmofxvraSi. aseT ruqebs Tematur ruqebad moixsenieben. 

isini aerTieneben demografiul an georgafiul informacias gayidvebis, 

reklamis efeqturobis sxva Sesabamis monacemebTan da Semdeg kompiuteris 

meSveobiT iqmneba aRqmis ruqa-sqemebi. bevri firma swored aseTi ruqebis 

Seqmnaze specializdeba (magaliTad,  Demographic Research Inc.) 
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Tavi 4. Tvisebrivi kvlevis meTodebi 

 

 

4.1. Tvisebrivi kvlevis meTodebis arsi da gamoyenebis mizezebi 

  

konkretuli marketinguli problemis gadasaWrelad mkvlevarisTvis 

aucilebelia pirveladi informacia. Tavis mxriv, pirveladi monacemebi 

SesaZlebelia miviRoT  rogorc Tvisebrivi, ise raodenobrivi meTodebiT 

(ix. nax. 4.1). am meTodebis gansxvavebuli maxasiaTeblebi naCvenebia 4.1 

cxrilSi.  

Tvisebrivi  kvleva (qualitative research) arastruqturirebuli saZiebo 

kvlevis meTodia, romelic  dafuZnebulia SerCevis mcire moculobaze. 

igi marketinguli kvlevis problemis ukeT gagebis saSualebas iZleva.   

raodenobrivi  kvleva (quantitative research)   gulisxmobs informaciis 

Segrovebas raodenobrivi formiT, romelSic gamoiyeneba statistikuri 

analizis meTodebi. 

nebismier marketingul proeqtSi jer unda Catardes Tvisebrivi, 

Semdeg ki raodenobrivi kvleva. zogjer Tvisebrivi kvleva aucilebelia 

raodenobrivi kvleviT miRebuli Sedegebis ganmartebisaTvis. Tvisebrivi 

kvleviT miRebuli monacemebi  ar SeiZleba CaiTvalos sabolood da maT 

safuZvelze gakeTdes daskvnebi, romlebic gavrceldeba CvenTvis 

saintereso sferoze. Aamrigad, Tvisebrivi da raodenobrivi meTodebi ara 

konkurirebadi, aramed urTierTSemavseblebi arian. 

     Tvisebrivi  kvlevis gamoyenebis mizezebi. arsebobs Tvisebrivi 

kvlevis gamoyenebis ramdenime mizezi. yovelTvis rodia SesaZlebeli an 

sasurveli respondentebis gamokiTxvis dros srulad gamoviyenoT 

struqturirebuli, formalizebuli meTodebi. sxvadasxva kiTxvaze 

pasuxis gacema adamianebs zogjer ar surT an ar SeuZlia. jer erTi, 

isini iSviaTad pasuxoben gulwrfelad iseT kiTxvebze, romlebic piradi 

xasiaTisaa an maT Tavmoyvareobas exeba. aseTia, magaliTad,  uxerxuli  
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nax. 4.1. marketingul kvlevebSi Segrovili  informaciis klasifikacia 

  

kiTxva: `rodis SeiZineT nervuli daZabulobis mosaxsneli wamlebi~?  

meore - momxmarebeli iSviaTad pasuxobs iseT kiTxvebze sworad, 

romlebic maT qvecnobiers exeba. adamianebi xSirad  garSemomyofebisagan 

qvecnobier doneze malaven TavianT emociur miswrafebebs da 

faseulobebs. magaliTad,  arasrulfasovnebis SegrZnebisagan 

gasaTavisufleblad momxmarebelma iyida Zvirfasi sportuli avtomanqana. 

magram kiTxvaze, Tu ratom iyida man aseTi avtomobili, man SesaZloa 

upasuxos Semdegnairad: `es kargi SenaZenia, radgan Cemi Zveli avtomobili 

daiSala~ an ` Cems damkveTebsa da klientebze unda movaxdino 

STabeWdileba~.  aseT SemTxvevaSi namdvili informacia ufro swrafad 

miiReba  Tvisebrivi kvlevis meTodebis gamoyenebiT. 

 

 

 

marketinguli kvlevis 
procesSi   Segrovili 

informacia 

meoradi 
informacia 

pirveladi 
informacia 

Tvisebrivi 
monacemebi 

raodenobrivi 
monacemebi 

deskriptuli 
kvlevebi 

mizez-Sedegobrivi 
kvlevebi 

eqsperimentuli 
monacemebi 

gamokiTxvis 
monacemebi 

monacemebi, romlebic 
dakvirvebiTaa miRebuli 

da sxva 
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                                                                       cxrili 4.1 

            Tvisebrivi da raodenobrivi kvlevis meTodebis Sedareba 

 

 Tvisebrivi kvleva raodenobrivi  kvleva 

mizani 

faruli motivebisa           

da iZulebis Tvisebrivi 

gageba 

  monacemebis warmodgena da 

kvlevis Sedegebis ganzogadeba   

generalur erTobliobaze 

SerCeva 
reprezentaciuli obieqtebis 

mniSvnelovani simcire 

reprezentaciuli obieqtebis 

arcTu mcire ricxvi 

informaciis 

Sekreba 
arastruqturirebuli struqturirebuli 

informaciis 

Sekreba 
arastatistikuri statistikuri 

Sedegi sawyisi warmodgenis miReba 
rekomendaciebi saboloo 

gadawyvetilebis miRebisaTvis 

 

 

 

 

4.2. Tvisebrivi kvlevis meTodebis klasifikacia 

 

     4.2. naxazze warmodgenilia Tvisebrivi kvlevis meTodebis 

klasifikacia. igi iyofa or jgufad: pirdapir  da irib meTodebad, rac 

damokidebulia imaze, Tu ramdenad cnobilia respondentebisTvis kvlevis 

WeSmariti mizani. pirdapiri midgoma (direct approach) ar iniRbeba. 

respondentebs eubnebian kvlevis mizans   an amas asaxaven  kiTxvebis 

meSveobiT. es meTodi gamoiyeneba fokus-jgufebisa da CaRrmavebuli 

interviuebis Catarebisas. iribi midgoma (indirect apporach) respondents 

umalavs kvlevis namdvil mizans. igi, ZiriTadad, gamoiyeneba proeqciuli 

meTodebis saxiT. dawvrilebiT ganvixiloT TiToeul maTgani. 
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nax. 4.2. Tvisebrivi kvlevis meTodebis klasifikacia 

 

 

 

 

                          4.3.   fokus-jgufebi 

 

4.3.1.  fokus jgufis arsi 

 

fokus-jgufi (fokus group) ewodeba arastruqturirebul intervius, 

romelsac warmarTavs specialurad momzadebuli wamyvani  

respondentebis mcirericxovan jgufTan. wamyvani mimarTulebas aZlevs 

ganxilvis msvlelobas. fokus-jgufis ganxorcielebis mTavari mizania 

SeviqmnaT warmodgena imaze, Tu ras fiqrobs kvlevisaTvis saintereso 

problemebis Sesaxeb adamianTa is jgufi, romelic konkretul miznobriv 

bazars warmoadgens. am meTodis Rirebuleba imaSia, rom gulRia saubari 

xSirad moulodnel efeqts iZleva.  

Tvisebrivi kvlevis 
meTodebi 

pirdapiri 
(arasaidumlo) 

iribi 
(gasaidumloebuli) 

fokus-jgufebi CaRrmavebuli 
interviu 

proeqciuli meTodi 

asociaciuri 
meTodi 

damamTavrebeli 
meTodi 

situaciis 
konstruirebis 

meTodi 

eqspresiuli 
meTodi 
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fokus-jgufi yvelaze mniSvnelovania Tvisebrivi kvlevis 

meTodebidan.   igi imdenad popularulia, rom aSS-is asobiT kompania 

kviraSi ramdenjerme awyobs fokus-jgufebs. amerikaSi aseTi kvleva,  

saSualod, 4 000 dolari Rirs, xolo  weliwadSi mis Casatareblad 

mTlianobaSi ixarjeba 390 mln dolari. fokus-jgufis mniSvnelobisa da 

popularobis gaTvaliswinebiT, dawvrilebiT ganvixiloT misi 

Taviseburebebi, romlebic mocemulia  5.2 cxrilSi. fokus-jgufSi 

monawileTa ricxvi,  Cveulebriv, 8-dan 12-mde meryeobs. aRsaniSnavia, rom 

jgufSi respodentTa mcire raodenobis SemTxvevaSi msjeloba ar iqneba 

dinamiuri, rac aucilebelia misi warmatebiT Casatareblad. 12 kacze  

meti jgufi iTvleba mravalricxovnad, rac, aseve,  bunebriv garemoSi 

dalagebul saubars xels ar uwyobs. 

                                                          cxrili 4.2 

fokus-jgufis mTavari Taviseburebebi 

 

 

 

 

 

  

 

 

 

 

 

fokus-jgufi unda iyos erTgvarovani monawileTa demografiuli da 

socialuri maxasiaTeblebis TvalsazrisiT. erTi wris adamianebi, 

rogorc wesi, erTmaneTSi konfliqtSi ar Sedian im sakiTxebis garSemo, 

romlebic ar exeba gansjis sagans. amitom qalebis jgufebi ar unda 

Sedgebodes bavSvebiani axalgazrda dedebis, gauTxovari qalebis,  

xanSiSesuli, gayrili an qvrivi mandilosnebisgan, radgan TiToeul 

maTgans Tavisi cxovrebis wesi aqvs. amis garda, aucilebelia, rom yvela 

monawile akmayofilebdes gansazRvrul kriteriumebs. maT unda hqondeT 

DSexeba gansasjel problemasTan. gansjaSi ar unda miiRon monawileoba 

jgufebSi adamianTa  

raodenoba 

 
8-12 

jgufis Semadgenloba erTgvarovani, winaswari SerCeuli 

respondentebi 

Ggaremo araoficialuri, Zaldautanebeli   

Ddro 1-2 saaTi 

Cawera audio da video 

wamyvani moeTxoveba komunikabeluroba da 

dakvirvebuloba. 
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im adamianebma, e.w. `profesionalma respondentebma~, romlebic adre ukve 

Sediodnen fokus-jgufebSi. 

fokus-jgufisTvis mniSvnelovan rols TamaSobs garemoc. 

Zaldautanebeli,  araoficialuri atmosfero xels uwyobs Tavisufali 

azris gamoTqmas. intervius dasawyisSi da mis ganmavlobaSi 

respondentebs unda miewodos msubuqi sauzme, vinaidan  fokus-jgufebSi 

diskusia SeiZleba gagrZeldes erTidan sam saaTamde. umetes SemTxvevaSi,   

misi xangrZlivoba 1-2 saaTia. am drois ganmavlobaSi aucilebelia 

mivaRwioT jgufis monawileebTan urTierTgagebas da dawvrilebiT 

gaverkveT saubris TemasTan dakavSirebiT respondentebis  mrwamsSi, 

grZnobebSi, warmodgenebsa da  socialur wesebSi.  

intervius mimdinareoba mTlianad iwereba, raTa SemdgomSi misi 

ganxilva, gadawera da analizi SesaZlebeli iyos. Cveulebriv, 

videoCanaweri, audiosTan SedarebiT,  ufro informaciulia, vinaidan  am 

dros vizualuri mxare fiqsirdeba. video Caweras Tavisi upiratesobebi 

aqvs, radgan saSualebas iZleva dafiqsirdes saxis gamometyveleba da 

sxeulis moZraoba, Tumca, moiTxovs damatebiT xarjebs. xSirad xdeba 

isec, rom damkveTi Tvalyurs adevnebs intervius meore oTaxidan 

calmxrivi sarkis saSualebiT. videosignalebis gadamcemi Tanamedrove 

aparatura saSualebas aZlevs sxva adgilas myof damkveTs, uSualod 

adevnos Tvalyuri ganxilvis process. videokonferenciis Casatareblad 

Sesabamis teqnikas gvTavazobs, magaliTad, kompania Stamford, Connecticut-based 

Focus Vision Network, Inc. 

fokus-jgufis warmateba mniSvnelovnad aris damokidebuli 

wamyvanze, romelmac interviu sworad unda warmarTos. garda amisa, igi 

monawileobs informaciis analizsa da damuSavebaSi, amitom wamyvani 

kvalificiuri da gamocdili unda iyos. moyvanilia is ZiriTadi 

Tvisebebi, romlebic unda hqondes wamyvans. 

 keTilganwyoba da simtkice. wamyvanma unda gamoiCinos 

miukerZoebloba da warmoidginos sakuTari Tavi respondentis 

adgilas; 

 moTmineba. wamyvani mkacri ar unda iyos da  jgufSi Tbili, 

megobruli  atmosfero ganuwyvetliv SeinarCunos; 
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 ganxilvaSi aqtiurad monawileobis unari. wamyvanma unda 

daarwmunos da waaxalisos monawileni, raTa maT ganxilvaSi 

aqtiuri monawileoba miiRon; 

 arasruli gagebis STabeWdilebis Seqmnis unari. wamyvanma iseTi 

saxe unda miiRos, TiTqos yvelaferi ver gaigo, raTa respodenti 

aiZulos ufro zustad gadmosces SeniSvnebi; 

 respondentebis waxalisebis unari. wamyvanma mdumare monawileebi 

aqtiurad unda Caabas ganxilvai;  

 moqnilobis unari. wamyvans unda SeeZlos saWiroebis SemTxvevaSi 

moaxdinos improvizireba da Secvalos winaswar dasaxuli gegma 

(magaliTad, roca warmoiqmneba rime gaugebroba). 

 mgrZnobiaroba. wamyvans unda SeeZlos ganxilvis warmarTva 

rogorc racionalur, aseve emociur doneze.  

 

 

 

4.3.2. fokus-jgufis dagegmva da Catareba 

fokus-jgufis dagegmvisa da Catarebis Tanmimdevroba 

warmodgenilia 4.3 naxazze.  

fokus-jgufis dagegmva iwyeba marketinguli kvlevis amocanebis 

SeswavliT. umetes SemTxvevaSi, am etapze ukve gansazRvrulia 

marketinguli kvlevis problema da yuradRebiTaa ganxiluli misi 

konkretuli komponentebi. problemis garkvevisas mkafiod ganisazRvreba 

Tvisebrivi kvlevis amocanebi,  romlebic mWidrodaa dakavSirebuli 

marketinguli kvlevis problemebTan.  amocanebis gansazRvra 

aucilebelia nebismieri Tvisebrivi kvlevis Catarebis win. 

Semdegi nabijia fokus-jgufis Casatareblad amocanebis 

detalizacia. SeiZleba maT hqondeT SekiTxvis forma, romelTa pasuxebi 

ainteresebs SemkveTs. amis Semdeg mzaddeba anketebi fokus-jgufis 

monawileTa SesarCevad. aseTi SekiTxvebi azustebs,  Tu ramdenad icnoben 

monawileebi mocemul  produqcias, romel  samomxmareblo Tvisebebs 

aniWeben isini upiratesobas, monawileobdnen Tu ara isini adre sxva   

fokus-jgufebSi, aseve irkveva sxva standartuli demografiuli 

maxasiaTeblebi. 
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nax. 4.3. fokus-jgufis dagegmva 

 

 

aucilebelia, rom  momzaddes fokus-jgufis Catarebis detaluri 

gegma, romliTac ixelmZRvanelebs wamyvani. amisaTvis unda Catardes 

konsultaciebi damkveTs, mkvlevarsa da wamyvans Soris. vinaidan wamyvanma 

Tvali unda adevnos monawileTa mier gamoTqmul sayuradRebo ideebs, igi 

valdebulia iyos SemkveTis saqmis kursSi, esmodes fokus-jgufis 

amocanebi da isic, Tu rogor gamoiyeneben miRebul informacias. fokus-

jgufis Catarebis gegma saSualebas iZleva,  Tavidan aviciloT monacemTa 

utyuarobasTan dakavSirebuli problemebi, romlebic  wamoiWreba im 

SemTxvevaSi,  roca ramdenime wamyvans sxvadasxva Tvalsazrisi gaaCnia. 

fokus-jgufis Catarebis gegmis mniSvnelobis sailustraciod moviyvanoT 

marketinguli kvlevis amocanis da problemis gansazRvra 

Tvisebrivi kvlevis amocanebis konkretizacia 

fokus-jgufebis warmarTvisTvis amocanebisa da kiTxvebis 
Camoyalibeba  

fokus-jgufis monawileTa anketis SerCeva 

fokus-jgufis warmarTvis gegmis Sedgena  

fokus-jgufis gamarTva 

videoCanaweris naxva da monacemebis analizi 

miRebuli monacemebis ganzogadeba da moqmedebis gegmis 
Sedgena   
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kompania  Arbor, Inc. –is magaliTi, romelSic naCvenebia saintereso 

obieqtebisadmi momxmarebelTa damokidebulebis Teoriuli Sexedulebebi. 

kerZod, kompaniam sasurveli informaciis misaRebad,  fokus-jgufis 

wamyvanisaTvis SeimuSava 18 kiTxva, romelic  moicavs Semdegs:  

1. sakvlevi obieqtis mniSvnelovani klasebis gansazRvra;  

2. savaWro markis cnobadoba;  

3. sakvlevi obieqtis Sefaseba; 

4. situaciuri garemo da sxva mniSvnelovani faqtorebi; 

5. situaciuri garemosa da sxva mniSvnelovani faqtorebis 

mniSvneloba;  

6. sakvlevi obieqtis Sefaseba TiToeul situaciur garemoSi;  

7. sakvlevi obieqtis ganmasxvavebeli Tvisebis gamovlena  TiToeul 

situaciur garemoSi;   

8. ganmasxvavebel Tvisebebs Soris kavSiri; 

9. ganmasxvavebeli Tvisebebis gazomva, done da diapazoni; 

10. dakmayofilebis zRvari;  

11. sasaqonlo markis ganmasxvavebel niSnebze azris gavlena da 

dakmayofilebis zRvari;  

12. Sexedulebebisa da mrwamsis aRqmis diapazoni; 

13. ganmasxvavebeli Tvisebebis Sefaseba.;  

14. faseulobebis gansazRvra;  

15. faseulobebaTa ierarqia; 

16. ganmasxvavebel Tvisebebsa da faseulobebs Soris yvelaze 

mkveTri Taviseburebebi;  

17. yvelaze mkveTri ganmasxvavebeli niSani da faseulobebaTa aRqmis 

diapazoni’ 

18. gansaxilveli sagnis mniSvneloba faseulobebaTa sistemaSi.  

 

aRsaniSnavia is faqti, rom am  Teoriam mniSvnelovani roli iTamaSa 

wamyvanis gegmis gansazRvraSi proeqtSi. 

 

aseve SegviZlia moviyvanoT meore magaliTi momxmareblebis mier 

univermaRebis SerCevis Sesaxeb. kerZod, fokus-jgufis wamyvanis 

gegma Semdegnairia: 
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1. ra saxis univermaRebi arsebobs? 

2. savaWro markasTan gacnoba: romeli  univermaRebi iciT?  

3. gamosakvlevi obieqtis Sefaseba:  romeli univermaRia yvelaze 

kargi da  romelia yvelaze cudi?  

4. situaciuri garemo :  sad, rodis da rogor yidulobT?  

5. situaciuri garemos mniSvneloba:  ra aris TqvenTvis 

mniSvnelovani univermaRSi saCuqris yidvisas? 

6. gamosakvlevi obieqtis Sefaseba TiToeul situaciur garemoSi: 

saCuqris yidvisas romel univermaRebs aniWebT upiratesobas da 

ratom? 

7. yovel situaciur garemoSi sakvlevi obieqtis ganmasxvavebeli 

Tvisebebi:  roca Tqven fiqrobT saCuqris yidvaze, univermaRis 

ra ganmasxvavebeli Tviseba warmogidgebaT?  

8. ganmasxvavebel Tvisebebs Soris kavSiri; 

9. ganmasxvavebeli Tvisebebis diapazoni da done: roca Tqven 

ambobdiT, rom gWirdebaT maRali xarisxis produqcia, ras 

gulisxmobT?  

10. dakmayofilebis zRvari:  rogori unda iyos univermaRi, rom 

yidvisas Tqveni moTxovnebi dakmayofildes? 

11. ganmasxvavebel niSansa da dakmayofilebis zRvarze azris 

gavlena: SegiZliaT Tu ara, rom iyoT im univermaRis mudmivi 

momxmarebeli, romelic fasdaklebas gTavazobT?  

12. Sexedulebebisa da azrebis aRqmis diapazoni:  gjeraT Tu ara 

is, rom univermaRis imiji gamyidvelebis momsaxurebis 

xarisxzea damokidebuli?  

13. ganmasxvavebeli niSnebis Sefaseba: SeiZenT Tqven nivTs, 

romelSic gadaixdiT zedmets? 

14. Rirebulebebis gansazRvra:  Tqveni azriT, rogori unda iyos 

kargi myidveli?. 

15. faseulobebis  ierarqia:  romeli ufro mniSvnelovania 

TqvenTvis : iyoT kargi myidveli, Tu sayidlebze gqondeT bevri 

fuli?  

16. rogoria damokidebuleba ganmasxvavebel Tvisebebs da 

faseulobebs Soris:    arCevT Tu ara iseT univermaRebs, sadac 
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SegiZliaT sarfianad da iafad SeiZinoT Rirebuli saqoneli. 

rogor aisaxeba es Tqvens finansebze da  reputaciaze? 

17. yvelaze gamorCeuli ganmasxvavebeli niSani da faseulobebis 

aRqmis diapazoni.  rogor axdens gavlenas saqonlis SeZenis 

komforti Tqveni cxovrebis stilze? 

18.   gansaxilveli sagnis mniSvneloba faseulobebis sistemaSi. 

Tvis ganmavlobaSi  ramden dros uTmobT univermaRSi siaruls? 

 

 gegmis SemuSavebis Semdeg xdeba fokus-jgufSi  monawileTa 

Sekreba. misi mimdinareobisas wamyvani valdebulia  miaRwios 

urTierTgagebas jgufTan, Camoayalibos jgufSi urTierTobis wesebi, 

dasvas amocana, Seiswavlos respondentebi, moaxdinos saWiro sakiTxebze 

nayofieri diskusiis ganviTarebis stimulireba, Seecados gamoavlinos 

gansaxilvel sakiTxebze jgufis reaqciis SeTanxmebulobis done. 

jgufSi ganxilvis Semdeg wamyvani an analitikosi amowmeben da 

aanalizeben Sedegebs. analitikosi ara marto komentars ukeTebs miRebul 

monacemebs,  aramed eZebs SeTanxmebul pasuxebs, axal ideebs, saxis 

gamometyvelebiTa da sxeulis moZraobiT gadmocemul emociebs, agreTve 

sxva hipoTezebs, romlebic ganxilvis monawileebma moiwones an uaryves. 

vinaidan  monawileTa raodenoba SezRudulia, fokus-jgufis 

angariSSi ar mieTiTeba procentuli maCveneblebi. maT magivrad angariSSi 

gvxdeba Semdegi tipis gamonaTqvamebi: `monawileTa umetesoba Tvlis~ an 

`am sakiTxze monawileTa azrebi gaiyo~. fokus-jgufis yvela masalis 

gulmodgined Seswavla bolo - Semdgomi qmedebebisaTvis gadawyvetilebis 

miRebis etapis  safuZvelia. umetes SemTxvevaSi, miiReba gadawyvetileba 

damatebiTi kvlevis Catarebaze. 

calkeul  gansaxilvel sakiTxTan  dakavSirebiT Casatarebeli 

fokus-jgufis raodenoba   damokidebulia gamosakvlevi sagnis xasiaTze, 

bazris konkretuli segmentebis raodenobaze, aseve droiT da 

materialur danaxarjebze. SesaZleblobidan gamomdinare, damatebiTi 

fokus-jgufi tardeba manam, sanam wamyvani raime axals veRar moismens. 

Cveulebriv,  es xdeba erTi da igive sakiTxis 3-4-jer ganxilvis Semdeg. 

rogorc wesi, rekomendebulia Catardes 2 fokus-jgufi mainc. Tu es 

kvalificiurad gakeTdeba, SesaZlebelia mniSvnelovani hipoTezebis 
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miReba, romelTa safuZvelzec, SemdgomSi Catardeba raodenobrivi 

kvlevebi.  

 

 

 

4.3.3. fokus jgufebis saxeobebi 

arsebobs fokus-jgufebis Semdegi nairsaxeobebi:   

1. ormxrivi interviu - igi  saSualebas aZlevs erT miznobriv 

jgufs, mousminos meore fokus-jgufs, romelic avsebs pirvels. 

magliTad, eqimebi usmenen daavadebis mkurnalobis ganxilvas 

jgufSi, romlebic Sedgeba  arTritiT daavadebulebisgan. 

eqimebis fokus-jgufma unda gamoTqvas Tavisi azri;  

2. fokus-jgufi ori wamyvaniT: fokus jgufSi ori wamyvania: erTi 

Tvalyurs adevnebs ganxilvis process, xolo meore  

pasuxismgebelia konkretuli kiTxvebis ganxilvaze; 

3. fokus-jgufi ori oponent wamyvaniT:  jgufSi   ori wamyvania, 

magram isini, winaswari ganzraxviT, afiqsireben sxvadasxva azrs 

gansaxilvel sakiTxTan mimarTebaSi. es saSualebas aZlevs 

damkveTs, gaarkvios sadavo sakiTxebis yvela detali; 

4. fokus-jgufi wamyvan-respondentiT: wamyvani sTxovs erT-erT 

monawiles, raRac droiT iyos wamyvanis rolSi.  

5. fokus jgufi, romelSic  damkveTiT monawileobs . damkveTis 

warmomadgenlebi warmoadgenen ganxilvis monawileebs. maT unda 

axsnan gansaxilveli sakiTxebi imisaTvis, rom fokus -jgufis 

muSaoba ufro efeqtiani iyos;  

6. mini jgufebi Sedgeba 4-5 respondentisa da erTi wamyvanisagan. 

aseTi jgufebi standartuli 8-10 kaciani jgufebisgan 

gansxvavebiT, gamoiyeneba im SemTxvevaSi, roca gansaxilveli 

sakiTxebi respondentebis ufro gulmodgine arCevas moiTxovs; 

7. daSorebuli fokusjgufi - tardeba telekomunikaciebis 

saSualebiT da gamoiyeneba tele konferenciebisTvis; 

8. fokus jgufi onlain reJimSi.  
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4.3.4. fokus jgufebis upiratesobebi da naklovanebebi 

fokus-jgufebs, informaciis Sekrebis sxva meTodebTan SedarebiT, 

gaaCniaT rigi upiratesobebi:  

 sinergia- adamianebis jgufSi gaerTianebiT viRebT 

informaciis, azrebisa da msjelobebis ufro farTo speqtrs, 

vidre calkeul respodentTan urTierTobiT;  

 `zvavis~ efeqti. fokus-jgufebisTvis damaxasiaTebelia, e.w. 

`masobrivi moZraobis~ efeqti, rodesac erTi adamianis 

komentari iwvevs danarCeni monawileebis jaWvur reaqcias;  

 stimulireba- Cveulebriv, sakuTar Tavze xanmokle saubris 

Semdeg,   respondentebs uCndebaT survili, gadmoscen 

TavianTi grZnobebi da  erTmaneTs gauziaron ideebi, 

Sesabamisad, sakiTxis Sesaxeb saerTo interesi matulobs; 

 usafrTxoeba- radgan jgufis wevrebis grZnobebi daaxloebiT 

erTnairia, isini komfortulad grZnoben Tavs da mzad arian 

gauziaron erTmaneTs azrebi da grZnobebi. 

 spontanuroba: vinaidan  monawileebs ar moeTxovebaT 

konkretul kiTxvebze pasuxis gacema,  amitom maTi pasuxebi 

SeiZleba spontanuri da araSablonuri iyos,  rac ufro 

zustad asaxavdes maT mosazrebebs; 

 intuiciuri gamWriaxoba: kargi ideebi umetesad Cndeba 

moulodnelad, jgufSi kamaTisas da ara erT adamianTan 

intervius dros; 

 specializacia: vinaidan  ganxilvaSi erTTdroulad ramdenime 

adamiani monawileobs, wamyvani unda iyos gamocdili 

specialisti, romlis  momsaxureba sakmaod Zviria;  .  

 skurpulozuroba. jgufur interviuebSi, romlebsac Tvalyurs 

adevneben damkvirveblebi,  informaciis Sekreba ufro 

yuradRebiT xdeba. mTeli informacia iwereba Semdgomi 

analizisaTvis; 

 struqtura: jgufuri interviu saSualebas iZleva 

gansaxilveli sakiTxebi ganvixiloT ufro Tavisuflad da 

Rrmad; 
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  siCqare: vinaidan  kiTxvebze erTdroulad ramdenime adamiani 

pasuxobs, informaciis SerCeva da analizi SedarebiT swrafad 

mimdinareobs. 

fokus-jgufis naklovanebebia: 

 araswori gamoyeneba: miRebuli monacemebi SeiZleba arasworad 

avxsnaT, miviCnioT ara saZiebel, aramed daskvniT monacemebad; 

 araswori Sefaseba. fokus-jgufebiT miRebuli monacemebi 

ufro xSirad fasdeba arasworad, vidre sxva meTodebiT 

mokrebili sxva informacia. fokus-jgufi agreTve 

mgrZnobiarea damkveTisa da mkvlevaris azris mimarT;  

 fokus-jgufis marTva. fokus-jgufis marTva martivi ar aris. 

kargi wamyvanebi Zalian cotani arian, rezultati ki xSirad 

wamyvanis unarzea damokidebuli; 

 uwesrigoba: pasuxebis arastruqturuloba mniSvnelovnad 

arTulebs informaciis Caweras, analizs da damuSavebas;  

 arareprezentaciuloba: fous-jgufis Sedegebi 

arareprezentaciulia mTeli generaluri erTobliobisaTvis 

da amitom marto am Sedegebis safuZvelze gadawyvetilebis 

miReba ar SeiZleba. moviyvanoT aseTi magaliTi; 

 

fokus-jgufebis gamoyeneba 

fokus-jgufebiT sargebloben rogorc warmatebuli, aseve 

wamgebiani organizaciebi. mas iyeneben TiTqmis yvela SemTxvevaSi, roca 

aucilebelia raime situaciaze winaswari daskvnis miReba. fokus-jgufebi 

saSualebas iZleva gadaiWras Semdegi sakiTxebi. 

1. ganisazRvros momxmarebelTa mier miniWebuli upiratesobebi 

da maTi damokidebuleba mocemuli produqciisadmi; 

2. axali saqonlis Canafiqrze azris gageba; 

3. arsebuli saqonlis Sesaxeb axali ideebis warmodgena; 

4. sareklamo gancxadebebisTvis SemoqmedebiTi koncefciebis 

ganviTareba; 

5. fasebis Taobaze azris gageba; 

6. garkveul marketingul programebze momxmarebelTa winaswari 

reaqciis gageba. 
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fokus-jgufebis gamoyenebis meToduri amocanebidan aRsaniSnavia 

Semdegi: 

1. marketinguli kvlevis problemis ufro zusatad  gansazRvra; 

2. gadawyvetilebaTa marTvis alternatiuli variantebis 

SemuSaveba; 

3. problemis gadasaWreli midgomis SemuSaveba; 

4. momxmarebelTa gamosakiTxi anketebisTvis sasargeblo 

informaciis miReba; 

5. hipoTezebis SemuSaveba, romelTa Semowmeba SesaZlebelia 

raodenobrivad; 

6. adre miRebuli raodenobrivi Sedegebis damuSaveba. 

 

 

 

 

 

4.4. CaRrmavebuli interviu 

 

CaRrmavebuli interviu (depth interview) aris arastruqturirebuli, 

pirdapiri  interviu, roca erT respondents maRalkvalificiuri 

interviueri esaubreba, raTa daadginos gansazRvrul Temaze misi 

ZiriTadi wamqezebeli, emociebi, damokidebulebebi da mrwamsi.  

fokus-jgufebis msgavsad, CaRrmavebuli interviu  informaciis 

miRebis arastruqturirebuli da pirdapiri meTodia, magram misgan 

gansxvavebiT, igi interviuersa da respondents Soris pirispir tardeba.  

CaRrmavebuli interviu grZeldeba 30 wuTidan 1 saaTamde an ufro 

metxans. interviueri gamokiTxvas iwyebs zogadi kiTxvebiT. aseTnairad, is 

aqezebs (waaxalisebs) adamians, ilaparakos Tavisuflad sakvlev TemasTan 

mis damokidebulebaze. pirvel kiTxvaze pasuxis miRebis Semdeg, 

interviueri iyenebs arastruqturirebul formats. intervius Semdgomi 

msvleloba ganisazRvreba respondentis pirvel kiTxvaze pasuxiT, kerZod, 

interviueris mcdelobiT, daazustos misTvis saintereso sakiTxi. 
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davuSvaT, respondenti pirvel kiTxvaze ase pasuxobs: ` exla me 

maRaziebSi siaruli ar maniWebs siamovnebas~.  interviuerma SeiZleba 

hkiTxos: `ratom?~ Tu pasuxi naklebad gasagebia (magaliTad, `ubralod, 

maRaziebSi yidvam dakarga mimzidveloba~), interviueri ekiTxeba: ` riTi 

gizidavdaT is adre?~  

miuxedavad imisa, rom interviueri cdilobs mihyves zust sqemas, 

kiTxvebis gansazRvrul formulirebas da Tanmimdevrobas, respondentis 

pasuxebi gavlenas axdenen masze. msgavsi kvleva mniSvnelovania faruli 

problemebis gamosavlenad. aseTi kvleva dafuZnebulia Semdegi tipis 

kiTxvebze: `ratom ambobT amas?~, `es sainteresoa, SegiZliaT ufro meti 

miamboT?~ an `kidev rames xom ar daamatebdiT~? 

CaRrmavebuli intervius ilustrirebisaTvis ganvixiloT  magaliTi, 

romelic dakavSirebulia sakredito baraTebis axali maxasiaTeblebis 

SemuSavebasTan. rodesac respondentebs sTxovdnen anketis kiTxvebze 

epasuxaT, isini ubralod aRniSnavdnen sakredito baraTebis arsebul 

maxasiaTeblebs. Semdgom  marketologebma Caatares CaRrmavebuli 

interviu. kerZod, interviueri sTxovda calkeul respondents sakuTari 

TavisTvis daesva  kiTxvebi: `ra aris CemTvis mTavari? ra problemebi 

maqvs? risi Secvla minda Cems cxovrebaSi? rogoria Cemi idealuri 

samyaro?~ am meTodis gamoyenebiT momxmareblebma warmoadgines 

informacia, romlis Sesaxeb adre arc ki ufiqriaT. aseTnairad, 

moifiqres sakredito baraTebis kidev ramdenime axali Tviseba. 

magaliTad, kvlevam warmoaCina `Wkviani~  sakredito baraTebis Seqmnis 

aucilebloba, romliTac  SesaZlebeli iqneboda sakredito baraTze, 

Cveulebriv sabanko da sainvesticio angariSebze darCenil Tanxebze 

Tvalyuris devna. mocemuli  magaliTi  cxadyofs, rom CaRrmavebuli 

intervius meTodi faruli informaciis  efeqturad miRebis saSualebas 

iZleva.  

 

arsebobs CaRrmavebuli intervius   Catarebis   sami  ZiriTadi 

meTodi: kibis meTodi, faruli problemebis gamovlenis meTodi, 

simboluri analizi.  

kibis meTodi (laddering) xasiaTdeba kiTxvebis Tanmimdevruli dasmiT, 

kerZod,  pirvelad ekiTxebian produqtis maxasiaTeblebis Sesaxeb, xolo 
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Semdeg gadadian momxmareblis daxasiaTebaze. aseTi meTodi saSualebas 

aZlevs mkvlevars, gansazRvros is maxasiaTeblebi, romlebsac 

momxmareblebi raime saganTan an problemasTan akavSireben.   

faruli problemebis gamovlenis meTodis  (hidden issue questioning) 

mizania adamianTa susti mxareebis, maTi piradi gancdebisa da wuxilis 

gansazRvra. faruli problemebis gamovlenisas mTavaria ara socialuri 

Rirebulebebi, aramed  piradi `mtkivneuli adgilebi~; ara  cxovrebis 

wesi zogadad, aramed adamianis Rrma piradi gancdebi da wuxili.  

simboluri analizis (symbolic analysis)  SemTxvevaSi mkvlevari 

cdilobs gaaanalizos saganTa simboluri mniSvnelobebi, risTvisac   

adarebs maT sapirispirosTan. imisaTvis, rom gaigos, Tu ra imaleba 

sinamdvileSi ama Tu im movlenis ukan, mkvlevari cdilobs gansazRvros   

am movlenisTvis damaxasiaTebeli Taviseburebebi. logikurad, sakvlevi 

produqtis sapirispiros warmoadgens am produqtis gamouyenloba, 

agreTve sawinaaRmdego Tvisebebis mqone  warmosaxviTi `antiproduqtis~ 

niSnebi da sxva. 

CaRrmavebuli intervius warmateba, ZiriTadad, damokidebulia 

interviueris profesionalizmze. man Tavi unda aaridos moCvenebiT 

upiratesobas da yvelaferi gaakeTos imisaTvis, rom iyvnen respondentebi 

Tavisuflad.  amasTan, igi unda iyos obieqturi, svamdes Sinaarsobriv 

kiTxvebs,  ar unda iRebdes mokle pasuxebs (`diax~ an `ara~) da axdendes 

respondentis Rrma zondirebas. 

 

CaRrmavebuli intervius upiratesobebi da naklovanebebi 

CaRrmavebuli interviu,  fokus-jgufisagan gansxvavebiT, adamianTa 

Sinagan gancdebSi ukeT garkvevis saSualebas iZleva.  am meTodis 

gamoyenebisas respondentis pasuxi ufro mkafioa,  agreTve adgili aqvs 

informaciis Tavisufal gacvlas, rac fokus-jgufSi gaZnelebulia, 

radgan jgufis wevrebi midrekilni arian komformizmisken. 

CaRrmavebuli intervius, fokus-jgufis msgavsad, gaaCnia 

naklovanebebi. kerZod, kvalificiuri wamyvanis momsaxureba sakmaod 

Zviria da, saerTod, aseTi specialistebi cotani arian. vinaidan ar 

arsebobis gamokiTxvis Catarebis gansazRvruli struqtura, amitom 

interviueri   gavlenas axdens gamokiTxvis Sedegebze. miRebuli 
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informaciis xarisxi da utyuaroba mTlianad interviueris unarzea 

damokidebuli. am monacemebis analizi da Sesabamisi daskvnebis gakeTeba 

ki Znelia kvalificiuri fsiqologis konsultaciis gareSe.  

intrvius xangrZlivobisa da masTan dakavSirebuli xarjebis 

gaTvaliswinebiT, SeiZleba iTqvas, rom CaRrmavebuli intervius 

raodenoba marketingul kvlevebSi araa  didi. miuxedavad amisa, 

CaRrmavebuli interviu gamoyenebas mainc poulobs. 

CaRrmavebuli intervius gamoyeneba. 

CaRrmavebuli interviu, fokus-jgufebis msgavsad, ZiriTadad, 

gamoiyeneba saZiebo kvlevis Catarebisas, kerZod, problemis arsis  

gagebisaTvis.  miuxedavad imisa, rom CaRrmavebuli interviu,   fokus-

jgufTan SedarebiT   naklebad gamoiyeneba, es meTodi sakmaod efeqtiania 

gansakuTrebul  problemur situaciaSi. aseTi situaciebia: 

 respondentis detaluri zondireba (magaliTad, avtomobilis yidva); 

 konfidencialuri, delikaturi an uxerxuli kiTxvebis ganxilva 

(magaliTad, adamianis finansuri mdgomareoba, kbilis protezi); 

 situacia, roca respondentis pasuxs   garSemomyofTa azri 

Trgunavs (magaliTad, kolejis studentebis damokidebuleba 

sportisadmi); 

 rTuli qcevis dawvrilebiT gageba (magaliTad, univermaRSi wasvla); 

 interviu profesionalebTan (magaliTad, sawarmoo marketinguli 

kvlevebi); 

 interviu konkurentebTan, romlebic jgufSi informacias ar 

gascemen (magaliTad, aviakompaniebis mier SeTavazebuli 

turprogramebis paketebTan turistuli saagentoebis 

TanamSromelTa damokidebuleba); 

 situacia, roca produqtis moxmarebis gamocdileba emyareba 

grZnobebs, SegrZnebebs, ganwyobas, emociebs (magaliTad, sunamo, 

saponi da a.S.). 
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4.5. proeqciuli meTodebi 

 

fokus-jgufebi da CaRrmavebuli interviu warmoadgenen informaciis 

Sekrebis pirdapir meTodebs, rodesac respondentebs eubnebian mimdinare 

kvlevis namdvil miznebze an es cxadi xdeba gamokiTxvisas. proeqciuli 

meTodebi imiT gansxvavdeba, rom maTi daxmarebiT, marketologebi 

cdiloben dafaron kvlevis mizani. 

proeqciuli meTodebi (projective technique) _ aris gamokiTxvis 

arastruqturirebuli, iribi forma, romelic aiZulebs respondentebs, 

gansaxilvel problemasTan dakavSirebiT, interviuerTan gamoTqvan 

TavianTi faruli motivebi, damokidebulebebi da grZnobebi. es yvelaferi, 

ase vTqvaT,  respondentebis  Semecnebidan unda amoviRoT  kvlevis 

demonstrirebiT (proeqcirebiT).  am tipis kvlevisas respondentebs 

sTxoven Seafason (axsnan) ara TavianTi, aramed sxva adamianebis qceva. 

cdiloben ra amis gakeTebas,  respondentebi uneburad gamoxataven 

sakuTar motivebs, damokidebulebasa da grZnobebs ama Tu im situaciaSi.   

amgvarad, respondentebis pasuxebis analizisas SegviZlia ganvsazRvroT 

maTi pozicia mocemul sakiTxze. amisTvis maT ganzrax usvamen 

gaurkvevel, aramkafio, araerTgvarovan SekiTxvebs.  rac ufro 

orazrovania situacia, respodentebi miT ufro amJRavneben TavianT 

emociebs, motivebs, faseulobebsa da  damokidebulebebs. magaliTad 

SeiZleba moviyvanoT klinikuri fsiqologia, romelic proeqciul  

meTodebzea dafuZnebuli. iseve, rogorc fsiqologiaSi,  marketingul 

kvlevebSi proeqciuli meTodebi iyofa asociaciur, damamTavrebel, 

struqturul da eqspresul meTodebad.  dawvrilebiT ganvixiloT 

TiToeuli maTgani. 

asociaciuri meTodebis (association tecnique) gamoyenebisas adamians 

aCveneben raime sagans, Semdeg ki sTxoven mis Sesaxeb Tqvas is, rac 

pirvelad mosdis TavSi. yvelaze metad cnobilia sityviTi asociaciis 

meTodi (word association), roca respondents aCveneben TiTo-TiTo sityvas 

siidan, Semdeg ki man  unda Seusabamos am sityvas is sityva, romelic 

pirvelad mouva gonebaSi. is sityvebi, romlebic gamokiTxvis Temas exeba, 

gafantulia mTel siaSi da maT testuri sityvebi ewodeba. siaSi bevri 

neitraluri sityvaa  Cawerili, raTaA carieli adgilebi ar iyos 
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darCenili. aseTi sityvebi faraven kvlevis namdvil mizans. magaliTad, 

ramdenime univermaRis arCevisas SeiZleba Caiweros  Semdegi sityvebi: 

`adgilmdebareoba~, `parkireba~, `maRaziaSi wasvla~, `xarisxi~ da `fasi~. 

TiToeuli pasuxi iwereba stenografiulad. respondentebma  unda 

upasuxon swrafad, amitom advilia imis dadgena, Tu romeli respondenti 

yoymanobs an fiqrobs (3 wamze metxans). pasuxebs iwers interviueri da 

ara respondenti. pasuxebze gasacemad respondents eZleva imdeni dro, 

ramdenic saWiroa maT Casawerad. pasuxebis analizi xdeba sityva-

asociaciis gameorebaTa raodenobis, pasuxamde dakarguli wamebis  da im 

respondentebis daTvliT, romlebmac ver SearCies asociacia gamoyofili 

drois periodSi. maT, vinc saerTod ver SeZles pasuxis gacema, afaseben, 

rogorc zedmetad emociur respodentebs, romelTac emociebi xels 

uSlian pasuxSi.  

xSirad asociaciebs yofen sasurvel, arasasurvel an neitralur 

saxeobebad. 

arsebobs sityvieri asociaciis standartuli meTodis Catarebis 

ramdenime varianti. kerZod, respondentebs SeiZleba sTxovon daasaxelon 

ara erTi, aramed pirveli ori, sami an oTxi sityva, romelic gonebaSi 

mouvaT. es meTodi aseve gamoiyeneba sakontrolo testebSi.  Tavisufali 

asociaciis meTodisagan gansxvavebiT, sakontrolo testebSi 

respondentebs SeiZleba hkiTxon: `romeli univermaRebi gaxsendebaT 

pirvelad, roca saubaria maRalxarisxian saqonelze?~ ufro 

dawvrilebiTi informciis miReba SesaZlebelia situaciis 

damamTavrebeli meTodebis gamoyenebiT, romelic asociaciuri meTodebis 

bunebrivi gagrZelebaa.    

situaciis  damamTavrebel meTodebSi (completion tecniques) 

respondents sTxoven moifiqros mogonili situaciis damTavreba. 

Cveulebriv, marketingul kvlevebSi gamoiyeneba meTodebi, sadac 

respondents moeTxoveba daamTavros winadadeba an moifiqros raime 

istoriis dasasruli. 

winadadebis damTavreba. winadadebis damTavrebis meTodi (sentence 

completion ) raRaciT gvagonebs sityviT asociacias. respondentebs 

sTavazoben daumTavrebel winadadebebs da sTxoven moifiqron damTavreba 

im sityvebisa da frazebis gamoyenebiT, romlebic  pirvelad mouvaT 
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gonebaSi. sityviTi asociaciis meTodTan SedarebiT, am meTodis 

upiratesoba isaa, rom  mTliani winadadeba respondents orientirebas 

uadvilebs. garda amisa, es ukanaskneli respondentebis emociebze meti 

informaciis miRebis saSualebas iZleva. magram igi mkvlevaris 

ganzraxvas ise kargad ar niRbavs, rogorc sityviTi asociaciis meTodi. 

amitom bevri respondenti SeiZleba mixvdes kvlevis mizans.  

abzacis damTavreba - winadadebis damTavrebis meTodis erT-erTi 

saxea, roca respondents sTxoven daamTavros  abzaci, romelic 

mkvlevarisTvis saintereso fraziT iwyeba.  winadadebis damTavrebisa da 

abzacis damTavrebis  meTodebis gafarToebuli versiaa istoriis 

damTavrebis  meTodi. 

istoriis damTavreba.  istoriis damTavrebis meTodis (story 

completion) SemTxvevaSi  respondentebs sTavazoben istoriis nawyvets, 

romelic adamianis yuradRebas miiqcevs gansazRvrul Temaze, magram 

gadakvriTac ki ar miuTiTebs mis damTavrebaze. respondentma damTavreba 

unda moifiqros TviTon. amasTan,  respodentis mier mofiqrebuli 

istoriis dasasruli sasaubro TemasTan mis damokidebulebas gviCvenebs. 

 

situaciis konstruirebis meTodebi (construction techniques) mWidrodaa 

dakavSirebuli damamTavrebel meTodebTan. situaciis konstruirebis 

meTodebi respodentisgan moiTxovs, moifiqros istoria, dialogi an 

situaciis aRwera. aq mkvlevari, wina meTodebTan SedarebiT,  respondents 

gacilebiT nakleb sawyis masalas sTavazobs. arsebobs situaciis 

konstruirebis ori ZiriTadi meTodi: pasuxebi suraTebis meSveobiT da 

animaciuri testebi. 

pasuxebi suraTebis meSveobiT (picture response techniques). am meTodis 

gamoyebebisas  respondentebs aZleven Cveulebrivi an naklebad 

Cveulebrivi sagnebis suraTebs da naxatebs.  adamianebisa da sagnebis 

gamosaxulebebi yvela suraTze an naxatze mkafio rodia. respondentebs 

sTxoven, moifiqron istoria imaze, rac asaxulia  suraTebze. imis 

mixedviT, Tu rogor aRiqvams respondenti suraTebze da naxatebze 

asaxul masalas, ganisazRvreba misi individualoba  da Temisadmi 

damokidebuleba. magaliTad,Aindividi SeiZleba aRmoCndes impulsuri, 

SemoqmedebiTi an warmosaxvis unarmoklebuli pirovneba. magaliTad,  
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marketologebma gamoarkvies, rom yvela adamiani  ar cdilobs, miirTvas 

janmrTeli da msubuqi sakvebi. pirdapiri kiTxvebiT isini ar amboben imas, 

rom upiratesobas aniWeben maTTvis mavne, magram gemriel sakvebs. 

mkvlevarma aseTi  situacia mainc gamoiZia, risTvisac gamoiyena 

suraTebis meSveobiT pasuxis meTodi. respondentebs sTxoves aReweraT 

suraTi, romelzec adamianebi miirTmeven kaloriul sakvebs. respodentTa 

umravlesobam moiwona am adamianTa saqcieli, rac imiT ixsneba, rom 

yoveldRiuri stresuli situaciebi adamianebs aiZuleben zurgi aqcion 

ugemuri brinjis namcxvrebs da miirTvan noyieri, gemrieli sakvebi, raTa 

cxovrebis gemo SeigrZnon. es monacemebi bevrma mwarmoebelma gamoiyena 

da myidvels maRal kaloriuli produqcia SesTava.  kerZod, kompania 

Haajen-Dazk-ma  momxmarebels warudgina axali nayini, romelic samSriani 

Txiliani da Sokoladiani gulisaa da Seicavs Saqars, naRebs, Sokoladis 

liqiors, kvercxis cilas, Txils. am axali nayinis (Extra) wyalobiT, 

kompaniis wili bazarze 5.9%-dan 7.9%-mde gaizarda. 

 

animaciuri testebi. animaciur testebSi (cartoon tests) respondentebs 

uCveneben multiplikaciur personaJebs, romlebic sakvlev problemasTan 

dakavSirebul sxvadasxva situacias asaxaven. respondentebs sTxoven, 

moifiqron personaJisTvis pasuxi meore personaJis komentarze. 

respodentebis pasuxebiT SesaZlebelia gavigoT mocemuli  situaciis 

mimarT maTi  emociebi,  warmodgenebi da damokidebuleba. animaciuri 

testis Sedegebi SedarebiT ioli gasaanalizebelia. 

 

eqspresiuli meTodebis (expressive techniques) dros respondents 

gansaxilvelad warudgenen raime gansazRvrul situacias  zepiri an 

vizualuri formiT. misgan moiTxoveba, gamoxatos is grZnobebi da 

emociebi, romlebsac  mocemul situaciaSi sxva adamianebi  ganicdian. 

amasTan, respondentebi gamoxataven ara sakuTar, aramed sxva adamianebis  

emociebs. arsebobs  ZiriTadi eqspresiuli meTodis ori ZiriTadi 

saxeoba: 

rolis TamaSi da mesame piris meTodi. 

rolis TamaSis (role playing) dros respondentebs sTxoven iyos sxva 

adamianis rolSi da warmoidginos, Tu rogor moiqceoda igi ama Tu im 
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situaciaSi. mkvlevarebi varaudoben, rom respondentebi ixelmZRvaneleben 

sakuTari emociebiT.  

mesame piris meTodis  (third-person technique) dros   respondents 

sityvierad an vizualurad warudgenen garkveul situacias, xolo Semdeg 

man unda gansazRvros, Tu  ras ifiqrebda mocemul situaciaSi mesame 

piri.  mesame piri SeiZleba iyos megobari, mezobeli, kolega an  

nebismieri adamiani. aqac mkvlevari varaudobs, rom am dros 

respondentebi ixelmZRvaneleben sakuTari emociebiT. rogorc kvlevebma 

cxadyofs, mesame piris saxiT respondentebis pasuxebi,  umeteswilad, 

naklebadaa damokidebuli sazogaodebriv azrze, amitom pasuxebi ufro 

zustia. mesame piris meTodis ilustrirebisaTvis ganvixiloT Semdegi 

magaliTi.  marketologebma gamoikvlies erT-erTi aviakompania imisaTvis, 

Tu ratom ar sargeblobs zogierTi adamiani TviTmfrinaviT. kiTxvaze 

`Tqven frenis geSiniaT?~ - dadebiT pasuxs TiTqmis aravin ar gasca, 

frenaze uaris Tqmis ZiriTadi mizezi iyo aviabileTebis siZvire da cud 

amindTan dakavSirebuli problemebi. damatebiTi kvlevisaTvis daisva 

kiTxva Semdegnairad: `rogor fiqrobT, Tqvens mezobels eSinia frenis?~ 

pasuxebma uCvenes, rom `mezoblebis~ umravlesobas, romlebic 

TviTmfrinaviT ar sargebloben, frenis eSiniaT. yuradReba mivaqcioT im 

faqts, rom  kiTxvis - `geSiniaT frenis?~ - pasuxi iyo araswori, xolo 

roca  kiTxva daisva mesame pirTan mimarTebaSi, miviReT swori pasuxi. 

 

proeqciuli meTodebis upiratesobebi da naklovanebebi 

proeqciul meTodebs gaaCnia erTi mTavari upiratesoba Tvisebrivi 

kvlevis arastruqturirebul pirdapir meTodebTan (fokus-jgufebi da 

CaRrmavebuli  interviu) SedarebiT.  igi saSualebas iZleva miviRoT 

iseTi pasuxebi, romelsac respodenti ar mogvcemda, kvlevis mizani rom 

scodnoda. zogjer, pirdapiri gamokiTxvisas, respondentma winaswar 

ganzraxviT an uneblied  arasworad axsnas, gaigos an moatyuos 

mkvlevari. proeqciuli meTodebis gamoyenebisas  SeiZleba 

darwmunebulebi viyoT pasuxebis sinamdvileSi, radgan kvlevis mizani 

dafarulia. es gansakuTrebiT cxadia im SemTxvevaSi, roca ismeba piradi, 

sakmaod uxerxuli kiTxvebi. proeqciuli meTodi aseve gvexmareba 

gamovavlinoT respondentebis qvecnobierSi damaluli motivebi.    
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  proeqciul meTodebs aqvs naklic.  maTi gamoyenebisaTvis 

aucilebelia kargad ganswavluli interviuerebi. pasuxebs aanalizeben 

kvalificiuri analitikosebi, romelTaA momsaxureba sakmaod Zviria. 

garda amisa, sityvieri asociaciis garda, yvela sxva meTodi gulisxmobs 

dausrulebel daboloebas, rac miRebuli monacemebis analizsa da 

damuSavebas arTulebs. zogierTi proeqciuli meTodi, magaliTad, rolis 

TamaSi, respondentebisgan moiTxovs arc Tu mTlad Cveulebriv qcevas. 

aseT SemTxvevaSi mkvlevarma unda igulisxmos, rom respondentebi, 

romlebic daTanxmdnen TamaSSi monawileobas, araordinaluri 

pirovnebebi arian. aqedan gamomdinare, SerCeva ar warmoadgens simravlis 

im nawils, romlisTvisac tardeba kvleva. amitom rekomendebulia, rom 

proeqciuli meTodebiT miRebuli Sedegebi  Seedaros warmomadgenlobiTi 

amorCeviT damaxasiaTebeli meTodebiT miRebul Sedegebs. 4.3 cxrilSi 

mocemulia fokus-jgufebis, CaRrmavebuli  intervius da proeqciuli 

meTodebis SedarebiT daxasiaTeba. 

 

                                                         cxrili 4.3 

fokus-jgufebis, CaRrmavebuli  intervius da proeqciuli meTodebis 

SedarebiT daxasiaTeba 

parametrebi fokus-jgufi CaRrmavebuli 
interviu 

proeqciuli 
meTodi 

struqturirebis xarisxi SedarebiT 
maRali 

SedarebiT 
saSualo 

SedarebiT dabali 

respondentis zondireba dabali maRali saSualo 
wamyvanis araobieqturoba SedarebiT 

saSualo 
SedarebiT 
maRali 

dablidan maRla 

monacemebis SerCevaSi 
araobieqturoba 

SedarebiT 
dabali 

SedarebiT 
saSualo 

SedarebiT maRali 

qvecnobieri informaciis 
miRebis SesaZlebloba 

dabali saSualodan 
maRali 

maRali 

axali informaciis miRebis 
SesaZlebloba 

maRali saSualo dabali 

emociuri informaciis 
miRebis xarisxi 

dabali saSualo maRali 

uCveulo qcevebi da kiTxvebi araa SezRuduli aris 
saerTo vargisianoba Zalian 

sasargeblo 
sasargeblo raRac xarisxiT 

sasargeblo 
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proeqciuli meTodebis gamoyeneba 

proeqciuli meTodebi ufro iSviaTad gamoiyeneba, vidre 

arastruqturirebuli pirdapiri meTodebi (fokus-jgufebi da siRmiseuli 

interviu). gamonaklisia sityviTi asociaciis meTodi, romelic 

gamoiyeneba savaWro niSnebis dasaxelebaTa Sesamowmeblad, agreTve 

garkveuli nawarmis, savaWro niSnis, momsaxurebaTa paketis da sareklamo 

gancxadebebis mimarT momxmarebelTa damokidebulebis gansasazRvrad. 

rogorc zemomoyvanil magaliTebSi Cans, proeqciuli meTodebis 

gamoyeneba SeiZleba sxvadasxva situaciaSi. isini gansakuTrebiT 

sasargebloa, Tu vixelmZRvanelebT Semdegi principebiT:   

 proeqciuli meTodebi unda gamoviyenoT im SemTxvevaSi, roca 

aucilebeli informaciis mopoveba SeuZlebelia monacemTaA 

Segrovebis pirdapiri meTodebiT; 

 proeqciuli meTodebi unda gamoviyenoT saZiebo kvlevisas, 

kerZod, sakvlev obieqtze sawyisi cnobebis misaRebad; 

 gamoyenebis siZnelis gaTvaliswinebiT, proeqciuli meTodebi ar 

unda gamoviyenoT daufiqreblad. 

CamoTvlili  principebiT xelmZRvanelobisas, proeqciuli 

meTodebi, kvlevis  sxva Tvisebriv  meTodebTan erTad,  ZviradRirebuli 

informaciis mopovebis SesaZleblobas iZleva. 
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 Tavi 5.  gamokiTxva, dakvirveba da 

eqsperimenti 

 

 

5.1. gamokiTxvis meTodis arsi    

 

  am TavSi yuradReba gamaxvilebulia ZiriTad meTodebze, romlebic 

gamoyenebulia deskripciuli kvlevebis Catarebis dros. esaa gamokiTxva 

da dakvirveba.  deskripciuli gamokvlevebis ZiriTadi Sinaarsi, rogorc 

wesi, gulisxmobs bazris daxasiaTebis aRweras. gamokiTxvis an 

komunikaciis meTodebi klasificirdeba  Catarebis Taviseburebis 

mixedviT,  rogoricaa: tradiciuli gamokiTxva telefoniT, gamokiTxva 

telefoniT kompiuteris daxmarebiT, piradi interviu respondentTan 

saxlSi, interviu savaWro centrSi, piradi interviu kompiuteris 

daxmarebiT, gamokiTxva fostiT, eleqtronuli fostiT, gamokiTxva 

internetiT. TemaSi aRwerilia es meTodebi da warmodgenilia maTi 

SedarebiTi daxasiaTeba. aseve qvemoT ganixileba dakvirvebis ZiriTadi 

meTodebi: piradi dakvirveba, teqnikuri, auditi da kvlevis analizi. 

naCvenebia agreTve gamokiTxvis mciredi upiratesoba da naklovaneba 

dakvirvebasTan SedarebiT. ganxilvis sagani gaxdeba agreTve 

gamokiTxvis da dakvirvebis gansakuTrebuloba saerTaSoriso bazarze. 

TemaSi aRwerilia ramodenime eTikuri problema, romlebic warmoiSoba 

gamokiTxvis mimdinareobis da dakvirvebis procesSi. Temis boloSi 

ganxilulia kompiuterebis gamoyeneba gamokiTxvebsa da 

dakvirvirvebebSi.   

 gamokiTxvis meTodi (survey methods)  emyareba informaciis miRebas 

respondentebisagan, romlebic pasuxoben dasmul kiTxvebs. 

respondentebs sTavazoben bevr kiTxvas maT myidvelobiT unarze, 

urTierTobebze, motivaciaze, demografiul mdgomareobaze da 

cxovrebis wesze. kiTxvebi SeiZleba daisvas werilobiT, zepirad an 

kompiuteris daxmarebiT. pasuxebic SeiZleba miviRoT analogiuri 

xerxebiT. rogorc wesi, kiTxvebi struqturirebulia. monacemebis 

struqturirebuli mopovebis dros (structured data collection) dgeba 
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formalizebuli anketa da kiTxvebi  daismeba winaswar gansazRvruli 

mimdevrobiT. gamokiTxvis aseT meTods aseve uwodeben pirdapirs. 

TuUcnobilia gamokvlevis mizani, maSin is pirdapiria,   Tu ara- 

arapirdapiri. 

 struqturuli pirdapiri gamokiTxva   met-naklebad popularuli 

meTodia monacemebis SegrovebisaTvis. aseTi tipis gamokiTxvebis 

umravlesoba warmoadgens kiTxvebs ramdenime pasuxis variantebTan 

erTad (fixed-alternative questions).  magaliTad,  qvemoT mocemuli  kiTxva  

gankuTvnilia  univermaRebTan  urTierTobis Sesafaseblad: 

 

 

 

 

 gamokiTxvis meTods aqvs mTeli rigi upiratesobebi. pirvel rigSi, 

misi Catareba advilia. meore  mxriv, pasuxebi damajerebelia, radgan 

pasuxebis variantebis raodenoba SezRudulia. nakls miekuTvneba is, 

rom xandaxan respondentebs ar undaT an ar SeuZliaT saWiro 

informaciis mowodeba. Tumca, am naklis  miuxedavad, pirveladi 

informaciis mopovebisTvis marketingul kvlevebSi igi sxvebze xSirad 

gamoiyeneba.   

 

 

5.2 gamokiTxvis Catarebis meTodebi 

 

 gamokiTxva SeiZleba mimdinareobdes  telefoniT, paradad, 

fostiT, internetis meSveobiT.  

     telefoniT gamokiTxva ori saxisaa: tradiciul telefoniT 

gamokiTxva  da gamokiTxva  telefoniT kompiuteris meSveobiT (Computer-

Assisted Telephone Interviews— CATI). piradi gamokiTxvebis ganxorcieleba 



 129 

SeiZleba saxlSi, univermaRSi an kompiuteris meSveobiT  (Computer-

Assisted Personal Interviews— CAPI). fostiT gamokiTxva  gulisxmobs rogorc 

Cveulebriv safosto gamokiTxvas, aseve gamokiTxvas safosto panelebze 

dayrdnobiT.   internetiT gamokiTxva xorcieldeba eleqtronuli 

fostis   an saitebis meSveobiT. zemoCamoTvlili gamokiTxvis 

meTodebidan metad gavrcelebulia telefoniT gamokiTxva, mas mosdevs 

piradi gamokiTxva da fostiT gamokiTxva. gamokiTxva internetis 

meSveobiT izrdeba swrafi tempebiT. ganvixiloT TiToeuli am 

meToTdagan. 

 

 

 

5.2.1. telefoniT gamokiTxvis meTodi 

 

 tradiciuli gamokiTxva telefoniT mimdinareobs maSin, roca 

interviuveri urekavs respondentebs gansazRvruli arCeviT da usvams 

maT rig SekiTxvebs. interviuveri iyenebs kiTxvebis dabeWdil 

CamonaTvals, romelzec fanqriT aRniSnavs miRebul pasuxebs.                                                               

 satelefono gamokiTxva kompiuteris daxmarebiT. Cvens droSi 

gamokiTxva telefoniT kompiuteris daxmarebiT ufro gavrcelebulia, 

vidre tradiciuli gamokiTxva telefoniT. kompiutreris meSveobiT 

satelefono gamokiTxvis Casatareblad, centraluri ofisidan 

gamoiyeneba kompiuterizebuli anketa, romelic gaecnoba respondents 

telefoniT. 

  

 

5.2.2. piradi gamokiTxvis meTodi 

 

piradi intervius ganxorcielebis meTodSi Sedis gamokiTxvebi 

respondentTan saxlSi, gamokiTxvebi savaWro centrebSi da gamokiTxvebi 

kompiuteris meSveobiT.  
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5.2.3. fostiT gamokiTxvis meTodi 

  

 tradiciuli safosto gamokiTxvis dros anketebi egzavneba  

winaswar SerCeul potenciur respondentebs. fostiT gamokiTxvis 

tipuri kompleqti iTvaliswinebs 2 konverts, Sesaval  werils, anketas 

da xandaxan jildos. respondentebi avseben da abruneben anketebs. 

amasTn verbaluri kontaqti ineterviuversa da respondents Soris ar 

dgeba. 

safosto panelebi (Mail panel) safosto panelebi Sedgeba ojaxebis 

didi da warmomadgenlobiTi SerCevisagan, nacionalur masStabSi, 

romlebic daTanxmdnen, rom monawileoba mieRoT periodul safosto 

gamokiTxvebSi, produqtebis testirebisas da satelefono gamokiTxvebSi. 

ojaxis wevrebs SeuZliaT amisTvis miiRon sxvadasxva jildo.  

 

 

5.2.4. gamokiTxvis eleqtronuli meTodi 

  

 gamokiTxvebi eleqtronuli fostis daxmarebiT. eleqtronuli 

fostis meSveobiT gamokiTxvis Casatareblad, pirvel rigSi, dgeba 

gasagzavni adgilebis misamarebis sia, Semdeg anketa ideba werilSi da 

egzavnebaT respondentebs. maTi gagzavna da miReba SeiZleba nebismieri 

respondentisgan, romelsac miewvdomeba eleqtronul fostaze, imis  

miuxedavad, miewvdomeba Tu ara WWW-Si.      

 gamokiTxvebi internetSi. eleqtronuli fostiT gamokiTxvis 

sapirispirod, gamokiTxvebi internetSi mimdinareobs hiperteqsturi 

dokumentebis (Hypertext markup language — HTML) Sesaqmnelad saWiro enis 

meSveobiT da Tavsdeba veb-saitze. repondentebis mizidva SeisaZlebelia 

tradiciuli meTodebiT( fostiT, telefoniT). respondentebs 

sTavazoben saitze Sesvlas da anketis Sevsebas.  

 miuxedavad amisa, aucilebelia gvaxsovdes, rom gamokiTxvis yvela 

meTodi ar gamodgeba konkretuli situaciis dros. xandaxan mkvlevars 
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sWirdeba Caataros SedarebiTi analizi gamokiTxvis meTodebisa, rom 

airCes ufro sasurveli meTodi. 

 

 

 

5.3 gamokiTxvis meTodebis SedarebiTi Sefaseba 

  

  

gamokiTxvis proceduris moqniloba 

  

 proceduris moqniloba ganisazRvreba pirvel rigSi imiT, Tu ra 

xarisxiT SeiZleba zemoqmedeba respondentsa da inteviuvers Soris, 

aseve respondentsa da anketas Soris. 

 erT-erTi upiratesoba internetiT gamokiTxvisas,romelsac 

gansakuTrebul mniSvnelobas ar aniWeben, esaa anketis swrafi 

ganaxleba. magaliTad pirveli Semosuli pasuxebis gaTvaliswinebiT, 

xdeba damatebiTi kiTxvebis aucilebloba. cvlilebebi an damatebiTi 

kiTxvebi praqtikulad SeuZlebelia swrafad moxdes safosto 

gamokiTxvebis dros da garkveul siZneles warmoadgens piradad an 

satelefono gamokiTxvisas, samagierod advilad gasakeTebelia 

internetiT gamokiTxvis dros. 

 

               kiTxvebis mravalferovneba 

  

 anketaSi dasmuli kiTxvebis mravalferovneba damokidebulia 

respondentebisa da internviuvers Soris damokidebulebis xarisxze, 

respondentis da anketis damokidebulebis xarisxze , respondentis 

SesaZleblobaze gaigos da gasces pasuxi dasmul kiTxvebze. 

mravalferovani kiTxvebis dasma SesaZlebelia piradi gamokiTxvebis 

dros, radgan am dros respondents aqvs saSualeba daazustos, rac 

gaugebaria interviuverisaTvis.ase, rom piradi gamokiTxvebi saxlSi, 

savaWro centrebsa Tu kompiuteriT saSualebas iZleva daisvas 

mravalnairi kiTxvebi internetiT gamokiTxvisas teqnikuri 

SesaZlebloba raRac xarisxiT kompensirdeba interviuveris ar yofniT, 
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amitom kiTxvebis mravalferovneba xasiaTdeba intervaliT zomieridan 

umaRlesamde. safosto da eleqtronuli fostiT gamokiTxvisas 

kiTxvebis mravalferovnebis xarisxi dabalia. tradiciul satelefono 

da satelefono gamokiTxvebisas kompiuteris daxmarebiT interviuveri 

anketas ver xedavs, es uSlis xels kiTxvebis mravalferovnebas. 

magaliTad: aseTigamokiTxvebis dros interviuvers ar SeuZlia 

daaxarsixos 15 markis avtomobili misi maxasiaTeblebis mixedviT. 

 

damxmare saSualebebi 

 xSirad sasargeblo da saWiroc kia gamokiTxvis dros damxmare 

saSualebebi. magaliTad, TviTon saqoneli an misi prototipi, reklamis 

nimuSebi, prezentaciebi da a.S. yvelaze gavrcelebuli magaliTia 

produqtis degustacia. sxva SemTxvevaSi sasargebloa fotosuraTebi, 

audio da videomasala. maTi gamoyenebisas upiratesoba eZleva iseTi 

saxis gamokiTxvas, romelic tardeba testirebis centrebSi, saxlSi 

gamokiTxvasTan SedarebiT. 

  safosto gamokiTxvebi da safosto panelebi uSveben damxmare 

saSualebebis zomier gamoyenebas, radgan zogjer produqtis nimuSebis 

gagzavnac. 

 

SerCevis kontroli 

  

 SerCevis kontroli (sampling frame) gulisxmobs gamokiTxvisas 

arCeuli meTodis daxmarebiT efeqturad da racionalurad moicvas 

yvela elementi SerCevisa gansazRvruli maTi CatarebisaTvis.  

repondentebis piradi gamokiTxvebi saxlSi uzrunvelyofs SerCevis 

kontrolis maqsimalur xarisxs. aseT SemTxvevaSi SeiZleba kontroli 

SerCevis rogori wevrebia gamokiTxuli, saSinao meurneobebis danarCeni 

wevrebis monawileobis xarisxi gamokiTxvaSi da  sxva monacemTa 

Segrovebis mravali sxva aspeqti praqtikaSi, saTanadod, rom 

vuzrunvelyoT saxlSi SerCevis kontroli, mkvlevarma unda 

gaiTvaliswinos ramdenime momenti. mag: dRisiT respondentebis didi 

raodenoba saxlSi araa, radgan umravlesoba muSaobs. amas garda 
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interviuverma SeiZleba uari Tqvas  gansazRvrul raionebSi wasvlaze, 

zogierTma  saxlSi myofma ki kari ar gauRos ucnob adamians. 

 savaWro centrebSi gamokiTxva zRudavs SerCevis kontrolis 

xarisxs. miuxedavad imisa, rom interviuveri TviTon irCevs gamosakiTx 

obieqts, misi arCevani SezRudulia amitom SerCevaSi SeiZleba moxvdes 

savaWro centris xSiri momxmarebeli. potenciurma respondentma 

SeiZleba uari Tqvas gamokiTxvaSi monawileobaze an piriqiT. 

 

SerCevis baza (sampling frame) 

 

 tradiciuli  satelefono interviu da CATI   gansazRvravs 

SerCevis kontrolis xarisxs zomieridan maRal donemde. satelefono 

kavSiri warmoadgens geografiulad gabneul da Zneladmisasvlel 

raionebSi respondentebTan dakavSirebis saSualebas. es procedurebi 

damokidebulia SerCevis bazaze _ elementTa erTobliobis CamonaTvali 

maTi telefonis nomrebiT, rogorc wesi gamoiyeneben satelefono 

wignebs, Tumca maTi gamoyeneba SezRudulia imiT, rom yvelas ar aqvs 

telefoni, zogierTi telefonis nomrebi ar aris wignSi Setanili, 

masSi araa gaTiSuli nomrebis Sesaxeb informacia. miuxedavad imisa, 

rom aSS-Si yvela saSinao meurneobis telefoni aqvs, SeiniSneba 

gansxvaveba calkeul  regionebsa da  socialur jgufebs Soris. 

telefonis nomrebis 31% araa wignSi Setanili da es procenti 

sagrZnoblad meryeobs regionebTan  damokidebulebaSi. urbanizciul 

regionebSi man SeiZleba 60% miaRwios. 

 

satelefono nomrebis SemTxveviTi SerCeva (Random Digit Dialing — RDD) 

satelefono gamokiTxvis meTodika saSualebas iZleva SerCevisas 

gamovricxoT Secdomebi araregistrirebuli da axal satelefono 

nomrebze SemTxveviTi akrefisas. 

  

 SemTxveviTi akrefa satelefono nomrebisa RDD gamoiyeneba 

amorCevisas Secdomebis gamosasworeblad, romelic gvxvdeba 
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araregistrirebuli da axali satelefono nomrebisas.  RDD  erTveba 

yvela 10-ve cifris akrefis dros. ( qveynis kodi, qalaqis kodi da 

telefonis nomeri ).miuxedavad imisa, rom es xerxi TiTqmis erTnair 

Sanss aZlevs saSinao meurneobebs moxvdes  am SerCevaSi, isic garkveul 

SezRudvebs Seicavs kerZod, ixarjeba droisa da Tanxis sakmao 

raodenoba, radgan yvela telefonis nomeri ar gamoiyeneba. satelefono 

nomrebis savaraudo raodenoba miaxloebiT 10 miliardia, aqedan 

momqmedi SeiZleba iyos mxolod 100 milionamdea. arsebobs ramdenime 

modifikacia .  RDD –si, romelic saSualebas iZleva Semcirdes 

danaxarjebi drosa da Tanxaze. erT-erTi mdgomareobs imaSi, rom 

telefonis nomeri iyofa or nawilad, pirveli _ myari kombinacia 

cifrebisa,romelic amorCeulia CamoTvlili kombinaciebidan, meore ki 

ramdenime cifri, romelic irCeva SemTxveviTi gziT.  

 

 

 

 

SemTxveviTi telefonebis CamonaTvalis modifikaciis meTodi (random 

digit directory designs) 

  

 gamoyenebis dros nomrebis SerCeva xdeba satelefono wignidan. 

Semdeg arsebuli nomrebi modificireba, imisTvis rom vuzrunvelyoT 

damajerebloba araregistrirebuli nomrebiT SerCevisas. modificireba 

xdeba ramdenime meTodiT: mudmivi kombinaciebiT, ramdenime cifris 

damtebiT, SemTxveviTi akrefa  bolo 7 cifrisa, es oretapiani 

kombinaciaa. es meTodebi aRwerili da naCvenebia nax. 6.2 am meTodiT 

mudmivi kombinaciebiT damateba bolo cifrze SemTxveviTi akrebisas, e.w. 

,,plius erTi’’ gansazRvravs dakavSirebis maRal procents [25]. safosto 

gamokiTxvebi iTxovs xalxis da saxlmarTvelobebis misamarTebis qonas, 

romlebic akmayofileben SerCevaSi CerTvis moTxovnebs. isini gvaZleven 

saSualebas moviwvioT respodentebi sxvadavxva regionebidan, maT 

ricxvSi Znelad miuval adgilebidanac [26]. amis miuxedavad es siebi 

zogjem an arasrulia an moZvelebuli. maTi SedgenisTvis xSirad 
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iyeneben satelefono wignebs an safosto misamarTebis CamonaTvals, 

problemebi romlebic gvxvdeba am dros ukve ganvixileT.   

       nomris bolo cifrze mudmivi ricxvis damateba 

 satelefono wignidan nomris bolo cifrze umateben ricxvs 

erTidan cxris CaTvliT. am meTodis variantSi saxelwodebiT ,,SerCeva 

plius erTi’’. bolo ifrs emateba erTiani. satelefono wignidan 

aRebulia nomeri 953-3004 vumatebT bolo cifrs erts da miviRebs 953-

3005-s.es nomeri CaerTveba SerCevaSi.  

          SemTxveviTi akrefa п  nomris bolo cifrisa 

 SevcvaloT п ((п = 2,3 an 4) nomris cifri satelefono wignidan 

Tanabari raodenobis SemTxvevviT arCeuli cifrebiT. mag: satelefono 

wignidan avirCioT 881-1124. SevcvaloT bolo 4 cifri SemTxveviT 

arCeuli cifrebiT 5,2,8 an 6da miviRebT 881-5286. 

                 

 

 

 oretapiani procedura 

pirveli etapi moicavs SerCevis sawyis kombinacias da nomrebs 

satelefono wignidan. meore etapze arCeuli nomris bolo 3 cifri 

icvleba SemTxveviT arCeuli 3 cifriT, intervaliT 000-999. 

 klasteri. 1 

arCeuli sawyisi kombinacia: 636 

arCeuli nomeri: 636-3230 

vcvliT bolo sam cifrs (230) SemTxveviT SerCeuli (389) cifriT da 

viRebT 636-3389. es procesi gagrZeldeba manam, sanam ar miviRebT 

nomrebis mocemul raodenobas am klasteridan.  

 

DANA 

 momxmareblis kontrols moklebulia vin avsebs am anketas. bevri 

respodenti ar avsebs anketas interesis an motivaciis ar qonis gamo. 

zogs ki ar SeuZlia Seavsos, radgan ar aqvs saTanado codna. mizezebis 

gaTavliswinebiT SerCevis kontroli safosto gamokiTxvisas  dabalia 
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 safosto panelebi uzrunvelyofen SerCevis kontrolis xarisxs 

zomieridan maRal intervalSi.isini warmoadgenen SerCevas, sadac 

ZiriTadi demografiuli parametrebi SeTanxmebulia aSS. mosaxleobis 

aRweris biuros statistikur monacemebTan. amas garda panelSi SeiZleba 

gamovyoT momxmareblebis jgufi. gansazRvruli daxasiaTebebiT 

konkretuli gamokiTxvebis Casatareblad. am jgufSi SeiZleba iyos 

mxolod garkveuli wevrebi ojaxidan. bolos, miznobriv jgufSi 

SeiZleba gamovyoT warmomadgenlebi mravalricxovani socialuri an 

nacionaluri jgufebidan, marTalia aseT dros wamoiWreba kiTxva 

mocemuli panelis warmomadgenlobaze mTeli qveynis mosaxleobis 

masStabiT. 

 mosaxleobis yvela fenas ar SeuZlia miiRos monawileoba internet-

gamokiTxvaSi.imitom rom amerikuli ojaxebidan mxolod 30% sargeblobs 

regularulad internetiT. SeiZleba raodenobis SerCeva gansazRvruli 

kriteriumiTa da dadgenili kvotiT, magram es procesi SemosazRvrulia 

mxolod maTiT vinc Semodis web-saitze. kompiuteris mflobelebi da 

internetis momxmareblebi warmoadgenen idealur socialur jgufs 

internet-gamokiTxvisaTvis. amJamad internetze xeli miuwvdeba arsebuli 

firmebis 90%-s, magram mainc ezareba momxmarebals ramdenjerme anketis 

Sevseba. yvelafris gaTvaliswinebiT SerCevis kontrolis xarisxi 

internetiT gamokiTxvisas SeiZleba Seefardos intervaliT dablidan 

zomieramde. 

   

 garemos kontroli informaciis Segrovebisas 

  

 im garemos xarisxis kontroli momZieblis mier, romelSic 

respodenti avsebs anketas, kidev erTi ganmasxvavebieli faqtoria 

gamokiTxvis sxva mravl meTodebs Soris. garemos xarisxis kontroli 

umetesad warmoadgens pirad interviuebs, romlebic savaWro centrebSi 

tardeba da CAPI, romelic tardeba specialurad aRWurvil SenobebSi. 

piradi gamokiTxvis garemos kontroli saxlSi xasiaTdeba itervaliT 

zomieridan umaRlesamde, radgan interviueri gamokiTxvas eswreba. 

tradiciuli satelefono gamokiTxvebi da CATI uzrunvelyofs zomier 

xarisxs. interviueri am dros ver xedavs garemos, romelSic gamokiTxva 
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mimdinareobs, magram is grZnobs respodentis fsiqologiur mdgomareobas, 

SeuZlia stimulireba gaukeTos mis yuradrebas da anketis Sevsebis 

procesSi CarTvas. gamokiTxvebi fostiT, miznobriv jgufebSi, el-fostiT 

da internetiT garemos kvlevis kontrolisaTvis iTvleba dabal 

maCveneblad. 

                   

                 

 

    savele muSakebis kontroli  

           

 

  

 savele muSakebi (field force) 

 savele muSakebSi Sedian interviuerebi, brigadirebi 

(kontroliorebi) Segrovebis procesSi monawile pirebi. 

  

 savele muSakebis (field force) ricxvSi Sedian interviuerebi, 

brigadirebi (kontroliorebi), informaciis SegrovebaSi monawile pirebi. 

radgan aseTi muSakebi safosto panelebis, el fostiT da internetiT 

gamokiTxvebisas saWiro araa, gamokiTxvis es saxeobebi bevRi 

problemebisagan Tavisufali. tradiciuli safosto gamokiTxva CAPI, 

CATI, piradi gamokiTxvebi savaWro centrebSi uzrunvelyofen kontrolis 

zomier xarisxs uSualod SemsruleblebTan, radganac es kontroli 

mimdinareobs specialur SenobebSi, rac sagrZoblad aiolebs 

dakvirvebasa da kontrols. piradi interviueris saxlSi am mimarTulebiT 

garkveuli problemebi aqvs, radgan interviuerebis didi nawili 

sxvadasxva adgilas muSaoben, permanentuli kontroli mizanSewonili 

araa. 

                    

    monacemTa moculoba 

  

 piradi gamokiTxvebi saxlSi respodentebTan momxmarebels aZlevs 

saSualebas Seagrovos didi moculoba monacemebisa. piradi kontaqti 

interviuerTan TiTqmis saxlis garemoSi Catarebuli kvlevis tolfasia. 
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radgan ufro met dros uTmobs masTan saubars. momZiebisTvis cota 

Zalisxmevaa saWiro, vidre satelefono an safosto gamokiTxvebis dros. 

amis sawinaaRmdegod piradi gamokiTxvebi savaWro centrebSi da CAPI-T 

miRebuli monacemTa moculoba zomierebis farglebSia, radgan iq myofi 

respodentebs SeuZliaT mxolod garkveuli dro daxarjongamokiTxvebZe, 

saSualod 30 wuTi. mag: savaWro centrSi piradi gamokiTxvisas, romelic 

General Foods-ma Caatara gamokiTxvis dro ar aRemateboda 25 wuTs. 

 safosto gamokiTxvebic iZlevian informaciis zomier moculobas. 

principSi SeiZleba gamoviyenoT sakmaod  grZeli anketebi radgan mokle 

anketebis Sesaxeb raime gamoxmaureba ar aRiniSneba. es kanonieria 

el.fostiT da internet-gamokiTxvebisTvisac, Tumca isini saSualo 

poziciaze arian. safosto panellebiT informaciis moculoba SeiZleba 

didi iyos, rac gamowveulia gansakuTrebuli urTierTobiT SerCevis 

wevrebsa da organizaciebs Soris.  tradiciul satelefono gamokiTxvas 

da CATI-s moaqvs informaciis SezRuduli moculoba.  

 rogorc wesi maTi xangrZlivoba mcirea, vidre sxva saxis 

gamokiTxvebisas, radgan respodents nebismier momentSi SeuZlia 

telefonis gaTiSva. es gamokiTxvebi rogorc wesi grZeldeba 15 wuTs, 

SeiZleba cota metxansac gagrZeldes, Tu produqti saintereso iqneba 

respodentisaTvis.  

            

      gamoxmaurebis procenti 

 

         gamoxmaurebis procenti (response rate) 

 saerTo jamSi Catarebuli mcdelobis dros warmatebiT 

damTavrebuli interviuebis procenti. 

 gamoxmaurebaTa procenti (response rate) gamokiTxvisas unda gavigoT, 

rogorc saerTo jamSi Catarebuli mcdelobis dros warmatebiT 

damTavrebuli interviuebis procenti. piradi gamokiTxvebi saxlSi, 

savaWro centrSi, kompiuteris saSualebiT gamoxmaurebis procents 

gansazRvravs (80%-ze mets). problema rpdesac respodenti saxlSi araa, 

SeiZleba gadawydes satelefono zarebis ganmeorebiT garkveuli drois 
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ganmavlobaSi. mravali satelefono gamokiTxvebisas SeiZleba zarebis 

gameoreba ara umcires samisa. 

  

 

  

 anonimurobis   gacnobiereba (perceived anonymity) 

imis gacnobiereba respodentebis mier, rom maTi pirovneba ar iqneba 

dadgenili interviueris an momZieblis mier. 

 anonimurobis gacnobiereba (perceived anonymity) warmoadgens imis 

Secnobas, rom interviueris an momZieblis mier ar iqneba gacxadebuli 

respodentis pirovneba. anonimurois gacnobierebsi xarisxi maRalia 

safosto, safosto panelebis da internet-gamokiTxvebis dros, radgan iq 

gamoricxulia piradi kontaqti respodentsa da interviuers Soris. amave 

dros piradi gamokiTxvebisas (saxlSi, savaWro centrebsa da 

kompiuterebis daxmarebiT) anonimurobis gacnobiereba dabalia 

interviuerisa da respodentis uSualo kontaqtis gamo.  

   

socialuri survili da ,,mgrZnobiare’’ informacia 

           

  

 es aris respodentebis midrekileba sazogadoebisaTvis misaRebi 

pasuxebi gasces, miuxedavad imisa marTalia Tu ara isini. ramdenadac 

safosto gamokiTxvebi, safosto panelebi, internet gamokiTxvebi ar 

saWiroebs uSualo kontaqts interviuersa da respodents Soris, isini 

naklebad ganicdian am faqtoris zegavlenas. rasakvirvelia, amitomac es 

meTodebi iZleva saSualebas miviRoT ,,mgrZnobiare’’ informacia, iseTi 

rogoricaa magaliTad informacia finansur mdgomareobasa an adamianis 

qcevis Sesaxeb. tradiciuli satelefono interviuebi da CATI Mmetad 

ganicdian am faqtoris zegavlenas. isini SesaZlebels xdian 

,,mrgZnobiare’’ informaciis miRebas, radganac respodentebi acnobiereben, 

rom maT ar mouwevT informaciis qveS xelmoweris dafiqsireba. el-

fostiT gamokiTxvisas respodentebi xvdebian, rom maTi pirovnebis 
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gamJRavneba SesaZlebelia maTi eleqtronuli misamarTis mixedviT, amitom 

mgrZnobiare informaciis mopovebis problema am gziT srulad ar aris. 

  

      danaxarjebi 

D 

 didi amorCevisTvis internet-gamokiTxvis danaxarjebi mcirea. Aam 

dros ar aris danaxarji anketebis dasabeWdad, maT gasagzavnad, 

kodirebisaTvis, interviuerebis xelfasisaTvis. erTi respodentisaTvis 

gadaxdili Tanxa, 

rogorc wesi ar aris bevri, amitom SegviZlia CavataroT didi raodeno- 

bis respodentTa kvleva mniSvnelovani ekonomiiT_ satelefono, safosto 

an pirad gamokiTxvasTan SedarebiT. Pamitom piradi intervius maCvenebeli 

aris gacilebiT Zviri. mTlianobaSi CarTuli personalis raodenobis  

zrda da aucilebeli kontroli, aseve gamokiTxvis meTodi ganlagdeba 

Semdegi TanmimdevrobiT: internet-gamokiTxva, gamokiTxva eleqtronuli 

fostiT, safosto gamikiTxva, safosto paneli, tradiciuli satelefono 

gamokiTxva, CATIJ CAPI, savaWro centrebSi  piradi gamokiTxva, piradi gamo- 

kiTxva saxlSi. danaxarjebic Sesabamisi TanmimdevrobiT izrdeba. magram 

yovel konkretul SemTxvevaSi SefardebiTi danaxarji damokidebulia ga- 

moyenebul proceduraze da gamokiTxul saganze (37). 

 

   5.4 gamokiTxvis meTodis SerCeva 

 

 zemoT ganxilulisagan gamomdinare, ar arsebobs iseTi gamokiTxvis 

meTodi, romelic iqneboda saukeTeso nebismieri gamokiTxvisaTvis. 

miRebuli informaciis, biujeturi SezRudvis (dro da fuli), 

respodentis mimarT moTxovnilebaze damokidebulebis mixedviT, SeiZleba 

gamoviyenoT gamokiTxvis ramdenime meTodi. 

 

 saWiroa gvaxsovdes, rom gamokiTxvis meTodebis gansxvavebuloba 

erTmaneTs ar gamoricxavs. xSirad isini gamoiyeneba rogorc erTmaneTis 

Semavseblebi. mkvlevarma SeiZleba gamoiyenos aRwerili meTodebis 

kombinacia da SeimuSavos sakuTaric. mag. klasikur gamokiTxvaSi 
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interviuerebi avrcelebdnen  saqonels, damoukideblad Sesavseb anketas 

da respoნdentebisaTvis ukan gamosagzavn konvertebs. Semdgomi kontaqti- 

saTvis ki iyenebdnen tradiciul, satelefono gamokiTxvas. am meTodebis 

Serwymis Sedegad respodentebis 97%-ma gamokiTxvis momentSive upasuxes 

SekiTxvebs. amis garda, Sevsebuli anketebis 82% gagzavnili iqna fostiT.   

  

  

 

5.5 dakvirvebis meTodebi 

 

 dakvirveba (observation) _ es aris adamianis qcevis modelebis 

registracia, obieqtebisa da movlenebis ganviTarebis variantebis 

sistemur safuZvelze interpretaciuli informaciis misaRebad. 

 

  dakvirvebis meTodebi _ es aris meTodebis meore jgufi, 

romelic gamoiyeneba deskriptul kvlevebSi. dakvirveba warmoadgens 

adamianis qcevis modelebis da obieqtebisa da movlenebis ganviTarebis 

registraciisprocess, saintereso informaciis misaRebad. damkvirvebeli 

ar axdens gamokiTxvas da kontaqtSi ar Sedis im adamianebTan, romelTa 

qcevasac is akvirdeba. informacia SeiZleba daregistrirebuli iqnes 

momentalurad, 

movlenis mimdinareobis procesSi. dakvirveba  SeiZleba iyos struqtu- 

rirebuli an arastruqturirebuli, pirdapiri an iribi. amis garda misi 

Catareba SesaZlebelia bunebriv, an xelovnurad Seqmnil situaciaSi (41). 

 

struqturirebuli da arastruqturirebuli dakvirveba. 

 

 struqturirebuli dakvirveba (struqtured observation) _ es aris 

dakvirvebis meTodi, romlis drosac mkvlevars aqvs mkafio warmodgena im 

qcevis modeleze, romelic eqneba dakvirvebis obieqts, aseve meTodze, 

romlis daxmarebiTac SeiZleba maTi Sefaseba.   arastruqturirebuli 

dakvirveba (unstruqtured observation) _ es aris dakvirveba, romelic 

iTvaliswinebs yvela im movlenis registracias, romelic dakavSirebulia 

dakvirvebis obieqtTan winaswari dazustebis gareSe.  
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 struqturirebuli dakvirvebisas damkvirvebeli winaswar, 

detalurad gansazRvravs dakvirvebis obieqtsa da Sefasebis meTodebs, 

mag: auditori, romelic atarebs maRaziaSi maragis inventarizacias. es 

amcirebs dakvirvebis Sedegebis damaxinjebis SesaZleblobasa da zrdis 

informaciis saimedoobas. struqturirebuli dakvirveba xSirad 

gamoiyeneba Sedegobrivi kvlevis dros.  

 arastruqturirebuli dakvirvebis dros damkvirvebeli axdens 

obieqtis yvela im aspeqtis registracias, romelic SesaZloa rom 

ekuTvnodes kvlevis sagans, mag: dakvirveba bavSvebze, romlebic TamaSoben 

axali saTamaSoebiT. dakvirvebis es meTodi Sesabamisia maSin, rodesac 

xdeba gamokvlevis problemis mxolod formulireba da saWiroa 

dakvirvebis moqnilobis gansazRvra, raTa moxdes problemis yvela 

sakvanZo komponentebis gamoaSkaraveba da hipoTezis SemuSaveba. am 

dakvirvebis dros maRalia dakvirvebis Sedegebis damaxinjebis 

SesaZlebloba. am mizezis gamo dakvirvebis Sedegebi eba rogorc 

hipoTeza da eqvemdebareba Semdgom gadamowmebas. amgvarad 

arastruqturirebuli dakvirveba ufro metad gamoiyeneba ZiebiTi 

kvlevebis dros.  

  

daxuruli da Ria dakvirveba 

 

 daxuruli dakvirvebis dros respodentebma ar ician, rom isini 

arian dakvirvebis obieqtebi. daxuruli dakvirveba saSualebas aZlevs 

respoნdentebs moiqcnen bunebrivad. adamianebi midrekilebi arian 

Seicvalon qceva, rodesac ician, rom mas akvirdebian.  Daxuruli 

dakvirvebis dros gamoiyeneba daburuli SuSebi, faruli kamerebi an 

Seumcneveli teqnikuri mowyobilobebi. Damkvirebeli SeiZleba iyos 

gamyidvelis an myidvelis rolSi da a.S.  

 Ria dakvirvebis dros respodentma icis, rom masze axdenen 

dakvirvebas. gansxvavebulia damkvirvebelTa azri imis Sesaxeb, Tu 

damkvirveblis ra  doziT yofna imoqmedebs respodentis qcevaze. erTni 

Tvlian, rom gavlena minimaluria da male gaivlis (42), meoreni ki 
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Tvlian, rom damkvirvebelis iq yofna mniSvnelovnad moqmedebs 

respodentis saqcielze. 

 

  

 

 

dakvirveba bunebriv da xelovnur pirobebSi 

 

 dakvirveba bunebriv pirobebSi (natural observation) _ es aris 

dakvirveba obieqtis qcevaze, misTvis bunebriv garemoSi. 

 dakvirveba xelovnur pirobebSi (contrieved observation) _ es aris 

dakvirveba obieqtis qcevaze xelovnurad Seqmnil pirobebSi. 

 

 dakvirveba bunebriv pirobebSi tardeba dakvirvebis obieqtisaTvis 

Cveul garemoSi. mag: SeiZleba vinme akvirdebodes respoნdentis qcevas, 

romelic sadilobs Burger King-is swrafi kvebis restoranSi. 

respoნdentis  xelovnur pirobebSi dakvirveba SeiZleba vawarmooT xelo- 

vnurad Seqmnil viTarebaSi. bunebriv pirobebSi dakvirvebis upiratesoba 

mdgomareos imaSi, rom dasakvirvebeli obieqtis qceva axlosaa realuri 

momxmareblis qcevasTan. nakli ki aris  dakvirvebisaTvis saWiro 

situaciis molodini da gazomvis sirTule. 

 

 

 

5.6 dakvirvebis meTodebis klasifikacia ganxorcielebis saSualebis 

mixedviT 

 

 dakvirvebis meTodebis klasifikacia SeiZleba movaxdinoT maTi 

ganxorcielebis saSualebis mixedviT: piradi dakvirveba, dakvirveba 

teqnikuri saSualebebis, auditis, kontent-analizisa da kvalis analizis 

gamoyenebiT.  
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piradi dakvirveba 

 

piradi dakvirveba (personal observation) _ es aris dakvirvebis meTodi, 

romlis drosac damkvirvebeli iwers obieqtTan momxdar yvela movlenas, 

misi dadgomis mixedviT. 

 

 piradi dakvirvebis dros damkvirvebeli ar cdilobs akontrolos 

an marTos dasakvirvebeli obieqtTan momxdari movlena. is ubralod 

iwers yvelafers, rac xdeba bunebriv an xelovnur pirobebSi. mag, 

damkvirvebelma SeiZleba Caiweros univermagSi momxmarebelTa nakadis 

raodenoba. am informaciam SeiZleba gaaumjobesos univermaRis dagegmva, 

gansazRvros calkeuli seqciebis adgilmdebareoba, vitrinebisa da 

Taroebis ganlageba. 

  

dakvirveba teqnikuri saSualebebis gamoyenebiT 

   

 dakvirveba teqnikuri saSualebebis gamoyenebiT (mechanikal 

observation) _ es aris dakvirvebis saSualeba, romlis drosac Cawera 

mimdinareobs teqnikuri mowyobilobebiT. 

 

dakvirvebisas  gamoiyeneba teqnikuri saSualebebi, amasTanave 

SesaZloa gamoyenebuli iyos, an ar iyos respodentebis uSualo 

monawileoba. Semdgom xdeba am Canawerebis Seswavla respodentebis 

mimdinare qcevis Sesaswavlad. teqnikuri mowyobilobebidan , romlebic 

ar saWiroeben respoნdentebis monawileobas, yvelaze cnobilia nilsonis 

audiometri.  audiometri uerTdeba televizors da mudmivad axdens 

registracias, Tu romeli arxi CairTeba. bolo xans gamoCnda e.w. 

“adamianis mricxvelebi”, is ara marto imis registracias axdens romeli 

arxia CarTuli, aramed imasac, Tu ramdeni adamiani uyurebs televizors 

(45). sxva, ufro cnobili magaliTi _ turniketebi, romlebis 

aregistrirebs Tu ramdeni adamiani Sevida da gavida SenobaSi. video-

kamerebi sul ufro farTod gamoiyeneba 
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savaWro obieqtebSi. iseTma teqnikurma miRwevebma, rogoricaa Strix-

kodebi, mniSvnelovnad gazarda dakvirvebisa da teqnikuri 

mowyobilobebis gamoyenebis saSualeba. 

 Strix-kodirebis sistema qmnis did SesaZleblobebs saqonlis 

kategoriis, fasis,  markis, raodenobisa da a.S. informaciis avtomaturad 

SegrovebisaTvis. amis sapirispirod bevri meqanikuri mowyobilobebi 

saWiroeben respodentebis monawileobas dakvirvebis CatarebisaTvis. 

aseTi meqanikuri mowyobilobebi iyofa xuT jgufad: Tvalis moZraobis 

analizatorebi, Tvalis registratorebi, fsiqogalvanometrebi, xmis 

analizatori, pasuxis Seyovnebis ganmsazRvreli mowyobiloba. Tvalis 

moZraobis analizatorebi, iseTebi, rogoricaa okulometri. Tvalis 

kamerebi_axdenen adamianis Tvalis moZraobis Caweras. es mowyobilobebi 

gamoiyeneba respodentis aRqmis meqanizmis Sesaswavlad. 

am meTods safuZvlad udevs varaudi imis Sesaxeb, rom gugis gafarToveba  

mowmobs respodentis dainteresebaze. 

 

fsiqogalvanometri ( fsiqogalvanometer)-es gamoiyeneba kanis receptorebis 

galvanuri reaqciis gasazomad. 

 

fsiqogalvanometri zomavs respoნdentis kanis eleqtrul winaRobas. 

 

 

 

 

kontent-analizi (content analysis) 

  

 mTavari parametrebis komunikabeluri kavSiris obieqturi, 

sistematikuri da raodenobrivad ganmsazRvreli xasiaTi. 

 kontent-analizi marTebulia im SemTxvevaSi, rodesac dakvirvebis 

obieqti aris komunikabeluri kavSiri,da ara qceva, an materialuri 

obieqti. is SeZleba ganisazRvros rogorc obieqturi, sistematikuri da 

raodenobrivad ganmsazRvreli xasiaTi mTavari komunikabeluri 

kavSirebis parametrebis. kontent-analizi rTavs dakvirvebas da pirad 



 146 

Sedegs. analizis obieqti SeiZleba iyos sityva(sxvadasxva sityvebis 

gamoyeneba an sityvaTa SeTanxmeba SetyobinebaSi), saxasiaTo 

niSnebi(individebis an obieqtebis), Tematika(gamonaTqvami) adgilis da 

drois parametrebi(sigrZe da Setyobinebis xangrZlioba) an Temebi ( 

Setyobinebis sagani). obieqtis analizis klasifikacii damuSavebuli 

analitikuri kategoriebi da komunikabeluri kavSirebi SeiZleba davyoT 

cal-calke elementebad dadgenili kriteriumebis mixedviT. 

marketinguli gamokvlevebi moicaven dakvirvebas da analizs, romlebic 

Seicaven reklamis Setyobinebas, gazeTebis statiebs, tele da radio 

programebs da a.S. mag: gamoCenis aqtivoba zangebis , qalebis da 

nacionaluri umciresobebis televiziasa da radioSi iqna Seswavlili 

ZiriTadi analizis gamoyenebiT.   

 

 

     

kvალis analizi (trance analysis) 

  

 kvalis analizi aris meTodika, romlis drosac informaciis 

Segroveba xorcieldeba fizikuri niSnebiT an warsuli movlenebis 

mixedviT. dakvirvebis meTodi, romelic ar moiTxovs did danaxarjs 

SemoqmedebiTi gamoyenebis pirobebSi, warmoadgens kvalis analizs 

(trance analysis).                                                                         

 kvalis   analizis dros informaciis Segroveba xdeba fizikuri 

niSnebis an warsuli movlenebis gaTvaliswinebiT. es niSnebi an 

mowmobebi SeiZleba datovebuli iqnas respondentebisTvis, rogorc 

miznobrivad ise SemTxveviT.   SeiZleba moviyvanoT informaciis 

analizi, romelic daTvlilia momxmareblis sakredito baraTebis 

skanirebiT, romlebmac saSualeba mogvces gagveTvaliswinebina maTi 

gamoyeneba. qvemoT moyvanilia zogierTi arastandartuli magaliTi 

kvalis meTodebis gamoyenebiT marketingul kvlevebSi.  

 sxvadasxva TiTis anabeWdebis raodenoba Jurnalebis gverdebze 

sxvadasxva sareklamo gancxadebis ufro kargad SefasebisTvis. 

 radiomimRebebis damontaJeba im manqanebSi, romlebmac unda 

gaiaron teqnikuri daTvaliereba im mZRolebis procentuli 
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raodenobis dasadgenad, romlebic usmenen ama Tu im radio 

sadgurebs. 

 manqanebis gamoSvebis welis da mdgomareobis mixedviT 

myidvelebis donis SerCeva. 

 im Jurnalebis popularobis gansazRvra, romlebic 

gadacemulia saqvelmoqmedo mizniT. 

 

 internetis momxmareblebi toveben kvals, romlebic SeiZleba 

gaanalizebul iqnes informaciis misaRebad maTi interesebisaTvis,   

                  

 

 

5.7 dakvirvebis meTodebis SedarebiTi Sefaseba 

 

 dakvirvebis sxvadasxva meTodebi erTmaneTs upirisprdeba Semdegi 

faqtorebiT: standartizaciis xarisxiT, gamWirvaleobiT,gamoyenebiT 

bunebriv pirobebSi. standartizacia dakavSirebulia dakvirvebis 

obieqtis winaswar gansazRvrasTan da registraciis Sedegebis 

dakvirvebasTan.  pirad dakvirvebas axasiaTebs dabali standartizacia, 

analizis kvals saSualo, xolo audits da kontent-analizs maRali.  

 dakvirvebis standartizaciis xarisxi, teqnikuri saSualebebis 

gamoyenebiT SeiZleba Seicvalos _ dablidan maRali zRvarisken, 

dakvirvebis saSualebebze damokidebulebiT. iseTi dakvirvebis meTodi 

rogoricaa optikuri skaneri, axasiaTebs Zalian maRali 

standartizaciis xarisxi. mag: supermarketidan gamosuli saqonlis 

daxasiaTeba ganisazRvreba afsoluturad zustad. am SemTxvevaSi 

standartizaciis xarisxi Zalian maRalia. amave dros iseTi teqnikuri 

saSualebebi, rogoricaa faruli kamera, romelic moTamaSe bavSvebs 

iRebs, iTvleba arastandartul dakvirvebis meTodad. 

 piradi dakvirveba uzrunvelyofs gamWvirvalobis saSualo 

xarisxs, ramdenadac arsebobs SezRudva myidvels, gamyidvelsa da 

momsaxure personals Soris. iseTi teqnikuri aRWurviloba rogoricaa 

faruli kamera uzrunvelyofs srul dafarvas. amave dros sxva 
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aRWurvilobis gamyeneba, rogoricaa fsiqoganvalometri, Zalian 

rTulia. 

 piradi dakvirveba da auditi uzrunvelyofs saukeTeso Sedegs. 

dakvirvebis damaxinjeba umniSvneloa teqnikuri saSualebebis miRebisas, 

ramdenadac ar sWirdeba xalxis gamoyeneba. is aseve umniSvneloa 

auditisTvis,Tumca auditorebi _ xalxia, magram dakvirveba Cveulebriv 

mimdinareobs materialur sagnebze. dakvirvebis daxasiaTeba winaswar 

kargadaa cnobili,rasac mivyevarT dakvirvebis mcire cdomilebasTan. am 

kategoriebs aqvT saSualo mniSvneloba kontent-analizis da kvalis 

analizs,orive meTodis dros aucilebelia xalxis monawileoba.  

 miuxedavad amisa damkvirveblebi, respodentebTan kontaqtSi ar 

Sedian, rac amcirebs Secdomebis albaTobas. 

  auditisTvis da kontent-analizisTvis monacemebis damaxinjeba 

didi araferia, rameTu dasakvirvebeli parametrebi zustadaa 

gansazRvruli, monacemebs aqvT raodenobrivi gamoxatuleba da 

amoqmedebuli meTodi statistikuri analizisa. kvalis analizs aqvs 

saSualo xarisxi Seusabamobisa, rameTu dasakvirvebeli parametrebi ar 

aris zusti. maTi sizustis xarisxi, analizis damaxinjeba Seesabameba 

intervals dablidan (skaneri) saSualomde (faruli kamera). pirad 

dakvirvebasTan gansxvavebiT, analizis xarisxis damaxinjeba teqnikuri 

saSualebebiT dakvirvebis dros, Semoifargleba saSualo doniT, 

rameTu gvaqvs ukeTesi saSualebebi klasifikaciisa da gamoTvlisTvis. 

obieqtis dakvirveba SeiZleba Caiweros mTeli dakvirvebis procesSi.   

  

 

 

5.8. eqsperimenti 

 

eqsperimenti esaa marketinguli kvleva, romlis meSveobiT vlindeba 

mizez-Sedegobrivi kavSirebi kontrolirebad pirobebSi. am meTodiT 

mkvlevarebi cdiloben daadginon marketinguli zemoqmedebis Sedegebi. 

magaliTad, eqsperimentiT SeiZleba ganvsazRvroT saqonlis 

alternatiuli maxasiaTeblebi. sareklamo lozungebi an fasebis done 

(mizezi) rogor gavlenas moaxdens momxmarebelTa reaqciaze (Sedegi). 
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aseTi urTierTkavSiris gamovlenisaTvis mkvlevarma unda moaxdinos 

marketinguli faqtorebis kontrolireba. magaliTad, Tu kompanias surs 

gaigos,  myidvelebisaTvis kuponebis SeTavazeba rogor  axdens gayidvis 

stimulirebas, man ar unda Secvalos fasebi da sareklamo danaxarjebi, 

radgan menejerebisaTvis gaugebari darCeba gayidvis moculobis matebis 

mizezebi. 

     arsebobs ori tipis eqsperimenti: laboratoriuli da savele. 

     l a b o r a t o r i u l i  e q s p e r i m e n t e b i  tardeba 

specialurad momzadebul pirobebSi. magaliTad, reklamis sxvadasxva 

saxeobebze myidvelTa reaqciis Sefasebis dros SeiZleba moviwvioT iseTi 

momxmareblebi, romlebic iqnebian reprezentaciuli asakis, sqesis, 

socialuri mdgomareobis da sxva maCveneblebis mixedviT. 

laboratoriuli eqsperimenti SedarebiT iafia da moiTxovs naklebi 

drois danaxarjebs. 

     ukanasknel wlebSi laboratoriuli eqsperimentis Casatareblad 

sul ufro farTod gamoiyeneba kompiuteruli teqnika. arsebobs 

kompiuteruli programa-kiTxvarebi, romlebic saSualebas aZleven 

momxmareblebs supermarketSi SearCion saqoneli SesaZenad. kompiuteri  

axdens maTi yidvis registracias da zomavs myidvelTa reaqcias 

marketingis kompleqsis calkeuli elementis (fasi, SefuTvis zoma da 

feri, saqonlis stimulirebis meTodebi) gamoyenebaze. 

     s a v e l e  e q s p e r i m e n t e b i  tardeba realur pirobebSi: 

maRaziebSi, momxmarebelTa saxlebSi da a.S. marTalia, aseTi 

eqsperimentis Sedegebi ufro sandoa, vidre laboratoriulis, magram misi 

CatarebisaTvis saWiroa meti droiTi da fuladi danaxarjebi. savele 

eqsperimentebs xSirad uwodeben ,,sasinj marketings” firmebs SeuZliaT 

aseTi eqsperimentebi Caataron erT an ramdenime qalaqSi. eqsperimentis 

Catarebas aqvs ori mizani: pirvelia axali saqonlis gayidvis potenciuri  

moculobis gansazRvra, xolo meore axali saqonlis realizaciis dros 

marketingis kompleqsis calkeuli elementebis gamoyenebis efeqtianobis 

dadgenas. 

     sasinji marketingis dros kvlevis obieqts warmoadgens sxvadasxva 

bazari,    amitom  aseT  eqsperimentul  saqmianobas xSirad  uwodeben   

b a z r i s  t e s t i r e b a s  (ingl. test _ gamocda, gamokvleva). 



 150 

arsebobs bazris testirebis Semdegi saxeebi: standartuli, 

kontrolirebuli, eleqtronuli da imitaciuri. 

     bazeis standartuli imitirebis SemTxvevaSi saqonlisa da 

marketingis kompleqsis sxva elementebis gamocdas firma axorcielebs 

mis mier gamoyenebuli gasaRebis Cveulebrivi arxebis meSveobiT. es 

meTodi sakmaod ZviradRirebulia da moiTxovs sakmaod did dros. garda 

amisa, araa konfidencialuri. 

     bazris kontrolirebuli testireba tardeba specializirebuli 

kvleviTi firmebis mier, romlebis axdenen saqonlis realizacias 

gansazRvruli distributorebis meSveobiT. amasTan, eqsperimentis 

CatarebisaTvis distributorebi Rebuloben garkveul gasamrjelos. am 

meTodis naklovaneba isaa, rom distributorebis gasaRebis arxebi 

SeiZleba ar Seesabamebodnen im, arxebs, romlebsac iyeneben firmebi 

Tavian praqtikul saqmianobaSi. 

      bazris eleqtronuli testirebis arsi mdgomareobs imaSi, rom 

samomxmareblo panelis monawileebi Rebuloben specialur 

saidenTifikacio baraTebs, romlebsac isini warmoadgenen saqonlis 

yidvis dros. testirebadi saqonlis SeZenisas avtomaturad fiqsirdeba 

myidvelis demografiuli maxasiaTeblebi. aseTi gamokvlevebi tardeba 

mxolod iseT qalaqebSi, romlis sacalo savaWro sawarmoebi Tanaxmani 

arian miiRon monawileoba eqsperimentSi. bazris eleqtronuli testireba 

uzrunvelyofs eqsperimentis swrafad da dabali danaxarjebiT Catarebas, 

agreTve miRebuli Sedegebis konfidencialurobas, magram testirebuli 

bazari SeiZleba ar Seesabamebodes realur bazars.  

     marketinguli kvlevis axal mimarTulebas warmoadgens bazris 

eleqtronuli testireba sakabelo televiziasTan erTad. maTi gamoyeneba 

firmebs saSualebas aZlevs moaxdinon gansazRvruli reklamis 

demonstrireba panelis wevrebis winaSe. amasTan SesaZlebelia erTi 

panelis sxvadasxva jgufebisaTvis gansxvavebuli reklamis 

demonstrireba. aseTi jgufis wevrebi cxovroben da saqonels iZenen erT 

raionSi. am dros Seiswavleba gayidvis moculobis kavSiri reklamis 

danaxarjebTan. aseTi eqsperimentebis Catareba mkacrad kontrolirdeba. 

zustad fiqsirdeba Tavdapirveli da ganmeorebiTi yidvebi, agreTve maTi 

Sesrulebis dro. 
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     mocemuli meTodebis naklovanebebs Soris SeiZleba davasaxeloT 

Semdegi: igi sakmaod Zviria (testirebis Rirebuleba zogjer aWarbebs 100 

aTas dolars); eqsperimentis Catareba moiTxovs sakmaod did dros 

(naxevari wlidan ramdenime wlamde), amitom xSirad arsebobs imis 

saSiSroeba, rom Seicvleba eqsperimentis Catarebis pirobebi; dasaSvebia 

agreTve eqsperimentis metismeti regulireba. magaliTad, eqsperimentSi 

monawile momxmareblebis qcevam SeiZleba gavlena moaxdinos maRaziis 

TanamSromlebze, saqonlis asortimentze an reklamaze. 

      bazris kontrolirebuli testireba iTvaliswinebs axal saqonelze 

momxmarebelTa reaqciis Sesaxeb gansazRvruli raodenobis monacemebis 

gamoyenebas misi Semdgomi gayidvis mizniT. 

     bazris testireba tardeba rogorc farTo moxmarebis saqonelze, ise 

samrewvelo daniSnulebis produqciaze. misi ZiriTadi naklovaneba, 

sakmaod didi Rirebulebis garda, mdgomareobs imaSi, rom testirebadi 

saqoneli cnobili xdeba konkurentebisaTvis. am ukanasknelebs SeuZliaT 

swrafad daamzadon msgavsi saqoneli da gaxdnen pirvelebi bazarze. 

amasTan, eqsperimentis Catarebasa da marketinguli gadawyvetilebebis 

miRebas Soris drois monakveTi SeiZleba aRmoCndes xangrZlivi, drois 

faqtori ki xSirad gadamwyvetia biznesSi. 

 

     testirebis pirobebisadmi gamosacdelis damokidebulebis mixedbiT 

ganasxvaveben oTxi tipis eqsperiments: 

1. Ria eqsperimenti, roca gamosacdels acnoben eqsperimentis 

miznebs, amocanebs da pirobebs; 

2. eqsperimentis Catareba gamosacdelisaTvis ucnob situaciaSi. 

am dros gamosacdelisaTvis cnobilia mxolod misi roli 

eqsperimentSi da ara eqsperimentis amocanebi; 

3. moCvenebiTi eqsperimenti, roca gamosacdelma icis gamocdis 

miznebi da amocanebi, magram ar icis eqsperimentis Catarebis 

pirobebi; 

4. gaurkveveli eqsperimenti, roca gamosacdelma saerTod ar 

icis gamocdis miznebi, amocanebi da pirobebi. 
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     praqtikaSi adgili aqvs sxva eqsperimentebs, romlebic SeiZleba 

dajgufdes Semdegi kriteriumebis mixedviT: 

1. testirebis Catarebis adgilis mixedviT (bazari, studia, saxli 

da a.S.); 

2. testirebis obieqtis mixedviT (sasaqonlo testi, safaso testi 

da a.S); 

3. gamosacdeli pirovnebis mixedviT (aqtualuri momxmarebeli, 

eqsperti, potenciuri momxmarebeli da a.S.); 

4. testis xangrZlivobis mixedviT (moklevadiani, grZelvadiani); 

5. testirebis moculobis mixedviT (sruli an nawilobrivi); 

6. testirebuli saqonlis raodenobis mixedviT. 

 

     eqsperimentis dagegmvis dros mkvlevarma yuradReba unda miaqcios 

Semdeg faqtirebs: 

1. Tanamdevi movlenebis arsebobas, romlebmac SeiZleba gavlena 

moaxdinnon eqsperimentis Sedegebze; 

2. eqsperimentis procesSi sakvlevi obieqtis biologiur, 

socialur da fsiqologiur cvlilebas; 

3. gamzomi instrumentebis sizustisa da mgrZnobiarobis 

erTgvarovnebas eqsperimentis Catarebis manZilze; 

4. sxvadasxva jgufis maxasiaTblebis identurobas. 
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Tavi 6.   eqspertuli gamokiTxva 

 

 

6.1. eqspertuli Sefasebis meTodebi 

 

     eqspertuli gamokiTxva gulisxmobs specialistTa mosazrebebis 

gamovlenas, romlebic  SeiZleba ar Seadgendnen miznobrivi bazris 

nawils, magram floben unars, Camoayalibon mniSvlelovani Tvalsazrisi 

ama Tu im problemis Sesaxeb. mraval kompanias hyavs sakuTari eqspertebi 

universitetebSi, arakomerciul organizaciebSi, masobrivi informaciis 

saSualebebSi da sxvagan, romlebic mzad arian gauziaron TavianTi 

codna firmis xelmZRvanelobas. isini awvdian firmebs fasdaudebel 

informaciebs da did daxmarebas uweven maT Sesabamis dargSi 

mosalodneli tendenciebis gamovlenaSi. 

     eqspertuli gamokiTxva SeiZleba iyos raodenobrivi da Tvisebrivi. 

pirvel SemTxvevaSi eqspertiza emyareba statistikur da ekonometrikul 

meTodebs, xolo meoreSi _ evristikul procedurebs, romlebic 

dafuZnebulia intuiciasa da gamocdilebaze. marketingul kvlevebSi 

informaciis miRebis eqspertuli meTodebi gamoiyeneba   sabazro 

situaciis Seswavlisa da prognozirebisaTvis, agreTve strategiuli 

gadawyvetilebis miRebisaTvis, produqciis konkurentunarianobis 

SefasebisaTvis da a.S. 

 eqspertuli meTodebis mravalricxovani saxeebidan ukanasknel 

periodSi yvelaze meti gavrcelebulia ori meTodi - delfisa da 

paternis. maT Soris ZiriTadi gansxvaveba gamoixateba eqspertuli 

gamokiTxvis xerxebSi.   kerZod,  delfis meTodSi  eqspertebs Soris 

araa   uSualo urTierToba, xolo paternis meTodSi aseTi urTierToba 

gamokiTxvis proceduraSi ZiriTadi Semadgeneli. mokled ganvixiloT 

orive meTodis Rirsebebi da naklovanebebi. 

delfis meTodi daamuSaves amerikuli kvleviTi organizaciis `rend 

korporeiSenis~ TanamSromlebma o. helSerma, n. dolkma da t.gordonma. es 

meTodi  pirvelad gamoiyenes mecnierul-teqnikuri prognozirebisaTvis 

samxedro saqmeSi. gasaidumloebuli muSaoba meTodze mimdinareobda 

meoce saukunis 50-iani wlebis SuaxanebSi, xolo pirveli publikaciebi 
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gamoCnda 60-iani wlebis dasawyisSi. amave periodidan daiwyes  delfis 

meTodis gamoyeneba mmarTvelobiT saqmianobaSi. 

delfis meTodis ganmasxvavebeli Taviseburebaa eqspertebis 

erToblivi muSaobis uaryofa, raTa gamoiricxos konformizmi, e.i. 

eqspertebis namdvili azris damaxinjeba iseTi fsiqlogiuri faqtoris 

zemoqmedebiT, rogoricaa eqspertTa sxva umravlesobis azrisadmi Segueba 

da Cagoneba. eqsperti Tavis azrs gamoTqvams jgufuri ganxilvis dros, 

xolo werilobiT gadmoscems anketaSi, romelic aRWurvilia 

dawvrilebiTi, gasarkvevi CanawerebiT.   

delfis meTodis gamoyenebis pirvel etapze gaCnda mTeli rigi 

naklovanebebi, rogoricaa eqspertTa jgufis Semadgenlobis 

arastabiluroba, kiTxvebis arazusti formulireba, eqsperTa 

kompetenturobis gauTvaliswinebloba, Sefasebis gasaSualoebisaTvis 

SerCeuli meTodis dausabuTebloba. SemdgomSi es naklovanebebi 

aRmoifxvra. gaCnda am meTodis ramdenime saxe (SEER, NAVSUP  da sxva).  

gansakuTrebul interess iwvevs  meTodi  SEER, romelic iTvaliswinebs 

Casatarebeli samuSaoebis dayofas or etapad. pirvel etapze problema 

ganixileba mxolod viwro specialistebis mier. meore etapze ki am 

problemas ganixilaven eqspertebi – warmoebis, vaWrobis, samecniero 

wreebis warmomadgenlebi da sxvebi, romelTac aqvT ra sakmao informacia 

mocemul sakiTxze, SeuZliaT gaiTvaliswinon sxva mravalricxovani 

faqtorebi. am etapebis  Semdeg momdinareobs problemis erToblivi, 

koleqtiuri ganxilva da gadawyvetilebebis miReba. 

amrigad, delfis meTodis gamoyenebiT eqspertuli Sefasebis 

Catarebisas unda davicvaT Semdegi principebi: 

 anketebSi kiTxvebi iseTnairad unda iyos dasmuli, raTa 

SesaZlebeli gaxdes eqsperTa pasuxebis raodenobrivi 

Sefaseba; 

 eqspertebis gamokiTxva unda Catardes ramdenime turad, 

romlis drosac zustdeba kiTxvebi da pasuxebi; 

 yoveli turis Semdeg yvela gamokiTxuli eqsperti unda 

gaecnos gamokiTxvis Sedegebs; 
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 eqspertebma unda moiyvanon TaviaT gadawyvetilebaTa 

argumentaciebi, aseve unda daasabuTon umravlesobisagan 

gansxvavebuli azrebi da Sefasebis Sedegebi; 

 pasuxebis statistikuri damuSaveba unda mimdinareobdes 

TanmimdevrobiT, turidad turamde ganzogadebuli Sefasebis 

miRebis mizniT. 

zemoaRniSnulidan gamomdinare, delfis meTodis ZiriTadi Rirseba 

isaa, rom miviRoT avtoritetuli eqspertebis `gasaSualoebuli azri~ 

konkretul problemebze maTi damoukidebeli msjelobis safuZvelze. 

amasTan, delfis meTods axasiaTebs zogierTi naklovaneba, romelTa 

Soris ZiriTadia Semdegi: 

 anketebis Sevsebis sirTule. magaliTad, produqciis 

konkurentunarianobis Sefasebisas eqspertebs SeuZliaT 

Seasrulon Semdegi operaciebi: konkurentunarianobis 

maCvenebelTa wonadobis koeficientis gansazRvra, 

kompleqsuri maCveneblis gansazRvra da sxva. metad rTulia 

wonadobis koeficientis gansazRvris opercia, radganac 

eqspertebs uZneldebaT maTi mniSvnelobebis zusti 

dasabuTeba; 

 anketebis Sevsebis Sromatevadoba. magaliTad, produqciis 

konkurentunarianobis Sefasebisas saSualod iTvaliswineben 

10  maCvenebels. maTi wonadobis koeficientis mniSvnelobis 

dasabuTeba moiTxovs garkveul dros;   

 anketebSi axsna-ganmartebis didi raodenoba.  organizatoris 

eqspertebTan pirdapiri kontaqtis uqonloba moiTxovs 

dawvrilebiT ganmartebiTi Canawerebis damuSavebas, raTa 

gamoiricxos kiTxvebze eqspertebis gansxvavebuli gageba. 

 

paternis meTodi  damuSavda 1962-1964 wlebSi amerikul kompaniaSi 

`honiuel~  SeiaraRebis axali sistemis proeqtebis Sefasebis mizniT. 

paternis meTods aqvs mravalricxovani analogebi, magaliTad, profali, 

kpe da sxva. paternis meTodis ZiriTadi Taviseburebebi Semdegia: 

 pirvel rigSi, amosaxsneli problema nawildeba rig 

problemebad, romlebic Tavis mxriv iyofian ufro mcire 
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amocanebad manam, sanam ar miiReba sakmaod martivi elementebi, 

romlebic SeiZleba eqspertebma Seafason. am dros miRebuli 

ierarqiuli struqtura, romelic dakavSirebulia erTmaneTTan 

problemebiT, qveproblemebiT, amocanebiT iwodeba `miznis 

xed~ (an `amocanis xed~ an `TvisebaTa xed~); 

  meore mxriv, eqspertuli meTodebiT cal-calke ganisazRvreba 

TiToeuli amocanis mniSvnelobebis koeficientebi mTel 

problemasTan mimarTebaSi.  amasTan, delfis meTodisagan 

gansxvavebiT, eqspertebs TavianTi daskvnebi gamoaqvT 

eqspertul jgufSi Ria ganxilvis Semdeg. gamokiTxvis es 

procedura dajuZnebulia fsiqologiis monacemebze, romlis 

mixedviTac romelime problemis sajaro ganxilvisas 

dasaSvebia ara marto uaryofiTi Sedegebi, aramed eqspertebis 

dadebiTi urTierTgavlenac; 

 mesame mxriv,  paternis meTodis mixedviT SesaZlebelia 

kompiuteruli teqnikis farTo gamoyeneba, rogorc Sualeduri 

monacemebis damuSavebisas, aseve miRebuli Sedegbis analizis 

dros. 

paternis meTodis zemoaRwerili Taviseburebebi aZleven mas 

garkveul upiratesobas delfis meTodTan SedarebiT (ZiriTadad, esaa 

eqspertuli gamokiTxvis Catarebis simartive). miuxedavad amisa, am 

meTodsac aqvs zogierTi naklovaneba, rogoricaa eqspertTa jgufis 

wevrebis ricxvis dausabuTebloba, konformizmis sawinaaRmdego barieris 

uqonloba, `miznis xis~ agebis principebis arasakmarisi damuSaveba da 

sxva. 

 

 eqspertuli Sefasebis sxva meTodebi da ideebis generacia. 

`gonebrivi Setevis~ meTodi Sefasebebis miRebis yvelaze metad 

optimalur da saimedo meTodad iTvleba. is warmoiqmneba reklamis 

sferoSi 1953 wels. es meTodi SemoTavazebuli iyo amerikeli 

marketologis a. osbornis mier. `gonebrivi Setevis~ meTodi gamoiyeneba 

agreTve bazris an misi calkeuli segmentebis ganviTarebis 

prognozisaTvis. misi gamoyeneba mizanSewonilia saqonlis SenuSavebis 

procesSi, firmis sasaqonlo-gasaRebiTi politikis strategiis 
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amorCevisas. mas gamoiyeneben agreTve specialistebis Sexedulebebis 

mniSvnelovnad gansxvavebulobis SemTxvevaSi. 

mocemul SemTxvevaSi kvalificiuri specialistebisagan dgeba 

jgufi, magram Sefasebebi da daskvnebi keTdeba ganxilvis dros. arsebobs 

misi Catarebis ramodenime varianti. yalibdeba ori jgufi: pirvelSi 

moiwveva SemoqmedebiTi, novatoruli azrovnebis specialistebi, meoreSi_ 

kritikuli azrovnebis mqone adamianebi, romlebic yvelafers eWvis 

TvaliT uyureben. pirveli jgufi generacias an koncentracias ukeTebs 

ideebsa da Sefasebebs; meore_ maT aanalizebs da akritikebs, cdilobs 

mouZebnos susti adgilebi. aq dasaSvebia ideebis  Tavisufali gacvla, 

magram, ra Tqma unda, ikrZaleba nebismieri kritikuli SeniSvna 

erTmaneTis ideebis daxasiaTebis an Sefasebisas. xelmZRvaneli unda iyos 

miukerZoebeli da unda SeeZlos saubris warmarTva sasurveli gziT. rac 

ufro metoia varianti, miT metia albaToba imisa, rom gaaCndes namdvilad 

Zvirfasi (mniSvnelovani) idea an saimedo prognozi, romelsac 

monawileTa umravlesoba daeTanxmeba. is idea an Sefaseba, romelic 

gauZlebs mkacr kritikas da romelsac daeTanxmeba wevrebis umetesoba, 

miiReba rogorc eqspertuli Sefaseba. 

meore varianti mdgomareobs imaSi, rom kritikosebis jgufi 

winaswar ar gamoiyofa (zogjer maT Suasaukuneebis sasamarTlo 

procesebis analogiurad_ eSmakis advokatebs uwodeben). am dros 

mimdinareobs Tavisufali ganxilva, romelic mihyavs xelmZRvanels. 

TandaTanobiT Sexedulebebi erTmaneTs uaxlovdeba da Sedegad miiReba 

Sefasebis erTianad SeTanxmebuli versia.  

“gonebriv SetevaSi” monawileobisaTvis ufro xSirad iwveven 

eqspertebis jgufs 10-15 kacis SemadgenlobiT, zogjer ki 6-10 kacis 

SemadgenlobiT, Tumca cnobilia agreTve jgufebi 100-200 kacis 

SemadgenlobiTac. 

“gonebrivi Setevis” variantia agreTve meTodi 635. jgufi dgeba 6 

adamianisagan. TiToeul maTgans eZleva problemis Sinaarsi werilobiTi 

saxiT. maT unda warmoadginon (aseve werilobiT) minimum sami winadadeba 

am problemis gadasaWrelad. amas yvelafers eTmoba 5 wuTi. Semdgom 

jgufis yoveli wevri erTmaneTs awodebs TavianT furclebs. Semdeg maT 

moeTxovebaT ganavrcon Tavisi idea (TiToeuli furceli Semovlis wreze, 
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sanam yvela monawilesTan ar miva). xuTjer ganixileba 18 sawyisi 

winadadeba, romelic Sevsebuli da gafarToebulia jgufis wevrebis mier, 

Semdeg ki am variantebidan SeirCeva erTi yvelaze ufro optimaluri. 

zogjer marketinguli kvlevebisas gamoiyeneba sinektikis meTodi 

(sxvadasxva da erTmaneTTan SeuTavsebeli elementebis SeerTeba). es 

meTodi SemoTavazebulia amerikeli swavluli u. gordonis mier. aq 

grovdeba sxvadasxva saqmianobis sferos specialistebi. TiToeuli 

monawile TaTbirs aRiqvams rogorc Sejibrs da mas Seaqvs winaswar 

Cafiqrebuli idea an daxasiaTeba. warmoebs ideebis seleqcia da im 

ideebis gamoricxva, romlebmac ver gauZles Semowmebas da kritikas. 

zogjer TaTbiri iwyeba ideebis saerTo formulirebidan, romelic ufro 

konkretdeba da struqturdeba ganxilvis dros. miiReba ufro metad 

realuri idea, romelsac mxars uWers umravlesoba. ideebis Sefasebisas 

gamoiyeneba baluri Sefasebebi da Skalireba. 

gamoiyeneba agreTve morfologiuri meTodi. romlis arsi 

mdgomareobs gansaxilveli problemis daSlaSi struqturul 

komponentebad an parametrebad. pirvel etapze problema aRiwereba 

mTlianad, magram aranairi gadawyvetileba ar miiReba. meore etapze 

problema iSleba calkeul komponentebad, romlebic zegavlenas axdenen 

gadawyvetilebis miRebaze. mesame etapze TiToeuli komponentisaTvis 

miiReba alternatiuli gadawyvetileba. isini Seitaneba specialur 

matricaSi (morfologiuri yuTi) da misi daxmarebiT gamoiyofa ufro 

metad optimaluri gadawyvetileba. meoTxe etapi mdgomareobs 

komponentebis alternatiuli gadawyvetilebebis kombinaciaSi. mexuTe 

etapze yvelaze ufro optimaluri alternativa airCeva, rogorc SesaZlo 

gadawyvetileba. 

sazRvargareTul praqtikaSi gavrcelebulia problemis 

logikur- azrobrivi meTodi. TaTbirze iwveven marketinguli samsaxuris 

wamyvan specialistebs da xelmZRvanelebs, romlebmac unda wamoayenon da 

Seafason ZiriTadi problemebi, Seadginon problemebis katalogi, 

romlebic Semdgom ranJirdeba, vlindeba maTi prioritetuloba anu 

ganisazRvreba maTi reitingi. 

ideebis generaciis meTodebs miekuTvneba niSnebis CamoTvla, 

romlis arsi mdgomareobs imaSi, rom dgeba ukve arsebuli saqonlis 
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yvela Tavisebureba da sia. Semdgom cdiloben gaaumjobeson TiToeuli 

maTgani an Secvalon axliT, ufro ZvirfasiT. ganxilvis Sedegad 

SeiZleba mividnen axal an gaumjobesebul saqonlamde. 

 

 

 

6.2. eqspertuli gamokiTxvis organizacia 

 

 

     eqspertuli gamokiTxva tardeba 4 safexurad: 

I. saeqsperto jgufis formireba; 

II. kiTxvebis formireba da anketebis Sedgena; 

III. eqspertuli gamokiTxvis Catareba; 

IV. eqspertuli Sefasebis analizi da damuSaveba. 

      eqspertuli gamokiTxvis praqtikaSi yvelaze mniSvnelovania 

saeqsperto jgufis formireba. am mizniT iqmneba saeqsperto komisia, 

romelic Sedgeba ori jgufisgan: samuSao da saeqsperto. saeqsperto 

jgufis amocanaa eqspertebis mier individualuri Sefasebis Catareba, 

xolo samuSao jgufis amocanaSi Sedis eqspertuli gamokiTxvis 

momzadeba, eqspertuli Sefasebis CatarebaSi monawileoba, misi Sedegebis 

damuSaveba, analizi da ganzogadeba eqspertTa koleqtiuri azris 

gamovlenis mizniT. 

     saeqsperto jgufis SemadgenlobaSi Sedis mkvlevari-organizatori 

(igi aris saeqsperto komisiis Tavmjdomare), specialistebi (eqspertebi), 

programistebi, teqnikuri muSakebi. 

     saeqsperto jgufSi Semavali specialistebis profesiuli 

Sedgeniloba da raodenoba, misi organizaciis struqtura da principebi 

damokidebulia eqspertuli gamokiTxvis miznebsa da amocanebze, sakvlevi 

problemis Taviseburebebze, agreTve saeqsperto Sefasebis Catarebis 

pirobebze. 

     saeqsperto jgufis formireba moicavs ramdenime etaps: 

     a) eqspertTa aucilebeli (minimaluri) raodenobis gansazRvra. am 

sakiTxis gadawyvetisTvis viyenebT albaTobis Teoriis rekomendaciebs, 
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romlis Tanaxmadac sando intervalis gasaangariSebeli formulis 

gardaqmniT SeiZleba ganvsazRvroT eqspertTa minimaluri raoenoba N. 

     t
2

α • s
2 

                                                   N =   ------------                                             (6.1) 
  ε

2 

     sadac S aris Sefasebis saSualo kvadratuli gadaxra, α – sando 

albaToba, ε – cdomileba,     tα  - stiudentis kriteriumis cxriluri 

mniSvnelobebi. 

     6.1 formula SeiZleba gamoviyenoT or situaciaSi: pirvel 

SemTxvevaSi saeqsperto jgufi axla formirdeba da mas ar Cautarebia 

saeqsperto gamokiTxva, xolo meore SemTxvevaSi saeqsperto jgufs adre 

hqonda Catarebuli gamokiTxva. Tu saqme gvaqvs pirvel situaciasTan, araa 

aucilebeli ganisazRvros S  adre Catarebuli gamokiTxvis Sedegebis 

mixedviT. aq unda gaviTvaliswinoT ara absoluturi cdomileba (ε), 

romelic iangariSeba S –is xvedriT wilTan mimarTebiT (maSinac ki, roca 

S ucnobia), amitom 

                                ε                             t
2

 α 

                                                  ε 1=   --------  ,         N =  -------------                                ( 6.2) 

                                                               s                               ε
2

1
 

 

     eqspertuli Sefasebisas dasaSvebia cdomileba 5-10%-is farglebSi, 

rac sakmaod Seesabameba mravali teqnikuri gaangariSebis cdomilebas. 

bunebrivia, rac meti saimedoobaa saWiro, miT meti eqspertebis 

raodenobaa aucilebeli. magaliTad, farTo moxmarebis saqonlis 

eqspertuli Sefasebisas ar moiTxoveba saimedooba 90-95%-ze meti 

masalebis fizikur-meqanikuri gamocdis drosac ki.  ε 1 = 0.5 da  α = 90-95% 

SemTxvevaSi aucilebelia eqspertTa raodenoba iyos 11-15, rac miiCneva 

optimalur variantad. 

     b) sakvlevi problemebis irgvliv eqspertis gacnobierebis donis 

gansazRvra. amisaTvis Cveulebriv rekomendebulia eqspertis saqmeSi 

Caxedulobis koeficientis povna. es procedura iwyeba 6.2 cxrilSi 

moyvanili TviTSefasebis skalis mixedviT. am dros  ,,0,0~ sidides 

eqsperti aRniSnavs msgavsi problemebis   sruli ucodinrobis dros, 

xolo ,,1,0~ sidides -  saukeTeso nacnobobis SemTxvevaSi. 
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                                                                 cxrili 6. 2 

eqspertis gacnobierebis done 0,0 0,2 0,4 0,6 0,8 1,0 

eqspertis azri       

 

     

     TviTSefasebis meTodi yovelTvis rodia obieqturi. amis mravali 

mizezi arsebobs, magaliTad, sociologiuri kvlevebis gamocdileba 

gviCvenebs, rom TviTSefasebis mrudi ZiriTadad emTxveva koleqtiuri 

Sefasebis mruds, magram arsebobs SemTxveva, roca TviTSefaseba 

(gansakuTrebiT, mamakacebSi) aWarbebs koleqtiur Sefasebas. garda amisa, 

TviTSefasebis sidideze SeiZleba gavlena iqonios eqspertis zedmetma 

Tavmdablobam, SekiTxvis arasworma gagebam da a.S. TviTSefasebis sididis 

koreqtirebisTvis gamoiyeneba Semdegi procedura: miRebuli monacemebis 

safuZvelze gamoiTvleba TiToeuli damoukidebeli eqspertis saqmeSi 

Caxedulobis koeficienti da Semdeg mTlianad komisiis saqmeSi 

Caxedulobis koeficienti. 

     eqspertis saqmeSi Caxedulobis koeficienti ganisazRvreba 

formuliT: 

µ𝑖 = ε𝑖. 𝑖    ,                                                           (6.3) 

sadac µ𝑖 –  𝑖-uri eqspertis saqmeSi Caxedulobis koeficientia; 

       ε𝑖 –  𝑖uri eqspertis mier msgavsi problemis gacnobierebis done; 

    𝑖–  𝑖-uri eqspertis azris argumentulobis koeficienti. 

     argumentulobis koeficienti ganisazRvreba 6.3 cxrilis meore da 

mesame grafaSi mocemuli eqspertebis mier aRniSnuli sidideebis 

SekrebiT: 

𝑖 = 𝑖1  + 𝑖
11                                              

(6. 4) 

 

sadac 𝑖1 _ koeficientia, romelic axasiaTebs 𝑖-uri eqspertis        

mosazrebaze argumentaciis wyaros gavlenis umaRles 

dones; 

         𝑖11 _   koeficientia, romelic axasiaTebs  𝑖-uri eqspertis 

mosazrebaze argumentaciis wyaros gavlenis dabal dones. 
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                                                        cxrili 6.3 

eqspertis azrze argumentaciis wyaros gavlenis done 

argumentis wyaro 

 

done 

maRali dabali 

analogiur problemaze muSaobis gamocdileba 1,0 0,24 

analogiuri problemis Sesaxeb samamulo da 

ucxouri gamocdilebis Teoriuli analizi da 

ganzogadeba 

0,92 0,20 

analogiur SefasebaSi eqspertis gamocdileba 0,84 0,16 

 

      

     saeqsperto komisiis saqmeSi Caxedulobis koeficienti ganisazRvreba, 

rogorc calkeuli eqspertis saqmeSi Caxedulobis koeficientis saSualo 

ariTmetikuli sidide 

                                     
                                  ∑  µi                   (6.5) 

                                    i=1 

µsaS = ------------------------------------ 

                                      

sadac  - saeqsperto komisiaSi eqspertTa ricxvia. 

praqtikulad dadgenilia, rom SeiZleba miviRoT: 

µsaS > 0,5 ÷ 0,7                      (6.6) 

miRebuli Sedegebi iZleva saeqsperto komisiis yvela wevris 

ranJirebis  saSualebas sakvlevi problemis garSemo maTi saqmeSi 

Caxedulobis donis mixedviT. amasTan SeiZleba ganisazRvros maTi 

urTierTdamokidebuleba saeqsperto komisiis saqmeSi Caxedulebis 

saSualo donesTan SedarebiT. ganvixiloT  aseTi magaliTi.   samuSao 

jgufma marketinguli problemis gamovlenis win gansazRvra saeqsperto 

komisiis saqmeSi Caxedulobis koeficienti. 6.2 cxrilis gamoyenebiT 

TiToeulma eqspertma aRniSna msgavsi problemebis nacnobobis xarisxi, 

xolo 6.3 cxrilSi aRniSna Tavis mosazrebaze argumentaciis wyaros 

gavlenis xarisxi. Sedegebi moyvanilia 6.4 cxrilSi.  amasTan, #1 

eqspertisaTvis argumentirebis koeficienti ar ganisazRvra. 
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                                                        cxrili 6.4 

eqsperti 

# 

ε𝑖 𝑖 µ𝑖 

1 

2 

3 

4 

5 

6 

7 

8 

1,0 

0,6 

0,6 

0,4 

0,6 

0,6 

0,8 

0,8 

_ 

1,08 

1,04 

0,92 

1,04 

1,00 

1,20 

1,00 

1,0 

0,648 

0,624 

0,368 

0,624 

0,60 

0,96 

0,80 

 

µsaS = 0,705 > (0,5 ÷ 0,7). 

 

     miRebuli Sedegebi akmayofilebs  pirobas (6.6). 6.4 cxrilis 

safuZvelze SeiZleba iTqvas, rom eqspertebi  # 1, 7 da  8  saqmeSi 

Caxedulobis donis mixedviT  arian   saeqsperto komisiis   saqmeSi 

Caxedulobis sididis saSualoze maRla. 

     g) eqspertTa kompetenturobis donis gansazRvra. kompetenturobis 

donis gansazRvrisTvis gamoiyeneba urTierTSefasebis meTodi, romlis 

drosac TiToeuli eqsperti – saeqsperto komisiis wevri sxva eqspertis 

gvaris gaswvriv specialur cxrilSi svams rangs, romelic axasiaTebs 

misi kompetenturobis dones. am SemTxvevaSi maqsimalur rangs 

(naturaluri ricxvi 1-is saxiT) iRebs eqsperti, romelic mocemuli 

amocanis amoxsnisas Semfaseblis mier miCneulia ufro kompetenturad. 

minimalur rangs, toli siaSi boloswina eqspertis rigiTi nomrisa (e.i. 

rangi ,,-1~), Rebulobs eqsperti, romelic mocemuli amocanis amoxsnisas 

Semfaseblis mier miCneulia naklebad kompetenturad. miRebuli Sedegebis 

safuZvelze gansazRvraven TiToeuli eqspertis rangis saSualo sidides 

formuliT:  

                                    -1 

                                    ∑  rI                                                                               (6.6) 
                                    𝑖=1 

r𝑖saS = ------------------------------------, 
                                     -1 
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     sadac r𝑖saS –  𝑖-uri eqspertis saSualo rangia,  

       r𝑖 – aris rangi, romelic mocemulia 𝑖ur eqspertze komisiis 

yoveli wevris mier. 

     eqspertebis saSualo rangebis miRebul sididesTan SesabamisobiT 

SeiZleba ganvixiloT TanmimdevrobiTi rigi maTi kompetenturobis donis 

mixedviT da ganvsazRvroT maTi urTierTdamokidebuleba saeqsperto 

komisiis kompetenturobis saSualo donesTan SedarebiT. 

     ranJireba warmoadgens saanalizo obieqtis romelime niSnis  

mniSvnelobis zrdisa da klebis wesis mixedviT ganlagebis proceduras. 

mocemul SemTxvevaSi rangi miuTiTebs adgils, romelsac ikavebs eqsperti 

kompetenturobis donis mixedviT. magaliTad, kompetenturobis donis 

gansazRvrisaTvis eqspertebma 6.5 cxrilSi TiToeul eqsperts dausves 

rangi  (6.6 cxrili pirobiTad Seivso #5 eqspertisaTvis).  

cxrili 6.5 

eqsperti #1 #2 #3 #4 #5 #6 #7 #8 

rangi 6 5 1 2 _ 4 7 1 

 

 

saeqsperto jgufis wevrebis mier Sevsebuli cxrilis safuZvelze 

dgeba rangebis saboloo cxrili eqspertebis kompetenturobis donis 

mixedviT da TiToeuli maTganisTvis ganisazRvreba rangebis saSualo 

sidideebi  (ix. 6.6 cxrili) . 

cxrili 6.6       

eqsperti 1 2 3 4 5 6 7 8 

#1 

#2 

#3 

#4 

#5 

#6 

#7 

#8 

_ 

6 

7 

3 

6 

5 

5 

5 

4 

_ 

4 

3 

5 

6 

5 

6 

1 

2 

_ 

2 

1 

1 

2 

1 

2 

1 

1 

_ 

2 

1 

1 

1 

3 

7 

3 

6 

_ 

4 

3 

3 

3 

4 

7 

4 

4 

_ 

3 

2 

3 

5 

5 

5 

7 

5 

_ 

5 

2 

2 

2 

1 

1 

2 

1 

_ 

saSualo 5,28 4,71 1,43 1,26 4,15 3,86 5,00 1,57 
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  rangis saSualo sidide   

                  5,28 + 4,71 + 1,43 +1,26 + 4,15 + 3,86 + 5,00 + 1,57 
RsaS = ----------------------------------------------------------------------------------  = 3,4 

 

8 

 

      eqspertebis ranJirebis rigSi kompetenturobis donis mixedviT 

eqspertebi # 3, 4, 8 imyofebian saeqsperto jgufis kompetenturobis 

saSualo doneze maRla. 

 

d) eqspertTa mosazrebis wonadobis koeficientis gansazRvra. 

eqspertTa mosazrebis ranJireba safuZvlad udevs  eqspertTa mosazrebis 

wonadobis koeficientis gansazRvras. kerZod, eqspertTa mosazrebis 

wonadobis koeficienti gamoiTvleba Semdegi formuliT: 

 

       

 

 

     d) eqspertTa konformizmis gansazRvra. eqspertuli Sefasebisas 

xSirad adgili aqvs konformizmis gamovlinebas. masSi igulisxmeba iseTi 

moqmedeba, romlis drosac jgufisa da individis mosazrebebi 

gansxvavdeba, magram individi Tmobs poziciebs jgufis wevrTa zewolis 

gamo. es efeqti dafuZnebulia jgufis fsiqologiuri gavlenis unarze 

calkeuli pirovnebebis mimarT. eqspertuli Sefasebebisas individi-

eqsperti, sxvadasxva mizezis gamo konfliqturi situaciis warmoSobisas, 

emorCileba jgufis azrs, ris gamoc icvlis Tavis Sefasebebs da 

uaxloebs mas komisiis saSualo Sefasebas. 

     konformizmis zoma ganisazRvreba Semdegnairad: vTqvaT, saeqsperto 

komisiis Sefasebis saSualo sidide ganxilvamde iyo KsaS, xolo i-uri 

eqspertis Sefasebis sidide ganxilvamde iyo Ki, maSin am Sefasebebs 

Soris absoluturi gansxvaveba Seadgens sidides: 

11 = / KsaS _ Ki
’/.                      6. 7 
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     ganxilvis Semdeg  i-uri eqspertis Sefasebis sidide gaxda Ki
’’
, maSin 

ganxilvis Semdeg eqspertebis Sefasebisa da gamxilvamde komisiis 

Sefasebebs Soris gansxvavebaTa  absoluturi sxvaoba toli iqneba: 

’ = / KsaS _ Ki
’’/.                      6. 8 

     konformizmis zomad miRebulia sidide: 

                                        ’’ 
                                    q = -------                                           6.9 

                                            ’ 
     Tu Sereul eqspertebs Soris aRmoCndeba iseTi, romlis 

konformizmis done gansxvavdeba dasaSvebi mniSvnelobisagan, jgufi 

poulobs mis adgils ranJirebul rangebSi, eqspertTa saqmeSi 

Caxedulobisa da kompetenturobis mixedviT. Tu eqspertis adgili orive 

SemTxvevaSi ufro maRalia, vidre mTlianad saSualo saeqsperto 

sidideebi, maSin komisiis saSualo Sefasebis gansazRvrisas 

gaTvaliswinebuli iqneba eqspertis Sefaseba ganxilvamde. vinaidan 

mocemuli eqspertis mier problemis gacnoba da misi kompetenturoba 

SedarebiT maRalia, imis albaToba, rom igi mocemul saeqsperto jgufSi 

sakiTxis ganxilvisas miiRebs informacias, romelic mis Sefasebaze 

arsebiT gavlenas moaxdens, Zalian mcirea. Sesabamisad, iTvleba, rom 

aseT SemTxvevaSi adgili hqonda konformizmis gamovlenas. 

     konformizmis zomis gansazRvrisTvis saWiroa masalis Seswavla 

saeqsperto jgufis mier sakiTxis ganxilvamde da mis Semdeg. amiT 

gamovlindebian is eqspertebi, romelTaTvisac ganxilvamde da mis Semdeg, 

miRebul sidideebs Soris gansxvavebani aWarbeben gansazRvrul 

mniSvnelobebs. Semowmeba tardeba formuliT: 

 

                                            Ki
’ 
-  Ki

’ 
i = -----------------  \  100     10%  ,                                   6.10       

                       Ki min 

 

     sadac Ki min  _ i-uri eqspertis mier ganxilvamde dam is Semdeg 

miRebuli Sefasebebis minimaluri mniSvnelobaa. 

     i  saangariSo mniSvnelobebi magaliTis saxiT moyvenilia qvemoT 

mocemul cxrilSi: 
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eqsperti # 1 2 3 4 5 6 7 8 

Ki
’ 

Ki
’’ 

i, %
 

0,7 

0,7 

0 

0,5 

0,5 

0 

0,3 

0,8 

233 

2,0 

1,8 

11 

1,5 

1,2 

25 

1,1 

1,1 

0 

1,0 

1,1 

10 

1,6 

1,4 

14 

 

     i  analizis safuZvelze dadginda, rom konformizmi mizanSewonilia 

Semowmdes mxolod eqspertebisTvis # 3, 4, 5, 8, romelTaTvisac napovni 

iqneba konformizmis zrdis sidide qi . aseTi sidideebi magaliTis saxiT 

qvemoTaa moyvenili. 

 

eqsperti # KsaS I
’
 I

’’ qi 

3 

4 

5 

8 

1,1 0,8 

0,9 

0,4 

0,5 

0,3 

0,7 

0,1 

0,3 

0,38 

0,78 

0,25 

0,60 

 

     cxrilidan Cans, rom konformizmis zomis sidide arsebiTad 

gansxvavdeba erTisgan mxolod # 3, 5, 8 eqspertebisTvis. saangariSo 

jgufma gansazRvra ranJirebul rigSebSi am eqspertebis adgili saqmeSi 

Caxedulobisa da kompetenturobis mixedviT. aRmoCnda, rom konformizmi 

damaxasiaTebelia # 8 eqspertisTvis, Sefasebis saSualo mniSvnelobis 

povnisas gaTvaliswinebul iqna misi Sefasebis Sedegi K8
’ ganxilvamde. 

     e) eqspertTa SeTanxmebulobis kriteriumis gansazRvra. eqspertTa 

SeTanxmebis donis gansazRvrisTvis SeiZleba gamoviyenoT variaciis 

koeficientis (V) gaangariSeba: 

 

 

 

                                      (Ki   -  KsaS))2 

  ∑  -------------- 
 - 1 

V =                                       ,               6.11 

KsaS 
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    sadac    Ki _ i-uri eqspertis Sefasebis sididea;    KsaS    _ saeqsperto 

komisiis Sefasebis saSualo sidide,    - eqspertTa raodenoba. 

     rac ufro naklebia variaciis koeficientis mniSvneloba, miT ufro 

metia eqspertTa mosazrebis SeTanmebis Sefaseba warmoebs kriteriumebis 

Semdegi rekomendaciiT: Vi< 0,10 _ SeTanxmeba maRalia, Vi = 0,11–0,15 _ 

SeTanxmeba saSualoze maRalia,    Vi = 0,16–0,25 _ SeTanxmeba saSualoa,   Vi 

= 0,26–0,35 _ SeTanxmeba saSualoze dabalia,   Vi >   0,35 _ SeTanxmeba 

dabalia.                      
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 Tavi 7. SerCeva da skalireba   

 

 

7.1. SerCevis gegmis SemuSaveba da amonakrebis  

moculobis gansazRvra 

 

 

7.1.1. SerCevis arsi 

 

     monacemebis Segrovebis meTodis Sesaxeb gadawyvetilebis moRebis 

Semdeg marketologebi SearCeven momxmareblebs, romlebzedac kvlevebi 

unda ganxorcieldes. magaliTad, marketingis menejerebi cdiloben 

monacemebis mopovebas sxvadasxva tipis maRaziebSi (jgufSi) TavianTi 

saqonlis gayidvis moculobis Sesaxeb. aseT jgufs statistikaSi hqvia 

generaluri mTlianoba an ubralod mTlianoba. zogjer mTlianoba 

sakmaod mcirea ricxovnobis TvalsazrisiT da mkvlevars  misi yvela 

wevris Seswavla SeuZlia, magram umetes SemTxvevaSi amis gakeTeba 

dauSvebelia. amitom Seiswavleba mTlianobis mxolod nawili, romelsac  

amonakrebs  (an SerCeviT mTlianobas) uwodeben. amasTan, momxmarebelTa 

amonakrebi unda axasiaTebdes mTlianobas, e.i. bazars, romelic mkvlevars 

ainteresebs. magaliTad, telekomunikaciis sferoSi sakmaod cnobilma 

amerikulma kompaniam AT & T -m gamoikvlia aSS mcire sawarmoebi, 

romlebsac sami an naklebi satelefono xazi (nomeri) gaaCndaT. SerCevis 

moculobam am SemTxvevaSi Seadgina 1600 firma, romlebic aSS mcire 

sawarmoebs (mTlianobas) warmoadgendnen. momxmarebelTa SerCeva 

iseTnairad unda Catardes, rom maTi reaqciis Seswavlis safuZvelze 

mkvlevars  mTlianad mosaxleobis qcevis Sefaseba SeeZlos.  

     SerCevis Sedgenisas pasuxi unda gaeces sam kiTxvas: pirveli _ vin 

unda gamoikiTxos (e.i. ganisazRvros SerCevis erTeuli). pasuxi am 

kiTxvaze yovelTvis cxadi rodia. magaliTad, vin unda gamokiTxos 

mkvlevarma saojaxo avtomobilis yidvaze gadawyvetilebis miRebis 

procesis Seswavlis dros _ qmari, coli, ojaxis sxva wevri Tu yvela 

erTad? ojaxis wevrebis pasuxebi SeiZleba mniSvnelovnad 
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gansxvavdebodes erTmaneTisagan. amitom mkvlevarma jer unda 

gansazRvros, Tu ra informacia sWirdeba mas da visgan unda miiRos igi. 

     meorea kiTxva _ ramdeni adamiani unda gamoikiTxos (anu, rogoria 

SerCevis moculoba)? didi SerCeva SedarebiT sando Sedegs iZleva, vidre 

patara. magram sarwmuno informaciis miRebisaTvis aucilebeli rodia 

mTeli bazris an misi udidesi nawilis gamokvleva. rogorc frangebi 

amboben, Rvinis xarisxis Sesafaseblad mTeli kasri saWiro araa. Tu 

SerCeva sworadaa Sedgenili, sando Sedegebis miRweva   mosaxleobis 1%-

is gamokiTxviTac SeiZleba. 

     mesame kiTxva aseTia _ romeli kriteriumis mixedviT unda SeirCes 

adamianebi (anu, rogoria SerCevis procedura)? arsebobs SerCevis ori 

meTodi: saalbaTo (SemTxveviTi) da arasaalbaTo (araSemTxveviTi). 

saalbaTo SerCevis gamoyenebisas mTlianobis nebismier erTeuls 

SerCevaSi moxvedris Sansi aqvs da mkvlevars Sedegebis cdomilebis 

gaangariSeba ZaluZs. im SemTxvevaSi, roca saalbaTo SerCeva sakmaod 

Zviria an misi Sedegebis damuSaveba did dros moiTxovs, marketologebi 

arasaalbaTo SerCevas iyeneben maSinac ki, roca Sedegebis cdomilebis 

zusti gansazRvra SeuZlebelia. SerCevis SedgenisaTvis am ori 

gansxvavebuli meTodis gamoyeneba sxvadasxva finansur da droiT 

danaxarjebs moiTxovs. garda amisa, maT gansxvavebuli sizuste da 

statistikuri maxasiaTeblebi gaaCniaT. TiToeuli meTodis SerCeva 

kvlevis amocanebiT ganisazRvreba. maTi SedarebiTi daxasiaTeba 

mocemulia 7.1 cxrilSi. 

                                                                  cxrili 7.1 

SerCevis tipebi 

A. saalbaTo SerCeva 

martivi SemTxveviTi 

SerCeva 

SerCevis wesi SeiZleba gaxdes miznobrivi 

jgufis nebismieri momxmarebeli 

struqturirebuli 

SemTxveviTi SerCeva 

miznobrivi jgufi iyofa gansxvavebul 

qvejgufebad (magaliTad, asakis mixedviT), 

romlidanac xorcieldeba SemTxveviTi 

SerCeva 

teritoriuli SemTxveviTi 

SerCeva 

wina tipis msgavsia, magram qvejgufebad 

dayofa damyarebulia teritoriul 

principebze (magaliTad, mikroraionis 

mcxovreblebi) 
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     B. arasaalbaTo SerCeva 

SerCeva xelmisawvdomobis 

mixedviT 

miznobrivi jgufebidan mkvlevari arCevs 

misTvis SedarebiT xelmisawvdom kandidatebs 

SerCeva survilis 

mixedviT 

mkvlevari arCevs kandidatebs, romlebsac, 

misi azriT, ukeTesi monacemebis mowodeba 

SeuZliaT  

proporciuli SerCeva mkvlevari arCevs da gamokiTxavs adamianebis 

gansazRvrul raodenobas TiToeuli 

jgufidan 

 

 

      

 

7.1.2.  SerCevis gegma 

 

SerCevis gegma  moicavs Semdeg etapebs:  

1) Sesabamisi mTlianobis gansazRvra; 

2) mTlianobis nusxis miReba; 

3) SerCevis gegmis proeqtireba; 

4) SerCevisaTvis saWiro moculobis gansazRvra; 

5) moTxovnebisadmi Sesabamisobaze SerCevis Semowmeba; 

6) aucilebel SemTxvevaSi axali SerCevis formireba. 

 

mokled davaxasiaToT TiToeuli etapi. 

 

     pirvel etapze ganisazRvreba miznobrivi mTlianoba (jgufi), 

romelic kvlevis miznebidan gamomdinareobs. am dros zustad dgindeba 

is maxasiaTeblebi, romliTac erTi maxasiaTebeli meorisagan 

gansxvavdeba. 

     meore etapze dgindeba, Tu saidan miiReba mTlianobaSi Semavali 

erTeulebis CamonaTvali. aq gamoiyeneba Sesabamisi cnobarebi, 

mosaxleobis aRwerisa da adgilobrivi organoebis monacemebi, agreTve 

sxvadasxva sakonsultacio organizaciebis masalebi. mocemul etapze 

aucilebelia SerCevis cdomilebis Sefaseba. amisaTvis saWiroa:   a) 

ganvsazRvroT, SerCevaSi CarTuli adamianebis (iuridiuli pirebis) sia 
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ramdenad gansxvavdeba mTlianobisagan; b) davadginoT, adamianebis romeli 

kontingenti ar Sevida SerCevaSi. 

     mesame etapze zemoaRwerili samuSaoebis safuZvelze xorcieldeba 

TviTon SerCeva. am dros aucilebelia balansis moZebna SerCevis 

struqturas, moculobasa da monacemebis SegrovebisaTvis saWiro 

danaxarjebs Soris. aseve detalurad unda gaanalizdes SerCevis 

meTodebi. SerCevis gegma Catarebuli kvlevis miznebs da arsebul 

resursebs unda Seesabamebodes. 

     SerCevisaTvis saWiro moculobis miRweva   or etapad mimdinareobs. 

pirvel rigSi dgindeba SerCevis erTeuli, xolo Semdeg am erTeulisgan 

miiReba saWiro informacia. magram cxadia, rom SerCeuli 

respondentebidan ama Tu im mizezis gamo yvela rodi gamoTqvams pasuxis 

gacemis survils. warmoiSoba respondentebis Secvlis problema, romlis 

gadaWrisaTvis gamoiyeneba Semdegi xerxebi: amoirCeva siaSi Semdegi 

respondenti (magaliTad, Semdegi nomeri satelefono cnobarSi), 

gamoiyeneba didi moculobis SerCeva an formirdeba ganmeorebiTi SerCeva.  

ukanasknel SemTxvevaSi, Tu pasuxebis procenti mosalodnelze mcirea, 

SerCevis moculoba SeiZleba gafarTovdes damatebiTi respondentebis, 

Tundac, SemTxveviTi SerCevis xarjze. 

     SerCevis Semowmeba moTxovnebTan Sesabamisobaze sxvadasxvanairad 

xorcieldeba,  magaliTad, mocemuli SerCevis profilis SedarebiT sxva 

SerCevis profilTan, romelic adre analogiuri kvlevis Casatareblad 

gamoiyeneboda. aseTi Semowmebis mizania is, rom klienti SerCevis 

reprezentaciulobaSi davarwmunoT. amasTan, SerCevis Semowmeba  mxolod 

im SemTxvevaSi tardeba, roca SesaZlebelia mocemuli SerCevis Sedareba 

analogiur SerCevasTan, romelic adre   gamoiyenes.  

     axali SerCeva ki formirdeba maSin, roca Semowmeba  aCvenebs, rom 

SerCeva mTlianobas ar warmoadgens. am SemTxvevaSi SeirCeva axali 

respondentebi da isini adre gamoyenebul SerCevas daemateba. es procesi 

grZeldeba manam, sanam reprezentaciulobis sasurveli Sedegi. ar 

miiRweva 
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7.1.3.  SerCevis moculobis gansazRvra 

 

    praqtikaSi SerCevis moculobis gansazRvris ramdenime wesi arsebobs. 

pirvel rigSi ganvixiloT SedarebiT martivi xerxebi. 

     Tavisufali midgoma damyarebulia e.w. ,,cera TiTis” wesis 

gamoyenebaze. magaliTad miCneulia, rom zusti Sedegebis miRebisaTvis 

SerCeva mTlianobis 5%-s unda Seadgendes. mocemuli wesi sakmaod 

martivia da advilad gamosayenebeli, magram didi moculobis mTlianobis 

SemTxvevaSi sakmaod ZviradRirebulia. 

     SerCevis moculoba winaswar daTqmuli pirobebis mixedviT 

ganisazRvreba. magaliTad, marketinguli kvlevis SemkveTma icis, rom 

sazogadoebrivi azris Sesaswavlad SerCeva, Cveulebriv, 1000-1200 kacs 

Seadgens, amitom is rekomendacias uwevs mkvlevars, mocemuli cifri 

gamoiyenos. im SemTxvevaSi, roca romelime bazris yovelwliuri kvleva 

tardeba, SerCevis moculoba yovelTvis erTnairia. 

     SerCevis moculobis gansazRvris yvelaze ufro Teoriulad 

dasabuTebuli modgoma dafuZnebulia statistikuri analizis meTodis 

gamoyenebaze. 

     mizanSewonilia, SerCevis moculoba (n) ganisazRvros mocemuli 

sando albaTobiT (α) da cdomilebiT (ε). amisaTvis unda gamoviyenoT 

albaTobis Teoriis rekomendaciebi, romlis mixedviTac SerCevis 

moculoba ganisazRvreba formuliT:   

 

2

2



pqt
n       ,                           (7.1) 

 

sadac t aris normirebuli gadaxra (anu ndobis koeficienti), romlis                

mniSvneloba ganisazRvreba stiudentis cxrilSi mocemuli 

sando albaTobis mixedviT (ix. cxrili 7.2); 

       p _ SerCevisaTvis moZebnili variaciaa; 

       q = 100 - p. 

     9.1 formulaSi namravli  pq gamoxatavs gamoxatavs variacias, 

romelic damaxasiaTebelia mTlianobisaTvis.                                                            
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                                                                cxrili 7.2    

normirebuli gadaxris  (t) mniSvneloba sando albaTobaze (α)  

damokidebulebis mixedviT 

α, % 60 70 80 85 90 95 97 99 99,7 99,9 

t 0,84 1,03 1,29 1,44 1,65 1,96 2,18 2,58 3,0 3,28 

 

     vTqvaT, saburavebis mwarmoebeli firma avtomoyvarulebis 

gamokiTxvas atarebs. kvlevis mizans warmoadgens avtomoyvarulebis im 

procentis gansazRvra, romlebic radialur saburavebs iyeneben. amitom 

kiTxvaze _ ,,iyenebT Tu ara radialur saburavebs?” _ SesaZlebelia 

mxolod ori pasuxi _ ,,diax” da ,,ara” (saxelobiTi skala). Tu 

vivaraudebT, rom avtomoyvarulTa mTlianoba variaciis dabali 

maCvenebliT xasiaTdeba, es niSnavs, rom TiTqmis yvela gamokiTxuli 

radialur saburavebs iyenebs. am SemTxvevaSi SesaZlebelia, rom SerCeva 

sakmaod dabali moculobiT formirebuli iyos.  

     vTqvaT, mTlianobis 90% radialur saburavebs iyenebs. es niSnavs, 

rom pq = 900. Tu CavTvliT, rom variaciis maCvenebeli maRalia (p=70%), 

maSin  pq = 2100. 

     udidesi variacia miiRweva im SemTxvevaSi, roca mTlianobis erTi 

naxevari (50%) gamoiyenebs radialur saburavebs, xolo meore naxevari 

(50%) _ ara. am dros namravli pq aRwevs maqsimalur mniSvnelobas, 

romelic tolia 2500-is.  

     kvlevis Catarebisas miRebuli Sedegebis sizuste unda mieTiTos. 

vTqvaT, dadginda, rom respondentebis 44% radialur saburavebs iyenebs. 

am SemTxvevaSi gazomvis Sedegebi, mizanSewonilia, warmovadginoT Semdegi 

saxiT: ,,procenti avtomoyvarulebisa, romlebic radialur saburavebs, 

iyeneben Seadgens 40%-s plius-minus ,,...%~. dasaSvebi cdomilebis sidides 

kvlevis SemkveTi da mkvlevari winaswar erToblivad gansazRvraven. 

     rac Seexeba sandoobis dones, anu sando albaTobas (α), 

marketinguli kvlevis Catarebisas, Cveulebriv, ganixileba mxolod misi 

ori mniSvneloba: 95% an 99%. pirvels Seesabameba mniSvneloba t = 1,96, 

meores _  t = 2,58. Tu SeirCeva sando albaToba 99%-iT, es niSnavs imas, 

rom Cven 99%-iT varT darwmunebuli imaSi, rom ± ε % cdomilebis 
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diapazonSi moxvedrili mTlianobis wevrebis procenti imave cdomilebis 

diapazonSi moxvedrili mTlianobis SerCevis wevrebis procentis  tolia. 

     Tu variaciis mniSvnelobas miviRebT 50%-s, sizustes ±10%-s, 95%-iani 

albaTobiT gaangariSebuli moculoba toli iqneba: 

                            965050
10

96,1
2

2

n . 

      

99%-iani sando albaTobisa da ±3%-iani cdomilebis SemTxvevaSi  n=1067. 

 

     SerCevis moculobis gansazRvra SesaZlebelia agreTve saSualo 

mniSvnelobebis gamoyenebiT da ara procentuli sidideebis meSveobiT, 

rogorc es zemoTaa gakeTebuli. vTqvaT, sando albaToba tolia 95%-is 

(t=1,96), gaangariSebuli saSualo kvadratuli gadaxra (s) udris 100-s da 

sasurveli cdomileba Seadgens ±10-s. am SemTxvevas am SemTxvevaSi 

SerCevis moculoba (n) gaiangariSeba formuliT: 

 

                            384
10

96,1100
2

222

2

2










tS
n .          (7.2) 

      

     praqtikaSi, roca SerCeva axlad formirdeba da msgavsi gamokiTxvebi 

ar Catarebula, S ucnobia. am SemTxvevaSi, mizanSewonilia, cdomileba 

aviRoT ara absoluturi cdomilebis ε saxiT, aramed fardobiTi 

cdomilebis ε1 saxiT, romelic gamoisaxeba S-is wilobiT formaSi. amitom 

saangariSo formula Rebulobs Semdeg saxes: 

 

2

2

1

t
n  ,                    (7.3) 

 

sadac                       
S


 1 . 

 

     magaliTad, roca cdomileba ε = 10%-s, xolo udidesi variacia S= 

50%-s, ε1 = 0,2. maSin 95%-iani sando albaTobis SemTxvevaSi 
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96
2,0

96,1
2

2

n . 

     zepiri gamokiTxvis Catarebisas, mizanSewonilia, araganmeorebiTi 

SemTxveviTi SerCevis meTodis gamoyeneba. misi arsi mdgomareobs imaSi, 

rom respondenti SeirCeva SemTxveviT da meorejer ar gamoikiTxeba. es 

meTodi yvelaze ufro miesadageba quCaSi Casatarebel gamokiTxvas. am 

dros SerCevis raodenobis gasaangariSebeli formula aseT saxes 

Rebulobs: 

 

,
222

22





tN

Nt
n


                     (7.4) 

sadac n aris aris erTeulTa raodenoba, romelic unda SeirCes 

kvlevisaTvis (gamisakiTxad); 

        t _  ndobis koeficienti, romlis mniSvneloba ganisazRvreba  

sando albaTobis mixedviT  (ix.cxrili 7.2); 

        δ _ dispersia (rogorc ukve aRiniSna, igi, Cveulebrv,   

ganisazRvreba eqsperimentis, sacdeli kvlevis an analogiuri 

kvlevis safuZvelze); 

               ε _ SerCevis cdomileba (Secdoma); 

               N  _ generaluri Sesaswavli mTlianoba.     

 

     magaliTad, vTqvaT, maRazia gansazRvruli periodis manZilze 

emsaxureba, daaxloebiT, 100 000 adamians. wina gamokiTxvis safuZvelze 

dadginda, rom dispersia Seadgens ±25% $/adamiani. ndobis koeficienti 

tolia 2-is. xolo cdomileba _  1$. maSin SerCevis moculoba iqneba: 

                             .9,99
2541000001

100000254





n  

 
 

     SerCevis moculoba damrgvalebulad Seadgens 100 kacs. Sesabamisad, 

sando warmomadgenlobiTi monacemebis misaRebad 100 adamianis 

gamokiTxvaa saWiro.  
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     Sesaswavli mTlianobis erTgvarovnobisa da gaangariSebis sizustis 

amaRlebisaTvis axdenen mTlianobis stratificirebas, e.i. yofen mas 

gansazRvrul jgufebad, raime niSnis mixedviT. marketingul kvlevebSi, 

umetesad, gavrcelebulia dayofa socialur jgufebad (kerZod, 

Semosavlebis donis mixedviT). SerCevis raodenobis gasaangariSebeli 

formula wina formulisagan gansxvavdeba mxolod imiT, rom SerCevis 

dispersia saSualo Sidajgufuri dispersiiT icvleba. amitom mocemul 

SemTxvevaSi mizanSewonilia TiToeuli jgufis SerCevis gansazRvra 

niSnis (ni) diferenciaciis proporciulad. aseTnairad, SerCevis 

gaangariSebis formula (TiToeuli jgufis mixedviT) mniSvnelovnad 

martivdeba: 

 

                                ,

1





k

i
ii

ii
i

N

nN
n




                  (7.5) 

      

sadac    k    aris mosaxleobaSi i-uri jgufis raodenoba; 

          Ni _ mosaxleobis i-uri jgufis raodenoba;                     

          δi _ i-ur jgufSi niSnis mixedviT saSualo kvadratuli gadaxra. 
 
 
 
     satelefono intervius an anketirebis dros yvelaze metad 

gamoiyeneba meqanikuri SerCevis xerxi. magaliTad, satelefono wignis an 

mobinadreTa siebis daxmarebiT SerCeva yoveli meaTe telefoni an yoveli 

meSvide bina. am meTodis gamoyenebiT SerCevis moculoba ganisazRvreba 

(9.4) formulis mixedviT. 

     magaliTad, imisaTvis, rom gamovikvlioT axali saqonlis Sesaxeb 

momxmarebelTa azri im regionSi, romelSic 50 000 ojaxi cxovrobs, 

aucilebelia anketirebis Catareba. pirobiTad miiCneva, rom TiToeul 

binaSi cxovrobs erTi ojaxi da maT erTi anketa gadaecema. winaswari 

kvleviT dadginda, rom saSualo moculobis yidvis dispersia Seadgens 

±25% $; t = 2, sasazRvro Secdomam ar unda gadaaWarbos 0,3 aTas $-s. aqedan 

gamomdinare, SerCevis moculoba (n) iqneba: 
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.4,980
254500001,0

50000254





n  

 
     miRebuli sidide mrgvaldeba 1000 ojaxamde, e.i. dgindeba 2%-iani 

SerCeva. amasTan, praqtikaSi miRebulia, rom zogierTi anketa ar brundeba 

(vTqvaT, yoveli mesame). amitom anketebis ricxvi izrdeba 500-iT. 

Seabamisad, aucilebelia, rom SerCevaSi CavrToT 1500 ojaxi, e.i. 

gavzardoT igi 3%-mde. 

 

     zemoT saubari iyo sakmaod didi mTlianobis Sesaxeb, rac, umetesad, 

damaxasiaTebelia farTo moxmarebis saqonlis bazrisaTvis. zogierT 

SemTxvevaSi mTlianoba araa didi, magaliTad, samrewvelo daniSnulebis 

produqciis bazrisaTvis. 

     Cveulebriv, roca SerCeva mTlianobis 5%-ze naklebs Seadgens, 

iTvleba, rom mTlianoba didia da gaangariSebebi zemoaRwerili wesiT 

tardeba. Tu SerCeva mTlianobis xuT procents aWarbebs, es ukanaskneli 

mcirea da zemomoyvanil formulebSi Sesworebis koeficientiSemoitaneba.  

SerCevis moculoba mocemul SemTxvevaSi gaiangariSeba Semdegi 

formuliT: 

1

'






N

nN
nn ,          (7.6) 

 

sadac   n'   aris SerCevis moculoba mcire mTlianobisaTvis; 

         n  _  SerCevis moculoba, romelic gaiangariSeba zemomoyvanili   

formulebiT; 

                  N _ generaluri mTlianobis moculoba. 

 

     magaliTad, Seiswavleba 1000 kompaniisagan Semdgari mTlianobis 

wevrebis mosazrebebi, rac dakavSirebulia gansazRvruli regionis 

xelisuflebis organoebis mier sagadasaxado politikis cvlilebebTan. 

variaciis Sesaxeb informaciis uqonlobis gamo mxedvelobaSi miiReba 

uaresi varianti 50 : 50. sando albaToba miCneulia 95%-is tolad. kvlevis 

SemkveTma ganacxada, rom mas awyobs Sedegebis sizuste ±5%. (9.1) da (7.6) 

formulebis gamoyenebiT miviRebT:  
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.303
1100

3841000

5

5050
96,1

1

)(
'

2

2

2

2















N

nNpqt
n


 

      

     cxadia, rom mcire moculobis SerCevis gamoyeneba droisa da 

saxsrebis ekonomias iZleva. 

     SerCevis moculobis gaangariSebis zemomoyvanili formulebi 

damyarebulia im daSvebaze, rom SerCevis formirebis yvela wesi 

daculia, rac miRebuli Sedegis reprezentaciulobas ganapirobebs. 

  

 

 

 

7.3. marketingul kvlevebSi gamoyenebuli gazomvis skalebi 

 

 

anketis SevsebisaTvis informaciis Segroveba gazomvis gziT 

xorcieldeba. gazomva (Measurement) gansazRvruli maCveneblis mixedviT 

obieqtebis Sedarebis proceduraa. gazomva SeiZleba iyos subieqturi an 

obieqturi da raodenobriv an Tvisebriv xasiaTs atarebdes. obieqturi 

gazomvebi tardeba sazomi xelsawyoebis meSveobiT, xolo subieqturi 

gazomvebi _ adamianebis mier. 

       nebismieri gazomva moicavs gazomvis obieqts, maCvenebelsa da 

Sedarebis proceduras. gazomvis obieqtia momxmareblebi, maRaziebi, 

saqonlis markebi, reklama da a.S. obieqtebis Sedarebis maCveneblad 

gamoiyeneba obieqtebis fizikuri, fiziologiuri, sociologiuri, 

fsiqologiuri, droiTi da sxva maxasiaTeblebi. Sedarebis procedura 

obieqtebs Soris damokidebulebis dadgenasa da maTi Sedarebis wess 

gulisxmobs. arsebobs obieqtebis Sedarebis sxvadasxva xerxi, magaliTad, 

etalonTan mimarTebiT, sxva obieqtebTan SedarebiT da a.S. obieqturi 

Tvisebebis (asaki, Semosavali da sxv.) gazomva ufro advilia, vidre 

subieqturis (gemo, Cvevebi, damokidebulebebi da sxva). ukanasknel 

SemTxvevaSi respondenti Tavis Sefasebas axdens romelime ricxobrivi 

sistemiT, romelic mkvlevarma unda SeimuSaos.   
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gazomva sxvadasxva skalis gamoyenebiT tardeba. arsebobs oTxi 

saxis skala: saxelobiTi, rigobiTi, intervaluri da fardobiTi.  

 

 saxelobiTi, anu nominaluri skalis (Nominal Skale)  meSveobiT 

SeiZleba mxolod erTi obieqti ganvasxvavoT meorisagan. Tu obieqtebi 

danomrilia, maSin nomrebi Taviseburi etiketis, iarliyis rolSi 

gamodian. arsebiTad, saxelobiTi skala ubralod klasifikaciis skalas 

warmoadgens. amitomac saxelobiTi skalis cifrebze daweril obieqtebze 

ariTmetikuli moqmedebis Catareba ar SeiZleba. aseTi skalis gradaciis 

magaliTia Semdegi: ,,diax – ara~ da ,,veTanxmebi~ _ ,,ar veTanxmebi~.  8.2 

cxrilSi moyvanilia sxvadasxva skalaSi formirebuli kiTxvebis 

magaliTebi.    

 

rigobiTi, anu ordinaluri skaliT (Ordinal Scale)  xdeba Sefasebuli 

obieqtebis ranJireba maTTvis damaxasiaTebeli romelime Tvisebis (niSnis) 

zrdadobis mixedviT. rigobiTi skalis gamoyenebis magaliTia saqonlis 

Tvisebebis ranJireba maTi wonadobis zrdis mixedviT.  

  

intervaluri skalis (Interval Scale)   ricxvebs Soris erTnairi 

gansxvavebani Sesafasebeli obieqtis erTnair (fsiqologiuri azriT) 

manZils Seesabamebian. am skalis meSveobiT SesaZlebelia aramarto 

obieqtebis ranJireba, aramed gazomvis dadgenil erTeulebSi erTi 

obieqtis meoresTan Sedareba. magram vinaidan aTvlis dasawyisi am 

skalaSi Semotanilia pirobiTad (TviTneburad), amitomac misi daxmarebiT 

zustad ver ganisazRvreba, Tu erTi obieqti ramdenad didia an naklebia 

meoreze. intervaluri skalis magaliTia celsiusis skala. 
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                                                             cxrili 7.2 

gazomvis sxvadasxva skalaSi formirebuli kiTxvebis magaliTebi  

IA_saxelobiTi skala 

1. miuTiTeT Tqveni sqesi: mamrobiTi / mdedrobiTi 
2. SearCieT eleqtornuli produqciis markebi, romlebsac Tqven 

yidulobT: 

 ,,Sony~ 
 ,,Panasonic~ 
 ,,Philips~ 
 ,,LG Electronics~  
 da a.S. 

3. eTanxmebiT Tu ara mtkicebulebas, rom firma ,,sonis~ imiji 
dafuZnebulia maRalxarisxovani produqciis gamoSvebaze?  

 veTanxmebi /ar veTanxmebi 

IIA_ rigis skala 

moaxdineT eleqtronuli produqciis mwarmoebeli firmebis ranJireba 
upiratesobis miniWebis TvalsazrisiT: ,,1~ dausviT firmas, romelic 
Tqveni azriT yvelaze saukeTesoa, ,,2~ _momdevnos da a.S. 

 ,,Sony~ 
 ,,Panasonic~ 
 ,,Philips~ 
 ,,LG Electronics~  
 da a.S. 
 

IIIA_ intervalebis skala 

 moaxdineT saqonlis TiToeuli markis ranJireba misi xarisxis mixedviT. 
 

marka               reitingi (SemoxazeT erTi cifri) 
Zalian dabali                                Zalian maRali 

 
,,Sony~ 
,,Panasonic~ 
,,Philips~ 
,,LG 

Electronics~  

  1 
1 
1 
1 

2 
2 
2 
2 

3 
3 
3 
3 

4 
4 
4 
4 

5 
5 
5 
5 

6 
6 
6 
6 

7 
7 
7 
7 

8 
8 
8 
8 

9 
9 
9 
9 

10 
10 
10 
10 

IVA_ Sefardebis skala 

1. miuTiTeT Tqveni asaki    _  weli 

2. miaxloebiT miuTiTeT, gasul TveSi ramdenjer SeiZineT saqoneli 

samorigeo maRaziaSi 20-dan 23 sT-mde drois intervalSi 

0  1  2  3  4  5       ---------------------------   sxva cifri 
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fardobiTi skala (Ratio Scale)  gazomvis yvelaze ufro maRali donis 

miRwevis saSualebas iZleva, vinaidan misi saSualebiT ganisazRvreba, 

erTi obieqti Tu ramdenad didia meoreze (aTvlis wertili aq ukve aRar 

warmoadgens TviTneburad Semotanils). am skalaze miRebuli gazomvebis 

Sedegebi ricxvis yvela Tvisebas moicaven da maTze nebismieri 

statistikuri operaciis Catarebaa SesaZlebeli. aseTi skalis magaliTia 

kelvinis temperaturuli skala. aseve,  dasaSvebia, rom erTi respondenti, 

meoresTan SedarebiT, 2-jer ufrosi iyos, samjer meti fuls xarjavdes 

da a.S. 

 

marketinguli kvlevis praqtikaSi gamoiyeneba skalis ori ZiriTadi 

saxeoba: zomiTi (magaliTad, fuladi) da uzomo. meore saxeoba aerTianebs 

skalebs, romlebic gamosaxulia erTeulebSi, procentebSi an balebSi. 

erTeulebSi an procentebSi gazomva SeiZleba balobrivi gazomvebiT 

SevcvaloT. magaliTad, skala 0 _ 4, gradaciiT 0,1 ganixileba, rogorc 

skala 0_40 baliT, xolo skala 0_100%, rogorc skala 0_100 baliT da 

a.S. amitomac simartivisaTvis am saxeobis skalebs  xSirad  balobriv 

skalebs  uwodeben.   

     skalis gaqaneba  _  esaa gradaciebis raodenoba, romelsac igi 

Seicavs. aucilebelia aRvniSnoT, rom balobrivi sistemis gaqanebis 

ganxilvisas unda gaviTvaliswinoT swored gradaciebis ricxvi da ara 

balebis ricxvi, vinaidan balebi, Tavis mxriv, zogjer iyofa wilobrivad 

(0,1; 0,2; 0,5 bali), romlebic ganixileba, rogorc balebis nairsaxeoba 

(,,subbalebi~). magaliTad, xSirad gamoyenebulia 5 -baliani skala 0,5 

balis gradaciiT. mas, faqtobrivad, iseTive gaqaneba gaaCnia, rogorc 10 

balian skalas 1 balis gaqanebiT. 
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Tavi 8. anketebisa da dakvirvebis Sedegebis Casaweri 

formebis SemuSaveba 

 

marketinguli kvlevis erT-erTi umniSvnelovanesi etapia anketebisa 

da dakvirvebis Sedegebis Casaweri formebis SemuSaveba. marketinguli 

kvlevis proeqtis Seqmnisa da skalirebis meTodis dadgenis Semdeg, 

marketologebi amuSaveben anketebs da dakvirvebis Sedegebis Casawer 

formebs. qvemoT ganvixilavT anketebisa da dakvirvebis formebis 

mniSvnelobas, anketis miznebs da misi SemuSavebis etapebs, agreTve 

dakvirvebis formebis Sedgenis process.   

 

8.1. anketebisa da dakvirvebis Sedegebis Casaweri formebis arsi da 

miznebi 

 

rogorc ukve aRiniSna, gamokiTxva da dakvirveba aris ori ZiriTadi 

meTodi, romliTac deskriptiul kvlevebSi  moipoveba raodenobrivi 

pirveladi informacia.   orive maTgani moiTxovs monacemebis Segrovebis 

procesis garkveul standartizacias, raTa isini gaanalizdes  erTnairad 

da Tanmimdevrulad. magaliTad, Tu 40 sxvadasxva interviueri atarebs 

individualur intervius an dakvirvebas qveynis sxvadasxva regionSi, 

miRebuli Sedegebi ar iqneba Sesadari, Tu maT  ar eqnebaT standartuli 

miTiTebebi gamokiTxvis procesisa da pasuxebis CawerasTan dakavSirebiT. 

standartizebuli anketa an forma uzrunvelyofs monacemebis Sedarebas, 

zrdis Caweris siswrafes da sizustes, amartivebs Sedegebis damuSavebis 

process. 

anketa (questionnaire) - esaa monacemebis Segrovebis struqturirebuli 

forma, romelic Sedgeba respondentebisaTvis gankuTvnili werilobiTi 

an zepiri kiTxvaTa seriisagan. anketas uwodeben agreTve gamokiTxvis 

programas, gamokiTxvis formas an gazomvis instruments. zogadad, anketa 

monacemebis Segrovebis erT-erTi elementia, romelSic, aseve, SesaZloa 

Sediodes savele samuSaoebis Catarebis meTodebi (magaliTad, 

respondentebis SerCevisa da gamokiTxvis instruqciebi), 

respodentebisaTvis SeTavazebuli raime jildo an saCuqari, komunikaciis 

saSualebebi (magaliTad, rukebi, suraTebi, sareklamo prospeqtebi, 
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saqoneli (piradi gamokiTxvisas) da konvertebi pasuxisaTvis (safosto 

gamokiTxvisas).  

gamokiTxvis Catarebis formebis miuxedavad, anketis gamoyenebas  

aqvs sami konkretuli mizani: 

1.  anketis  daxmarebiT marketologma misTvis saintereso kiTxvebi 

unda gadaiyvanos anketis konkretul kiTxvebad. iseTi kiTxvis 

Sedgena, romelzedac respondentebs pasuxis gacemis survili da 

SesaZlebloba eqnebaT, metad rTulia. SesaZloa, rom  kiTxvis 

Sedgenis orma msgavsma meTodma gansxvavebuli informacia mogvces. 

2.   anketam respondents unda Seuqmnas ganwyoba, moaxdinos misi 

motivireba da waaxalisos igi, raTa man monawileoba miiRos 

gamokiTxvaSi, gaaRvivos masSi TanamSromlobis survili da 

bolomde Seavsos anketa. arasrulad Sevsebuli anketa iZleva 

Zalian mwir informacias. amitom anketis Sedgenisas mkvlevari 

unda ecados imas, rom Tavidan aicilos respondentis 

mowyeniloba da gadaRla anketis Sevsebis dros, Seamciros 

anketis arasrulad Sevsebisa an mis Sevsebaze uaris Tqmis 

albaToba. 

3.   anketam minimumade unda daiyvanos dakvirvbis Secdoma. rogorc 

ukve aRiniSna, dakvirvebs Secdoma warmoiqmneba respondentebis 

araswori pasuxis an   pasuxebis araswori Cawerisa da analizis 

dros. anketa SeiZleba iyos dakvirvebis Secdomis ZiriTadi wyaro. 

aRniSnulidan gamomdinare,  aseTi Secdomis minimizacia anketis 

SemuSavebis ZiriTad mizania.  

 

8.2. anketis SemuSavebis procesi 

 

anketis SemuSavebis umniSvnelovanesi naklia misi susti Teoriuli 

dasabuTeba. vinaidan ar arsebobs mecnieruli principebi, romliTac 

SesaZlebelia   optimaluri da idealuri anketis Sedgena,  misi 

SemuSaveba damokidebulia marketologis ostatobasa da praqtikul 

gamocdilebaze.  amasTan, arsebobs garkveuli wesi, romelic Secdomebis  

Tavidan acilebis saSualebas iZleva. Tumca, anketis saboloo 

koreqtireba mainc damokidebulia gamocdili mkvlevaris xelovnebaze. 
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anketis SemuSaveba moicavs ramdenime etaps (ix. nax. 8.1). qvemoT 

mocemulia TiToeuli maTganis rekomendaciebi. miuxedavad imisa, rom  8.1 

naxazze etapebi Tanmimdevruladaa mocemuli, realurad isini 

urTierTdamokidebulni arian da anketis SemuSaveba iTvaliswinebs 

garkveul gameorebas da ciklurobas. magaliTad, Tu anketis winaswari 

testirebis dros mkvlevari aRmoaCens, rom respondentebi kiTxvis 

formulirebas arasworad igeben,   maSin saWiroa wina etapze dabruneba 

da kiTxvis struqturis Secvla. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

nax. 8.1. anketis SemuSavebis procesi 

 

 

aucilebeli informaciis gansazRvra 

 

gamokiTxvis meTodis SerCeva 

 

 calkeuli kiTxvebis Sinaarsis gansazRvra 

 

 iseTi kiTxvebis SemuSaveba, rom respondentebma uari ar 
Tqvan pasuxze 

 

kiTxvebis struqturis gansazRvra 

 

 kiTxvebis sityvieri formulirebis gansazRvra 

 

kiTxvebis swori mimdevrobiT ganlageba 

 

 formisa da dizainis gansazRvra 

 

 anketis gaformebis SemuSaveba 

 

 winaswari testirebiT Secdomebis aRmofxvra 
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8.3. aucilebeli informaciis gansazRvra 

 

anketis SemuSavebis sawyis etapze ganisazRvreba, Tu rogori 

informaciis miRebaa aucilebeli. es etapi, saerTod, pirvelia kvlevis 

gegmis SemuSavebis procesSi.   aRsaniSnavia is faqti, rom kvleviTi 

proeqti rac ufro Rrmavdeba, aucilebeli informaciis gansazRvra miT 

ufro mkafio xdeba. am dros sasargebloa problemis komponentebisa da 

marketinguli kvlevis midgomis gadaxedva. es gansakuTrebiT exeba saZiebo 

kiTxvebs, hipoTezebs  da im faqtorebs, romlebic kvlevis gegmaze 

gavlenas axdenen. imisaTvis, rom  mkvlevari darwmundes   problemis 

yvela komponentis mocvis sisruleSi, aucilebelia man moamzados 

damxmare cxrilebis nakrebi, kerZod, carieli cxrilebi, romlebic 

gamoiyeneba monacemTa katalogizaciisTvis. aseTi nakrebi TvalnaTliv 

aCvenebs imas, Tu rogor moxdeba Segrvili monacemebis analizi.  

   aseve, sakmaod mniSvnelovania    miznobrivi auditoriis Sesaxeb 

naTeli warmodgena.  anketis Sedgenisas gaiTvaliswineba   

respondentebis ganaTlebis done da gamocdileba. anketaSi gamoyenebuli 

kiTxvebis stili (ena) da konteqsti nacnobi unda iyos 

respondentebisaTvis.  magaliTad, kiTxvebi, romlebic kolejis 

moswavleebisaTvis misaRebia, diasaxlisebisaTvis SeiZleba gamousadegari 

aRmoCndes. anketis kiTxvebis aRqma damokidebulia socialur-ekonomikur 

maxasiaTeblebze. ufro metic, kiTxvis arsis cudi gageba zrdis 

SemTxvevebs, rodesac respondentebs pasuxis gacema uWirT an   mocemul 

SekiTxvaze sakuTari azri ar gaaCniaT. rac ufro farTodaa 

diversificirebuli respondentebi, miT ufro rTulia erTi iseTi anketis 

SemuSaveba, romelic yvela jgufisaTvis Sesaferisi iqneba. 

 

8.4. gamokiTxvis meTodis SerCeva 

 

anketis Seqmnaze gavlenas axdens  gamokiTxvis sxvadasxva meTodi. 

kerZod, piradi intervius dros  respondenti xedavs anketas da mWidrod 

urTierTobs interviuerTan. am SemTxvevaSi dasaSvebia grZeli, 

kompleqsuri da mravalferovani kiTxvebis dasma, agreTve vizualuri 

saSualebebis gamoyeneba. satelefono intervius dros respondenti ver 
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xedavs anketas. amitom  aseTi anketis kiTxvebi unda iyos mokle da 

martivi. piradi intervius da satelefono gamokiTxvisaTvis 

damuSavebuli anketebi unda daiweros sasaubro stilSi. safosto da 

eleqtronul  anketebs respondentebi damoukideblad avseben, vinaidan 

isini interviuers piradad ar ekontaqtebian. amitom maTSi dasmuli 

kiTxvebi da Sesabamisi instruqciebi unda iyos martivi da sruli.  rac 

Seexeba kompiuterisa da internetis  meSveobiT gamokiTxvas, am 

SemTxvevaSi   rTuli modelebis gamoyeneba advilia. intervius Catarebis 

xerxebi aseve gavlenas axdenen kiTxvebis Sinaarsze. 

 

 

 

8.5. anketis kiTxvebis Sinaarsi 

 

saWiro informaciisa da gamokiTxvis meTodis gansazRvris Semdeg 

SeirCeva kiTxvebis Sinaarsi, kerZod, dgindeba, Tu romeli kiTxva Seva 

anketaSi. am etapze ismeba ori tipis kiTxva. 

 

a) aris Tu ara mocemuli kiTxva aucilebeli? 

anketis yvela kiTxva unda iyos  gankuTvnili aucilebeli 

informaciis miRebisaTvis  an unda emsaxurebodes raime konkretul 

mizans. Tu kiTxvaze pasuxi ar moicavs raime mniSvnelovan informacias  

an sainteresoa, magram pirdapir araa dakavSirebuli kvlevasTan,  igi 

anketidan unda amoviRoT. amasTan, am wess axasiaTebs ramdenime 

gamonaklisi. imisaTvis, rom daifaros calkeuli marketinguli kvlevis 

mizani an  dafinasebis wyaro, SesaZlebelia, CairTos damatebiTi 

kiTxvebi. magaliTad, savaWro markebis kvlevisas marketologs SeuZlia 

anketaSi Seitanos  kiTxvebi yvela konkurenti markebis Sesaxeb, 

Sesabamisad, respondenti ver gaigebs, Tu visTvis tardeba kvleva. 

analogiurad, gamokiTxvis sawyis stadiaze, roca mkvlevars surs 

respondentTan Tbili urTierToba daamyaros da misi yuradReba miipyros, 

SesaZlebelia ramdenime martivi kiTxvis gamoyeneba. aseve dasaSvebia 

zogierTi kiTxvis gameoreba Sedegebis saimedoobis amaRlebis mizniT. 
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b) saWiroa Tu ara erTis nacvlad ramdenime kiTxvis dasma?  

kiTxvis aucileblobis gansazRvris Semdeg saWiroa imis dadgena, 

Tu ramdenad sakmarisia igi saWiro informaciis misaRebad. zogjer, 

gaugebari pasuxis Tavidan acilebisa da saWiro informaciis misaRebad, 

daismeba ramdenime kiTxva. ganvixiloT aseTi magaliTi: `Tqveni azriT, 

Coca-Cola gemrieli da gamagrilebeli sasmelia?“ (es kiTxvis araswori 

formulirebaa). dadebiTi pasuxi sakmaod cxadia, magram Tu is 

uaryofiTia? es niSnavs imas, rom Coca-Cola ugemuri an aragamagrilebeli 

sasmelia? Tu orives erTad? aseT kiTxvas ewodeba ormagi (double-barreled 

question), vinaidan ori an ramdenime kiTxva erTSia kombinirebuli. 

aucilebeli informaciis misaRebad saWiroa cal-calke ori kiTxvis 

dasma: 

1) TvliT Tu ara, rom  Coca-Cola gemrieli ualkoholo 

sasmelia?  

2) TvliT Tu ara, rom Coca-Cola gamagrilebeli ualkoholo 

sasmelia?  

ramdenime kiTxvis erT kiTxvaSi gaerTianebis magaliTia agreTve 

iseTi kiTxvebi, romlebic iwyeba sityviT `ratom~. ganvixiloT aseTi 

kiTxva: `ratom yidulobT saqonels Naik-Taun-Si?~ SesaZlebeli pasuxebis 

varintebia: `sxva univermaRebTan SedarebiT is ganlagebulia ufro 

mosaxerxebel adgilas~ an   `me is mirCia megobarma~. orive pasuxi 

Seesabameba `ratom~ kiTxvis sxvadasxva variants.   pirveli pasuxi iZleva 

Naik-Taun-is  Sefasebas sxva univermaRebTan SedarebiT, xolo meore - 

informacias imis Taobaze, Tu  saidan gaigo momxmarebelma Naik-Taun-is  

Sesaxeb. orive pasuxi araerTgvarovania da arcerTi maTgani araa 

sakmarisi. sruli informacia  SeiZleba miviRoT Semdegi ori kiTxvidan:  

1) rogor afasebT Naik-Taun-is mdebareobas sxva univermaRebTan 

SedarebiT?  

2) rogor moxvdiT pirvelad  Naik-Taun-Si?  
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8.6. respondentis mier pasuxis gacemis uunarobisa da survilis 

uqonlobis gadalaxva 

 

 

8.6.1 pasuxebTan dakavSirebuli sirTuleebis gadalaxva 

(kiTxvebis iseTnairad formulireba, rom gadailaxos respondentebis 

mier pasuxis gacemis uunaroba) 

 

mkvlevars ar unda hqondes imis imedi, rom respondentebi  yvela 

kiTxvaze zusti da dasabuTebuli pasuxis gacemas SeZleben. mkvlevari 

unda ecados imas, rom respondents gadaalaxvinos pasuxebTan 

dakavSirebuli siZneleebi. arsebobs uamravi faqtori, romlebic 

respondentis SesaZleblobebs zRudaven, raTa man aucilebeli 

informacia gasces. respondenti SeiZleba iyos arasaTanadod 

informirebuli, ar axsovdes raRac an ar SeeZlos garkveuli tipis 

kiTxvebze pasuxis formulireba. ganvixiloT TiToeuli faqtori. 

 

a)  informirebulia Tu ara respondenti? 

respondentebs xSirad usvamen kiTxvebs iseT Temebze, romlebzedac 

isini informirebulebi ar arian. magaliTad, SesaZloa, qmarma ar icodes 

Tvis ganmavlobaSi  sabakaleo saqonlis yidvaze gaweuli saojaxo 

danaxarjebis sidide,  Tu amas misi coli akeTebs da piriqiT. 

marketinguli kvlevebis praqtikaSi xSiria SemTxveva, roca   

respondentebi maSinac ki pasuxoben, roca isini informirebulni ar 

arian. amas cxadyofs Semdegi magaliTi.  

      erT-erTi kvlevisas respondentebs hkiTxes, Tu rogor  eTanxmebian 

isini Semdeg  mtkicebulebas: `momxmarebelTa uflebebis dacvis 

erovnuli biuro uzrunvelyofs kompensaciis miRebis qmediT saSualebebs, 

romlebic  dakavSirebulia uxarisxo saqonlis SeZenasTan~. iuristebis 

96.1%-ma da rigiTi moqalaqeebis 95%-ma gamoTqva Tavisi azri 

zemoaRniSnuli mtkicebulebis mimarT. pasuxi `ar vici~, romelic  

iuristebis 51.9%-ma da rigiTi moqalaqeebis 75%-ma daafiqsira, SeiZleba 

CaiTvalos momxmarebelTa uflebebis dacvis erovnuli biuros muSaobaze 

gamoTqmul mosazrebad. maS, ra aris gasakviri miRebuli pasuxebis am 
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maRal procentebSi? pasuxi martivia - ubralod, ar arsebobs aseTi 

organizacia - momxmarebelTa uflebebis dacvis erovnuli biuro.  

im SemTxvevaSi, roca sakvlevi Tema respondentebisagan moiTxovs 

specialur codnas an gamocdilebas, anketis dasawyisSi rekomendebulia 

gasafiltri kiTxvebis  (filter questions) gamoyeneba. aseTi kiTxvebi exmareba 

mkvlevars, gansazRvros, Tu  ramdenad akmayofileben potenciuri 

respondentebi amorCevisTvis wayenebul pirobebs da ganTesos maT Soris 

gansaxilvel sakiTxebSi arasakmarisad gaTviTcnobierebulebi. 

gasafiltri kiTxvebis sailustraciod ganvixiloT anketa, romelic 

Seicavs kiTxvebs   prestiJuli  da    fasdaklebiT movaWre maRaziebis 

Sesaxeb. savsebiT mosalodnelia, rom respondentebi iqnebian 

arasakmarisad gaTviTcnobierebulni imisTvis, rom yvela maRaziaze 

TavianTi  mosazrebebi gamoTqvan. amitom TiToeuli maRaziisaTvis cal-

calke ganixileba informacia maTi cnobadobisa da wvevis sixSireze. es 

saSualebas iZleva gamoiricxos im maRaziebis monacemebis analizi, 

romlebsac respondentebi ar icnoben. aRniSnulidan gamomdinare, 

rekomendebulia, rom gasafiltr  kiTxvebTan damatebiT CairTos pasuxis 

varianti `ar vici~. aseTi variantis daxmarebiT SesaZlebelia SevamciroT 

arainformirebuli respondentebis pasuxebis raodenoba ise, rom ar 

davwioT pasuxebis saerTo procenti. Tu  mosalodnelia, rom sakvlevi 

Temis sakiTxebSi mravali respondenti arasakmarisad informirebuli 

iqneba, varianti `ar vici~ pasuxis variantebis CamonaTvalSi aucileblad 

CarTuli unda iqnes.    

 

b) SeiZleba Tu ara respondents yvelaferi axsovdes?   

TiTqosda cnobili informaciis didi raodenoba sinamdvileSi 

bevrs ar axsovs. magaliTad, Znelia daasaxelo im maisuris savaWro marka, 

romelic ori kviris win gecva an ras akeTebdiT SuadRes erTi Tvis win. 

es kiTxvebi arakoreqtulia, vinaidan aWarbebs respondentTa mexsierebis 

SesaZleblobebs. rogorc praqtika gviCvenebs, Cveulebriv, respodentebs 

cudad axsovT moxmarebuli saqonlis raodenoba. isini gadaWarbebulad 

afaseben TavianTi moxmarebis dones. 

gaxsnebis SeuZlebloba  iwvevs iseT Secdomebs, rogoricaa 

daviwyeba (gamotoveba), Semcireba an gamogoneba.  
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drois Semcireba (telescoping) esaa fsiqologiuri fenomeni, romelsac 

adgili aqvs maSin, rodesac individi amcirebs dros da Tvlis, rom 

movlena moxda imaze ufro axlos dRevandel momentTan, vidre es 

sinamdvileSi iyo. magaliTad, respondenti ambobs, rom bolo or kviraSi 

samjer stumrobda supermarkets, maSin, roca sinamdvileSi samjer igi 

iyo 18 dRis ganmavlobaSi.  

gamogonebis Secdoma (Creation) vlindeba maSin,  roca respondenti 

ixsenebs imas, rac sinamdvileSi ar yofila. 

movlenis damaxsovrebas ganapirobebs Semdegi faqtorebi: TviTon 

movlena, dro, im movlenis arseboba, romelic amyarebs masze mogonebebs. 

adamianebi midrekilni arian ukeTesad daimaxsovron mniSvnelovani, 

uCveulo da xSirad ganmeorebadi movlenebi. kargad daixsomeba 

qorwinebis wlisTavi da dabadebis dReebi, agreTve axlo warsulSi 

momxdari movlenebi. magaliTad, respondentebi ufro swrafad ixseneben 

imas, Tu ra iyides guSin, vidre 3 kviris win gastronomSi stumrobisas. 

kvlevis miznebidan gamomdinare, kiTxvebi unda daisvas iseTnairad, 

rom daexmaros respondents gaxsenebaSi an aseTi daxmarebis gareSe. 

magaliTad, adamianma sxvisi daxmarebis gareSe rom gaixsenos ualkoholo 

sasmelebis sareklamo rgoli, kiTxva SeiZleba ase daisvas: `gaixseneT, 

romeli markis ualkoholo sasmelebis reklamebi iyo wuxel 

televiziT?“. misaxvedri detalebis mqone kiTxvebi iTvaliswinebs 

respondentis mexsierebis gaaqtiurebas, misTvis  im faqtebis warmodgenas, 

romlebic dakavSirebulia gansaxilvel movlenasTan. aseTi situaciaSi 

jer mocemulia ualkoholo sasmelebis ramdenime markis dasaxelebas, 

xolo Semdgom kiTxva:  `CamoTvlili markebidan romeli iyo 

reklamirebuli wuxel televiziiT?~ misaxvedri detalebis gamoyenebisas  

mkvlevari frTxilad unda iyos, raTa  momxmarebels  ar ubiZgos 

gaixsenos is, rac sinamdvileSi ar yofila.  

 

g) SeuZlia Tu ara respondents mkafiod Camoayalibos pasuxi? 

 

zogierT kiTxvaze zusti pasuxebis formulireba respondentebs 

yovelTvis ar SeuZliaT. es sulac ar niSnavs imas, rom mocemul 

sakiTxze maT mosazrebebi ara aqvT.  magaliTad, respondentebisaTvis 
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sakmaod rTulia aRweron, Tu rogori unda iyos im univermaRis 

idealuri garemo, romlis mudmivi momxmareblebic arian. meore mxriv, Tu 

maT SevTavazebT ramdenime alternatiul variants, isini SeZleben 

amoirCion maTTvis mosawoni. im SemTxvevaSi, roca respondentisaTvis 

rTulia ama Tu im kiTxvaze pasuxis formulireba, mosalodnelia, rom 

igi gamotovebs mas da uars ityvis anketis darCenili nawilis Sevsebaze. 

amitom aseT respondentebs unda SevTavazoT damatebiTi masala 

suraTebis, rukebis, diagramebisa da aRwerilobebis saxiT, rac maT 

pasuxis CamoyalibebaSi daexmareba.  

 

 

 

8.6.2. pasuxis gaucemlobis survilis daZleva 

(kiTxvebis iseTnairad SemuSaveba, rom gadailaxos respondentebis 

mier pasuxis gaucemlobis survili) 

 

maSinac ki, roca respondentebs kiTxvebze pasuxis gacemis unari 

aqvT, zogjer amis gakeTeba maT ar undaT. pasuxis gaucemlobas 

ganapirobebs uamravi faqtori. xandaxan respondenti  fiqrobs, rom 

amisaTvis saWiroa gonebis daZabva, situacia an kiTxvis konsteqsti azris 

Riad gamoxatvas ar ganawyobs, ar Cans xiluli mizani da informaciis 

miRebis aucilebloba  an informacia zedmetad aRizianebs respondentis 

grZnobebs. ganvixiloT TiToeuli faqtori. 

 

a) respondentebisagan moTxovnili Zalisxmeva  

respondentTa umetesobas ar uyvars im kiTxvebze pasuxis gacema, 

romlebic did Zalisxmevas moiTxovs. amitom minimuamde unda daviyvanoT 

respondentisaTvis saWiro Zalisxmeva. davuSvaT, rom mkvlevars 

ainteresebs imis gageba, respondentma bolos saqoneli univermaRis 

romel ganyofilebebSi SeiZina. es informacia, minimum, ori xerxiT 

SeiZleba miviRoT. pirveli: mkvlevari sTxovs respondents, CamoTvalos 

yvela is ganyofileba, romelSic man SeiZina saqoneli univermaRSi bolo 

stumrobisas. meore: mkvlevari sTavazobs respondents univermaRis 

ganyofilebaTa sias, romelTagan gamosakiTxma unda amoarCios Sesabamisi 
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punqti. cxadia, meore xerxi ukeTesia, vinaidan igi  respondentisagan 

nakleb Zalisxmevas moiTxovs. 

 

b) konteqsti 

Tu raRac konteqstSi kiTxva marTebulia, es sulac ar niSnavs imas, 

rom igi sxva konteqstSic marTebuli iqneba. magaliTad, pirad 

higienasTan dakavSirebuli kiTxvebi marTebulia maSin, roca kvlevas 

atarebs samedicino organizacia, magram aramarTebulia swrafi kvebis 

restornis mier Catarebuli kvlevisas. respondentebs ar surT upasuxon, 

maTi azriT, umarTebulo konteqstSi dasmul kiTxvebs. zogjer mkvlevars 

SeuZlia konteqstiT manipulireba, raTa is marTebuli gaxados. swrafi 

kvebis restornis mier kvlevis  Catarebisas, piradi higienis Sesaxeb 

kiTxvebis dasmamde, mizanSewonilia aseTi frazis warmoTqma: `rogorc 

swrafi kvebis obieqti, Cven didi yuradRebiT vekidebiT sisufTaves da 

higienas restoranSi. amitom gvsurs dagisvaT ramdenime kiTxva piradi 

higienis Sesaxeb~. 

 

g) informaciis Sekrebis miznis sicxade 

respondentebi arakeTilganwyobilni arian iseTi kiTxvebis mimarT, 

romlebsac, maTi azriT,  seriozuli miznebi ara aqvT. magaliTad, raSi 

sWirdeba mSrali sauzmis damamzadebel firmas icodes respondentebis 

asaki, Semosavali da saqmianobis sfero? monacemTa miRebis miznis axsna 

ufro cxads gaxdis gamokiTxvis mizans da respondentebs pasuxisaTvis 

ganawyobs. aseTi informaciis miRebis aucileblobas axsnis Semdegi 

fraza: `imisaTvis, rom ganvsazRvroT gansxvavebebi sxvadasxva asakis, 

Semosavlebisa da saqmianobis adamianebis mier mSrali sauzmisaTvis 

upiratesobis miniWebasa da moxmarebaSi, gvWirdeba Semdegi informacia....~ 

 

d) respondentebis grZnobebis Semxebi informacia 

respondentebs ar surT miscen absoluturad zusti informacia  

TavianTi grZnobebis Sesaxeb,  vinaidan aman SeiZleba gamoiwvios 

uxerxuloba an uaryofiTad imoqmedos maT prestiJze an TviTSefasebaze. 

Tu pasuxis miRebisTvis respondentebs `awvebian~, maT SeiZleba araswori 

pasuxebi gascen. es gansakuTrebiT exeba pirad Temebs, rogoricaa fuli, 
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ojaxuri cxovreba, piradi Cvevebi, politikuri da religiuri mrwamsi, 

sagzao SemTxvevebSi da danaSaulSi monawileoba. imisaTvis, rom 

gaizardos personaluri xasiaTis informaciis miRebis albaToba, aseTi 

Temebi anketis bolos unda ganTavsdes. am kiTxvebTan misuli 

respondenti ukve aRar igrZnobs Tavdapirvel undoblobas, damyardeba 

urTierTgageba interviuerTan, gamoikveTeba proeqtis miznebi da 

gamokiTxuli Tanaxma iqneba gasces saWiro informacia.   iq, sadac es 

SesaZlebelia, piradi xasiaTis informacia mizanSewonilia miviRoT iseTi 

formiT, romelic konkretul cifrs ar moiTxovs.  magaliTad, 

respondentebma SeiZleba ar upasuxon kiTxvas `ramdenia zustad Tqveni 

ojaxis wliuri Semosavali?~ amasTan, isini normalurad ekidebian aseT 

kiTxvas: `qvemoT CamoTvlili kategoriebidan romeli ufro metad aRwers 

Tqveni ojaxis wliur Semosavals?  a) 500 larze naklebi, b) 500-dan 1000 

laramde, g) 1000-dan 1500 laramde, d) 1500 larze meti.~  

      

 

8.7. kiTxvis struqtura 

 

kiTxva SeiZleba iyos arastruqturirebuli an struqturirebuli 

(ix.nax.9.2).   

 

 

 

 

 

 

 

 

 

 

 

nax.8.2. kiTxvebis tipebi 

 

 

kiTxvebi 

arastruqturirebuli struqturirebuli 

mravalvariaciuli alternatiuli skalebi 
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8.7.1. arastruqturirebuli kiTxvebi 

 

 arastruqturirebul kiTxvebs (unstructured questions) miekuTvneba Ria 

kiTxvebi, romlebzedac respondenti Tavisi sityvebiT pasuxobs. maT 

agreTve uwodeben kiTxvebs pasuxis Tavisufali variantiT. 

arastruqturirebuli kiTxvebis magaliTia:  

 yvelaze ufro metad sad giyvarT drois gatareba? 

 ras fiqrobT univermaRis mudmiv klientebze, romlebic 

fasdaklebiT vaWroben? 

 romeli politikosi gesimpatiurebaT gansakuTrebulad?  

Ria kiTxvebi mizanSewonilia  ganTavsdes anketis TavSi. isini 

saSualebas aZleven respondentebs, gamoxaton zogadi poziciebi da 

mosazrebebi, romlebic exmareba mkvlevars, pasuxebi struqturirebul 

kiTxvebad gadaaqcios. arastruqturirebuli kiTxvebi gacilebiT 

naklebad amaxinjebs pasuxs, vidre struqturirebuli. respondentebs 

Tavisuflad SeuZliaT gamoxaton nebismieri azri. maTi komentarebi da 

ganmartebebi mkvlevars xSirad axal da moulodnel ideebamde ubiZgebs. 

aRniSnulidan gamomdinare, arastruqturirebuli kiTxvebi gansakuTrebiT 

sasargebloa saZiebo kvlevebSi.  

arastruqturirebuli kiTxvebis principuli naklia pasuxebis 

mniSvnelovani damokidebuleba interviueris obieqturobasa da 

gamocdilebaze. piradi an satelefono gamokiTxvis dros zepiri 

komentarebis dafiqsireba mTlianad damokidebulia interviueris unar-

Cvevebze.  interviueris muSaobaSi acdena dakavSirebulia mis 

gadawyvetilebasTan, pasuxebi sityvasityviT Caiweros, Tu mxolod 

ZiriTadi azri miuTiTos. im SemTxvevaSi, roca mniSvnelovania pasuxis 

sityvasityviT gadmocema, saWiroa magnitofonis gamoyeneba.  

arastruqturirebuli kiTxvebis kidev erTi arsebiTi naklia 

pasuxebis kodirebis sirTule da siZvire. kodirebis procedura 

iTvaliswinebs pasuxebis ganzogadebas iseT formatSi, romelic misaRebia 

analizisa da interpretaciisaTvis. arapirdapiri, Ria kiTxvebi zrdian im  

respondentebis msjelobis mniSvnelobas, romlebic ufro mkafiod 

gamoxataven azrs. arastruqturirebuli kiTxvebi aseve arcTu ise 

moxerxebulia anketebis damoukideblad Sevsebis gamoyenebisas (fosta, 
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CAPI, eleqtruli fosta, interneti), vinaidan werilobiTi pasuxebi 

gacilebiT moklea zepirTan SedarebiT.  

winaswari kodireba exmareba arastruqturirebuli kiTxvebis 

zogierTi naklis daZlevaSi. mosalodneli pasuxebi iwereba pasuxebis 

amosarCevi kiTxvis formatiT, Tumca kiTxvebi warmodgenilia, rogorc 

Tavisufali. respondentis pasuxze dayrdnobiT, interviueri arCevs 

Seasabamis kategorias. aseTi midgoma gamoiyeneba, roca respondenti 

swrafad ayalibebs pasuxs da advilia SesaZlo pasuxebis prognozireba, 

vinaidan maTi raodenoba SezRudulia. magaliTad, aseTi midgoma SeiZleba 

gamoviyenoT sayofacxovrebo xelsawyoebis qonebis gamokvlevisas. is 

aseve warmatebiT gamoiyeneba biznesis dargebis kvlevisas. 

saerTo jamSi, Ria kiTxvebi sasargebloa saZiebo kvlevisas da 

sawyisi kiTxvebis saxiT.  

 

 

 

 

8.7.2. struqturirebuli kiTxvebi 

 

struqturirebuli kiTxvebi (structured questions) winaswar 

iTvaliswineben pasuxebis variantebis nakrebs da pasuxis formats. 

struqturirebuli kiTxva SeiZleba iyos  

 mravalvariantuli,  

 alternatiuli, 

 skalaze dafuZnebuli. 

mravalvariantuli kiTxvebis gamoyenebisas mkvlevari sTavazobs 

respondents SesaZlo pasuxebis nakrebs da sTxovs mas aarCios erTi an 

ramdenime SeTavazebuli variantebidan. ganvixiloT Semdegi kiTxva: 

apirebT Tu ara avtomobilis SeZenas momdevno eqvsi Tvis 

ganmavlobaSi? 

 namdvilad ar vapireb  

 albaT ara 

 ar gadamiwyvetia 

 SesaZloa 
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 namdvilad vapireb 

 

mravalvariantuli kiTxvebisaTvis unda ganvixiloT ori aspeqti: 

 pasuxisTvis SeTavazebuli variantebis raodenoba,   

 pasuxebis variantebis ganlagebis Secdoma. 

pasuxebis variantebi unda moicavdes yvela SesaZlo SemTxvevas. 

zogadi miTiTeba aris yvela mniSvnelobis mqone variantuli pasuxebis 

ganlageba, “sxva (miuTiTeT, kerZod, ra)” punqtis damatebiT, rogorc es 

adre iyo naCvenebi. pasuxebis variantebi unda iyos urTierTgamomricxavi. 

garda amisa, respondentebs unda SeeZloT erTaderTi pasuxis amorCeva, 

Tu mkvlevarma ar gaiTvaliswina ramdenimes amorCevis SesaZlebloba 

(magaliTad, `aRniSneT yvela ualkoholo sasmelis marka, romelic 

moixmareT bolo erTi kviris ganmavlobaSi”). variantebis didi 

raodenobis dros aucilebelia kiTxvebis saerTo raodenobis gadaxedva, 

raTa respondentebi ar gadavtvirToT monacemTa did raodenobasTan 

muSaobiT. 

ganlagebis Secdoma (order or position bias) _ es aris respondentTa 

tendencia, pasuxis varianti amoirCios ubralod misi rigiTobis gamo 

siaSi. gamokiTxulebs aqvT tendencia aRniSnon siaSi pirveli an bolo 

mtkicebuleba, amasTan, ufro xSirad pirveli. garkveul ricxvebze 

(raodenoba an fasi) SeiniSneba gadanacvleba mniSvnelobaze, romelic 

moTavsebulia siis SuaSi. pasuxis damaxinjebis kontrolisTvis saWiroa 

ramdenime alternatiuli formis SemuSaveba, romlebSic alternativebis 

CamoTvlis rigi gansxvavebulia. TiToeuli varianti unda iyos TiTojer 

dasawyisSi, SuaSi, boloSi da sadRac boloebs Soris. 

mravalvariantuli kiTxvebi Tavisufalia Ria kiTxvebis bevri 

naklovanebisagan, vinaidan mcirdeba interviueris mier monacemTa 

damaxinjebis SesaZlebloba da Cqardeba anketis Sevsebis procesi. anketis 

damoukideblad Sevsebis SemTxvevaSi, respondentTan urTierTqmedeba 

umjobesdeba, Tu pasuxebis umetesoba struqturirebulia. 

 mravalvariantul kiTxvebs aqvT naklovanebebi. aucilebelia didi 

Zalisxmeva efeqturi mravalvariantuli kiTxvebis SemuSavebisTvis. ar 

aris gamoricxuli, rom Sesabamisi pasuxebis variantebis SerCevisaTvis 

aucilebeli gaxdes saZiebo kvlevis Catareba Ria kiTxvebis gamoyenebiT. 
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rTulia informaciis miReba pasuxis im variantze, romelic ar aris 

siaSi. maSinac ki, roca pasuxebis CamonaTvalSi aris kategoria: “sxva 

(miuTiTeT, kerZod, ra)”, respondentebi amjobineben erTerTi 

alternatiuli variantis arCevas. es ki amaxinjebs kvlevis Sedegebs. 

garda amisa, responentebisTvis pasuxebis variantebis CamonaTvalis 

SeTavazebamac ki SeiZleba migviyvanos miRebuli Sedegebis 

damaxinjebamde. arsebobs agreTve pasuxis variantis ganTavsebis Secdomis 

albaToba. 

alternatiuli kiTxva (dichotomous question) es aris struqturirebuli 

kiTxva, romelsac aqvs pasuxis mxolod ori varianti: diax an ara, 

veTanxmebi an ar veTanxmebi da a.S. xSirad ori variantis garda 

sTavazoben mesames neitraluri  pasuxis saxiT, rogoricaa “azri ar 

maqvs” an “pasuxi ar maqvs”, “orive” an “arc erTi” . kiTxva, axali 

avtomobilis yidvis gadawyvetilebis Sesaxeb, mravalvariantulidan 

SeiZleba gadaiqces alternatiulad. 

apirebT Tu ara avtomobilis SeZenas momdevno eqvsi Tvis 

ganmavlobaSi?  

 diax 

 ara 

 ar vici 

alternatiuli kiTxvis gamoyenebis gadawyvetileba miiReba imis 

gaTvaliswinebiT, Tu ramdenad Seesabameba respondentis midgoma 

mocemuli Temisadmi, kiTxvis tips. Tumca gadawyvetilebebi xSirad 

xasiaTdeba mTeli rigi polaruli variantebiT, maT safuZvlad mdebare 

gadawyvetilebis miRebis procesi SeiZleba asaxavdes gaubedaobas, rac 

yvelaze kargad aRiwereba mravalvariantuli kiTxvebiT. magaliTad, ori 

adamiani apirebs avtomobilis SeZenas momdevno eqvsi Tvis ganmavlobaSi 

im pirobiT, rom ekonomikuri pirobebi darCeba keTilsaimedo. magaram 

erTi individi, romelic optimisturad afasebs ekonomikuri ganviTarebis 

perspeqtivebs, upasuxebs “diax”, xolo meore, ufro pesimisturad 

ganwyobili, _ “ara”-s. 

alternatiuli kiTxvebis meore aspeqtia _ neitraluri azris 

CarTva. Tu es varianti gamoricxulia, respondentebs uwevT airCion 

“diax” an “ara”, maSin, roca sinamdvileSi maTTvis sul erTia. meore 
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mxriv, neitraluri pasuxis CarTvisas, respondentebi gaurbian sakuTari 

azris dafiqsirebas da amgvarad amaxinjeben Sedegebs. Cven gTavazobT 

ixelmZRvaneloT Semdegi mosazrebebiT. Tu mosalodnelia, rom 

respondentTa mniSvnelovani nawili gamoTqvams neitralur azrs, 

aucilebelia neitraluri pasuxis CarTva, rogorc erTerTi variantis. im 

SemTxvevaSi, roca mosalodnelia neitraluri azris mcire wili, maSin 

ukeTesia Tavi SevikavoT neitraluri pasuxis CarTvisgan. igulisxmeba, 

rom mkvlevars gaaCnia garkveuli informacia neitraluri respodentebis 

wilis Sesaxeb.   

alternatiuli kiTxvebis upiratesobebi da naklovanebebi msgavsia 

mravalvariantuli kiTxvebis upiratesobebisa da naklovanebebis. 

alternatiuli kiTxvebi ufro martivia kodirebisa da analizis 

TvalsazrisiT, magram maT erTi seriozuli nakli aqvT: pasuxze SeiZleba 

gavlena iqonios kiTxvis formulerbam. sailustraciod ganvixiloT 

Semdegi mtkicebuleba: “unda davadanaSauloT xalxi da ara socialuri 

pirobebi qveyanaSi danaSaulisa da ukanonobis maRali donis gamo.” am 

mtkicebulebas daeTanxma 59,6 %. xolo sawinaaRmdego mtkicebulebas: 

“socialuri pirobebi da ara TviT xalxia damnaSave, qveyanaSi 

danaSaulisa da ukanonobis maRali donis gamo”, _ daeTanxma 

gamokiTxulTa 43,2% da ar daeTanxma 40,4% . am problemis gadasalaxavad, 

kiTxva unda Camoyalibdes erTi saxiT anketebis erT naxevarSi da meore 

saxiT _ meore naxevarSi. am meTodikas ewodeba gayofili xmismicema (split 

ballot). 

skalebi. skalebsa da struqturirebuli kiTxvebis sxva saxeebs 

Soris gansxvavebis sailustraciod ganvixiloT kiTxva axali 

avtomobilis SeZenis Sesaxeb. qvemoT moyvanilia skalis erTerTi 

varianti, Sedgenili kiTxvaze azris gamosaxatavad: 

apirebT Tu ara avtomobilis SeZenas momdevno eqvsi Tvis 

ganmavlobaSi?  

1. ar vapireb    

2. albaT ara  

3. ar gadamiwyvetia       

4. SesaZloa 

5. vapireb  
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es aris skalis mxolod erTi varianti, romelic SesaZloa 

gamoyenenebuli iyos kiTxvis dasmisas. 

 

 

8.8. kiTxvis sityvieri formulireba 

                    

sityvieri formulirebis arCeva _ es aris sasurveli Sinaarsisa da 

struqturis kiTxvis im sityvebiT xorcSesxmis procesi, romlebsac 

advilad gaigeben respdentebi.  

kiTxvis formulirebis gadawyvetilebis miReba _ es albaT yvelaze 

kritikuli da rTuli davalebaa anketis SemuSavebisas. Tu kiTxva cudad 

aris Camoyalibebuli, respodentebma SeiZleba an ar upasuxon mas an 

SecdomiT upasuxon. aq warmoqmnilma pirvelma problemam, cnobilma, 

rogorc upasuxobis problemam (item nonresponse), SesaZloa gaarTulos 

monacemTa analizi.   meore problema _ dakvirvebis Secdoma, ukve 

ganvixileT zemoT. Tu respodents da damkvirvebels sxvadasxvanairad 

esmiT kiTxvis arsi, Sedegebi SesaZloa seriozulad damaxinjdes.   

am problemebis Tavidan asacileblad girCevT Semdegi 

rekomendaciebis gaTvaliswinebas:  

 gansazRvreT kiTxvis sagani,  

 gamoiyeneT Cveulebrivi sityvebi,  

 erideT: 

 mravalmniSvnelobian sityvebs,  

 misaxvedr kiTxvebs,  

 farul alternativebs,  

 farul daSvebebs,  

 ganzogadebebs da miaxloebiT Sefasebebs,  

 uaryofiTi da negatiuri mtkicebulebebis gamoyenebas. 

       

   kiTxvis sagnis gansazRvra 

 

kiTxva mkafiod unda gamoxatavdes marketlogisTvis saintereso 

sagans. damwyeb Jurnalistebs urCeven, masalis sagnis gansazRvrisTvis 

gamoiyenon sityvebi: “vin”, ”ra”, “rodis”, “sad”, “ratom”, “ra gziT” (eqvsi 
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W _ who, what, when, where, why, way).   aucileblad analogiurad unda 

moviqceT kiTxvis sagnis gansazRvrisasac.  

ganvixiloT Semdegi kiTxva:  

romeli markis Sampuns moixmarT? (arasworia)  

erTi SexedviT, kiTxva sakmaod mkafiod aris Camoylibebuli, magram 

“vin”, ”ra”, “sad” da “rodis” TvalsazrisiT analizisas SeiZleba sxva 

daskvnamde mivideT.  

“vin” am kiTxvaSi exeba respodents. ar Cans gamokveTilad, mkvlevari 

mimarTavs respodents Tu kiTxva mTel ojaxs exeba. “ra” exeba Sampunis 

markas. da Tu respodenti moixmars Sampunis ramdenime markas? romeli 

marka unda daasaxelos: romelsac gansakuTrebul upiratesobas aniWebs, 

romelsac ufro xSirad iyenebs, bolos rac gamoiyena Tu pirveli, rac 

mouva TavSi? “rodis” ar aris garkveuli: mkvlevari gulisxmobs bolo 

dros, bolo kviras, Tves, wels Tu rodesRac? rac Seexeba “sad”, 

igulisxmeba, rom Sampuni gamoiyeneba saxlSi, Tumca es formulirebac ar 

aris mkafiod gansazRvruli. kiTxvis ukeTesi formulireba iqneba: 

ra markis Sampunebs moixmardiT piradad Tqven bolo Tvis 

ganmavlobaSi? Tu ramdenime markas iyenebdiT, gTxovT, yvela CamoTvaloT. 

(sworia). 

 

martivi sityvebis gamoyeneba 

 

anketaSi unda gamoviyenoT martivi sityvebi, romelic Seesabameba 

respodentis sityvaTa marags.   sityvebis arCevisas unda gvaxsovdes, rom 

saSualo amerikels aqvs saSualo ganaTleba. respodentTa zogierTi 

jgufis ganaTlebis done ufro dabalia. mag., soflad vawarmoebdiT 

proeqts wamyvani telesakomunikacio kompaniis SekveTiT. am raionebSi 

ganaTlebis done saSualoze dabalia da meryeobs me-6_8 klasebis doneze. 

aseve unda veridoT teqnikuri Jargonis gamoyenebas. respodentTa 

umetesobas ar esmis marketingis specialuri terminlogia. mag., kiTxvis 

aseTi formulireba:  

“Tqveni azriT, adekvaturad aris Tu ara organizebuli ualkoholo 

sasmelebis gvrceleba?” (arasworia)    

umjobesia Semdegi formulirebis gamoyeneba: 
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“TvliT, rom ualkoholo sasmelebi xelmisawvdomia im adgilebSi, 

sadac Tqven gsurT maTi SeZena?” (sworia) 

 

 

 

erTmniSvnelobiani sityvebis gamoyeneba 

 

anketaSi gamoyenebul sityvebs unda hqondeT respodentisTvis 

cnobili erTi mniSvneloba.   zogierT, erTi SexedviT araorazrovan 

sityvas sxvadasxva adamianisTvis sxvadasxva mniSvneloba. aqvs   

magaliTad, “Cveulebriv”, “normalurad”, “xSirad”, “regularulad”, 

“SemTxveviT” da “zogjer”. ganvixiloT Semdegi kiTxva: 

Cveulebriv, TveSi ramdenjer stumrobT univermaRs? 

o arcerTxel  

o SemTxveviT 

o zogjer 

o xSirad 

o regularulad      (arasworia) 

gamokiTxvis Sedegebi SeiZleba damaxinjdes mcdari pasuxebiT, 

radgan pasuxebis SemoTavazebuli variantebis gageba sxvadasva 

respondntisTvis SeiZleba iyos sxvadasxva. samma respondentma, romlebic 

TveSi erTxel yiduloben, pasuxisTvis SeiZleba airCion sami kategoria: 

SemTxveviT, zogjer, xSirad. sworad formulirebuli kiTxvaa:  

Cveulebriv, TveSi ramdenjer stumrobT univermaRs? 

o erTze naklebjer 

o 1 an 2-jer 

o 3 an 4-jer  

o 4-ze metjer        (sworia) 

aRsaniSnavia, rom mocemul formulirebas yvela respondenti 

erTnairad aRiqvams. pasuxis kategoriebi Camoyalibebulia obieqturad da 

respodentebs ara aqvT misi Taviseburad interpretaciis saSualeba.  

sityvebis arCevisas mkvlevari iyenebs leqsikons, arCevs sinonimebs, 

aseve yoveli calkeuli sityvis ganxilvisas svams Semdeg kiTxvebs: 

1. aqvs Tu ara mas is mniSvneloba, rac igulisxmeba? 
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2. aqvs Tu ara mas raime sxva mniSvneloba? 

3. Tu ki, Cans Tu ara konteqstidan is mniSvneloba, rac 

igulisxmeba? 

4. aqvs Tu ara am sityvas gamoTqmis sxva variantebi? 

5. arseboben Tu ara sxva msgavsi gamoTqmis sityvebi, romlebic 

SeiZleba mocemul sityvaSi aerioT? 

6. SeiZleba Tu ara SeirCes ufro martivi sityva an fraza? 

 

 mimarTuli da damamaxinjebeli kiTxvebis aRmofxvra 

 

mimarTuli kiTxva (leading question) _ es aris kiTxva, romelic 

mimarTavs respodents gar,veuli pasuxisken, magaliTad, Semdegnairad:  

 rogor fiqrobT, SeiZleba Tu ara patriotulad ganwyobilma 

amerikelebma SeiZinon importirebuli avtomobilebi da amiT xeli 

Seuwyon Cvens qveyanaSi samuSao adgilebis Semcirebas? 

o diax 

o ara 

o ar vici       (arasworia) 

msgavs kiTxvaze gamokiTxulTa umravlesoba gascems uaryofiT 

pasuxs. cxadia, rogor SeiZleba, patriotulad ganwyobili amerikelebi 

gamovidnen qveyanaSi samuSao adgilebis Semcirebis mxardamWerni? 

amgvarad, kiTxva ver dagvexmareba gavarkvioT amerikelTa damokidebuleba 

samamulo da importirebuli avtomobilebisadmi. kiTxvis ukeTesi 

formulireba iqneba:  

rogor fiqrobT, unda SeiZinon amerikelebma importuli 

avtomobilebi? 

o diax 

o ara 

o ar vici 

damaxinjeba xdeba im SemTxvevaSi, roca respondentebisTvis 

cnobilia, vin aris proeqtis SemkveTi. gamokiTxulebi ganwyobilni arian 

keTilganwyobili pasuxebi gascen kvlevis organizatorebze. kiTxva: “aris 

Tu ara “qolgeiTi” Tqveni sayvareli pasta?”_ migviyvans damaxinjebul 

Sedegebamde “qolgeiTis” sasargeblod. damaxinjebis mizezi aseve 
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SeiZleba gaxdes prestiJuli an araprestiJuli organizaciis an saxelis 

dasaxeleba. magaliTad: “eTanxmebiT Tu ara amerikis stomatologiis 

asociacias, rom “qolgeiTi” efqturad icavs kariesis warmoqmnisagan?” 

mogvcems damaxinjebul Sedegebs. damaxinjebis aRmofxvrisTvis kiTxva 

Semdegnairad unda Camoyalibdes: “efeqturad icavs Tu ara kbilis pasta 

“qolgeiTi” kariesis warmoqmnisagan?”. 

 

faruli alternativis aRmofxvra 

 

alternativa, romelic ar aris warmodgenili pasuxebis variantebs 

Soris aris faruli alternativa (implicit alternative). faruli alternativis 

gaxsnilad gardaqmna zrdis imaT procents, vinc irCevs mas. es naCvenebia 

qvemoT moyvanil magaliTSi. 

1. mogwonT Tu ara mcire manZilze mgzavrobisas aviatransportiT 

sargebloba? 

2. mogwonT Tu ara mcire manZilze mgzavrobisas aviatransportiT 

sargebloba Tu avtomobili girCevniaT? 

pirvel kiTxvaSi avtotransportis gamoyenebis alternativa 

dafarulia, meoreSi ki _ gaxsnili. pirvel kiTxvaze, albaT, ufro meti 

dadebiTi pasuxi miiReba, vidre meoreze. 

saWiroa Tavi avaridoT kiTxvebs faruli alternativiT, Tu ar 

arsebobs maTi gamoyenebis dasabuTebuli mizezi. rodesac alternativebs 

msgavsi upiratesobebi aqvT an amosarCevi variantebi bevria, arsebobs 

variantis siis bolodan arCevis didi albaToba. am albaTobis 

SemcirebisaTvis unda gamoviyenoT amorCeviTi gayofis meTodika 

variantebis ganlagebis rigis SecvlisTvis anketis formebSi. 

 

faruli daSvebebis aRmofxvra 

 

kiTxvebi ise unda CamovayaliboT, rom pasuxebi ar iyos 

damokidebuli farul daSvebebze Sedegebis mimarT. rogorc naCvenebia 

Semdeg magaliTSi, farul daSvebebs miekuTvneba daSvebebi, romlebic ar 

aris warmodgenili kiTxvaSi.   
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1. dadebiTad xarT ganwyobili balansirebuli biujetis mimarT? 

(arasworia)  

2. dadebiTad xarT ganwyobili biujetis balansirebis mimarT 

fizikuri pirebisagan saSemosavlo gadasaxadis gazrdis xarjze?    

(sworia) 

pirvel kiTxvaSi dafarulia SesaZlo Sedegebi, romelic 

warmoiSoba biujetis balansirebis Sedegad. biujetis balansirebis 

miRweva SeiZleba Tavdacvis xarjebis SemcirebiT, saSemosavlo 

gadasaxadis gazrdiT, socialur programebze danaxarjebis SemcirebiT 

da a.S. meore kiTxvis formulireba ukeTesia. faruli daSvebebis arseboba 

pirvel kiTxvaSi migviyvans respodentebis mier biujetis balansirebis 

mxardaWeris zedmatad Sefasebamde. 

 

ganzogadebis da miaxloebiTi Sefasebebis aRmofxvra 

 

kiTxvebi unda Camoyalibdes konkretulad, da ara zogadad. ufro 

metic, isini ise unda CamovayaliboT, rom respodents ar dasWirdes 

ganzogadeba an raime maCveneblebis gamoTvla. davuSvaT, aucilebelia 

informaciis miReba saojaxo meurneobebis wliuri dananxarjebis Sesaxeb  

sabakaleo saqonelze erT sulze.  

ra danaxarjia weliwadSi sabakaleo saqonelze Tqveni ojaxis erT 

sulze?            (arasworia) 

gamokiTxulebs mouwevT gansazRvron ojaxis wliuri danaxarji 

sabakaleo saqonelze, yovelTviuri danaxarjis gamravlebiT 12-ze an 

yovelkvireuli danaxarjisa _ 52-ze. wliuri danaxarjis miRebuli 

mniSvneloba gayon ojaxis wevrebis raodenobaze. respodentebis 

umetesobas ar eqneba survili an ver SeZlebs yvela am gamoTvlebis 

Catarebas. aucilebeli informaciis misaRebad dasviT ori martivi kiTxva:  

“ras udris Tqveni ojaxis yovelTviuri (yovelkvireuli) danaxarji 

sabakaleo saqonelze?” da “ramdeni wevria Tqvens ojaxSi?”       (sworia) 

mkvlevari TviTon SeZlebs Caataros aucilebeli gamoTvlebi. 

 

ormagi mtkicebuleba: dadebiTi da uaryofiTi  
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bevri kiTxva, gansakuTrebiT, romlebic exeba urTierTobebisa da 

cxovrebis wesis Sefasebas, yalibdeba mtkicebulebebis saxiT, romliTac 

sTavazoben respodentebs gamoxaton ra xarisxiT eTanxmebian an ar 

eTanxmebian maT. praqtika gviCvenebs, rom pasuxebi didadaa damokidebuli 

imaze, kiTxvebi formulirebulia dadebiTi Tu uaryofiTi mtkicebulebis 

saxiT. am SemTxvevebSi umjobesia ori sxvadasxva anketa. erTi anketa 

rigrigobiT unda Seicavdes dadebiT da uaryofiT mtkicebulebebs. meore 

anketaSi ki Sesabamisi mtkicebulebebi Seicvleba sawinaaRmdegoTi.  

 

 

8.9. kiTxvebis ganlagebis rigi 

 

sawyisi kiTxvebi 

 

sawyisi kiTxvebi kritikulad mniSvnelovania respodentebis ndobis 

da mxardaWeris mosapoveblad. sawyisi kiTxvebi unda iyos saintereso, 

martivi da ar iwvevdes uaryofiT emociebs. sawyisi kiTxvebis saxiT 

kargia azris gamoTqmasTan dakavSirebuli kiTxvebis dasma. zogjer aseTi 

kiTxvebi ar aris dakavSirebuli kvlevis saganTan da ar xdeba am 

pasuxebis analizi.    

calkeul SemTxvevebSi aucilebelia respodentis kompetenturobis 

garkveva gamokiTxvaSi monawileobisaTvis. am SemTxvevaSi kompetenturobis 

gasarkvevi kiTxvebi aris Sesavali, rogorc zemoT aris naCvenebi. 

 

 

informaciis saxeebi 

 

informaciis saxeebi, miRebuli anketirebis safuZvelze, iyofa sam 

jgufad:  

o ZiriTadi informacia,  

o klasificirebuli da  

o identificirebuli.  

ZiriTadi informacia uSualod aris dakavSirebuli sakvlev 

problemasTan.  
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klasificirebuli informacia (classification infrmation), romelic 

moicavs socialur –ekonomiur da demografiul maxasiaTeblebs, 

gamoiyeneba respodentTa klasifikaciisa da Sedegebis 

interpretaciisaTvis.  

identificirebuli informacia (identification information)  moicavs 

saxels, misamarTs, telefonis nomers. misi gamoyenebis speqtri sakmaod 

farToa. magaliTad: Semowmdes namdvilad gamokiTxes Tu ara 

respondentebi, momavalSi respodentebis waxalisebis SesaZlebloba. 

sayovelTaod miRebuli praqtikis Tanaxmad, jer miiReba ZiriTadi 

informacia, Semdeg klasificirebuli da bolos identificirebuli. 

ZiriTadi informacia yvelaze mniSvnelovania kvlevisas, da saWiroa misi 

manmde miReba, sanam warmoiqmneba respodentis gaRizianebis riski, piradi 

kiTxvebis seriiT.  

 

rTuli kiTvebi 

 

rTul kiTxvebs miekuTvneba uxerxuli, areuli, mosawyeni an 

respondentis grZnobebis Semxebi kiTxvebi da isini jobia ganTavsdes 

anketis bolo nawilSi. respondentTan urTierTgagebis damyarebis Semdeg 

is pasuxze uaris Tqmisaken naklebadaa midrekili. magaliTad kiTxva 

sakredito baraTze davalianebis Sesaxeb, moTavsebuli unda iyos zogadi 

kiTxvebis Semcveli ganyofilebis bolos. amave principiT Semosavali 

unda iyos klasificirebuli seqciis, xolo telefonis nomeri, 

identificirebuli seqciis bolo kiTxvad. 

 

 Semdgom kiTxvebze gavlena 

 

anketis dasawyisSi dasmulma kiTxvebma, SesaZloa gavlena iqonion 

Semdgom pasuxebze. empiriuli wesisi Tanaxmad, ufro zogadi kiTxvebi 

unda daisvas, konkretulze ufro adre. es dagvicavs pasuxebis 

damaxinjebisagan zogad kiTxvebze konkretul kiTxvebze pasuxebiT. am 

meTods Zabrisebr meTodsac uwodeben (funnel approach). 

ganvixiloT kiTxvebis SeTanxmeba Semdeg magaliTze: 
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1. ra faqtorebi moqmedeben Tqvens gadawyvetilebaze, 

univermaRis arCevisas?  

2. ramdenad mniSvnelovania mosaxerxebeli 

adgilmdebareoba univermaRis arCevisas?       (sworia) 

SevniSnoT, rom pirveli kiTxva zogadia, meore konkretuli. Tu 

kiTxvebi piriqiT iqneba dasmuli, respodenti dafiqrdeba mosaxerxebeli 

adgilmdebareobis faqtorze, da mas warmoadgens, rogorc pasuxs zogad 

kiTxvaze. zogadidan konkretul kiTxvebze gadasvlas ew. Zabriseburi 

midgoma.  

Zabriseburi midgoma (funnel approach) _ es aris anketaSi kiTxvebis 

ganlagebis strategia, romelic SemdegSi gamoixateba: kiTxvebi ise unda 

ganlagdes, rom gamokiTxva daiwyos zogadi kiTxvebiT, romlebsac moyveba 

konkretuli kiTxvebi, raTa Tavidan aviciloT konkretuli kiTxvebiT 

zogad kiTxvebze pasuxebis damamxinjeba.  

Zabriseburi midgoma gansakuTrebiT sasargebloa im SemTxvevebSi, 

roca aucilebelia respoentis samomxmareblo qcevis zogadi Sefaseba da 

konkretuli saqonlis Sefaseba.   zogjer sasargebloa Sebrunebuli 

Zabriseburi midgoma, roca gamokiTxva iwyeba konkretuli kiTxvebiT da 

mTavrdeba zogadiT. respodentebs aqezeben konkretuli informaciis 

gacemaze zogadi Sefasebis win. es midgoma sasargebloa, roca 

respodentTa grZnobebi araa mkafiod gamoxatuli an ara arsebobs 

Camoyalibebuli azri mocemul sakiTxze. 

 

logikuri mimdevroba 

 

kiTxvebi unda daisvas logikuri mimdevrobiT. yvela kiTxva, 

romelic exeba erT sagans, uda daisvas meore sagnis gamoCenamde. erTi 

Temidan meoreze gadasvlisas, aucilebelia, CavurToT patara 

gadasasvleli frazebi, respodentis yuradRebis meore sferoze 

gadasatanad.  

gansakuTrebuli yuradReba unda gamoviCinoT ganStoebuli 

kiTxvebis (branching  questions) Sedgenisas.   isini mimarTaven respodents 

anketis svadasxva adgilas mis mier gacemuli pasuxis mixedviT da 

iTvaliswineben yvela SesaZlo SemTxvevas: exmareba respodentebis da 
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interviueris Secdomebis SemcirebaSi da stimuls aZleven gaices sruli 

pasuxi. ganStoebuli kiTxvebis gamoyenebisas gadasvlis sqemebi sakmaod 

rTulia. pasuxebis yvela SesaZlo variantis gamoTvlis yvelaze martivi 

meTodi _ es aris logikuri SesaZleblobebis blok-sqemis Sedgena. xolo 

Semdeg ganStoebuli kiTxvebisa da maTze dafuZnebuli instruqciebis 

Sedgena.  

ganStoebuli kiTxvebis ganlagebisas isargebleT Semdegi 

miTiTebebiT:  

o kiTxva ganStoebis Semdeg (is, romelzec gadadis 

momxmarebeli) rac SeiZleba axlos unda iyos 

ganStoebad kiTxvasTan;  

o ganStoebuli kiTxvebi ise unda ganlagdes, rom 

respodenti ver mixvdes ra informacia dasWirdeba 

Semdgom.  

o respodentebi martivad mixvdebian, rom SesaZlebelia 

Tavi aaridon detalur gamokiTxvas, zogierT kiTxvaze 

garkveuli pasuxis gacemiT. magaliTad, respodentebs 

jer unda hkiTxoT, nanaxi aqvT Tu ara romelime 

sareklamo prezentacia da Semdeg mosTxovoT misi 

Sefaseba. winaaRmdeg SemTxvevaSi, respodentebi advilad 

mixvdebian, rom prezentaciis naxvis dadasturebas miyavs 

ufro detalur gamokiTxvamde da SeiZleba amas Tavi 

aaridon uaryofiTi pasuxis saSualebiT.  

 

 

 

8.10. kiTxvebis forma da ganlageba 

 

kiTxvebis formam, ganlagebam da rigma SesaZloa mniSvnelovani 

gavlena iqonios Sedegebze. es gansakuTrebiT mniSvnelovania 

damoukidebeli anketirebisas. safosto gamokiTxvebis eqsperimentma 1980 

wlis aRweris dros aCvena, rom pirvel kiTxvebs ufro meti yuradReba 

eqceva, vidre qvemoT moTavsebuls. wiTeli SriftiT dabeWdilma 



 210 

instruqciebmac ver iqonies didi gavlena pasuxebze, garada imisa, rom 

respodentebSi qmnida anketis meti sirTulis STabeWdilebas.  

kargi wesia anketis ramdenime nawilad gayofa. SesaZloa, saWiro 

gaxdes ZiriTad informaciasTan dakavSirebuli kiTxvebis ramdenime 

nawilad gayofa.  

TiToeul nawilSi kiTxvebi unda dainomros, gansakuTrebiT, 

ganStoebuli kiTxvebis gamoyenebisas. kiTxvebis numeracia amartivebs 

pasuxebis kodirebas. sasurvelia, anketebis kodireba winaswar.  winaswari 

kodireba (precoding) _ es aris anketis SemuSavebis etapze kodis miniWeba 

TiToeul SesaZlo pasuxze. kodebi, romlebic Semdeg damuSavdeba 

kompiuterSi, ibeWdeba anketaSi. Cveulebriv, kodi asaxavs striqonis da 

svetis nomers, romelSic unda Seitanon pasuxi.  

umjobesia, anketebi dainomros mimdevrobiT. es exmareba anketebis 

Sevsebis gakontrolebas, kodirebas da analizs. numeracia saSualebas 

iZleva advilad daiTvalos anketebi da ganisazRvros danakargi. magram 

safosto gamokiTxvisTvis es ar gamodgeba, radgan respodents SeiZleba 

egonos, rom nomeri gankuTvnilia gansazRvruli respodentisTvis. am 

pirobebSi, SesaZloa, zogierTma respodentma uari Tqvas anketirebaSi 

monawileobaze an gasces saeWvo pasuxi. Tumca bolo gamokvlevebis 

SedegebiT gairkva, rom anonimurobis dakargva sakmaod zRvrulad 

moqmedebs Sedegebze an saerTod ar moqmedebs.      

 

 

8.11. anketis dabeWdva 

  

anketis dabeWdvis xarisxma, SesaZloa Sedegebze iqonios gavlena. 

magaliTad, Tu anketa dabeWdilia cudi xarisxis qaRaldze, gaqeqilia, 

respondentebi gadawyveten, rom proeqti ar aris mniSvnelovani, rac 

Sesabamisad aisaxeba pasuxebis xarisxze. amitom anketa unda daibeWdos 

xarisxian qaRaldze da hqondes profesinaluri Sesaxedaoba. 

Tu dabeWdil anketas ukavia ramdenime furceli, jobia misi 

gaformeba bukletad da ara stepleriT Sekrul cal-calke furclebad. 

bukletebi Sesavsebad mosaxerxebelia rogorc interviuerisaTvis, ise 

respondentebisaTvis. is ar daibneva, rogorc es SeiZleba Sekrul 



 211 

furclebze moxdes, bukletSi kiTxvebis ganTavseba SesaZlebelia orive 

gverdze da gamoiyureba ufro profesionalurad. 

TiToeuli kiTxva ganlagebuli unda iyos erT gverdze, (an ormag 

furcelze). Tavi und avaridoT kiTxvis an kategoriis axsnis gadatanas 

erTi furclidan meoreze, respondents an interviuers SesaZloa egonos, 

rom kiTxva damTavrda gverdis boloSi. Sedegad, miviRebT pasuxs 

daumTavrebel kiTxvaze.  

svetebi vertikaluri pasuxebiT, unda gamoiyenebodes calkeul 

kiTxvebSi. interviuerisa da respondentisaTvis ufro advilia waikiTxos 

erT svetSi, vidre ataros Tvalebi aqeT-iqiT ramdenime svetSi. aseve unda 

Tavi avaridoT kiTxvebis dayofas nawilebad adgilis ekonomiis mizniT. 

ramdenime kiTxvis gamoyenebisas, romelTac pasuxebis erTnairi 

kategoria aqvT, sasargebloa maTi moTavseba cxrilis saxiT.  

ar aris saWiro miviswrafodeT pasuxebis striqonebs Soris 

intervalis Semcirebisken anketis kompaqturobis gamo. pasuxebis Zalian 

didi raodenobas maT Soris patara adgilebiT, mivyavarT monacemTa 

Sekrebis SecdomebTan, ufro mcire da naklebad informatiul pasuxebTan. 

ufro metic, pasuxebis mWidrod ganlageba qmnis sirTulis 

STabeWdilebas da anketis srulad Sevsebis msurvelTa ufro dabal 

maCvenebels gvaZlevs.  

Tumca mokle anketebs upiratesoba aqvT grZelTan SedarebiT, ar 

aris saWiro misi Semcireba SemWidrovebis xarjze.  

miTiTebebi an instruqciebi calkeul kiTxvebze, rac SeiZleba 

axlos unda iyos kiTxvasTan.  instruqcia imaze, Tu rogor unda Seavsos 

responentma anketa, an rogor upasuxos kiTxvas, unda moTavsdes kiTxvis 

win. xolo instruqcia imaze, rogor unda Caiweros pasuxi an rogor unda 

ganxorcieldes saqonlis sacdeli gamoyeneba. unda ganTavsdes kiTxvis 

Semdeg. sayovelTaod miRebulia, rom instruqcia pasuxebisgan 

gamoyofili unda iyos Sriftis saxiT. 

feri ar axdens anketis pasuxis procentebze gavlenas, magram misi 

daxmarebiT SeiZleba garkveuli upiratesobis miRweva: magaliTad 

sasargebloa feriT gamoiyos ganStoebuli kiTxvebi. Semdegi kiTxva, 

romelzec respondentma unda upasuxos, ibeWdeba imave feriT, riTic 

ganStoebuli kiTxvis Sesabamisi pasuxis varianti. 
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respondentTa sxvadasxva jgufze orientirebuli anketebi, 

umjobesia daibeWdos sxvadasxva feris qaRaldze. safosto gamokiTxvisas 

romelic Caatara msxvilma telesakomunikacio korporaciam, biznes-anketa 

dabeWdilia TeTr qaRaldze, saojaxo meurneobebisaTvis ki yviTelze.  

anketa ise unda iyos dabeWdili, rom advilad ikiTxebodes da 

aRiqmebodes. asoebi unda iyos didi da mkafio. anketis kiTxva ar unda 

iwvevdes daZabulobas.  

axali teqnologiebi uzrunvelyofen beWdvis ukeTes xarisxs da 

imavdroulad ekonomias danaxarjebSi.  

 

 

 

8.12. winaswari testirebiT naklis aRmofxvra 

 

winaswari testireba gamoixateba anketis SemowmebaSi, respondentTa 

mcire SerCeviT, raTa ganisazRvros da aRmoifxvras potenciuri 

problemebi.    

SesaZloa yvelaze kargi anketac ki gaumjobesdes winaswari 

testirebisas. rogorc wesi winaswari testirebis gareSe anketis 

gamoyeneba ar SeiZleba savele kvlevebSi. winaswari testireba unda iyos 

arsebiTi. aucilebelia anketis yvela aspetis kritikulad gaanalizeba:  

o kiTxvebis Sinaarsis,  

o sityvaTa SeTanxmebis,  

o formisa da ganlagebis,  

o kiTxvebisa da instruqciis sirTulis CaTvliT. 

winaswari testirebisas respondentebi unda gavdnen maT, visac 

Semdeg gamovkiTxavT faqtiur gamokvlevaSi:  

1. gamocdilebiT,  

2. kvlevis saganTan nacnobobiT,  

3. CvenTvis saintereso obieqtTan damokidebulebiT da 

sakvlev situaciaSi qceviT.   

 sxva sityvebiT rom vTqvaT, respondentebi winaswari testirebisas 

da faqtiuri kvlevisas, unda avrCioT erTi generaluri simravlidan. 



 213 

winaswari testireba yvelaze efqturad xorcieldeba piradi 

gamokiTxvisas, maSinac ki, Tu faqtiuri kvleva tardeba fostis, 

telefonis, eleqtronuli meTodebis gamoyenebiT, radgan am SemTxvevaSi 

interviuers SeuZlia Tvali miadevnos respondentebis reaqcias da 

damokidebulebas. aucilebeli cvlilebebis Semdeg SeiZleba kidev 

Catardes erTi winaswari gamokvleva fostiT, telefoniT an 

eleqtronuli meTodebis saSualebebiT, Tu es meTodebi gamoiyeneba 

kvlevisas. meoradi winaswari testireba gankuTvnilia gamokiTxvis 

meTodTan dakavSirebuli problemebis gamosarkvevad. winaswari testireba 

rac SeiZleba metad unda emTxveodes ZiriTad kvlevas anketis Sevsebis 

pirobebiT, garemosa da SinaarsiT.  

winaswari testirebisTvis unda avamoqmedoT rac SeiZleba meti 

interviueri. proeqtis direqtorma, anketis SemmuSavebelma mkvlevarma da 

wamyvanma TanamSromlebma aseve unda Caataron rigi gamokiTxvebi 

winaswari testirebisTvis. es daexmareba ganisazRvros SesaZlo 

problemuri adgilebi da mosalodneli monacemebis xasiaTi. oRond 

winaswari interviuebis umetesoba unda Catardes mudmivi interviuerebis 

mier. sasargebloa, gamocdili da damwyebi interviuerebis CarTva. 

gamocdili interviuerebi swrafad gansazRvraven sirTuleebs, reaqcias 

da winaaRmdegobas respodentTa mxridan. damwyebi intrviuerebi 

daexmarebian mkvlevars interviuerebis pirad TaviseburebebTan 

dakavSirebuli problemebis gansazRvraSi. Cveulebriv, winaswari 

testirebisaTvis amorCevis zoma mcirea da Seadgens 15-30 respodents 

miznobrivi jgufis heterogenulobis gaTvaliswinebiT. amorCevis zoma 

SesaZloa gaizardos, Tu winaswari testireba moicavs ramdenime etaps.  

winaswari testirebisas misi Catarebis sayovelTaod miRebuli 

procedurebia protokoluri analizi da gasaubreba.  

protokoluri analizisas respodents sTxoven, anketis Sevsebisas 

imsjelos xmamaRla. respodentis SeniSvnebs iweren magnitofonze, anketis 

sxvadasxva nawilebze reaqciis gansazRvrisaTvis. gasaubreba tardeba 

anketis Sevsebis Semdeg. gamokiTxulebs eubnebian, rom Seavses anketa 

winaswari testirebisTvis misi miznebis aRweriT. Semdeg sTxoven maT 

aRweron TiToeuli kiTxvis mniSvneloba, axsnan pasuxebi da miuTiTon 

anketis Sevsebisas warmoqmnili problemebi.  
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redaqtireba moicavs anketis koreqtirebas winaswari testirebisas 

warmoqmnili problemebis aRmosafxvrelad. anketis arsebiTi Sesworebis 

Semdeg unda Catardes kidev erTi winaswari testireba respodentTa sxva 

jgufisTvis. erTi winaswari testireba ar aris sakmarisi. winaswari 

testireba unda Catardes manamde, sanam ar aRmoifxvreba Semdgomi 

cvlilebebis aucilebloba.  

da bolos, unda moxdes winaswari testirebisas miRebuli pasuxebis 

kodireba da analizi. winaswari pasuxebis analizi dagvexmareba 

SevamowmoT Sesabamisoba marketinguli kvlevis problemis gansazRvrasa 

da Sesagrovebel informacias Soris. anketis SemuSavebamde momzadebuli 

damxmare cxrilebi gankuTvnilia swored Sesagrovebeli informaciis  

adeqvaturobis gamosavlenad. Tu kiTxvaze pasuxis Setana SeuZlebelia 

winaswar Segenili cxrilebis erT maketSi, es niSnavs, rom an miRebuli 

monacemebia zedmeti an Sesabamisi analizi ar aris gaTvaliswinebuli. Tu 

cxrilis nawili rCeba Seuvsebeli, maSin, SesaZloa, Sesabamisi kiTxva 

gamotovebulia. winaswari monacemebis analizi gvexmareba davrwmundeT, 

rom yvela miRebuli monacemi iqneba gamoyenebuli da anketis saSualebiT 

miviRebT yvela aucilebel monacems.    

 

 

 

8.13. dakvirvebis Sedegebis Caweris formebi 

 

dakvirvebis Sedegebis Caweris formebis (dakvirvebis formebi) 

Sedgena gacilebiT martivia, vidre anketis. mkvlevars ar sWirdeba 

mxedvelobaSi miiRos kiTxvebis fsiqologiuri gavlena da arc maTi 

dasmis wesi. misTvis aucilebelia mxolod SeimuSavos forma, romelic 

mkafiod gansazRvravs aucilebel informacias, rom savele muSakma 

zustad SeZlos misi Cawera. agreTve amartivebs monacemTa kodirebis, 

aRricxvis da analizis process. 

dakvirvebis formebma unda miuTiTon vin, ra, sad, rodis, ratom da 

rogor gamoikvlevs qcevas. proeqtSi “univermaRis arCeva” gayidvebze 

dakvirvebis Sedegebis Casaweri forma moicavs yvela am aspeqts.  
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kargad SemuSavebuli forma saSualebas aZlevs savele muSaks 

Caweros TiToeuli dakvirveba, magram ar gamoitanos daskvna, radgan es 

miiyvans SecdomasTan. da bolos, iseve rogorc anketa Sedegebis Casaweri 

formebi saWiroeben winaswar testirebas. 
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Tavi 9. monacemebis Segroveba, analizisaTvis 

momzadeba,  kvlevis angariSis momzadeba da wardgena  

  

 

9.1. monacemebis momzadeba analizisaTvis 

monacemTa Segrovebis Semdgom mkvlevars saSualeba aqvs Seudges 

Segrovebuli monacemebis momzadebasa da analizs. aRniSnuli saqmianoba 

warmoadgens marketinguli kvlevis mexuTe etaps. sanam daiwyeba analizis 

procesi, saWiroa monacemebis gardaqma analizisaTvis misaReb formebSi. 

statistikuri analizis xarisxi didad aris damokidebuli imaze, Tu 

rogori gulmodginebiT xorcieldeboda monacemebis gardaqmna. 

aRniSnuli sakiTxisadmi saTanado yuradRebis ar daTmobam SeiZleba 

mniSvnelovnad daamaxinjos kvlevis Sedegebi.  

am TemaSi ganxiluli iqneba monacemTa Segrovebis procesi romelic 

iwyeba anketis srulad Sevsebis SemowmebiT,  Semdgom ganixiluli iqneba 

maTi redaqtirebis sakiTxebi. mocemuli iqneba garkveuli rekomendaciebi 

imasTan dakavSirebiT, Tu rogor unda iqnas damuSavebuli rTulad 

gasarCevi, araTanmimdevruli da aradamakmayofilebeli monacemebi. dro 

daeTmoba maTi kodirebis, gardaqmnisa da gasufTavebis meTodebis 

ganxilvas.  

ganvixiloT magaliTi, romlec exeba  monacemTa Segrovebas.  

Joann Hirristhal of Custom Research, Inc. kompaniis cnobiT,  

xSirad monacemTa Segrovebis wertilebidan Semosuli 

anketebi, Seicaven uamrav mcire uzustobebs da Secdomebs, 

risi mizezia gamokiTxvis xarisxebs Soris sxvaoba. 

magaliTad, xSirad ar aris Semoxazuli pasuxi. aseTi 

Secdomebi dakavSirebuli didi xarjebTan, amitom 

specialist, romelsac evaleba anketidan pasuxebis 

kompiuterSi gadatana, rTavs specialur programas romelic 

amowmebs anketis srulad Sevsebis dones. xSirad Secdomebis 

gamoaSkaraveba xdeba amobeWdvisas da kontrolioris mier 

Semowmebisas. Secdomebis aRmocenis SemTxvevaSi unda 

Catardes garkveuli makoreqtirebeli RonisZiebebi da 

mxolod amis Semdeg aris SesaZlebeli anketebis analizi.  
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Custom Research –is mtkicebiT, amgvari kontroli sagrZnoblad 

amaRlebs statistikuri analizis Sedegebis xarisxs. 

erT-erTi kvlevisas informaciis Segroveba xorcieldeboda 

respondentTa saxlebSi piradi interviuebis meSveobiT. Sevsebuli 

anketebi Semdgom mowmdeboda specialuri brigadebis mier, romelTac 

unda gamoevlinaT arasruli an/da logikurad araTanmimdevruli 

pasuxebi. dawunebuli anketebi brundeboda Segrovebis wertilebSi da 

interviuerebi kidev erTxel xvdebodnen respondentebs, raTA mieRoT 

maTgan srulyofili informacia. analizis msvlelobisas cxra anketa 

iqna dawunebuli, radgan uzustobebis done iyo sakmaod maRali. 

sabolaod SerCevis sididem Seadgina 271 anketa. 

anketebis kodirebisaTvis SemuSavebul iqna kodirebis wigni, 

kodirebis procesi mimdinareobda siZneleebis gareSe, vinaidan anketebi 

ar Seicavda Ria kiTxvebs, miRebuli monacemebi Seiyvanes kompiuterSi, 

Semdgom moxda Seyvanili informaciis   Semowmeba klaviaturidan akrefis 

Secdomis arseboba/ar arsebobaze. monacemebi gaiwminda logikurad 

araTanmimdevruli pasuxebisa da iseTi pasuxebidan, romlebic ver 

Tavsdebodnen winaswar gansazRvrul diapazonSi. sareitingo informaciis 

didi nawili Sefasda eqvs baliani skaliT. amitom pasuxebi 0, 7 da 8 ar 

Sediodnen saintereso diapazonSi, xolo mniSvneloba 9 mieniWa 

gamotovebul pasuxebs. monacemebis gafiltvra gamotovebuli monacemebze   

mimdinareobda obieqtis sruli gamoricxvis meTodiT. es meTodi 

mdgomareobs imaSi, rom Tu   anketaSi mocemulia erTi mainc 

pasuxgaucemeli kiTxva, anketa srulad scildeba analizs. am meTodze 

arCevanis SeCereba ganpirobebuli iyo imiT, rom SerCeva iyo sakmaod 

mravalricxovani, xolo gamotovebuli mniSvnelobebis raodenoba arc ise 

didi.  

zemoT moyvanili magaliTebi asaxaven monacemTa momzadebis 

sxvadasxva stadias. sasurvelia, rom es procesi iwyebodes jer kidev 

maSin, roca mimdinareobs monacemebis Segroveba. aRniSnuli magaliTebi 

metyveleben monacemTa gasufTavebis did mniSvnelobaze. 
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9.1.1. analizisaTvis monacemTa momzadebis procesis daxasiaTeba 

 

analizisaTvis monacemTa  momzadebis mkafio gegma naCvenebia 9.1 

naxazze. mTeli es procesi ganisazRvreba monacemTaA analizis Catarebis 

winaswari gegmis momzadebiT, es ukanaskneli ki muSavdeba jer kidev 

marketinguli kvlevis gegmis Sedgenisas. aRniSnuli procesis  pirvel 

etaps warmoadgens anketebis vargisianobis Semowmeba, Semdgom xdeba 

monacemTa redaqtireba, kodireba, gardaqmna,   monacemebis gasufTaveba da 

saWiroebis SemTxvevaSi garkveuli muSaobis Catareba gamotovebul 

monacemebTan, xSirad saWiroa   arsebuli monacemebis statistikuri 

koreqtireba raTa moxdes   generaluri erTobliobisaTvis maTi 

reprezentaciulobis donis amaRleba.  saboloo etaps warmoadgens 

monacemTaA analizisaTvis misadagi strategiis SemuSaveba.  

monacemebis momzadebis procesi unda daiwyos maSinve, rogorc ki 

pirveli anketa iqneba xelmisawvdomi, savele muSaobebis msvlelobisas.   

Tu ki warmoiSoba raime saxis problemebi, SesaZlebeli iqneba sasurveli 

mimarTulebiT savele muSaobebis koreqtireba. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

monacemTa analizis Catarebis 
winaswari gegmis SemuSaveba 

anketis Semowmeba 

redaqtireba 

kodireba 

gardaqmna 

monacemTa gawmenda 

monacemTa statistikuri koreqtireba 

monacemTaA analizis strategiis 
SerCeva 

nax. 9.1 analizisaTvis monacemebia momzadebis procesi 
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9.1.2. anketebis Semowmeba 

 

anketis Semowmebis pirvel etapze xdeba maTi srulad Sevsebisa da 

interviurirebis xarisxis Semowmeba. xSirad es procesi mimdinareobs 

savele muSaobebis paralelurad. Tu am samuSaos dakveTiT asrulebs 

specialuri saageto, maSin mkvlevari valdebulia dasrulebis Semdgom 

damoukideblad Seamowmos igi. Segrovebis wertilebian miRebuli anketebi 

SeiZleba iqnas dawunebuli rigi mizezebis gamo: (1) Sevsebuli ar aris 

anketis calkeuli nawilebi; (2) pasuxebi metyveleen imaze, rom 

respondentma ver gaigo kiTxva an ar misdevda Sevsebis instruqciebs; (3) 

umniSvneloa an saerTod ar aris warmodgenili pasuxebis varireba,  

magaliTad, respondentma moniSna mxolod pasuxis pirveli varianti 

yvela kiTxvaze; (4) anketa ar aris dabrunebuli sruli saxiT, mas aklia 

erTi an ramdenime gverdi; (5) anketa miRebulia Cabarebis vadis amowurvis 

Semdgom; (6) anketaSi mocemulia pasuxebi im respondentis mier, romelic 

ar Sedioda kvleviT jgufSi. 

respondentTa garkveuli kvotisa an ujreduli jgufebis 

dadgenili zomebis arsebobisas, yvela miRebuli anketa unda iqnas 

Sesabamisad klasificirebuli da daTvlili. SerCevis mimarT wayenebuli 

moTxovnaTa SesrulebasTan dakavSirebuli yvela problema unda iqnas 

droulad aRmoCenili da Tu ki aris makoreqtirebeli samuSaoebis 

Catarebis aucilebloba, maSin is unda ganxorcieldes droulad, manam 

sanam moxdeba monacemebis redaqtirebis procesis dawyeba. 

  

9.1.3. monacemTa redaqtireba 

 

redaqtirebis (editing) procesi gulisxmobs Segrovebul anketebSi 

warmodgenili monacemebis aqtualurobisa da sizustis amaRlebisaken 

mimarTul damuSavebas. am dros xdeba anketebis gadaxedva da iseTi wunis 

gamovlena, rogoricaa anketis rTuli garCevadoba, arasrulad Sevseba, 

ligikurad araTanmimdevruli pasuxebis arseboba. 

redaqtireba (editing)  warmoadgens process, romelic zrdis anketaSi 

mocemuli informaciis sizustesa da adeqvaturobis dones.  
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anketebSi pasuxebis daTxapnilad cawerisas anketis GgarCevadoba 

SeiZleba garTuldes, amgvari situacia damaxasiaTebelia im 

anketebisaTvis romlebic Seicaven didi raodenobiT arastruqturirebul 

kiTxvebs. monacemTa srulad kodirebisaTvis saWiroa maTi garCevadobis 

maRali done. garda amisa, SesaZlebelia adgili hqondes anketebis 

arasrulad Sevsebas, romlebic Seicaven ramdenime an bevr pasuxgaucemel 

kiTxvas.  

arastruqturirebul kiTxvebze gacemuli pasuxebi SeiZleba iynen 

araerTmniSvnelovanni, rac arTulebs maT swor interpretacias. 

SeiZlebelia pasuxebi iqnas Cawerili Semoklebulad an gamoyenebul 

sityvebs hqondeT ramdenime mniSvneloba. im SemTxvevaSic ki, rodesac 

kiTxvebi struqturirebulia, iSviaTi rodia SemTxveva, rodesac 

respondenti uTiTebs ramodenime pasuxs maSin, roca saWiroa pasuxis 

mxolod erTi variantis aRniSvna. magaliTad, 5 qulian skalis mixedviT 

aRniSnulia mniSvnelobebi 2 da 3. rTulia imis garkveva, Tu ras 

gulisxmobda am dros respondenti 2,3-? Seqmnili viTareba rTuldeba 

imiTac, rom kodirebis procedura mimdinareobs mxolod mTeli cifrebis 

gamoyenebiT.  

 

9.1.4. aradamakmayofilebeli xarisxis monacemebTan muSaoba 

 

aradamakmayofilebeli pasuxebis mqone anketebi brundeba ukan 

Segrovebis wertilebSi  an xdeba adamakmayofilebeli pasuxebisaTvis 

gamotovebuli mniSvnelobebis miniWeba an anketebis sruli dawuneba da 

isini eTiSebian analizs.    

monacemebis dabruneba Segrovebis wertilebSi. anketebi, romlebic 

Seicaven aradamakmayofilebel pasuxebs, brundeba ukan Segrovebis 

adgilebSi da interviueri valdebulia xelmeored Sexvdes respondents 

da Caataros gamokiTxva. aseTi midgoma damaxasiaTebelia sawarmoo 

marketinguli kvlevebisaTvis, rodesac SerCeva arc ise didia da im 

respondentis identificireba, romelmac arasrulad gasca pasuxebi 

kiTxvebze, ar aris dakavSirebuli didi SromasTan. magram monacemebi, 

romlebic miiReba meoradi gamokiTxvisas, SeiZleba Zlier 

gansxvavdebodnen Tavdapirvelad dafiqsirebuli pasuxebisagan. es 
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ganpirobebulia imiT, rom gamokiTxvebs Soris gasulia garkveuli dro, 

an imiT, rom gamokiTxva Catarebulia sxvadasxva reJimebis gamoyenebiT 

(magaliTad, pirvelad-telefoniT, xolo meored-saxlSi vizitiT).  

gamotovebuli mniSvnelobebis dadgena. Tu anketis dabruneba 

Segrovebis wertilSi ekonomikurad gaumarTlebelia, maSin  redaqtors 

SeuZlia pasuxs damoukideblad mianiWos gamotovebuli mniSvneloba. am 

meTodis gamoyeneba rekomendebulia Semdegi pirobebis arsebobisas: Tu im 

respondentTa raodenoba, romelTa pasuxebi miCneulia 

aradamakmayofileblad, arc ise didia; TiToeuli respondentis pasuxebSi 

aradamakmayofilebeli pasuxebis wili ar aris mniSvnelovani; 

aradamakmayofilebeli pasuxebi axasiaTeben cvladebs, romlebic arc ise 

mniSvnelovania. 

aradamakmayofilebeli pasuxebis Semcveli anketebis gafiltvra. am 

midgomis gamoyenebisas im respodentebis anketebi, romlebmac daafiqsires 

aradamakmayofilebeli pasuxebi, ubralod daiwuneba da maTi gamoyeneba 

analizisas aRar xdeba. aRniSnuli meTodi efeqturia Semdeg SeTxvevebSi:   

aradamakmayofilebeli respondentebis wili ar aris mniSvnelovani 

(<10%),  SerCevis masStabi didia,   aradamakmayofilebeli respondentebi 

mkveTrad ar gansxvavdebian damakmayofileblebisagan (magaliTad, 

demografiuli maxasiaTebliT an saqonlis moxmarebis ZiriTadi 

TvisebebiT), TiToeuli respondentis pasuxebSi aradamakmayofilebeli 

pasuxebis wili maRalia,  gamotovebulia pasuxebi im kiTxvebze, 

romlebic exeba ZiriTad cvladebs.  

 

 

9.1.5 kodireba 

 

kodirebis procedura gulisxmobs pasuxis TiToeuli 

variantisaTvis garkveuli kodis, xSir SemTxvevaSi cifrulis, miniWebas.  

kodireba (coding) warmoadgens konkretul kiTxvaze konkretuli 

pasuxisaTvis kodis miniWebis proceduras. kvlevis Sedegad miRebuli da 

kodis warmomqneli informacia nawildeba svetebSi. 
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kodi moicavs miniSnebas svetebis mdebareobisa da informaciis 

Sesaxeb, romelic maTSi mocemulia. ase, magaliTad, respondentis sqesi 

SeiZleba kodirebuli iqnas Semdegi saxiT: 1-qalebisaTvis da 2-

mamakacebisaTvis. veli (sveti) asaxavs monacemTa erTeulovan elements, 

magaliTad, respodentis sqess. Canaweri Sedgeba Sesabamisi svetebis 

rigisagan: sqesi, ojaxuri mdgomareoba, asaki, ojaxis Semadgenloba, 

respondentis samianobis sfero da a.S. respondentis yvela demografiuli 

da pirovnuli maxasiaTeblebi, rogorc wesi, mocemulia erT CanawerSi. 

Cveulebriv, TiToeuli Canaweri Sedgeba 80 svetisagan, magram aRniSnuli 

ar warmoadgens aucilebel pirobas. erT respondentze SeiZleba 

arsebobdes ramdenime Canaweri.  

 

9.1.6. kiTxvebis kodireba 

 

  Canaweris nomeri da respondentis kodi miTiTebuli unda iqnes 

TiToeuli respondentis mixedviT. aseve saWiroa yoveli 

respodentisaTvis damatebiTi kodebis gamoyeneba, rogoricaa proeqtis 

kodi, interviuerius kodi, droisa da TariRis kodi, Semowmebis kodi da 

a.S. aseve rekomendebulia velebis fiqsirebuli kodebis gamoyeneba   (fixed 

field code). kodi romelSic yoveli respondentis Canaweris nomeri erTi da 

igivea, erTsa da imave svetSi TiToeuli respodentis mixedviT mieiTiteba 

erTi saxis monacemebi.  

   Tu arsebobs SesaZlebloba, maSin yoveli gamotoveuli 

mniSvnelobisaTvis unda iqnas miTiTebuli standartuli kodi. magaliTad, 

cvladi, romelic mocemulia erT svetSi, kodirdeba 9-iT xolo or 

svetSi 99-iT da a.S. kodebi, romlebic mieiWeba gamotovebul 

mniSvnelobebs, unda gansxvavdebodnen im kodebisagan, romlebic pasuxebs 

mieniWeba.  

  struqturirebuli kiTxvebis kodireb SedarebiT martivi proceduras 

warmoadgens, radgan maTze pasuxebis variantebi winaswar aris cnobili. 

mkvlevari yovel SesaZlebel pasuxs aniWebs Sesabamis kods da aRniSnavs 

Sesabamis svetsa da striqonSi.                                                                                                                                                   

  magaliTad,  warmovidginoT, rom respondenti aRniSnavs Cveulebriv 

Semnaxvel da vadian Semnaxvel angariSebs. amgvarad N#9 Canaweris 62, 63 
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da 68 svetebSi Seyvanili iqneba kodi 1. yvela sxva danarCen svetSi ki 

ubralod kodi 0.  

    arastruqturirebuli kiTxvebisa da iseTi kiTxvebis dros, 

romlebzec SeiZleba gaices ramdenime sxvadasxva pasuxi, kodireba 

warmoadgens ufro rTul amocanas. Tavdapirvelad respondenTa pasuxebi 

sityvasityviT unda Caiweros anketaSi. Semdgom maTTvis SemuSavdeba 

specialuri kodebi, romlebic mieniWeba konkretul pasuxebs. aris 

SemTxvevebi, rodesac wina proeqtebis gamocdilebidan gamomdinare da 

aseve Teoriuli winamZRvrebze dayrdnobiT, marketologi winaswar 

amuSavebs maTTvis kodebs, anu manam sanam daiwyeba monacemTA Segroveba. 

Cveulebriv, am proceduras iwyeben mas Semdeg, roca miRebuli iqneba 

Sevsebuli anketebi. amis Semdgom mkvlevari adgens CamonaTvals, 

romelSic mocemulia arastruqturirebul kiTxvebze yvelaze xSiri 

pasuxebis 50-100 varianti da gansazRvravs kategoriebs, romlebic 

eqvemdebarebian kodirebas. mas Semdeg, roca momzaddeba kodebi, saWiroa 

kodirebis mimWebelis momzadeba, romelic sityvier formaSi mocemul 

pasuxebs mianiWebs Sesabis kodebs. Cveulebriv, asatruqturirebuli 

kiTxvebisa da anketebis kodirebisas, rekomendebulia Semdegi wesebis 

gamoyeneba. 

   kategoriis kodebi unda iyos urTierTamomwuravi da 

urTierTgaomricxveli. kategoriebi iTvleba urTuerTgamomricxvelad, 

Tu  TiToeul pasuxs mieniWeba erTi kodi.                                          

ar unda moxdes erTi kategoriis mier meoris gadafarva. kategoriebi 

CaiTvleba urTierTamomwurvelad, Tu TiToeuli pasuxi Seesabameba  amave 

kategoriisaTvis miniWebuli kodebidan romelimes. amis miRweva 

SesaZlebelia kategoriisaTvis damatebiTi kodis SemoRebiT,  magaliTad, 

“sxva” an “arcerTi zemoTaRniSnulidan”. unda gvaxsovdes, rom am 

kategoriaSi SeiZleba Sevides pasuxTa mxolod mcire nawili (araumetes 

10%). pasuxTa umetesi nawili ki unda miekuTvnebodes mniSvnelovan 

(Rirebul) kategorias. 

mniSvnelovani sakiTxebis pasuxebs kategoriis kodebi unda iqnas 

mieniWebuli im SemTxvevaSic ki, rodesac is ar aqvs naxsenebi 

respondents. aris SemTxvevebi, rodesac mniSvnelovania swored imis 

codna, rom arcerTma respondentma ar daafiqsira pasuxis esa Tu is 
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varianti. warmovidginoT, rom samomxmareblo saqonlis mwarmoebeli 

msxvili kompaniis xelmZRvanelobas ainteresebs, Tu ramdenad mosawonia 

momxmarebelTaTvis sapnis axali markis SefuTva. amisaTvis, kiTxvaze 

“yvelaze metad ra ar mogwonT sapnis axali markaSi?” pasuxis 

kodirebisas, gamoyenebuli iyo gancalkavebuli kategoria “SefuTva”. 

monacemTa kodireba xdeba imisaTvis, rom Seinaxos pasuxebis rac 

SeiZleba  meti  detali.  

 

 

 

9.1.7 kodirebis wigni 

 

kodirebis wigni (codebook), warmoadgens wigns, romelSic mocemulia 

informacia cvladebis Sesaxeb da kodirebis instruqciebi. kodirebis 

wigni warmoadgens saxelmZRvanelos mkodirebelisaTvis  da exmareba 

mkvlevars 

swored gansazRvros da ganalagos cvladebi. im SemTxvevaSic ki, 

rodesac anketa kodirebulia winaswar, saWiroa formaluri kodirebis 

wignis SemuSaveba. kodirebis wigni, Cveulebriv, Seicavs Semdegi saxis 

infomacias: svetis nomeri, Canaweris nomeri, cvladis nomeri, cvladis 

saxelwodeba, pasuxis nomeri, kodirebis instruqcia.  

 

 

 

 

9.1.8. monacemebis gardaqmna 

 

monacemebis gardaqmnis procesi gulisxmobs kodirebuli 

monacemebis gadatanas cifrul formatSi, diskze, an/da kompiuteris 

mexsierebaSi Seyvanas (ix.nax.10.2). kompiuterizebuli avtomaturi  

sistemebiT Segrovebuli monacemebis gardaqmna araa aucilebeli, radgan 

maTi gadatana kompiuterSi xorcieldeba SegrovebisTanave. monacemebis 

Seyvana SesaZlebelia  rogorc klaviaturis meSveobiT, ise  blankidan 



 225 

markerebisa/niSnebis aTvliTa da optikur-sensoruli analizis 

meTodebiT. 

blankidan markerebis/niSnebis aTvlis meTodis gamoyebisaTvis  

saWiroa pasuxebi iqnas Cawerili specialuri fanqriT anketis 

gansazRvrul velebSi. mxolod aseTi formiT dafiqsirebuli 

informaciaa kompiuterisaTvis  aRqmadi. optikuri skanireba gulisxmobs 

manqanis mier monacemebis erTdroulad wakiTxvasa da gardaqmnas. 

optikuri skanirebis magaliTia Strix-kodebis wakiTxva maRaziaTaA 

salaroebSi. teqnikurma progresma xeli Seuwyo sensoruli analizis 

kompiuterizebuli meTodebis ganviTarebas, romliTac SesaZlebelia 

monacemTa Segrovebis procesis avtomatizeba. kiTxvebi mocemulia 

specialur kompiuterul panelze, xolo pasuxebis gadatana kompiuterSi 

xdeba pirdapir,  specialuri sensoruli mowyobilobebis meSveobiT. 

klaviaturiT monacemTa Seyvanisas sakmaod rTulia Secdomebis 

Tavidan arideba. aqedan gamomdinare, aucilebelia Seyvanili monacemebis 

nawilobrivi gadamowmeba. monacemTaA gadasamowmeblad gamoiyeneba 

sakontrolo kompiuteri da meore operatori. meore operatori 

xelmeored axdens monacemebis Seyvanas anketebidan, Semdgom xdeba 

operatorTa mier Seyvanili monacemebis Sedareba. unda gairkves Seyvanil 

monacemTa or kompleqss Soris nebismieri Seusabamoba, raTaA 

aRmoifxvras Secdoma. damatebiTi droisa da fuladi saxsrebis 

danaxarjebisa  da imis gaTvaliswinebiT, rom gamocdili operatorebi 

muSaoben sakmaod zustad da praqtikulad uSecdomod, SesaZlebelia 

sakmarisi iyos mxolod monacemebis 20-25%. 

  Tu gamoiyeneba avtomatizirebuli sistemebi CATI da CAPI, maSin 

monacemTa Seyvanis siswore mowmdeba maTi miRebis mixedviT. miuRebeli 

pasuxis Seyvanisas kompiuteri mkvlevars an interviuvers awvdis 

Sesabamis Setyobinebas.  

   monacemTa Semowmebis meTodi damokidebulia imaze, Tu rogor 

mimdinareobda interviu da ra teqnikuri saSulebebi aris xelisawvdomi. 

gamomdinare iqedan, rom saxlSi gamokiTxvisas sul ufro xSirad 

gamoiyeneba specialuri klaviaturebi da portatiuli kompiuterebi, 

ufro intensiuri xdeba kompiuteruli sessoruli analizis sistemebis 

gamoyeneba. optikuri skanireba ufro xSirad gamoiyeneba 
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struqturirebuli gamokiTxvebisa da aseve periodulad gameorebadi 

gamokiTxvebis dros, xolo blankebidan niSnebisa an markerebis wakiTxvis 

meTodi – specialuri dakvirvebebisas.           

 

 

9.1.9. monacemebis gasufTaveba 

 

monacemTa gasufTaveba (data cleaning) warmoadgens Segrovebuli 

monacemebis arsebiTobis yovelmxriv Semowmebasa da gamtovebul 

pasuxebTan muSaobas.  

monacemTa arsebiTobis winaswari Semowmeba tardeba redaqtirebis 

etapze, magram Semowmeba, romelic tardeba monacemTa gasufTavebis 

stadaze, ufro zustia, radgan tardeba kompiuteruli teqnologiebis 

gamoyenebiT.  

                            

 

 

 

 

nax. 9.2.  monacemebis gardaqmna 

daumuSavebeli 
monacemebi 

avtomat-buli 
sisitemebi 

CATI/CAPI 

kom-ris 
klaviaturiT 
moni-s Seyvana 

optikuri 
skanireba 

kompiutezire
buli 

sensoruli 
analizi 

monacemebis 
sinamdvilis 
Semowmeba 

kompiuteris 
mexsiereba 

diskebi magnituri 
lentebi 

gardaqmnili monacemebi 

blanSi. 
anketebidan 
niSnebisa an 
markerebis 
wakiTxvis 
meTodi 
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9.2.  marketinguli kvlevis angariSis momzadeba da misi 

prezentacia 

  

  

9.2.1.        angariSisa da prezentaciis mniSvneloba 

 

      angariSi da misi prezentacia marketinguli kvlevis 

mniSvnelovani nawila. isini warmoadgenen ganxorcielebuli samuSaos 

Sedegs. proeqtis dasrulebis Semdeg ar arsebobs marketinguli kvlevis 

aranairi sabuTi, garda werilobiTi angariSisa. is Sesrulebuli 

samuSaos faqtiuri mowmobaa. 

kompaniis mmarTvelebi gadawyvetilebis miRebisas xelmZRvaneloben 

angariSebiTa da prezentaciebiT. Tu marketinguli kvlevis pirveli xuTi 

etapi kargadaa ganxorcielebuli, xolo meeqvses, anu angariSsa da 

prezentacias naklebi yuradReba aqvs daTmobili, maSin proeqtis 

Rirebuleba sagrZnoblad ecema. 

mraval SemTxvevaSi damkveTi kompaniis marketingis menejerebi ar 

monawileoben proeqtSi da ecnobian werilobiT angariSebs da zepir 

prezentaciebs da amis safuZvelze afaseben ganxorcielebuli samuSaos 

xarisxs. 

angariSisa da prezentaciis swori aRqma gavlenas axdens 

menejmentis gadawyvetilebaze, Caataros Tu ara momavalSi marketinguli 

saqmianoba  an TanamSromloba gaagrZelos romelime konkretul 

firmasTan kvlevis Casatareblad. 
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9.2.2.angariSisa da prezentaciis momzadeba 

 

9.3.  naxazze mocemulia angariSisa da prezentaciis momzadebis 

Tanmimdevroba. is iwyeba marketinguli kvlevebis problemebis, 

problemebTan midgomis, kvlevis gegmisa da samuSaos analizis Sedegebis 

interpretaciiT. 

 

problemis gansazRvra, problemasTan midgoma, gamokvlevis gegma da           

samuSaoebi 

 

monacemebis analizi 

 

interpretacia, daskvnebi da 

rekomendaciebi 

 

angariSis momzadeba 

 

zepiri prezentacia 

 

klientebisTvis angariSis wakiTxva 

 

angariSis miRebis Semdeg klientebTan muSaoba 

 

 

nax. 9.3. angariSisa da prezentaciis momzadeba 

 

 

marketologma angariSi ise unda moamzados, rom monacemebis 

statistikuri damuSavebis Sedegad SesaZlebeli iyos mmarTvelobiTi 

gadawyvetilebebis miReba. marketologma unda gaakeTos daskvnebi da 

SeimuSaos qmediTi rekomendaciebi. angariSis daweris win mkvlevarma unda 

ganixilos monacemebis miRebis safuZvlebi, daskvnebi da im pirebis 
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rekomendaciebi, romlebic iReben gadawyvetilebas. es Sexvedrebi imis 

mTavari safuZvelia, rom angariSi moewoneba klients da miiRebs mas. 

ganxorcielebuli marketinguli kvlevis Sedegi unda iyos 

werilobiT warmodgenili   an savadasxva pirovnebebze gaTvlili 

angariSebi. ZiriTadad, is win uswrebs zepir prezentacias. angariSisa da 

misi prezentaciis wardgenis Semdeg marketologisa da klientis 

urTierToba ar mTavrdeba. mkvlevari klients unda miexmaros angariSSi 

garkvevaSi, daexmaros miRebuli Sedegebis realizaciaSi, Semdgomi 

kvlevebis ganxorcielebasa da misi procesebis SefasebaSi. 

 

 

 

 

9.2.3.   angariSis momzadeba 

 

marketologebi sxvadasxvanairad  amzadebeben angariSs TavianTi 

kvlevis Sedegebze. angariSis formasa da Sedgenilobaze gavlenas axdens 

rogorc mkvlevaris Taviseburebebi (pirovneba, gamocdileba, 

kvalifikacia), ise SemkveTis, romlisTvisac Sedgenilia angariSi. 

angariSis Sedgenisas aucilebelia gansazRvruli wesebis dacva. 

 

 

angariSis forma 

angariSis forma saxes icvlis rogorc proeqtis bunebidan 

gamomdinare, ise im firmebTan damokidebulebaSi, romlebic awarmoeben da 

romlebisTvisac awarmoeben kvlevebs. qvemoT  moyvanilia rekomendaciebi, 

romlebze dayrdnobiTac mkvlevars advilad SeuZlia angariSis 

dasawerad formis SerCeva. angariSebi ZiriTadad Seicavs Semdeg 

elementebs: 

 

1. saTauri gverdi; 

2. Tanmxlebi werilebi; 

3. kvlevis Catarebis sanebarTvo werilebi; 

4. saTauri; 
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5. cxrilebis sia; 

6. grafikebis sia; 

7. danarTebis sia; 

8. reziume xelmZRvanelebisaTvis; 

a) ZiriTadi Sedegebi; 

b) daskvnebi; 

g) rekomendaciebi. 

9. problemis gansazRvra; 

         a) problemis dasawyisi; 

         b) problemis formulireba. 

   10. problemisadmi midgoma; 

   11. kvlevis gegma: 

          a) kvlevis tipi; 

          b) aucilebeli informacia; 

          g) monacemebisa da meoradi wyaroebis nakrebi: 

          d) monacemebisa da pirveladi wyaroebis nakrebi; 

          e) skalirebis meTodi; 

          v) anketebis damuSaveba da maTi testireba; 

          z) gadawyvetilebis miRebis meTodis gansazRvra; 

          T) samuSaoebi. 

   12. monacemebis analizi; 

          a) meTodologia; 

          b) monacemebis analizis gegma; 

   13. Sedegebi; 

   14. SezRudvebi da gafrTxilebebi; 

   15. daskvnebi da rekomendaciebi; 

   16. danarTebi; 

          a) anketebi da dakvirvebis formebi; 

          b) statistikuri rezultatebi; 

          g) rezultatebi. 

 

angariSis aseTi struqtura mWidro kavSirSia marketinguli 

kvlevebis procesebTan. Sedegebi SeiZleba angariSis ramdenime Tavad iyos 

warmodgenili. magaliTad, Tu kvlevas CavatarebT romelime erovnul 
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erTeulze da Semdeg oTx sxva geografiul regions gavaanalizebT cal-

calke, maSin Sedegebi SeiZleba xuT Tavad warmovadginoT. 

saTauri teqsti   unda Seicavdes angariSis saxels, informacias 

(saxeli, misamarTi da telefoni) mkvlevarze an organizaciaze, romelic 

awarmoebs kvlevebs, klienti organizaciis saxels, romlisTvisac 

mzaddeba angariSi, angariSis Sedgenis TariRs. saxeli unda miuTiTebdes 

proeqtis xasiaTs. 

Tanmxlebi werili. angariSi Cveulebriv Seicavs Tanmxleb werils, 

romelSic mocemulia proeqtis mokle mimoxilva, werilSi aseve 

miTiTebuli unda iyos klientis mxridan Semdgomi qmedebis aucilebloba, 

rogoricaa, miRebuli Sedegebis relizacia  an kvlevebi, romlebic 

momavalSi unda Catardes. 

gamokvlevis Catarebis sanebarTvo werilebi. es werili mkvlevars 

egzavneba proeqtis dawyebis win, igi kanoniers xdis saqmianobas da 

adgens samuSaoebis Catarebis pirobebs. xSirad sanebarTvo werili 

Casmulia Tanmxleb werilSi, am dros aucilebelia aslis arseboba. 

saTauri. saTaurSi mocemulia angariSis nawilebi Sesabamisi 

gverdebis nomrebiT. bevr maTganSi mocemulia mxolod ZiriTadi Tavebisa 

da qveTavebis saxelwodebebi. saTauris mere modis cxrilebisa da 

grafikebis, aseve danarTebisa da angariSebis sia. 

reziume xelmZRvanelebisaTvis. igi angariSis mniSvnelovani 

nawilia, radgan mas klienti kompaniis xelmZRvanelebi kiTxuloben. 

reziumeSi mokled unda iqnes aRwerili gamokvlevis problema, meTodi da 

gegma. misi erTi nawili unda eTmobodes ZiriTad Sedegebs, daskvnebsa da 

rekomendaciebs. reziumes adgenen mTliani angariSis daweris Semdeg. 

problemis gansazRvra. angariSis am ganyofilebaSi mocemulia 

rekomendaciebi, Tu rogor unda ganixilon problemebi gadawyvetilebis 

mimRebma pirebma da eqspertebma. ganixileba meoradi monacemebis analizi 

da ganxorcielebuli kvlevebi. garda amisa igi unda Seicavdes 

marketinguli kvlevebis problemis mokle formulirebas. 

problemasTan midgoma. am nawilSi ganxilulia midgoma, Tu rogor 

rogor unda gadawydes problema, is unda Seicavdes Teoriul 

safuZvlebs, romliTac xelmZRvaneloben mkvlevarebi; nebismier 
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damuSavebul analitikur models, saZiebo SekiTxvebs; hipotezebs da 

faqtorebs, romlebic gavlenas axdenen gamokvlevis gegmaze. 

gamokvlevis gegma. am TavSi Cans ganxorcielebuli kvlevis 

detalebi; masSi gaerTianebulia gamokvlevis gegmis struqtura, saWiro 

informacia, pirveladi da meoradi wyaroebis monacemebi, Skalirebis 

meTodebi, anketis momzadeba da testireba, gadawyvetilebis miRebis 

meTodis gansazRvra da samuSaoebi. es sakiTxebi mocemulia advilad 

gasageb stilSi, specialuri terminebis gamouyeneblad. am ganyofilebaSi 

aseve ganmartebulia arCeuli meTodebis siswore. 

monacemebis analizi. aq aRwerilia monacemebis analizis gegma da 

gamoyenebuli meTodebi. meTodebi martivad, teqnikuri terminebis gareSe 

unda aRiweros. 

Sedegebi. angariSis es nawili yvelaze didia da Sedgeba ramdenime 

Tavisagan. xSirad Sedegebi mocemulia ara saerTo xedSi, aramed 

gansazRvrul jgufebadac (sabazro segmenti, geografiuli regioni da 

ase Semdeg). Sedegebi unda aRiweros SeTanxmebidan gamomdinare, an 

logikuri TanmimdevrobiT. magaliTad, samedicino momsaxurebis 

marketingul kvlevebSi Sedegebi mocemulia oTx Tavad: erT TavSi – 

saerTo Sedegebi, meoreSi - sxvadasxva geografiul regionebs Soris 

gansxvaveba, mesameSi – gansxvaveba komerciul da arakomerciul 

saavadmyofoebs Soris, meoTxeSi ki – gansxvaveba adgilebSi. Sedegebis 

ganlageba unda eTanxmebodes marketinguli kvlevis komponentebs. 

detalebi mocemuli unda iyos cxrilebisa da grafikebis saxiT. 

SezRudvebi da gafrTxilebebi. marketinguli kvlevis yvela 

proeqts aqvs SezRudva droSi, biujetSi da sxva faqtorebSi. garda amisa, 

SemuSavebuli gegmis SezRudva SeiZleba sxvadasxva Secdomebis gamo, 

zogierTi maTgani sakmaod seriozulia da moiTxovs Sesabamis ganxilvas. 

amitom es ganyofileba yuradRebiT unda daiweros. erTi mxriv mkvlevari 

darwmunebuli unda iyos, rom xelmZRvaneloba Sedegebs daniSnulebis 

sawinaaRmdegod ar gamoiyenebs. meore mxriv, am nawilis dacvam ar unda 

Seasustos damkveTis ndoba kvlevisadmi an Seamciros misi mniSvneloba. 

daskvnebi da rekomendaciebi. angariSSi sakmarisi ar aris kvlevis 

Sedegebis mxolod statistikuri damuSaveba. saWiroa, rom Sedegebi 

dasaxuli problemis aRricxviT iyos datvirTuli. kvlevis Sedegebsa da 
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daskvnebze dayrdnobiT, mkvlevars SeuZlia mices rekomendacia 

gadawyvetilebis mimReb pirebs. xandaxan marketologebisgan ar moiTxoven 

rekomendaciebs, radgan maT ar SeuZliaT movlenebis TanmimdevrobiT 

aRwera klient firmaSi. Tu rekomendacia gaweulia is unda iyos 

ganxorcielebadi, praqtikuli da aucileblad unda gamoiyenebodes 

gadawyvetilebis miRebis dros. 

 

 

 

9.2.4.  angariSis dawera 

 

mkiTxveli. aucilebelia gvaxsovdes, rom angariSi dgeba 

mkiTxvelTa gansakuTrebuli jgufisaTvis, kerZod marketingis 

menejerebisaTvis, romlebic kvlevis Sedegebs TavianT samuSaoebSi 

iyeneben. avtorma unda gaiTvaliswinos mkiTxvelis specialuri momzadeba 

da misi interesi problemisadmi, aseve mdgomareoba, romlebSic isini 

waikiTxaven da gamoiyeneben angariSs. 

angariSi ar unda iyos datvirTuli terminebiTa da JargonebiT, 

radgan rogorc erTma eqspertma Tqva: ,,angariSis mkiTxvelebi saqmiani 

xalxia da cota maTgans Tu SeuZlia erTdroulad waikiTxos angariSi, 

gadaSalos leqsikoni da dalios yava.” Tu romelime terminis gamoyeneba 

aucilebeli gaxdeba, aucilebelia misi ganmarteba danarTSi. rodesac 

saqme marketingul kvlevebs exeba, umjobesia Segvxdes advilad gasagebi 

terminebi, radgan Znelia daeTanxmo im sakiTxs, romelsac ver igeb. 

mkvlevars unda SeeZlos Tavisi gamokvleva gaTvalos sxvadasxva 

interesebis mqone jgufebze, amisaTvis man kvlevaSi unda CarTos 

sxvadasxva elementebi an moamzados gansxvavebuli angariSebi. amasTan 

angariSis maRali xarisxis misaRwevad unda gaiTvaliswinon Semdegi 

garemoebebi. 

wakiTxvis simartive. angariSi unda iyos wasakiTxad martivi, 

logikuri da srulad dawerili. misi ZiriTadi nawilebi mWidro 

kavSirSi unda iyos erTmaneTTan. saTaurebi unda gamoiyenebodes ZiriTadi 

TemebisaTvis, xolo qvesaTaurebi qveteqstebisaTvis. 
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masalis logikuri Tanwyoba mniSvnelovania angariSisaTvis, amasTan 

erTad winadadebebi unda iyos mokle da TemasTan dakavSirebuli. 

sityvebi zustad unda gadmocemdes mkvklevaris azrs. angariSis 

Semowmebis saukeTeso gzaa waukiTxoT is kritikosebs, romlebic icnoben 

proeqts da aqvT Sesabamisi ganaTleba. SesaZlebelia misi ramdenimejer 

gadakeTebac dagvWirdes sanam saboloo dokuments miviRebT. 

mniSvnelovania aseve angariSis gaformeba. is unda daibeWdos 

xarisxian qaRaldze, saTanadod unda SeirCes Srifti, amaze didadaa 

damokidebuli teqstis moxerxebulad wakiTxva. 

obieqturoba – angariSis aucilebeli moTxovnaa. mkafiod unda iyos 

gadmocemuli meTodologia, Sedegebi da daskvnebi. naklebadaa 

mosalodneli, rom gadawyvetilebebis mimRebi pirebi, aRtacebiT miiReben 

angariSs, romelSic maTi azri ar aris gaTvaliswinebuli. mkvlevars 

unda eyos vaJkacoba, rom obieqturad warmoaCinos Sedegebi da daicvas 

is. aucilebelia davicvaT wesi, ,,ilaparake is rac sinamdvileSia”. 

teqstis cxrilebiTA da grafikebiT gamdidreba. mniSvnelovania 

teqstis aucilebeli informaciis cxrilebiT, grafikebiT, naxatebiTa da 

sxva vizualuri saSualebebiT gamdidreba, rac gaaadvilebs mis gagebas 

da gaaZlierebs teqstis gavlenas. 

moculoba. angariSi unda iyos mokle da lakonuri, yvelaferi 

arasaTanado unda gamovtovoT. Tu angariSSi Zalian bevri informaciaa, 

maSin aucilebeli momentebi SeiZleba daikargos. Tumca simokle ar unda 

miiRwes mTliani SemcirebiT. 

 

 

 

 

9.2.5.   rekomendaciebi cxrilebis Sedgenaze 

 

statistikuri cxrilebi - angariSis aucilebeli nawilia da 

moiTxovs gansakuTrebul yuradRebas. 

dasaxeleba da nomrebi – yvela cxrils unda qondes nomeri da 

saxeli, romelic iqneba mokle da gamoxatavs mocemul informacias. 
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monacemebis ganlageba – isini unda ganlagdnen maTi 

mniSvnelobebidan gamomdinare, aseve aucilebelia movlenebis drois 

TanmimdevrobiT dalageba. SesaZlebelia aseve monacemebis anbanis 

mixedviT dalageba. 

daSorebis erTeulebi – mkafiod unda iyos mocemuli. 

xazebi da intervalebi – gamoiyeneba mocemuli informaciis gagebis 

gasaadvilebad da imisaTvis, rom monacemebis elementebi advilad 

ganvasxavaoT erTmaneTisgan. 

ganmartebebi da komentarebi – isini SeiZleba mocemuli iyos 

saTaurebad, danarTebad an amonaridebad. 

monacemebis wyaroebi – Tu monacemebi Sedian cxrilSi, maSin 

saWiroa maTi wyaroebis miTiTeba. 

 

 

 

 

9.2.6.  rekomendaciebi grafikebis gamoyenebaze 

 

teqstis gaformebis mTavari wesia grafikuli masalebis yvelgan 

gamoyeneba, sadac es mizanSewonilia. informaciis grafikuli gamosaxvis 

teqstTan efeqturi damateba mniSvnelovania, radgan rogorc naTqvamia, 

umjobesia erTxel naxo, vidre aTasjer gaigono. grafikebis gamoyenebisas 

xelmZRvaneloben igive wesebiT ra wesebiTac adgenen cxrilebs. am 

nawilSi mniSvnelovani yuradReba eqceva grafikuli saSualebebis tipebs. 

geografiuli da sxva rukebi – rogorc produqciis pozicionirebis 

rukebma, SeiZleba mogvces informacia obieqtebis ganlagebaze da 

SesaZlebeli gaxados informaciis Sedareba. 

wriuli an seqtoruli diagramebi – yvela seqtoris farTobi, 

pirdapir kavSirSia wris farTobTan, Sesabamisi procentiT konkretul 

niSnulTan. wriul diagramas ar SeuZlia mogvces monacemebi droSi da 

masze mxolod Svidi seqtoris  gamoyofa SeiZleba. 

xazobrivi diagrama – akavSirebs monacemebis Sesabamis wertilebs 

xazebiT. es ilustraciis mimzidveli meTodia, romliTac ganisazRvreba 

cvlilebebi droSi. 
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fenovani diagrama – xazobrivi diagramebis naerTia, romlebSic 

monacemebi gaerTianebulia rigis mixedviT. 

svetobrivi diagrama – monacemebs aCvenebs gansxvavebuli svetebis 

saxiT, ganlagebuls vertikalurad an horizontalurad. 

sqematuri naxatebi da blok sqemebi – maT gamoiyeneben imisaTvis, 

rom aCvenon procesis romelime stadia an komponentia. 

 

 

 

 

9.2.7.  prezentacia 

 

marketinguli kvlevis mTeli proeqti waredgineba klienti firmis 

xelmZRvanelebs. es prezentacia exmareba maT gaigon da miiRon 

werilobiTi angariSi, amave dros damkveTi firmis xelmZRvanelobas 

SeuZlia nebismieri kiTxvis dasma, romelic mas gauCndeba. radgan 

mmarTvelTa umravlesobas pirveli da saboloo STabeWdileba uCndeba 

prezentaciis daxmarebiT, amitom misi Sefaseba ar SeiZleba. 

efeqturi prezentaciis sawindari – gulmodgine momzadebaa. 

gamosvlis teqsti unda pasuxobdes werilobiTi angariSis logikas. 

prezentaciis momzadeba unda moxdes auditoriis gaTvaliswivebiT. unda 

ganisazRvros dainteresebuli pirebi, monawileebi da proeqtis ubralo 

msmenelebi, aseve unda ganisazRvros, ra doniT SeiZleba daainteresos 

isini Sesrulebuli kvlevis Sedegebma, amitom gamosvlis win umjobesia 

ramdenimejer repeticiis gavla. 

cxrilebi da grafikebi naCvenebi unda iqnes sxvadasxva meTodebiT. 

flomasteriT an carciT saweri dafebi saSualebas iZleva vaCvenoT 

aucilebeli nawilebi. isini gansakuTrebiT sasargebloa SekiTxvebze 

pasuxebis gacemis dros. magnituri dafebis daxmarebiT SesaZlebelia 

winaswar momzadebuli masalebis wardgena. saproeqtoro aparatis 

daxmarebiT SesaZlebelia rogorc martivi grafikebis, aseve rTuli 

sqemebis ekranze gamotana da misi auditoriisaTvis gacnoba. arsebobs 

ramdenime kompiuteruli programa, romlebis saSualebiTac SesaZlebelis 

efeqturi  da mimzidveli slaidebis miReba. fokus jgufebis muSaobis da 
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sxva samuSao aspeqtebis saCveneblad gansakuTrebiT efeqturia feradi 

plakatebi, slaidebi, videomagnitofonebi da sapreoqcio aparatebi. aseve 

SesaZlebelia iseTi saproeqcio aparatebis gamoyeneba, romlebic 

mierTebulia personalur kompiuterTan. 

prezentaciis dros auditoriasTan unda SevinarCunoT mWidro 

kavSiri. aucilebelia SesaZlebloba mivceT damswreebs dasvan SekiTxvebi, 

rogorc prezentaciis dros, aseve prezentaciis Semdeg. prezentacia unda 

iyos saintereso da damarwmunebeli, masSi moTxrobili istoriebis, 

SemTxvevebis, cxovrebiseuli magaliTebis da citatebis gamoyenebiT. ar 

unda gamoviyenoT iseTi sityvebi, romlebic gamoiwveven msmenelTa 

gaRizianebas. principi ,,uTxari maT” efeqturia prezentaciis Catarebisas. 

is gveubneba, uTxari klientebs is ris Tqmasac apirebdiT, ilaparakeT 

maTTvis gasageb enaze da ar moeridoT gameorebebs Tu fiqrobT rom 

raime gaugebari rCeba. meore principia, ,,moiqeci ubralod da laRad”. 

angariSis wakiTxvis dros unda gamoviyenoT Jestikulacia. 

dakvirvebuli da Sesabamisi Jestebi azusteben an aZliereben informaciis 

zepir gadacemas. gamomxatvel Jestebs iyeneben naTqvamis dasazusteblad. 

gamomwvevi Jestebi auditoriaSi iwvevs momxmareblisaTvis sasurvel 

gamoZaxils. momxsenebelma unda cvalos xmis simaRle, tembri da 

artikulacia. imisaTvis rom avRniSnoT prezentaciis mniSvneloba, igi 

unda CavataroT klientis organizaciaSi, maRali rangis mmarTvelebis 

TandaswrebiT. 

prezentaciis Semdeg damkveTi firmis top – menejerebs eZlevaT 

dro angariSis detaluri ganxilvisaTvis. angariSis wakiTxvis dros 

gaTvaliswinebuli unda iyos zogierTi saerTo wesi. 

 
 
 

 
 

 

 
 

 

 

 



 238 

gamoyenebuli literatura 

 

1. თოდუა ნ. საქართველოს ბაზარზე მომხმარებელთა ქცევის მარკეტინგული 

კვლევა.  მონოგრაფია. გამომცემლობა „უნივერსალი“. თბილისი, 2012. 

2. Alvin C. Burns,  Ronald F. Bush.  Marketing Research. – 7th ed. Pearson Publisher, 2014  
3. David A.  Aaker, V. Kumar, Robert P. Leone,  George  S. Day. Marketing Research. – 11th 

ed. Wiley Publisher,   2013.  

4. Naresh K. Malhotra, David F. Birks. Marketing Research: an applied approach / --Rev.2nd 

European ed. Pearson Publisher, 2006. 

5. Naresh K. Malhotra. Marketing Research. – 4th ed.  Pearson Publisher, 2004. 

6.  Parasuraman A,. Dhruv Grewal, R. Krishnan. Marketing Research. – 2th ed. Published by 

Houghton Mifflin Company, 2007. 
7. Wayne L. Winston.  Marketing Analytics.  Published by John Wiley & Sons, Inc. 2014. 
8. William G. Zikmund, Barry J. Babin. Exploring Marketing Research, – 9th ed., Published 

by Thomson South-Western, 2007. 

9. Божук С. Г., Ковалик А. Н.  Маркетинговые исследования. Учебное пособие. _ СПб. 

Издательство  Питер, 2003. 

10. Черчилль Г. А., Маркетинговые исследования.   Пер. с англ._ СПб. Издательство  

Питер, 2000. 

 

 


